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The  Chicago  Tribune  Magazine! 


Best  way  to  catch  a  woman’s  eye  in  Chicago  is  by  advertising 
in  the  Chicago  Tribune  Magazine. 

It  goes  into  nearly  1,3CW,000  homes  every  Sunday.  It 
reaches  more  families  in  Chicago  and  suburbs  than  the  top 
7  national  weekly  ma^zines  combined. 

And  it  sells  more.  During  the  first  eight  months  of  1958, 
only  four  national  magazines — Life,  Business  Week,  the  Post 
and  New  Yorker— carried  more  advertising  than  the  Chicago 
Tribune  Magazine. 

Why  not  put  this  powerhouse  to  work  for  you  in  Chicago? 


7b  be  B^in  Chicago,  be  BtCin  ihe  Tribune 
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By  bus  to  the  moon  and  back— 8000  times 


industry,  backed  up  by  extensive  research  and  service. 
Texaco  is  a  leader  in  this  va.st  network  of  transportation 
—  actually  more  buses  in  the  United  States  are  lubricat>  d 
ivith  Texaco  products  than  with  any  other  brand. 


When  the  giant  buses  roll  —  millions  of  Americans  ride. 
Students  to  and  from  school.  Workers  to  and  from  their 
jobs.  Salesmen,  shoppers,  families  .  .  .  eager  vacationers 
and  tourists. 

La.st  year  the  buses  in  America  carried  more  than  seven 
billion  pa.ssengers.  These  buses  travelled  more  than  four 
billion  miles.  In  today’s  space  talk,  that  is  equal  to  more 
than  eight  thousand  trips  to  the  moon  and  back ! 

This  tremendous  free  movement  of  people  has  been  facili¬ 
tated  by  fuels  and  lubricants  produced  by  the  petroleum 
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•  You  can  put  more  power  behind  your  selling  when  you  shoot  for 
INDIANAPOLIS.  Big  enough  to  rank  with  the  best  and  richest 
markets  .  .  .  more  than  2,000,000  people  who  buy  more  because  they 
have  more.  Easiest  to  hit  hard  .  . .  because  The  Star  and  The  News 
give  you  saturation  coverage  of  the  metropolitan  area,  plus  56.4% 
coverage  of  the  entire  45-county  trading  zone.  Best  of  all,  you  are 
blasting  away  at  the  11th  highest  family  retail  sales  figure*  among 
all  the  cities  over  600,000  ($4,620  average  retail  sales  per  family). 
Call  us— or  write— and  get  ready  to  pull  the  trigger! 

'Sales  Management,  Survey  of  Buying  Power,  1958 


*THE  45-COUNTY  TRADING  AREA 
THAT’S  BIGGER  THAN  YOU  THINK! 


Population:  2,117,100 

Income:  $3,740,248,000 

Retail  Sales:  $2,472,792,000 
Coverage:  56.4%  By 

The  Star  and  The  News 
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H)nDft  A  PUKJSHER  CALENDAR 


Edverywhere, 
men  who  pick 


and  choose 


new  plant  sites 
read 


THE  WALL  STREET  JOURNAL 


published  at: 

lEW  YORK,  44  Broad  SL  and  WASHINGTON,  101S  14tli  St,  N.W.  •  CHICAGO,  711  W.  Mliroi  SL 
DALLAS,  S11  Tome  SL  •  SAN  FRANCISCO,  1540  Markot  SL 


WORCESTER  Billion  Dollar  Market 
Daily  and  Sunday 


2nd  Market  in  Massachusetts 

.‘ml  only  to 

*1,039, 790,000  Effective  Buying  Income 


Worcester’s  Sunday  Telejjram 
Feature  Parade,  the  only  locally 
edited  Sunday  magazine  in  Cen¬ 
tral  New  England. 

Fiiitiirin  of^  Fnilun  I'lnuiii 

Black  and  1,  2,  or  3  colors 

2  year  lineage  growth  of  over  .t.a.Tto 

01.0% 

daily  coverage 

Daily  162,449; 

Sunday  105,300. 

0  Audit  Dec  31,  1957 


The  Worcester 
TELEGRAM  and  GAZETTE 

WORCESTER,  MASSACHUSETTS 


MOLONEY,  REGAN  t  SCHMITT,  Inr. 

Nohonof  Representofives 
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OWNtlS  or  RADIO  STATIOII  WTAO  AND  WTAS-TM 


Oct,  25>26 — South  Dakota  AP  nawtpapers,  Fall  moating,  Yankton,  S.  D. 

Oct.  26-28 — Intarstata  Circulation  Managart  Auociation,  Fall  ntMlii^ 
Amaricut  Hotal,  Allantown,  Pa. 

Oct.  26-28 — Classified  Advertising  Clinic,  Pennsylvania  Newspaper  Pub. 
lishars  Association,  Nittany  Lion  Inn,  University  Park,  Pa. 

Oct.  26-29 — National  Nawspapar  Pronsotion  Association  Midwestan  Ri. 
gional  convention,  Whittier  Hotel,  Detroit,  Mich. 

Oct.  27 — Canadian  Press  Executive  Committee,  Fall  meeting,  ChalM 
Frontenac,  Quebec,  Qua. 

Oct.  27-2^— American  Association  of  Advertising  Agendas  Eastern  aniwi 
conference.  The  Biltmore,  New  York. 

Oct.  29 — Canadian  Press,  Fall  meeting  of  Board,  Chateau  FronfMic, 
Ou*bec,  Ou*< 

Oct.  31-Nov.  2 — Florida  Newspaper  Advertising  Executives  Associitios 
convention,  New  Rorida  Hotel,  Lakeland,  Ra. 

Nov.  1-2 — Associated  Press  Society  of  Ohio,  meeting.  Fort  Heyes  Hotel, 
Columbus. 

Nov.  5— A.A.A.A.  East  Central  Region,  annual  meeting.  The  Commodon 
Perry,  Toledo,  Ohio. 

Nov.  6-8 — Pacific  Northwest  Newspaper  Advertising  Executives  Assodafiei 
semi-annual  meeting,  Davenport  Hotel,  Spokane,  Wash. 

Nov.  10 — National  Association  of  Real  Estate  Editors,  annual  meeting  iw 
clinic,  Mark  Hopkins  Hotel,  San  Francisco. 

Nov.  9-12 — Association  of  National  Advertisers,  meeting  for  membei 
only.  The  Homestead,  Hot  Springs,  Va. 

Nov.  12-15— Associated  Press  Managing  Editors  Association,  annual  m«if' 
ing,  French  Lick-Sheraton  Hotel,  French  Lick.  Ind. 

Nov.  13 — American  Association  of  Newspaper  Representatives,  Presideih 
Day  luncheon  meeting;  Yale  Club,  New  York  City. 

Nov.  14 — United  Press  International  Newspaper  Editors  of  Massachusilfi 
third  annual  meeting,  Somerset  Hotel,  Boston,  Mass. 

Nov.  1^— New  Mexico  APME  Shirtsleeve  Seminar,  Hilton  Hotel,  Albu¬ 
querque,  N.  M. 

Nov.  16-18 — ^Texas  Circulation  Managers'  Association,  annual  conventnn. 
Texas  Hotel,  Fort  Worth,  Texas. 

Nov.  17-19 — Southern  Newspaper  Publishers  Association,  annual  convsirtiw. 
Boca  Raton  Hotel  and  Club,  Boca  Raton,  Fla. 

Nov.  19-22 — Sigma  Delta  Chi  national  convention,  U.  S.  Grant  Hdii 
San  Diego,  Cal. 

Dec.  4-6 — ^Texas  High  School  Press  Association,  annual  convention-Oinic 
Texas  Woman's  IJniversity,  Denton,  Tex. 

Dec.  5-6— California  Press  Assocletion,  annual  Winter  meeting,  Clift  Ho)* 
San  Francisco. 

Dec.  8-19 — American  Press  Institute,  City  Editors  seminar,  ColumbI*  Uni¬ 
versity,  New  York. 


Jan.  8-10— Arkansas  Press  Association — National  Editorial  Associo)ic« 
Midwinter  Convention,  Arlington  Springs,  Hot  Springs,  Ark. 

Jan.  12-15— National  Retail  Merchants  Association,  48th  annual  con¬ 
vention,  Hotel  Statler,  New  York. 

Jan.  20-22 — New  England  Association  of  Circulation  Managers,  Cenvon- 
tion.  Hotel  Kenmore,  Boston. 

Jan.  23-2^— New  Mexico  Press  Association,  annual  convention  Alamogorte 
New  Mexico. 

Jan.  23-24 — Wyoming  Press  Association,  60th  annual  meeting.  Plains  Holt 
Cheyenne,  Wyo. 

Jan.  30-31 — Newspaper  Purchasing  Agents  Group,  second  annual  cc^ 
ference,  Sheraton  Hotel,  Chicago. 

Feb.  1-3 — New  York  State  Newspaper  Publishers  Association  and  N.  T 
State  Society  of  Newspaper  Editors,  joint  Winter  meeting.  Plaza  Hots 
New  York  City. 

Feb.  2 — New  York  State  Associated  Dailies  meeting.  Plaza  Hotel,  Ne« 
York  City.  , 

March  7-9— Northwest  Mechanical  Conference,  16th  annual,  Hofei  St 
Paul,  St.  Paul,  Minn. 

March  8-10 — SNPA  Mechanical  Conference  (Western  Division),  Hcts 
Texas,  Fort  Worth,  Tex. 

April  5-8 — National  Retail  Merchants  Association,  Sales  Promotion  Dlvis'C' 
convention,  Eden  Roc  Hotel,  Miami  Beach,  Fla. 

May  10-15— Aviation  Writers  Association,  annual  convention,  Washlrgl:"' 

D.C.  _  _  , 

June  10-13— Newspaper  Personnel  Relations  Association,  annual  cor-*'' 
once,  Savoy-Plaza  Hotel,  New  York  City. 

June  21-25— ANPA  Mechanical  Conference,  Morrison  Hotel,  Chicago- 
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ONE  OF  THE  LONGEST  non-repeating  advertising  campaigns 
ever  run  in  a  trade  publication  (104  consecutive  weekly  center 
spreads  as  of  October,  1958),  the  widely-quoted  "Ford  Family  of 
Fine  Cars  Clearinghouse”  series  was  developed  by  Ford’  Motor 
Company  and  Kenyon  &  Eckhardt,  Inc. 


lo  ne‘k» 


Buflt  Into  The  Ford  Family  of  Fine  Cars 


‘"^aence 


Vor  C/,—  ^ 


Why  Ford  talks  to  its  dealers 
through  the  pages  of  Automotive  News 


subscriptions  at  the  regular  $8  rate.  They’re  offered  no  premi¬ 
ums,  cut-rates  or  special  inducements. 

NEW  YORK:  Edward  Kruspak,  Howard  E.  Bradley,  Ray  Billing- 
ham,  Murray  Hill  7-f>871 

CHICAGO:  J.  Goldstein,  Bill  Gallagher,  State  2-6273 
DETROIT:  R.  L.  Webber,  William  R.  Maas,  Roy  Holihan, 
Woodward  3-9520 

SAN  FRANCISCO:  Jules  E.  Thompson,  Douglas  2-8547 
LOS  ANGELES:  Robert  E.  Clark,  Hollywood  3-4111 


In  a  unique  advertising  campaign  appearing  exclusively  in 
AUTOMOTIVE  NEWS,  Ford  Motor  Company  discusses  indus- 
tr>-  trends  and  outlooks  of  interest  and  importance  to  its  wide¬ 
spread  dealer  netssork. 

According  to  the  Company’s  own  survey,  the  series  averages  81 
percent  readership  among  Ford  dealers — and  you  can  bet  that 
competitive  dealers,  suppliers,  manufacturing  executives  and 
other  key  men  in  the  industry  closely  follow  the  series,  too! 

Why  is  the  Ford  story  told  in  AUTOMOTIVE  NEWS.>  AUTO- 
MOTIVE  NEWS  alone  has  the  staff,  the  facilities,  the  editorial 
format — indeed,  the  obligation — to  deliver  all  the  news  while 
it  is  news,  to  some  150,000  readers*. 

The  weekly  "Newspaper  of  the  Industry”  has  helped  introduce 
many  newspapers  to  the  men  who  decide  where  to  place  nearly 
S200  million  worth  of  annual  automotive  advertising. 

Do  they  know  your  publication’s  selling  power 

fot  your  important  message  in  AUTOMOTIVE  NEWS — the 
inHuential  news  source  that  the  fast-moving  world  of  wheels 
stops  to  read. 

Call  the  AUTOMOTIVE  NEWS  Representative  in  your  area 
—  today. 

*44,000  paid  subscribers,  85%  of  whom  annually  renew  their 
■^ITOR  &  PUBLISHER  for  October  25.  1958 


The  most  intloootial  poblieation  in  tho  automotivo  industry. 
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ROUND  UP 
CUSTOMERS  WITH 
COLOR  IN  ALTOONA 


If  customers  are  what  you  need,  you  couldn’t 
come  to  a  better  spot  than  Altoona.  Retail 
sales  $137-million  last  year  .  .  .  and  that’s 
just  the  beginning.  Whether  you’re  selling 
food  or  furniture,  autos  or  appliances  .  .  . 
you’ll  find  a  ready  market  among  these  prod- 
Hlj  uct-hungry  Pennsylvanians. 

- '  It’s  easy  to  round-up  these  customers,  too, 

I  by  using  COLOR  in  the  Altoona  Mirror 

read  by  95.1%  of  city  zone  families,  3  out 
[  of  4  Blair  County  folks.  Advertisers  have 

\  found  that  color  makes  them  come  sooner, 

\\  stay  longer,  and  buy  more,  too.  Two,  three 

J/  or  full  color,  carefully  printed,  is  available. 

S  And,  the  response  is  amazingly  high.  Try  it 

^  on  your  next  schedule. 

SELL  BUSTLING  ALTOONA  WITH  THE 

Eltoona  SlRirtor 

Altoona  Pennsylvania's  Only  Daily  Newspaper 
Richard  E.  Beeler,  Adv.  Mgr, 


ROCK  ISLAND 


EAST  MOUNE 
DAVENPORT 
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FULL  ROP  COLOR 
AVAILABLE  DAILY 
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THE  ARGUS  &  THE  DISPATCH 

Two  evening  newspapers  independently 
owned  that  cover  3  of  the  4  Quad-Cities 


Ti»  Qnad>CitIes'  Largest  Combined  Dally  Cirenfatlen 


THE  ROCK  ISLAND  ARGUS 
THE  MOLINE  DISPATCH 

NATIONAL  REPRESENTATIVES —THE  ALLEN-KLAPP  CO. 


WITH  SEVERAL  TALKS  to  civic  groups,  Editor  Howard Seti, 
West  Covina  (Calif.)  San  Gabriel  Valley  Tribune,  miu 
National  Newspaper  Week.  He  had  this  to  say  about  out  a 
and  its  craftsmen:  “The  newspaper  field  has  for  the  newsman t 
glamour  of  the  movies,  the  idealism  of  the  clergy,  the  a 
satisfaction  of  public  acclaim,  the  excitement  of  great  events,  a: 
the  knowledge  that,  at  any  moment,  the  individual  will  be  pr« 
when  history  is  being  made.  The  journalist  at  once  finds  hiir.!, 
many  things,  but  nothing  really.  He  is  not  a  secretary,  alth  n 
he  types;  he  is  not  a  writer,  although  he  writes;  he  is  notaa 
torian,  although  he  records  history;  he  is  not  a  businessnia 
although  his  endeavor  is  a  business;  he  is  not  a  public  sera: 
although  he  serves  the  public;  he  isn’t  even  a  true  journal 
although  his  publication  is  a  journal — he  is  a  newspapenr.a: 

Cause  For  Alarm 

III  fares,  alas,  the  land 
To  hastening  ills  a  prey, 

Where  pressure  groups  command 
And  editors  obey. 

—Tom  Pease 

— Another  newsman  who  collects  books  about  our  cnfi 
City  Editor  John  L.  Arnett,  St.  Catharines  (Ont.)  Standard. . 
Harry  H.  Hum,  80,  for  63  years  a  Gallipolis,  Ohio,  newspas 
man,  writes  a  daily  column,  “Your  Town  and  Mine”  ii ; 
Gallipolis  (Ohio)  Tribune  and  has  become  a  walking  landca 
in  that  historic  rivertown,  old  home  and  last  resting  place  of: 
beloved  columnist,  O.  O.  McIntyre.  .  .  .  Bees  hived  in  a  wal 
the  Bisbee  (Ariz.)  Review,  left  $100  worth  of  honey  deprd: 
there. . . .  Manager  George  Zarry,  Dotvagiac  (Mich.)  Daily 
writes:  “On  Oct.  7  our  page  one  contained  all  local  photos; 
news,  down  to  the  last  line.  It’s  the  first  time  it  ever  happe: 
to  me  in  25  years  in  the  business  and  I  can’t  recall  having* 
any  other  daily  with  a  100%  local  front  page.”  . . .  C.  0.  Merd 
publisher.  East  Palestine  (Ohio)  Daily  Leader,  in  our  busii 
53  years,  observed  his  82nd  birthday  Oct.  13.  His  son,  Pac. 
editor  and  manager  of  the  paper  and  mayor  of  the  city. . 
umnist  Alan  Frazer,  Boston  American,  writes:  “My  sec’y,  ^1- 
has  a  new  sign  on  her  desk:  “I’ll  be  Glad  to  Give  You  anH 
of  My  Time — When  Do  You  Want  to  Buy  My  Lunch?” 

Lullaby-Lines 

Presses  croon  to  a  screaming  head — 

When  type  is  set  and  proofs  are  read. 

While  an  unprinted  sheet  is  spread, 

A  newspaper  is  put  to  bed! 

—Frank  Del-Witt 

— Contributed  comment  about  photo  in  E  &  P  of  the 
(Wash.)  Daily  Herald's  “newsprint  rocket”  parade  display: 
newsprint  rocket  may  never  attain  orbit  but  its  price  aheady 
reached  the  stratosphere.”  .  .  .  Writes  Managing  Editor  I 
Hagerty,  Grand  Forks  (N.D.)  Herald:  “Re  Scoop  Coates’' 
in  your  Oct.  11  column,  chalk  up  two  Palmer  Method 
writers  for  this  publication — Day  News  Editor  E.  C.  (Bill) 
and  state  desker  Lynn  Stewart.  Though  a  veteran,  Eyler  clai® 
have  learned  his  head  writing  technique  on  a  typewriter,!^ 
shifted  to  handwriting  as  easier.  Which  may  belie  the  “Yc* 
year’  in  the  title.”  .  .  .  Writes  Columbus  (Ohio)  Citizen  col® 
ist  Ben  Hayes:  “The  phrase  ‘washed  down  with’  is,  to  oyj 
and  ear,  as  vulgar  as  those  TV  commercials  showing  the  cM“ 
activity  of  the  human  stomach.  If  it  must  be  washed  do»T 
shouldn’t  be  eaten.”  .  .  .  Three  generations  of  the  Wicks 
work  on  the  Beloit  (Kas.)  DaUy  Call.  Ralph  has  been  it' 
mechanical  department  nearly  40  years;  his  son,  Delmar,B' 
publisher;  his  grandson,  Jimmy,  is  a  substitute  carrier. 
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COLOR 

MAKES  ’EM 
STOP  AND 

GO  BUYli 

THE  LONG  ISLAND  PRESS 
&  THE  LONG  ISLAND  STAR-mlOURNAL 

ARE  THE  ONLY  NEWSPAPERS  IN  NEW  YORK  CITY 
AND  LONG  ISLAND  OFFERING  .  .  . 

ROP  MULTIPLE-COLOR! 

Survey  after  survey  has  proven  indisputably  that  color  is  SEEN  and  SELLS! 

Your  color  advertisement  in  the  Lang  Island  Press  and  the  Long  Island  Star-Journal 
is  SEEN  by  an  ever-increasing  solid  circulation  of  more  than  383,000 
of  the  most  desirable  “GO  BUY"  families  in  the  New  York  Metropolitan  Areal 

Add  vigor  and  impact  to  your  qds.. . .  join  the  ever-growing  blue  ribbon  list 
of  advertisers  who  so  colorfully  and  EFFECTIVELY  greet  Long  Island's  $8  billion  dollar 
market  with  their  captivating  ROP  Multi-Color  messages  through  the  intensive 
home-readership  of  the  Long  Island  Press  and  the  Long  Island  Star-Journal. 

National  ADVERTISING  OFFICE  •  NEWHOUSE  NEWSPAPERS  •  long  island  city  N.Y. 
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editorial 

Victory  in  Baltimore 

^  I  ■’he  Court  of  Appeals  decision  declaring  the  Baltimore  tax  on  ad- 
vertising  invalid  because  it  violates  the  free  speech  and  free  press 
guarantees  of  the  Constitution  is  another  great  victory  in  a  fight 
that  is  important  to  the  country  at  large. 

It  didn’t  take  long  for  the  Baltimore  city  government  to  realize 
that,  instead  of  providing  additional  revenue  for  the  city’s  treasury, 
the  tax  was  a  serious  blow  to  the  advertising  business  in  that  area 
and  had  a  harmful  effect  on  the  city’s  economy,  particularly  retail 
sales.  This  was  in  addition  to  its  impact  on  the  communications 
media.  The  tax  provision  was  re|>ealed  even  before  it  had  a  court  test. 

Also,  it  didn’t  take  long  for  municipalities  all  over  the  country 
to  start  copying  the  Baltimore  scheme  as  a  source  of  additional  tax 
revenue.  Fortunately,  none  of  them  developed  into  serious  proposals. 

The  recent  decision  should  put  an  end  to  this  discriminatory 
taxation  once  and  for  all.  The  Court  emphasized  that  news  media 
are  not  exempt  from  general  business  taxes  which  is  exactly  what 
news  media  have  admitted  right  along.  But  a  tax  on  advertising,  such 
as  was  attempted  in  Baltimore,  is  not  only  a  “restraint  upon  the 
freedoms  of  sp)eech  and  the  press,’’  as  the  Court  said,  but  can  have 
harmful  repercussions  on  the  whole  economy. 

Libel  on  the  Air 

Supreme  Court  of  the  United  States  has  agreed  to  review'  a 
case  in  which  a  broadcaster  was  sued  for  libel  because  of  statements 
in  a  political  address  which  the  broadcaster  claims  he  was  forbidden 
to  censor  by  regulations  of  the  Federal  Communications  Commission. 

E8cP  has  frequently  deplored  the  FCC  rule  as  putting  a  broadcaster 
(radio  or  television)  in  an  untenable  position.  The  low'er  court 
decision  which  the  Supreme  Court  w'ill  review  stated  that  broadcasting 
stations  lack  the  right  of  censorship  over  political  speeches  and  there¬ 
fore  must  be  immune  from  libel  actions  arising  therefrom.  Newspapers 
enjoy  no  such  privilege. 

We  think  the  FCC  has  gone  beyond  its  authority  in  declaring  that 
broadcasters  cannot  edit  political  broadcasts  for  libelous  damaging 
or  untrue  statements.  Radio  and  television  broadcasters  contend  they 
represent  electronic  journalism  and  as  such  should  be  included  in 
the  modern-day  definition  of  “the  press.’’  If  so,  they  should  be 
required  to  edit  their  program  content  and  be  held  financially  and 
morally  resjX)nsible  for  whatever  they  disseminate  just  as  print  media 
are. 

SDX  Eligibility  Rules 

A  BATTLE  is  raging  within  Sigma  Delta  Chi,  national  journalistic 
fraternity,  which  will  come  to  a  head  at  its  national  convention 
next  month.  A  committee  report  on  eligibility  has  focused  attention 
on  a  problem  that  has  plagued  SDX  officers  for  many  years.  Under 
the  present  rules  many  public  relations  men  have  been  admitted 
to  membership.  The  criterion  has  been  whether  the  man  has  developed 
information  for  the  public  regardless  of  his  title.  In  addition  the 
membership  includes  many  p.r.  men  who  were  members  as  under¬ 
graduates  in  journalism  school  or  who  w'ere  admitted  while  they  were 
still  newspaper  reporters.  The  proposed  regulation  would  not  disturl) 
the  present  membership  but  would  prohibit  initiation  of  public 
relations  men  in  the  future. 

There  is  no  doubt  in  our  mind  that  some  p.r.  men  have  been 
eminently  qualified  to  become  SDX  members  in  the  past.  But  the 
eligibility  rules  have  been  abused  in  many  places.  For  that  reason, 
we  agree  with  supporters  of  the  Kilgore  Committee  report  that  it 
w'ould  be  best  for  the  fraternity  to  tighten  the  eligibility  requirements. 
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By  a  Vatican  revision  Pope  Pius  XII 
was  the  262st  pope.  This  is  in  answer 
to  a  number  of  inquiries  about  some 
accounts  saying  he  was  the  262nd. — 
■Associated  Press. 

• 

!  The  Lion  of  Lucerne  is  a  memorial  to 
the  Swiss  Guards  who  died  defending 
Louis  XVI  from  a  job  during  the  French 
revolution. — Raleigh  (N.  C.)  News  and 
Observer. 

• 

They  respond  slowly  to  music,  but 
after  a  few  minutes  of  singing,  they 
■  left  their  heads  and  smile. — Los  Angeles 
'  (Calif.)  Herald-Express. 

1 

^  Someone  is  sure  to  say,  “I  don’t  think 
I  teachers  do  too  badly,  considering  they 
work  none  months  a  year.” — Madison 
.  (Wis.)  Wisconsin  State  Journal. 

• 

I  The  Air  Force  will  step  into  the 
j  satellite  business  before  the  end  of  the 
year  with  a  mobster  orb  that  is  ex¬ 
pected  to  dwarf  Russia’s  Sputnik. — 
Grond  Rapids  (Mich.)  Herald. 

CARTOON  IDEA  OF  THE  WEEK 


'WHO’S  GOING  TO  LEASH 
OR  UNLEASH  WHOM?’ 

•fblock,  Washington  Post  and  Times  Herald 

Editor  &  publisher  for  Octob. 
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WHATS  THE 
ROOM  NUMBER? 

Let’s  see  where  all  of  us  came  from. 
When  what  became  the  world’s  largest 
press  service  was  organized,  the  founders 
met  all  day  and  got  nowhere.  Discouraged, 
they  retired  at  night  to  the  tap  room,  got 
“comfortably  acquainted”  and  conceived 
what  became  the  Associated  Press. 

ANPA  was  poured  together  at  the 
Powers  Hotel  ter  in  Rochester,  older 
timers  told  me.  If  ASNE  didn’t  get  to 
wheeling  approximately  likewise,  then  it 
could  be  true  that  it  has  been  the  fluidity 
of  feature  peddlers  that  has  seduced  the 
editors — for  seduction  they  seem  to  under¬ 
stand  and  seek  mildly  to  abolish;  in  pub¬ 
lic,  that  is. 

I  wonder  what  they  would  have  done 
about  ye  editors’  temptations  of  50  years 
ago.  It  wasn’t  a  title  that  lured  reporters. 
It  was  the  prerequisites  that  the  paper 
settled  upon  an  editor  in  lieu  of  better 
pay,  without  costing  the  paper  a  cent — 
and  editors  loved  it. 

For  a  decade  I  never  paid  a  penny  for 
railroad  or  streetcar  fares,  a  vacation,  a 
hotel  bill,  a  theatre  ticket,  sports  or 
amusement  of  any  sort,  a  good  third  of  my 
meals  and  two-thirds  of  my  drinks.  It  was 
pretty  universal  and  proper  at  the  turn 
of  the  century. 

Most  editors  had  a  pocketful  of  passes 
or  free  mileage  books  on  every  railroad 
of  their  era.  To  go  to  the  Coast,  just 
write  in  for  a  pass.  The  New  York  Cen¬ 
tral  furnished  a  renewable  book  of  25 

slips  upon  which  to  fill  in  “From . 

to  ”  and  sign  your  name;  to  ride 
first-class,  10  miles,  or  1,000. 

Local  streetcar  lines  gave  renewable 
coupon  books.  The  very  best  hotels  were 
lavish  with  due  bills.  For  theatre  tickets, 
present  your  card  at  the  box  office.  The 
press  agent  would  receive  you  personally, 
often  take  you  next  door  for  a  drink, 
always  “hope  you  enjoy  the  diow,  send  me 
a  clipping.”  Of  course,  you  did. 

Those  railroad  mileage  tickets  —  edi¬ 
torial  mileage,  they  were  called  —  be¬ 
came  nearly  as  negotiable  as  bank  notes. 
Before  Frank  Gannett  found  me  on  his 
first  newspaper,  the  Elmira  Gazette  was 
owned  by  one-time  Governor  and  Senator 
David  B.  Hill.  The  paper’s  national  ad¬ 
vertising  representative  was  J.  P.  McKin¬ 
ney.  Senator  Hill  paid  Mr.  McKinney’s 
commission  in  a  strange  way,  never  in 
cash.  When  J.  P.  got  strapped  for  dough, 
he’d  ride  to  Elmira  on  “editorial  mileage” 
and  collect  an  armful  of  those  books,  good 
for  1,000  miles  each.  He  would  get  his 
pay  by  selling  the  books,  at  a  discount, 
of  course,  to  the  ticket  scalpers  along 
Sixth  Avenue  in  New  York.  Much  of  the 
public  rode  cheaply  on  editorial  mileage. 

The  publicized  excuse  for  the  mileage 
book  was  payment  for  publication  of  rail¬ 
road  time-tables  in  the  newspapers;  in 
reality,  as  much  a  public  service  and  news¬ 
paper  responsibility  in  that  day  as  are 
the  radio  and  television  logs  today. 
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I  once  inspected  a  newspaper  for  pur¬ 
chase  and  found  a  weird  “asset.”  It  was  a 
shaky  sheet,  deep  into  a  local  bank  for 
credit.  We  didn’t  buy  it.  All  of  its  adver¬ 
tising  contracts  were  in  hock  as  collateral. 
Among  them  was  a  bundle  two  inches 
thick  of  due  bills  on  hotels  all  across  the 
country.  The  whole  staff  could  have  lived 
on  them  for  a  year,  if  they  could  get 
there.  The  banker  was  amazed  that  I 
didn’t  consider  them  advertising  contracts. 
He  had  loaned  $2,500  on  them. 

All  of  this  may  sound  like  a  dark  in¬ 
dictment  of  the  old  press.  It  isn’t.  It  was 
today’s  press — your  own  grandpappy.  If 
you  deny  him.  you  are  an  ingrate,  for  he 
left  you  all  that  is  your  heritage.  And 
listen.  Buddy,  you’ll  be  a  pretty  sturdy 
guy  if  you  can  live  up  to  him. 

Responsible  newspapers  cleaned  their 
houses  of  all  of  these  dubious  doings  well 
before  Charles  Evans  Hughes  forced  all 
of  the  others  into  cash  for  their  space  and 
true  editorial  independence.  Yet  it  is  para¬ 
doxical  that  in  the  days  of  back-scratching 
no  institution  that  curried  editorial  favor 
through  handouts  ever  got  the  acres  of 
free  space  and  hokum  that  newspapers 
now  shower  upon  their  own  competitors. 
By  today’s  standards  the  early  birds  never 
got  their  money’s  worth. 

Take  heart,  ye  of  little  faith.  Greater 
editors  lived  through  days  of  genuine 
temptation,  published  honest,  virile  papers ; 
told  the  truth,  fought  the  Devil,  created 
editorial  dignity,  hoisted  a  glass  or  en¬ 
joyed  themselves  without,  went  home  sober 
— and  wrote  what  they  damn  pleased.  On 
with  the  party;  out  of  your  shell;  know 
people.  Ivory-tower  editors,  in  their  shells, 
crack  not  wisely — but  soon. 

Frank  Tripp 

Elmira,  N.  Y. 

»  •  « 

PIN-UP  POLL 

I  realize  it’s  not  fashionable  to  question 
statistical  surveys,  particularly  when  con¬ 
ducted  by  such  accredited  institutions  of 
higher  learning  as  the  University  of  Missis¬ 
sippi,  department  of  journalism.  But  the 
results  of  that  poll  on  “photographic  ap¬ 
peal”,  headlined  “Pin-Ups  are  for  Boys, 
Outdoor  Pix  for  Men” — come  now! 

What  kind  of  sub-teen  boys  populate  the 
South  these  days?  And,  for  heaven’s  sake, 
what  sort  of  mature  men  prefer  pix  of  Rin- 
Tin-Tin  to  Brigitte,  Marilyn  and  Jayne? 

If  this  thing  takes  hold,  must  I  look 
forward  to  having  Lassie  as  my  next  lead¬ 
ing  lady? 

Richard  Ney 

Hollywood,  Calif. 

«  »  • 

It  is  very  wonderful  to  have  my  Bible — 
Editor  &  Publisher — down  here. 

After  11  years  in  Chicago,  15  in  New 
York  City,  and  eight  years  on  this  job,  I 
still  have  found  nothing  else  in  the  news¬ 
paper  field  that  keeps  one  so  abreast  of 
the  times. 

Ann  Lord 

Venice,  Fla. 
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Story  of 
The  Year 


The  story  of  the  International  Geophysical  Year  is  as  full  of  significance 
as  it  sounds.  But  it  is  also,  as  readers  of  The  New  York  Times 
have  discovered,  full  of  fascinating  facts  of  the  “well,  what  do  you  knoV 
kind  and  dripping  with  human  interest. 

Much  of  this  is  due  to  Walter  Sullivan,  a  reporter  who  knows  how  to  make 
cold  science  come  warmly  alive.  The  IGY  is  his  assignment. 

It  seems  almost  a  natural.  As  a  schoolboy  Walter  worked  in  Alaska 
on  a  scientific  project  of  the  American  Museum  of  Natural  History. 
Since  then,  and  between  war  and  other  foreign  assignments,  he  has 
specialized  in  polar  exploration. 

Walter  Sullivan  joined  the  staff  of  The  New  York  Times  as  a 
copy  boy  right  after  he  got  out  of  Yale.  But  not  for  long.  He  was  soon  in 
the  Navy,  skipper  of  a  tin  can  at  27,  emerging  with  12  stars  for 
battle  participation  in  the  Pacific  and  the  rank  of  lieutenant  commander. 

He  rejoined  The  Times  in  1946,  this  time  as  a  correspondent. 

That  year  his  assignments  took  him  to  Alaska  and  then  to  Antarctica 
with  Operation  Highjump.  In  1948  he  toured  the  Pacific  islands 
to  report  what  changes  the  aftermath  of  the  war  had  brought. 

Reporting  from  China,  he  was  one  of  the  last  outsiders  to  cross  the 
Gobi  Desert  and  visit  Sinkiang  before  the  Communists  marched  in. 

He  covered  the  Communist  capture  of  Shanghai.  He  covered  the  fighting 
in  Korea.  He  spent  several  years  as  correspondent  in  Berlin. 

In  1954  and  again  in  1956  he  participated  in  Antarctic  expeditions. 

His  book,  “Quest  for  a  Continent,”  was  chosen  as  one  of  the 
ten  best  adult  books  of  1957  for  pre-college  readers. 

On  The  Times  staff  all  over  the  world  you’ll  find  dozens  of  dedicated 
reporters,  editors  and  correspondents  like  Walter  Sullivan. 

Working  together,  they  produce  every  day  a  newspaper  that  is 
alive  with  interest,  abounding  with  information.  That’s  why  readers  of 
The  New  York  Times  get  more  out  of  it.  And  when  readers  get  more 
out  of  a  newspaper,  advertisers  do,  too. 
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Marked  Change  in  Newspaper 
Business  Visioned  in  Decade 


Inland  Meeting  Hears  of  New 
Equipment,  Rate  Revisions,  Etc. 


settings,  which  along  with  an 
improved,  more  unifonn,  news¬ 
print  will  pei-mit  present  presses 
to  operate  to  their  capacities  or 
rated  speeds.” 

Stereo  to  Stay 


By  George  A.  Brandenburg 


Chicago 

Inland  daily  publishers  were 
up  on  Cloud  No.  9  for  a  while 
at  their  annual  meeting  here 
this  week.  They  heard  “guess¬ 
timates”  as  to  what  newspapers 
would  be  like  in  10  years  from 
the  standpoints  of  production, 
news  content  and  advertising. 

More  than  400  members  and 
guests  were  in  attendance  at 
the  74th  annual  meeting  of  the 
Inland  Daily  Press  Association. 

Technical  Know-How 

Cynis  MacKinnon,  managing 
director  of  ANPA  Research 
Institute,  w'as  the  first  to  speak 
on  the  newspaper-10  years-from- 
now-panel.  He  explained  that 
his  “guesstimates”  were  based 
upon  how  efficiently  the  techni¬ 
cal  know-how  and  existing  proc¬ 
ess  being  used  by  other  indus¬ 
tries  are  applied  to  the  needs  of 
daily  newspapers. 

“Remember — these  are  guess- 
ifcnates,”  he  said,  “but  they  do 
f*present  areas  of  newspaper 
iiwelopment  that  must  be  care- 
^ly 

investigated  by  our  sup¬ 
pliers  and  research  groups  if 
^ur  business  is  to  capitalize 
the  technology  of  the 
l»60’s.” 

1.  typesetting:  “There  can 
w  a  radical  increase  in  capacity 
speed  of  tape  operated  sys- 
for  setting  straight  news 
d  classified  copy,”  said  Mr. 
Kmnon.  “Such  systems 
|wld  be  single  purpose  in  de- 
without  versatility  and 
ras  required  for  setting  and 
of  display  copy.”  He 
.  Ijcted  typesetting  on  column- 

Wtb  film,  ready  for  engraving 
from  four  to  40  times  current 
*^*®ds.  The  film  printer  would 
operated  by  justified  tape 


“We  should  see  the  frequent 
but  not  general  use  of  news¬ 
paper  offset  presses,”  he  stated. 
“A  single  purpose,  newspaper 
offset  machine,  which,  when 
used  with  100%  cxild  type  (paste 
up,  make  up  and  offset  plates), 
will  hold  its  own  with  stereo- 
type-rotary  letterpresses  as  far 
as  operating  expense  and  pur¬ 
chase  price  are  concerned.” 

Mr.  MacKinnon  said  it  is  un¬ 
likely  that  offset  presses  of 
highly  simplified  design  would 
be  useful  for  press  runs  of  more 
than  20,000  because  of  the  im¬ 
pact  of  relatively  higher  ink 
and  paper  expense  on  larger 
press  mns.  “To  compete  also 
with  letterpress,”  he  added,  “the 
entire  system  of  typesetting 
and  platemaking  will  have  to  be 
changed.” 

“The  second  improvement  in 
press  operations  will  depend 
upon  newspaper  pressrooms 
being  suppli^  reliable  infoi-ma- 
tion  on  impression  and  other 


3.  Steseotyping:  “The  stereo 
process  will  improve  sufficiently 
to  discourage  the  use  of  direct 
printing  frem  engraved  plastic 
or  metals.  I  predict  stereotyping 
and  printing  at  about  type-form 
size.  Shrinkage  will  be  practi¬ 
cally  eliminated.  This  will  sim¬ 
plify  use  of  color  in  the  smaller 
newspaper,  make  packless  mats 
a  sure  thing  and  eliminate  costly 
variables.” 

4.  Engraving:  “Electronic  en¬ 
graving  equipment,  for  scan¬ 
ning  copy  and  etching  plates, 
will  continue  to  develop.” 

5.  ROP  Color:  “Color  will  be 
a  commonly  used  quality  addi¬ 
tion  to  the  smaller  city  news¬ 
paper.  ANPA  Research  is 
proving  out  the  negative  color 
process,  which  will  enable  a 
smaller  newspaper  to  create  its 
own  color  materials  without  a 
process  camera.” 

“Finally  for  the  biggest  qual¬ 
ity  need  of  all,”  said  Mr.  Mac¬ 
Kinnon,  “newspapers  should  de¬ 
mand  and  expect  development 
in  the  next  10  years  of  news 
inks  that  will  not  rub  off,  and 


ailar  to  TTS  tape. 

Offset  Presses 

2-  Newspaper  Presses: 
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COMMUNITY  SERVICE  Award  of  the  Univarsify  of  Missouri  School  of 
Journalism  is  presented  by  Dean  Earl  English,  left,  to  Richard  H. 
Amberg,  publisher  of  the  St.  Louis  Globe-Democrat,  a  Nawhouse 
newspaper,  at  Inland  meeting  in  Chicago. 


will  print  at  no  substantial  in¬ 
crease  in  expense.” 

Tighten  News  Package 
Dolph  Simons  Jr.,  associate 
editor  of  Lawrence  (Kas.)  Jour¬ 
nal,  saw  a  tighter  news  package 
ahead  with  greater  emphasis  on 
quality  of  presentation,  rather 
than  increased  bulkiness. 

“This  means  better  written, 
better  edited  and  better  use  of 
news  photos,”  he  said.  “It  also 
means  that  better  news  staffs 
will  be  necessary.  We  will  need 
reporters  who  are  smart,  ag¬ 
gressive,  and  have  the  ability  to 
dig  into  the  facts  behind  the 
spot  news.  We  will  also  need  to 
have  more  experts  in  various 
fields.” 

“We  have  not  kept  pace  with 
the  wire  services  in  the  writing 
and  editing  of  local  news,”  he 
declared. 

.\d  Changes  Ahead 
Charles  L.  Blanton  Jr.,  pub¬ 
lisher  of  Sikeston  (Mo.)  Stand¬ 
ard,  took  a  look  at  advertising 
and  forecast  a  more  realistic 
definition  of  the  milline  rate; 
namely  that  a  milline  is  the  cost 
of  a  thousand  line  ad  per 
thousand  circulation. 

“Cooperative  advertising  will 
not  be  dissipated  the  way  it  is 
now,”  he  said,  “but  the  manu¬ 
facturer  and  retailer  will  get 
maximum  benefit  from  his 
newspaper  advertising  by  having 
the  national  ad  and  the  retail 
tie-ins  appear  in  the  same  issue. 

“Newspapers  will  have  over¬ 
thrown  the  archaic  rate  struc¬ 
tures  now  in  use  and  all  adver¬ 
tisers  will  pay  the  same  rate 
for  display  advertising.  This 
infers  that  the  15  per  cent 
agency  commission  will  be  gone, 
which  will  be  a  good  thing  for 
papers.  Advertising  agencies 
will  collect  from  the  client. 

Hits  Supplements 
“Publishers  will  have  seen 
the  light  and  will  have  thrown 
out  all  syndicated  supplements. 
There  is  a  general  ho-hum  atti¬ 
tude  while  Sunday  supplements 
continue  to  encrouch  on  our 
national  accounts.” 

Cranston  Williams,  ANPA 
general  manager,  urged  pub¬ 
lishers  to  support  their  adver¬ 
tising  managers  in  the  “Total 
Selling”  effort. 

Hits  Monopoly  Charge 
Mr,  Williams  said  there  has 
been  a  mortality  of  189  daily 
{Continued  on  page  67) 
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declaration,  which  is  inadmis¬ 
sible  as  evidence  in  law.” 

Mr.  Klein,  a  subscriber  of 
The  Times  of  London,  felt  that 
a  service  should  be  set  up  to 
translate  foreign  newspapers  so 
U.  S.  newspapers  can  offer 
readers  what  foreign  editors 
-  -  think.  He  believed  excerpts  from 

You  cannot  do  that  if  you  hurry  foreign  editorials  would  give 
.  ’  >•  U.  S.  readers  something  to  think 

Complex  Language  about. 

“The  enormous  length  you  North  Vs  South 

~”’T  to  editorials  makes  it  im-  ju  reviewing  the  editorial 
possible  for  you  to  give  them  page  of  the  Montgomery  (Ala.) 
the  concentration  and  thought  Advertiser,  Mr.  Kledn  noted  that 
they  need,”  he  added.  “You  are  letters  column  is  headed 

the  advocate  of  a  view  and  «Tell  It  to  Old  Grandma.”  He 
should  impress  but  often  you  wondered  whether  an  editorial 
lose  the  reader-on-the-train  as  about  the  Jimmy  Wilson  case 
he  tries  to  figure  out  your  com-  which  a  Negrro  was  sentenced 
plexity  of  language  and  intri-  to  death  (since  commuted  by 
cacy  of  thought.”  (Jov.  Jim  Folsom  to  life  im- 

The  lawyer  and  ex-newsman  prisonment)  for  a  fl.95  burg- 
reported  that  on  his  train  that  lary  would  have  been  written  in 
morning  few  were  reading  the  the  same  vein  for  a  northern 
editorial  page  and  those  few 
who  had  the  newspaper  opened 
there,  actually  were  reading 
“gossip  columns”  on  the  page 
opposite  the  editorial  page. 

“Seek  to  capture  and  hold  the 
reader’s  attention  so  you  can 
make  your  point,”  he  urged. 

Devil’s  Advocate  “One  of  the  greatest  inade- 

“I’m  here  as  the  devil’s  ad-  f 

vocate — ^the  poor  devil  who  reads  ^  ^ 

the  editorial  page,”  explained  - .,  - , - 

Mr.  Klein.  “The  tendency  has  Mr.  Klein  turn^  his  criti^l  for  Negroes.  This  attitude  of 
been  to  criticize  from  a  negative  attention  to  individual  editorial  the  northern  press  to  misinter- 

aspect  and  I’ll  not  depart  from  Pages.  pret  southern  happenings  is  an  _ _ _ _ _ 

that  tradition.  He  praised  a  “manifesto”  by  attitude  implanted  by  the  Civil  sparkling.  But  on  the  deWt 

“The  editorial  page  is  a  sort  William  J.  Miller  when  he  re-  War.”  Klein’s  view,  was 

of  den  all  to  itself  where  the  ce"tly  became  chief  editorial 
editorial  writer  gives  interpre-  ''writer  for  the  New  York  Herald 
tation  to  news  in  other  parts  of  Tribune,  promising  the 
the  paper,”  he  continued.  “The  thei^fter  be  “unpredict- 

editorial  writer  is  put  under  able  and  interesting,”  have  the 
pressure  by  the  editor  or  board  ***‘®<i  blood  of^  dissent”  and 
of  directors  or  the  daily  editorial  “humor  and  satire.” 
conference  He  always  is  under  Controversy 

pressure  of  time  or  his  ulcers. 

All  sorts  of  things  impinge  on  “I  picked  up  the  I" 
his  mind  and  extra-curricula  Tribune  today  and  I  find  no 
activities  cut  into  the  thought  red  blood  of  controversy  and  This 
that  ought  to  be  in  the  editorials,  nothing  unpredictable  or  inter- 
_  „  .  .  esting,”  he  complained.  “Here’s 

Too  Much  Repetition  editorial  about  an 

“There  is  too  much  repetition  liner  going  up  to  Albany,  a  (Fla.)  Journal  “motivated  en- 

of  facts  and  too  much  extension  news  story  already  in  the  news  tirely  by  local  interest.”  _ 

of  quotations  we’ve  seen  else-  columns  which  might  have  been  editorial  devoted  to  defense  of 
where  in  the  paper,”  charged  tillage  gossip  in  1840. 

Mr.  Klein.  “We  already  have  “And  here’s  an  editorial  re¬ 
read  about  Dulles’  press  con-  printed  from  another  news-  idea  to  refers  already  sold 

ference  or  the  President’s  speech  paper,”  he  continued.  “Why  is  and  is  wasted  space,” 
before  we  get  to  the  editorial  it  necessary — unless  you  are  served. 

page.  We  want  to  know  what  lazy — ^for  you  to  reprint  edi-  He  found  the  Huron  (S.  D.) 

they  mean,  how  they  affect  us.  torials  from  other  papers.  Do  Plainsman  typical  of  smaller  ^ 

It  should  be  the  function  of  the  you  do  it  just  to  back  up  your  papers  on  which  editors  have  the  last  analyzed  by  the  spealWi 

editorial  writer  to  connect  all  own  views?  That’s  a  self-serving  little  time  for  deep  thought  in  (Continued  on  page  66)  ! 
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By  Ray  Erwin 


Philadelphia  of  us  with  what  is  going  on. 

Readers  often  find  newspaper 
editorial  pages  dull,  monotonous,  your  own  conclusions, 
repetitious  of  facts  and  over¬ 
extended  in  quotations. 

This  frank  and  non-flattering 
opinion  was  given  by  one  of 
those  astute  readers  to  more  1 
than  100  writers  attending  the  ^ 

National  Conference  of  Editor-  l^P^y  ueed, 
ial  Writers  here  last  week. 

He  was  Alfred  M.  Klein, 

Philadelphia  lawyer  who  writes 
a  daily  column  on  legal  advice 
for  the  editorial  page  of  the 
Philadelphia  Evening  Bulletin 
under  byline  of  “A  Philadelphia 
Lawyer.”  Mr.  Klein  further 
qualifies  as  a  critic  of  news¬ 
papers  by  having  worked  for 
them  successfully  for  years.  He 
was  on  the  staffs  of  the  Phila¬ 
delphia  Press,  Philadelphia  In¬ 
quirer,  including  foreign  assign¬ 
ment,  and  the  Philadelphia 
Record. 


Warren  H.  Pierce,  foregrowd, 
chief  editorial  writer,  St.  Pttm 
burg  (Fla.)  Times,  laughs  it  i 
remark  made  by  Tom  ^ardmN, 
chief  editorial  writer,  Clevdisd 
(Ohio)  Press. 


writing  editorials.  One  Plaim- 
man  editorial  dealt  with  adria 
for  readers  to  take  salt  taUeli 
when  the  weather’s  hot.  At 
other  was  on  safe  driving.  Thm 
other  pages  examined  had  siat 
edly  defended  his  state  at  the  lar  safe  driving  exhortation! 
close  of  Mr.  Klein’s  talk.  “When  the  editorial  wrw 

“I’ll  try  to  disabuse  the  can’t  find  anything  else  to  il 


Mr.  Klein  held  up  the  editorial  other  safe  driving  editoiil 
page  of  the  St.  Louis  (Mo.)  (Some  editors  pointed  out  t» 
page  Post-Dispatch.  him  after  the  speech  that  ti* 

collection  of  pages  sent  him 

No  Lye  Appeal  ^  immediately  precediiC 

“This  looks  like  it  was  made  up  Labor  Day,  accounting  for  * 
just  after  the  Civil  War,”  he  unusual  editorial  consideraM 
said.  “It  has  no  eye  appeal.  You  subject.) 

are  competing  now  with  TV  and 

ui-  1.  i  ,  Canned  Columnist* 

iieraia  the  public  has  no  time  to  read 

it  if  it  does  not  please  the  eye.  The  speaker  found  the 
page  may  be  intellectual  ington  (W.  Va.)  Dispatch 
but  it  does  not  catch  attention.”  torials  almost  all  local,  lesviif 
The  reader-critic  found  an  discussion  of  world  and  nation 
ocean  editorial  page  of  the  Pensacola  affairs  to  “canned  column^ 
‘  who  sit  in  Washington 

“An  read  AP  and  write  think  pi«* 
The  editorial  writer 

the  Navy  and  its  local  installa-  to  go  out  and  see  things  at 
tions  simply  tries  to  sell  an  hand  and  get  a  feeling  he 

- j _  _i  -  1  e|  **  •  y 

-  not  acquire  by  sitting  m  ■ 

he  ob-  office,”  advised  Mr.  Klein. 

An  editorial  page  of  1^ 
Milwaukee  (Wis.)  Journal^ 


ANYBODY  HERE  SEEN  AN  IVORY  TOWER? 


Robert  S.  Bates,  Meadville  (Pa.)  Tribune;  Mrs.  Molly  Clowes  Walsh, 
Louisville  (Ky.)  Courier-Journal;  and  Carl  M.  Andrews,  Roanoke  (Va.) 
World-News,  1959  chairman. 


Lauren  K.  Soth,  Des  Moines  Register  and  Tribune,  and  Lindsay  Hoben, 
Milwaukee  Journal,  engage  in  editorial  page  critique. 


John  M.  Lofton,  Pittsburgh  (Pa.)  Post-Gaxette,  gives  his  vi 
George  W.  Shannon,  Shreveport  (La.)  Journal,  listens. 


Paul  Trescott,  Philadelphia  Bulletin,  program  chairman. 


1 

M 

Robert  E.  Kennedy,  Chicago  Sun-Times,  conference  chairman,  flanked 

l^obert  W.  Bliss,  left,  Janesville  (Wis.)  Gazette,  and  Willis  S.  Harrison, 

Dy  sp9AK6rs:  VTiiiiAfn  n*  wiicox  dno  cdmund  n#  dacoh  ot  rhiidd6ipnid 
civic  organizations. 

Toledo  (Ohio)  Blade. 

Photoe  by  CollinKS — E^P 
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News  Policy  Proposal 
Draws  Fire  at  UN 


United  Nations 

A  six-member  committee  has 
touched  oft  a  furor  here  with 
a  report  recommending  drastic 
changes  in  the  policy  and  set-up 
of  the  United  Nations’  public 
information  program. 

The  controversial  report  ad¬ 
vises  the  UN  to  shift  its  em¬ 
phasis  from  the  “mass  ap¬ 
proach”  of  disseminating  UN 
information  primarily  through 
news  media.  Instead,  it  coun¬ 
sels  the  UN  to  try  the  “selective 
approach  of  public  relations,” 
working  more  through  govern¬ 
ments  and  influential  individ¬ 
uals. 

Although  Secretary  General 
Dag  Hammarskjold  promptly 
opposed  this  concept  as  threat¬ 
ening  to  get  the  UN  into  the 
“propaganda”  field,  the  dust 
still  has  not  settled  around  the 
press  offices  in  UN  headquar¬ 
ters. 


Vigorous  Protests 


Less  than  24  hours  after  cor¬ 
respondents  had  their  copies  of 
the  report,  a  panel  of  newsmen 
on  a  TV  program  delivered  a 
blistering  attack  on  the  com¬ 
mittee’s  recommendations.  Next, 
members  of  the  United  Nations 
Correspondents’  Association 
went  into  emergency  meeting 
and  came  up  with  a  resolution 
assailing  the  report  as  “danger¬ 
ous”  in  its  propagandist  and 
ideological  implications.  The 
text  of  the  protest  went  to  all 
81  UN  memters  with  an  appeal 
that  the  committee’s  suggestions 
be  rejected  when  they  come  up 
for  debate  in  the  General  As¬ 
sembly’s  budget  committee. 

While  much  of  the  adverse 
criticism  has  come  from  United 
States  publications  and  writers, 
other  complaints  are  beginning 
to  come  in  from  the  British  and 
Swedish  press. 

The  report  was  the  outcome 
of  efforts  by  the  budget  com¬ 
mittee  last  year  to  trim  costs 
and  to  streamline  the  activities 
of  the  Office  of  Public  Informa¬ 
tion. 

'The  budget-watchers  agreed 
to  appoint  a  committee  of  ex¬ 
perts,  leaving  it  to  six  countries 
to  select  the  members  but  ask¬ 
ing  that  they  have  “practical” 
experience  in  the  field  of  press, 
radio  or  other  news  media. 


Lochner  on  Committee 


gathering  experience:  Louis  P. 
Lochner,  onetime  Berlin  corres¬ 
pondent  for  the  Associated 
Press.  The  others  were  the  reg¬ 
ular  members  of  the  delegations 
of  India  and  Uruguay,  a  British 
advertising  expert,  and  two 
representatives  from  the  Soviet 
Union  and  the  United  Arab  Re¬ 
public.  Of  the  five.  Prof.  En¬ 
rique  Rodriguez-Fabregat  of 
Uruguay,  had  some  radio  broad¬ 
casting  experience.  Prof.  Fab- 
regat  called  a  news  conference 
to  say  that  he  disagreed  with 
some  sections  of  the  report — al¬ 
though  he  signed  it — and  op¬ 
posed  its  recommendations  on 
UN  broadcasts. 

The  committee  spent  months 
interviewing  officials  and  news¬ 
men  here  and  at  14  of  the  27 
information  centers  the  UN  op¬ 
erates  overseas.  The  direct  cost 
of  this  fact-finding  junket  will 
come  to  at  least  $60,000  and 
probably  $80,000,  it  is  calcu¬ 
lated. 

Some  newsmen  also  found  it 
ironical  that  this  committee 
which  is  urging  economies,  in¬ 
sisted  on  verbatim  records  of 
much  of  its  proceedings  al¬ 
though  the  Assembly’s  budget 
committee  has  been  debating  for 
years  whether  or  not  to  deny 
this  rather  costly  service  to  im¬ 
portant  UN  bodies. 


TEE-1  NG  OFF — Gene  Kessler,  left,  tells  Sports  Editor  Dick  Haclsno* 
of  the  Chicago  Sun-Times  his  plans  for  semi-retirement.  On  Nw. 
Gene  will  give  up  his  daily  column  stint  and  move  to  a  new  honitti 
overlooks  the  16th  fairway  of  the  Pelican  Golf  Club,  foundid 
Grantland  Rice,  in  Belleair,  Fla.  Gene  will  write  a  Sunday  coluimii 
cover  special  assignments  for  the  Sun-Times.  In  the  1920s  Gene  hnn 
down  an  offer  to  ghost-write  for  Knute  Rockne  (Christy  Walsh  tool i 
and  got  a  job  (through  an  E&P  ad)  as  sports  editor  of  the  Wesh>:'< 
(D.  C.)  News  at  the  same  time  Ernie  Pyle  joined  the  staff. 


3  Westchester 
Executives  Die 


Of  the  six,  only  one  is  known 
to  have  had  any  extensive  news¬ 
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105-Page  Report 

The  105-page  report  ranged 
far  and  wide  over  the  UN  pro¬ 
gram  for  press,  radio  and  films, 
advising  fundamental  changes 
of  outlook  and  also  of  staffing 
policy. 

Press  criticism  in  the  main 
was  directed  at  the  suggestion 
for  a  shift  in  emphasis  and  con¬ 
centration  on  working  through 
governments  and  groups.  On 
this  point  the  report  says: 

“The  best  way,  in  the  opinion 
of  the  committee  for  reaching 
the  peoples  of  the  world  at  this 
time  is  that  of  working  through 
the  governments  of  member 
states  and  through  a  select 
group  of  individuals  and  organi¬ 
zations.” 

Elsewhere  the  Committee  gets 
down  to  defining  what  should 
be  immediate  UN  targets  and 
says  the  definition  involves  a 
“shift  of  emphasis  in  the 
method  of  dissemination  of  in¬ 
formation  from  ‘mass  approach 
through  media  of  mass  com¬ 
munication’  to  the  selective  ap¬ 
proach  of  public  relations.” 

(Continued  on  page  60) 


White  Plains,  N.  Y. 

Three  executives  of  the  West¬ 
chester  Newspaper  Group  died 
within  a  period  of  24  hours  this 
week.  They  were: 

Benjamin  H.  Carroll,  49,  edi¬ 
tor  and  general  manager  of  the 
White  Plains  Reporter  Dis¬ 
patch. 

Arthur  C.  Saunders,  60,  gen¬ 
eral  manager  of  the  Mount  Ver¬ 
non  Argus, 

Harvey  Steinberg,  55,  fore¬ 
man  of  the  composing  room  at 
the  Reporter  Dispatch. 

Mr.  Steinberg  suffered  a 
heart  ailment  and  had  been  in 
the  hospital  for  three  weeks. 
He  was  a  former  president  of 
the  Yonkers  Typographical 
Union. 


E&P  Board 
Elects  Three 
New  Officers 


Abdominal  Operation 

Mr.  Saunders  underwent  an 
abdominal  operation  the  morn¬ 
ing  of  Oct.  22  and  died  of  a 
heart  attack.  Prior  to  moving 
to  the  Argus  30  years  ago  he 
was  general  manager  of  the 
Port  Chester  Daily  Item. 

Mr.  Carroll  was  taken  ill  at 
home  Oct.  22  and  died  after  suf¬ 
fering  a  heart  attack.  He  was 
a  native  of  Illinois  and  began 
his  career  as  a  reporter  on  the 
White  Plains  Daily  Press  in 
1929.  He  was  secretary-treas¬ 
urer  of  the  New  York  State 
Society  of  Newspaper  Editors 
and  chairman  of  the  Right  to 
Know  Committee. 


Three  new  corporate  offi« 
were  elected  by  the  Boaiii 
Directors  of  Editor  &  Publisi 
Company  at  a  meeting  Oct  1 

James  W.  Brown  Jr., 
manager,  was  chosen  to  be « 
president  of  the  company. 

Jerome  H.  Walker,  execi: 
editor,  was  named  secretary* 
a  member  of  the  Board. 

Miss  Arline  Demar,  fore' 
assistant  treasurer,  was  ? 
moted  to  treasurer  and  * 
Clio  Vlahides  was  designate! 
assistant  treasurer. 

The  late  Charles  T.  Sri 
who  was  publisher,  also  helJt 

office  of  secretary-treasurer 

Robert  U.  Brown,  presi'i® 
was  named  publisher  in  adds 
to  being  editor.  James 
Brown  continues  as  chaimuJ 
the  Board. 

Miss  Demar’s  emplop 
with  El&P  extends  over  16  y^ 
Her  assistant,  Mrs.  Vlais 
has  been  with  the  company 
last  six  years. 

Previously  associated  * 
Albany,  N.  Y.  newspap^ 
a  score  of  years,  Mr. 
became  managing  editor  of  • 


ittee.  in  1944. 
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lSNE  Keeps  Syndicate 
[ospitality  Unofficial 


Chicago 
Syndicate  entertainment  at 
ings  of  the  American  Socie- 
of  Newspaper  Editors  will  be 
lially  “unofficial.”  (E&P,  Oct. 
page  11). 

The  ASNE  Board  of  Direc- 
in  session  here  Oct.  17, 
to  continue  a  “hands-off” 
itude  toward  the  social  af¬ 
ire,  concurring  in  the  majority 
Membership  opinion  as  revealed 
^  a  special  committee’s  survey. 


Personal  Affairs 


The  convention  parties  are 
mal  affairs  between  the 
idicates  and  individual  edi- 
HaelinlArs,  hence  entirely  unofficial  as 
On  Nwr.fcf  25  ASNE  is  concerned,  the 


»  decided.  The  affairs  will 

foUIMN 


Wattling 

staff. 


I  Jot  be  publicized  in  the  Society’s 
bulletin  nor  will  they  be  listed 
alfh  todw'  convention  program. 

Loye  F.  Miller,  Knoxville 
Tenn.)  News-Sentinel,  who 
ded  the  survey  committee, 
.  ^ported  that  203  members  re- 
irn  ^  inquiry,  130  had  no 

11 11  ibjections  to  the  syndicates’ 
Hospitality,  53  were  opposed 
^d  20  were  non-committal. 

(Mr.  Miller  asked  E&P  to 


Martin  S.  Ochs,  editor,  Chat¬ 
tanooga  (Tenn.)  Times. 

Claude  Ramsey,  executive 
editor,  AsAevt'We  (N.  C.)  Citizen- 
Times. 

Dwight  E.  Sargent,  editorial 
page  director,  Portland  (Me.) 
Press  Herald-Express. 

Darrel  L.  Mansell,  associate 
editor  of  Brush-Moore  News¬ 
papers,  Canton,  Ohio. 

George  G.  Crawford,  editor, 
Waukegan  (Ill.)  News-Sun. 

Wayne  Jordan,  editor,  Lorain 
(Ohio)  Journal. 

Alton  T.  Sliter,  associate  edi¬ 
tor,  Troy  (N.  Y.)  Times  and 
Times-Record. 

F.  Granger  Weil,  assistant 
editor,  executive  vicerpresident. 
Port  Huron  (Mich.)  Times 
Herald. 

Walter  Kane,  publisher  and 
general  manager,  Bakersfield 
(Calif.)  Californian. 

William  Joseph  Michl,  editor, 
Steubenville  (Ohio)  Herald- 
Star. 

Will  C.  Mickle,  editor,  Hunts¬ 
ville  (Ala.)  Times. 


From  Small  Papers 


iree 


take  it  plain  that  he  and  his 
prnrriittee  associates  were  only 


From  under-20,000  circulation 


ate  off 


trrying  out  a  mission  for 
SNE  President  George  W. 
-aly  Jr.  and  were  not  them- 
^Ives  advocates  for  either  view 
the  question  of  syndicate 
itertainment.) 

The  Board  voted  a  distin- 
Jished  service  membership  for 
'*^ight  Marvin,  who  is  retiring 
’  editor  of  the  Troy  (N.  Y.) 
Joifs  and  Times-Record.  He 
|as  ASNE  president  in  1941. 


23  New  Members 


I  Twenty-five  new  members 
•I’e  admitted.  They  are: 


>signst«(P^™™  over-20,000  circulation 
■^pers — 


T. 


papers : 

John  Sanford,  editor,  Reno 
(Nev.)  Evening  Gazette. 

Robert  W.  Goodell,  editor  and 
president,  San  Luis  Obispo 
(Calif.)  Telegram-Tribune. 

Hubert  D.  Osteen,  editor  and 
publisher,  Sumter  (S.  C.)  Daily 
Item. 

Donald  L.  Breed,  editor  and 
publisher,  Freeport  (Ill.)  Jour- 
nal-Standard. 

James  A.  Rogers,  editor  and 
publisher,  Florence  (S.  C.) 

Morning  News. 

J.  0.  Emmerich,  editor  and 
publisher,  McComb  (Miss.)  En¬ 
terprise- JourrMl. 

Philip  Lightfoot  Scruggs,  edi¬ 
torial  director,  Lynchburg  (Va.) 
News. 


Angelo,  managing  edi- 
dso  heW^’ (Mich.)  Free  Press. 
reasuret  i William  J.  Miller,  chief  edi-  ‘Wanted’ 

1  presistif^  writer.  New  York  Herald 

r’inA*"'- 

mes  ^^w^onald  C.  Shoemaker,  edi- 
chairnwr"  editor,  Miami  (Fla.) 


jTdd. 

empky^v'^'Vin  F.  Russell,  editor  and 
?erl6y^™er,  Harrisburg  (Pa.) 

rompasjyan-y  q  Hoffman,  editor, 
^rleston  (W.  Va.)  Gazette. 
dated  Joseph  E.  Lambright,  editor, 
rapsv^W^'nnah  (Ga.)  Morning  News. 

executive 

liter  of  Wter,  Duluth  (Minn.)  Herald 
M'etes  Tribune. 
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Washington 
Bill  Gold,  Post  and  Times- 
Herald  columnist  (“The  District 
Line”),  was  curious  whether 
publication  of  the  FBI’s  “Ten 
Most  Wanted”  brings  results, 
so  he  asked  G-Man  John  Mc¬ 
Guire  at  headquarters  and 
learned:  Since  the  listings  be¬ 
gan  eight  years  ago,  98  of  those 
so  “distinguished”  have  been 
captured,  15  as  a  result  of 
pirtures  published  in  news¬ 
papers,  five  credited  to  maga¬ 
zines,  two  to  radio  and  one  to 
television. 


for  October  25,  1958 


YEAR'S  MAN — George  C.  Craw¬ 
ford,  left,  editor  of  the  Waukegan 
(III.)  News-Sun,  receives  "News¬ 
man  of  the  Year"  award  from 
William  H.  Schroeder,  Grayslake 
Times,  president  of  Lake  County 
Press  Club. 


Montreal  Star 
Disavows  Gift 
To  University 

Montreal 

The  Montreal  Star  denied  this 
week  that  it  finances  the  Mc¬ 
Connell  Foundation  which  re¬ 
cently  gave  $4,500,000  to  McGill 
University. 

John  G.  McConnell,  president 
and  publisher  of  the  Star,  said 
he  personally  takes  no  active 
part  in  the  Foundation;  his  time 
is  taken  up  with  the  Star. 

These  denials  were  related  to 
publication  of  a  story,  in  Time 
magazine,  concerning  the  an¬ 
nouncement  of  the  McGill  gift 
by  J.  W.  McConnell,  former 
president-publisher  of  the  Star 
and  father  of  the  present  pub¬ 
lisher. 

“The  newspaper’s  profits,” 
said  the  Star  statement,  “are 
not  used  to  finance  any  program 
of  charities  or  gifts  to  educa¬ 
tion.  At  present,  the  earnings 
and  reserves  of  the  Star  are 
rather  fully  employed  in  the 
building  of  the  most  modern 
newspaper  plant  in  North  Amer¬ 
ica.” 

Mr.  McConnell  said  Time 
magazine’s  stories  have  left  an 
impression  that  the  Star’s  pres¬ 
ent  management  is  starving  the 
newspaper  to  serve  the  bene¬ 
factions  of  the  McConnell 
Foundation. 

“In  fact,”  he  said,  “the  Star 
employs  more  full-time  corres¬ 
pondents  at  home  and  abroad 
than  any  other  Canadian  news¬ 
paper,  and  has  one  of  the  larg¬ 
est  local  staffs  in  the  country, 
as  well  as  the  fullest  comple¬ 
ment  of  news  and  photo  serv¬ 
ices.” 


Muncie  Dailies 
Fail  to  Cease, 
Talks  Resume 

Muncie,  Ind. 

For  four  days  last  week  the 
Muncie  Star  and  Evening  Press, 
members  of  the  Pulliam  group, 
were  published  without  the  help 
of  their  regular  mechanical 
forces.  Employes  from  other 
departments  prepared  eight- 
page  editions. 

On  Sunday,  the  12  members 
of  the  stereotypers’  union  who 
had  walked  out  Wednesday 
night  agreed  to  return  to  work 
if  the  publisher  would  continue 
negotiations  on  a  contract. 
Other  craftsmen  who  had  ob¬ 
served  their  picket  line  joined 
in  the  back-to-work  move  Sun¬ 
day  night. 

Terms  of  an  agreement  ac¬ 
ceptable  to  the  pressmen  and 
printers — an  increase  of  $3  a 
week  the  first  year  and  $2.50 
a  week  the  second  year — were 
worked  out.  It  was  believed  the 
stereotypers  would  settle  for  the 
same  wage  offer.  They  had 
asked  $4  and  $3  increases  and 
additional  paid  holidays. 

Willard  C.  Worcester,  pub¬ 
lisher  of  the  newspapers,  said 
the  stereotypers’  international 
union  representative  had  ad¬ 
vised  them  to  go  back  to  work 
and  continue  negotiations. 

The  stereo  wage  scale  ^  has 
provided  $109  weekly  for  jour¬ 
neymen  to  $136  for  foremen. 

Eight-Page  Papers 

The  strike  was  the  first  one 
in  the  history  of  either  news¬ 
paper.  After  the  walkout,  Mr. 
Worcester  said,  arrangements 
were  made  to  print  eight-page 
papers  daily  so  that  they  could 
be  run  on  half-rolls  of  news¬ 
print  on  two  presses,  without 
any  angle  bars.  There  was  only 
one  web  break  in  four  days. 

The  typesetting  problem  was 
met  by  Teletypesetters  and  the 
fact  that  several  members  of 
the  advertising  staff  had  had 
experience  on  smaller  papers. 
One  was  a  composing  room  fore¬ 
man.  Others  had  makeup  knowl¬ 
edge. 

George  N.  Dale,  chairman  of 
the  Special  Standing  Committee 
of  the  American  Newspaper 
Publishers  Association,  told  Mr. 
Worcester  that  the  Muncie 
dailies  were  the  only  ones  in  the 
past  four  years  that  were  pub¬ 
lished  after  having  encoimtered 
a  refusal  to  work  on  the  part  of 
all  mechanical  department  em¬ 
ployes. 
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,  Al  ••  TTll  continued,  “then  points  out  tk 

Levies  on  Advertising  iield 

—  1*1  k  •  1  nn  I  *  chusetts  imposed  a  stamp  tai 

lnV9.lld  A.S  Specml  l0.X9.tlOn  zmes  and  on  adv^S 

ments,  and  both  of  the  taxes  es 
with  such  violent  opposition  fc 

Maryland’s  Highest  Court  Voids  tT„f  “ 

Colored  People  vs.  Alabama, 

ections  from  Media  — U.S.— ,  78  S.  Ct.  nes,  1171,  True  Meaning 

the  Supreme  Court  stated,  ‘In  ^.^ther  elaborate  baV 

Md.  lineate  the  exact  boundaries  of  these  indispen-  was  given  in  order  ; 

has  what  constitutes  an  ordinary  or  liberties,  whether  of  ^he  true  meaning. 

City  a  general  tax.  assc^iations,  the  words ‘freedom  of  the  pi. 

isti-  decisions  of  this  Court  recog-  the  First  Amendle:; 

tion  1^®®*  *be  Evil  nizes  that  abridgement  of  such  ^^g  j^gld  that  such  fre«  ■ 


Annapolis,  Md.  lineate  the  exa^ 
Maiyland’s  highest  court  has  what  constitute 
ruled  that  the  Baltimore  City  a  general  tax. 
advertising  taxes  are  unconsti- 
tutional.  The  city  administration  ®®*  ® 

must  decide  whether  to  create  a  “The  root  of 


Baltimore  Collections  from  Media 


True  Meaning 
This  rather  elaborate  ba  i 


Root  of  the  Evil 


must  decide  whether  to  create  a  “The  root  of  the  evil  in  these  |  ’inevitablv  ^follow  from’  not  consist  only  in  b 

deficit  by  refunding  $1.5  million  ordinances  lies  not  merely  in  for^  of  lovemmental  previous  cer^ar 

_ X,-.  J.. ...  XI.....  xv...  -.._x-:i  xVx  'ariea  lorms  oi  governmental  „y,  „  u„x  broader  n  i 


collected  under  the  levies,  or  ap-  the  fact  that  they  curtail  the  action”  governmental  ^^s  broader  in  | 

^,ceived  by  the  news-  ‘  j^^ge  Prescott  noted  that  in  St ’wS^ntend^'To 
the  United  States.  papers  and  the  stations,  but  in  xx,.  Grosiean  ease  Justice  Suth-  mtendeu  to  prec..* 

The  five-judge  Court  of  Ap-  the  fact  that  being  entitled  to  ^fand  for  tbe^’ou^^^^  gie  national  goverriment  and  3 1 

peals  ruled  unanimously  that  the  advantages  granted  by  the  out  "bat  thfouSon  iSS  Fourteenth  Amendment  to : 

the  4%  sales  tax  and  2%  cross  First  Amendment  tbev  are  inairne  question  invoiveu  states,  ‘from  adop; 

tne  4/c  sales  ta  a  /c  g  \'^®t  Amendment,  tney  are  utmost  gravity  and  g-.,,  nrevious  n-str 

receipts  eyy  on  advertising  were  singled  out  and  required  to  pay  importance,  going  ‘to  the  heart  SnSd  nublkatb^ , 

unconstitutional  insofar  as  t  ey  a  spwial  tax  that  is  not  re-  of  the  natural  right  of  the  mem-  their  circulation  including  t;  * 

applied  to  newspapers  radio  and  quired  of  business  in  general  or  bg„  organized  society  .  .  .  whkh  had  thereto^^^^ 

television  stations,  and  their  cus-  some  broad  portion  thereof.  xx  imnart  and  acouire  informa-  7"x  j  nad  weretoiore  Deen  e 

tomers  «m.  •  j  ii  j  x  x?  ^  acquire  iniorma-  fgeted  by  these  two  (thestic  = 

Th^court  then  added  that  the  tion  about  their  common  in-  ^nd  advertising  taxes) 

me  coun  tnen  addM  tnat  tne  p^y  mcome  taxes  as  other  citi-  terests.’  known  and  odious  methods,  i 

tax  as  applied  to  billboards  also  „„_o  nr**  bnf  if  tbp  iiKio-pq’  ..tt  x,  x  x  ,  x,  x  ,  .  Known  ana  oaious  meincm  , 
was  invalid  inasmuch  as  “it  is  but,  if  the  judges  “He  then  stated  that  a  deter-  “The  Court  determined:! 

inconceivable  that  the  Mavor  mination  of  the  question  re-  tax  involved  operated  as  a 

and  City  Council  desiring  to  col-  Tu  requir^  to  pay  quired  an  examination  of  the  straint  in  a  double  sense’;  t- 

fert  a  bSSte^T  esTm^^^^  such  taxes,  there  would  be  few  history  and  circumstances  which  its  effect  was  to  curtail  :  - 

$2  653,000  f?rSe^?^^^^^^  TamVaf  a  ^^lid  mSmt  of  amount  of  revenue  from  ad 

1958  could  have  imnosed  the  f  xl  "  v  adoption  of  the  abndgment  tising,  and  it  had  a  direct  t  ■  ■ 

taxes  in  Question  on  ^these  an-  the  churches,  car^-  clause  of  the  First  Amendment,  ency  to  restrict  circulation.  ?  f 

nellee  (billboard  operators  and  ^  consti^tional  immunity.  That  history  discloses  a  persis-  act  was  therefore  found  to :  * 
out-of-state  buvers  of  advertis-  required  to  pay  a  real  ^gut  effort  for  many  years  on  unconstitutional  and  void. 

WWW”  advertis-  estate  tax,  when  no  such  tox  t^g  p^rt  of  the  British  govern-  “The  Court,  however, 

others,  the  in-  ment  to  prevent  or  abridge  any  careful  to  call  attention  to  -* 

Louisiana  Case  validity  of  such  a  tax  would  not  expression  of  opinion  that  criti-  fact  that  it  did  not  intend:* 

j  •  .  .  admit  of  doubt.  cized  the  agencies  and  operation  suggest  that  newspapers 

The  22-pa^  decision,  written  Hugo  A.  Ricciuti,  Baltimore’s  of  the  government.  immune  from  any  of  the  c:; 

for  the  coi^  by  Judge  Sted-  city  solicitor,  had  argued  before  ^  .  nary  forms  of  taxation  for  r- 

man  Prescott,  based  its  findings  the  Court  of  Appeals  that  the  Taxes  on  Knowledge  p^^  government,  i* 

Jbp®rL=w  Grosjean  decision  by  the  Su-  ..^t  an  early  date  (probably  stated  that  the  tax  they  4 

SxrnS, Tb!  H  I*  xil^  applicable  about  1640),  Parliament  passed  considering  was  ‘single  int" 

W  "I  Baltimore  ^  because  an  act  providing  for  the  censor-  with  a  long  history  of  ho#* 

late  Gov^or  Huey  l^ng.  It  there  was  no  “punitive  motive”  ship  of  the  press  prior  to  publi-  misuse  against  the  press, 
emphasized,  however,  that  news-  involved  in  Baltimore  as  there  cation.  This Lt  was  strongly  and  “We  have  set  forth  this:* 
paper^radio  stations  and  simi-  was  in  Louisiana  where  Cover-  presistently  opposed.  Justice  at  considerable  length,  bee* 

Sutherland  says  it  expired  by  we  believe  that,  fundaraen'.-^ 
-f  fi  ^  larger  papers,  which  opposed  j^g  tg^ms  in  1695  and  was  it  is  controlUng  in  the  cssei* 

commumty  at  large.  his  policies,  without  hurting  the  renewed.  bar.” 

At  one  point  Judge  Prescott  smaller  publications,  which  gen-  „„  •  xino  v  x  •?/*,.  iq^q  +bo  tnYM* 

wrote  that  some  businesses  are  erally  supported  him.  However,  in  1712  Parliament  1959,  t 

not  immune  from  specialized  ..^e  ie”  Judge  Prescott  ^  repealed  sevei^  months^ 

taxes  because  thev  do  net  have  Judge  rrescott  papers  and  upon  advertisements,  the  request  of  Mayor  Tn:^ 

special  protections  ^undw^the  x^°  The  Supreme  Court  states  (at  D’Alesandro,  and  the  Ma^ J 

constitutfom  ^  argument  that  the  question  of  p^gg  246):  ‘That  the  main  pur-  General  Assembly  passed^ 

He  noted  that  there  are  more  ^he  enactment  pggg  gf  these  taxes  was  to  sup-  lation — as  he  suggested-rj 

than  100,000  taxing  sulSviSri^  te  SaT  c^'^e  the  pubHcation  of  com-  hibitmg  any  future  impos.^^ 

in  the  United  States  and  “al-  Crosjean  case.  ments  and  cnticisms  objection-  advertising  taxes  by  the  Sb» 

though  there  is  a  constant  and  ^  be  just  as  serious  able  to  the  Crown  does  not  admit  any  of  its  subdivisions, 

penetrating  search  for  new  %  restrmnt  upon  an  immunity  of  doubt.’  • 

sources  of  revenue,  we  were  re-  rf  en^ted  by  a  legislative  body  “The  opinion  then  points  out  |  Off  6  9% 

ferred  to,  and  have  found,  no  ^j^^'^^ted  by  the  purest  of  m<^  that  these  taxes  —  commonly  ®  .  x. i# 


ing)  alone.” 

Louisiana  Case 

The  22-page  decision,  written 


than  100,000  taxing  subdivisions 
in  the  United  States,  and,  “al¬ 
though  there  is  a  constant  and 


tax  on  advertising  alone.  tives  as  one  imtiat^  and  moti-  called  taxes  on  knowledge — were  Total  advertising  in  tk 

“Upon  the  record,  as  now  pre-  ^  ^  hostile  political  resisted  and  evaded  for  more  city  Media  Recor^ 

sented  to  us,  it  is  not  necessary  than  a  century,  and  they  consti-  down  6.9  percent  in 

to  determine  whether  a  tex  upon  ViolaUon  of  ImmuniUes  the  impoi^t  fac-  as  ~mpa^  with  that  ^ 

the  whole  advertismg  industry  tors  that  aroused  the  American  tember  1957.  All  cai^-^ 

(some  41%  thereof  being  ex-  “The  Court  specifically  rested  colonists  to  protest  against  tax-  are  off,  generally  by 

eluded  from  the  operation  of  the  its  opinion  on  a  violation  of  the  ation  for  the  purposes  of  the  cent  and  automotive  by  « ^ 

ordinances)  would  be  valid  or  immunities  guaranteed  by  the  home  government.  cent.  Retail  was  down  2J 1 

not;  nor  is  it  necessary  to  de-  First  Amendment;  and  in  the  “The  opinion,”  Judge  Prescott  cent. 
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to  determine  whether  a  tax  upon 
the  whole  advertising  industry 
(some  41%  thereof  being  ex- 
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Media  Buyers  Recommend 
National  Ad  Inducements 


Greater  Continuity  Forecast 
With  Rate  Equality,  Discounts 


Boston 

Rate  cards  that  would  induce 
national  advertisers  to  buy  more 
space  in  newspapers  were  ad¬ 
vocated  at  the  21st  annual  meet¬ 
ing  of  the  New  England  News¬ 
papers  Advertising  Bureau  here 
Oct  19.  Chief  proponents  were 
an  advertiser  and  an  advertis¬ 
ing  agency  media  supervisor. 

After  reporting  the  results  of 
a  questionnaire  sent  to  two  uni¬ 
dentified  publishers  (one  of  a 
small  paper  and  the  other  of 
a  large  paper) ,  Charles  Butcher 
2d,  vicepresident  of  Butcher 
Polish  Company  (wax,  etc.), 
made  three  flat  predictions 
which  he  thinks  will  come  true 
in  the  next  decade.  They  were: 

New  Source  of  Income 

1.  Small  city  newspapers  are 
going  to  find  a  big  new  source 
of  income  in  national  advertis¬ 
ing  sold  at  rates  equivalent  or 
only  slightly  higher  than  those 
they  now  charge  local  advertis¬ 
ers. 


sion  for  selling  me  space  .  .  . 
as  if  I  didn’t  know  that  agencies 
got  a  15  percent  discount  or 
kickback  from  the  media  they 
bought  for  me!” 

His  questionnaires  gave  him 
a  statistical  picture  of  the  two 
papers  (fictitiously  named  the 
Sun  and  News),  which  Mr. 
Butcher  presented  to  the  group. 
(See  accompanying  chart).  He 
then  detailed  the  questions  and 
answers,  as  follows: 

Questions  and  Answers 

Q.  Do  you  think  newspapers 
are  justified  in  offering  local 
advertisers  buying  direct,  lower 
rates  than  those  offered  national 
advertisers  buying  direct? 

Sun — Yes,  but  the  gap  should 
not  be  so  wide. 

News  —  Yes,  I  have  a  pet 
theory  about  this  .  .  .  the  low 
rate  we  charge  local  merchants 
helps  them  do  a  better  job  of 
merchandising  themselves  and 


the  products  they  sell  and  since 
they  sell  national  brands  this 
can  be  construed  as  a  benefit  to 
the  manufacturer! 

Q.  Do  you  think  newspapers 
should  support  the  agency  15% 
commission  or  discount  even 
though  national  advertisers  of¬ 
fer  to  prepare  and  present  ad¬ 
vertising  in  exactly  the  same 
form  as  agencies? 

Sun — No. 

News — Well,  no,  if  you  un¬ 
derline  the  last  seven  words  ‘in 
exactly  the  same  form  as  agen¬ 
cies’;  but  I’ll  say:  yes,  because 
under  it  we  get  orderly,  uni¬ 
form  requests  for  insertions  on 
standard  4A  forms  and  imagine 
the  confusion  and  problems  if 
some  ordered  space  by  letter, 
some  sent  rough  art  work,  etc., 
etc.  .  .  .  Why  it  would  only  re¬ 
sult  in  increased  operating  costs 
to  us  which,  of  course,  would 
have  to  be  passed  on  to  you  in 
the  long  run. 

Q.  Is  there  any  reason  why 
a  newspaper  should  not  offer 
its  space  for  exactly  the  same 
price  to  all  buyers  and  then 
charge  special  buyers  for  serv¬ 
ices  performed  on  a  regularly 


2.  Reps  are  going  to  get 
smaller  commissions  percentage¬ 
wise,  but  much  larger  cashwise 
by  selling  the  national  advertis¬ 
ing  mentioned  above,  and  their 
primary  fimction  is  going  to  be 
that  of  interpreting  the  local 
markets  of  the  papers  they  rep¬ 
resent  to  m  a  r  k  e  t-research- 
minded  advertisers. 

3.  Advertising  agencies  are 
3oing  to  become  advertising  con¬ 
sultants;  they  will  charge  for 
their  services  on  a  fee  basis; 
they  will  credit  any  commis¬ 
sions  which  still  exist  to  their 
client’s  account;  and  they  will 
be  more  in  demand  than  ever 
before. 


Elemental  Facts 

Mr.  Butcher  said  he  under- 
^k  to  find  out  some  elemental 
facts  about  the  newspaper  busi¬ 
ness  before  participating  in  the 
panel  on  “Buyers  and  Sellers 
hook  at  Media.”  As  a  buyer 
of  media,  he  said,  he  has  noticed 
that  some  people  approach  him 
as  if  they  were  ashamed  or  had 
something  to  hide. 

‘It  was,”  he  said,  “as  if  they 
thought  I  didn’t  know  that 
newspapers  charge  local  adver- 
twrs  about  half  what  they 
me  ...  as  if  I  didn’t 
™ow  reps  got  paid  a  commis- 

EDITOR  8c  publisher 


^Elemental  Facts  About  Newspapers  ’ 

This  chart  of  newspaper  information  (the  names  are  fictitious) 
was  compiled  by  Charles  Butcher  2d  and  distributed  at  the  New 
England  Newspapers  Advertising  Bureau  meeting. 


Income 

Small  Paper 
SUN 

Small  Paper 
%  gross 

Big  Paper 
NEWS 
Big  Paper 
10  gross 

Local  Display  Advs. 

Circulation 

Classified  &  Legral  Advs. 

National  Advs. 

$240,000 

170.000 

60,000 

30,000  (6%) 

$  4.000,000 
2,500,000 
1,100.000 
(24%)  2,400.000 

$500,000 

$10,000,000 

Expenses 

Production 

Owners’  Salaries  1 

Exec.  &  Adm.  &  other  V 

Proratable  expenses  J 

Editorial 

Circulation  exps. 

Adv.  Dept  expe.  (Net  of  commissions) 
Profit  (tefore  taxes) 

$195,000) 

130.000J 

75.000 

30,000 

20.000 

50,000 

$  6,000,000 

1,000,000 

1,000,000 

1,000,000 

1.000,000 

$500,000 

$10,000,000 

Rates 

Newsstand  price 

Home  delivery 

National  Advs. 

7c 

40c  i>er  week  daily 
except  Sun. 

12c  per  line 

7c 

42c  per  week  daily 
except  Sun. 
75c  per  line 

Agency  take  (16/2) 
Rep.  take 

Net  to  paper 

2e  per  line 
le  per  line 
9e  per  line 

12%c  per  line 
(not  given) 

(est.)  60c  i>er  line 

Classified  (National) 
Classified  (Local) 

Local  Display 

Biggest  Store  in  Town 

12e-llc  per  line 
lie-  Sc  per  line 
BJ^cjS^o  per  line 
(Rate — top  secret) 

75c  per  line 
(av.)  36c  per  line 
(av.)  39c  per  line 
(Also— top  secret) 

Statistics 

CHrcuIation 

City  &  Retail  trading  tone 

Total  Wax  Market 

(Institutional,  Retail,  Car,  etc.) 

17,000 

60,000 

$60,000  per  year 
at  manuf.  prices 

210,000 
1,200,000 
$1,200,000  per 
year  at  manuf. 
prices 
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Alice  Liddell 
sees  a  rate  monster 


scheduled  price  such  as  10c  ex¬ 
tra  a  line  for  classified  adver¬ 
tising,  6c  for  display  advertis¬ 
ing  prepared  by  the  paper,  etc.? 

Sun  —  This  suggestion  is  not 
sound.  Actually,  national  adver¬ 
tising  comes  ready  for  print. 
Under  this  arrangement  na¬ 
tional  ads  would  run  at  a  lesser 
cost  than  local.  The  local  ac¬ 
count  is  still  the  bread  and  but¬ 
ter  of  a  newspaper  and  deserves 
a  lower  rate. 

News  —  This  would  be  all 
right  if  the  newspaper  business 
had  grown  this  way.  .  .  .  But 
it  would  take  years  to  swing 
away  from  our  present  pat¬ 
terns  and  good  old  traditions 
and  so  forth.  .  .  . 

Q.  If  you  were  sitting  in  a 
bar  talking  shop  with  one  of 
your  peers  in  publishing  and 
you  started  swapping  stories  on 
your  advertisers  (National  and 
Local),  what  would  your  atti¬ 
tude  be  likely  to  be?  For  ex¬ 
ample: 

a)  “Customers  —  we  love 
them,  but  damn  it,  do  they  al¬ 
ways  have  to  try  to  run  the 
paper!” 

b)  “The  local  advertisers 
aren’t  so  bad,  but  those  agencies 
expect  the  moon  for  a  1000  line 
program.” 

c)  “On  the  whole,  advertis¬ 
ers  are  a  pretty  fine  bunch  to 
do  business  with.  .  .  .” 

d)  Or  best  of  all,  phrases  one 
or  two  of  your  own.  Sun  man 
checked  the  first,  said  sometimes 
to  the  second,  put  a  large  ? 
mark  after  the  third  and  took 
off  on  his  own  with  seven  more 
heartfelt  comments  which  I’ll 
give  you  in  a  moment. 

News  man  ignored  the  oppor¬ 
tunity  to  phrase  one  of  his  own, 
(Continued  on  page  69) 
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Compatible  Newspaper 
Report  Due,  ABC  Told 


!ll>rlilllllllllllllllllllllllllllllllllllilllllillllllllllllllllllllllllHI1lllllllllllllllllll!!lllin^ 


ADVERTISING  DIARY  _ 


The  Audit  Bureau  of  Circula 


j.  i-o— ^  -1.  Young  &  Rubicam,  Inc.,  third  started  crumbling,  but  in  llli- 

largest  advertising  agency  in  nois  the  Liquor  Control  Com- 
Chicago  history  when  first  it  was  ac-  terms  of  total  billings  ($229,-  mission  began  enforcement  of 
Circula-  cused  of  being  an  instrument  of  600,000)  and  fifth  largest  in  regulations.  Use  of  female  pic- 


tions  is  working  toward  a  new  advertisers,  then  a  publishers’  terms  of  newspaper  billings  tures  in  liquor  ads  will  be  al- 
method  of  reporting  newspaper  power  machine,  and  for  the  last  ($29,848,000),  got  a  new  presi-  lowed  following  Institute  meet- 
distribution.  decade  or  so  “a  circulation  man-  dent  this  week.  ing  Nov.  20.  WOMT,  Manitowoc, 


Members  were  primed  for  agers’  ”  organization. 


ent  this  week.  ing  Nov.  20.  WOMT,  Manitowoc, 

George  H.  Gribbin,  51,  senior  Wis.  radio  station,  will  accept 


vicepresident  and  copy  director,  liquor  commercials  after  Nov.  1. 


change  in  the  report  which  the  He  continued:  vicepresident  and  copy  director,  liquor  commercials  after  Nov.  1. 

chairman  of  the  Board,  IV alter  I  make  a  strong  plea  to  re-  was  named  to  succeed  Sigurd  S.  Ogilvy,  Benson,  Mather  has 
P.  Lantz,  gave  at  the  opening  awaken  the  early  spirit  of  the  Larmon  who  will  continue  as  asked  150  radio  stations  for  pei- 
of  the  45th  annual  meeting  here  Bureau  —  the  desire  to  know  chairman  and  chief  executive  mission  to  mention  gin  with 
Oct.  23.  and  understand  the  viewpoint  officer.  Mr.  Larmon  had  been  Schweppes  tonic.  Permission  al- 


Of  immediate  concern  to  the  other  person. 


Board,  Mr.  Lantz  intimated,  is  “A  second  objective  is  to  make  since  1943. 


president  and  board  chairman  ready  granted  by  W QXR  (Nett 


the  task  of  making  sure  the  in-  the  ABC  and  its  statistics  more 
formation  in  newspaper  reports  important  to  the  buyers  and 


is  compatible  with  other  avail-  potential  buyers  of  advertising. 


able  marketing  information.  I  have  noted  many,  many  pub- 
(E&P,  Oct.  18,  page  10).  lishers  who  fail  to  mention  the 

ABC  or  its  membership  insignia. 
Best  Interests  of  All  qj.  ^  ggj]  j^g  merits  in  their 

Unless  it  is,”  he  said,  “we  own  advertising, 
not  serving  the  best  inter-  “Should  advertisers  and  ad- 


Best  Interests  of  All 


are  not  serving  the  best  inter¬ 


ests  of  the  buyer  and,  hence,  vertising  agencies  be  concerned 


the  ultimate  interest  of  the  pub¬ 
lisher.” 


if  publishers  are  not?  Doesn’t 
the  acceptance  and  knowledge 


In  direct  reference  to  this  importance  of  ABC- 


problem  Mr.  Lantz  exhorted  the  audited  circulation  benefit  the 


membership  to  consider  what  is  Publisher  more  than  it  does  the 
most  helpful  to  the  industry  and  advertiser  or  the  advertising 


“not  in  terms  of  a  historic  posi-  agencyman 
tion  of  any  member  division.”  What  Pr 
Mr.  Lantz  posed  these  ques¬ 
tions:  “Persona 

Can  we  find  a  better  defini-  i 

tion  for  newspaper  market  areas  ""’uat  it  ci 


What  Print  Media  (]an  Do 


York  Times).  Illinois  commis¬ 
sion’s  rule  forbids  reference  to 
\  alcoholic  content  of  malt  bever¬ 
ages  in  ads,  use  of  words  “baf 
e’  or  “saloon,”  illustrations  of  chil¬ 
dren  or  appeals  to  juveniles,  or 
false  claims.  Copy  must  be  sub¬ 
mitted  prior  to  publication. 


“Personally,  I  am  a  great  be¬ 
liever  in  print  media.  I  know 
w'hat  it  can  do  in  producing 


George  H.  Gribbin 


New  York  Times,  continuinj 
ad  campaign  for  suburban  home 
delivery  circulation  (Batten. 
Barton,  Durstine  &  Osborn), 
changed  copy  in  20  dailies  from 
1500  lines  with  large  pictures 
to  smaller  space  to  gain  greater 
frequency.  Exact  size  of  nev 
editorial-type  copy  depends  on 
length  of  text  written  by  Whit 
Hobbs,  John  Bergin  and  Jim 
Jordon,  agency’s  creative  team. 


Louis  N.  Brockway,  executive  Agency  hopes  suburban  readers 
vicepresident,  was  moved  to  the  learn  to  look  for  ads  and 


and  should  city  and  retail  trad-  employee  of  the  position  ’of  chairman  of  the  read  them  regularly  like  a  con- 


ing  zone  maps  be  included  in  Lambert  Company  some  30  executive  committee 


the  ABr  T-pnnrt«v  years  ago,  I  had  the  opportunity  ,,  ^  ,  .  .  .  , 

c.  , j  -  1  j  jj-4.-  what  print  media  did  in  ^ 

?  include  additional  developing  a  large  volume  of  copywriter  m  1935  and  became 

in^rmation  on  production  of  Listerine,  Listerine  a  copy  supervisor  in  1943.  He 

su^ription  circulation  as  a  ^ooth  Paste,  and  Prophylactic  ^as  been  director  of  the  copy 

help  to  advertisers  and  adver-  Brushes  department  since  1954,  and  a 


tinuity  feature  right  up  to  psy- 


Mr.  Gribbin  joined  Y&R  as  a 

pywriter  in  1935  and  became  ®  so  muc  *^ore  m  ere 
in  10^3  Ho  •  •  •  and  you  will  be,  too. 


subscription  circulation  as  a 
help  to  advertisers  and  adver 
tising  agencies? 


department  since  1954,  and  a 


Brothers 


“These  were  the  days  before  senior  yicepresident  of  the  props,  heavy  in  TV,  will  re- 1 


Mr.  Lantz  deplored  the  loss  the  electronics  industry  —  be-  agency  since  1956. 


of  membership  in  the  business  fore  radio  and  television 


Mr.  Gribbin,  a  native  of  Nash- 


evaluate  program  next  monA 
Kastor,  Hilton,  Chesley  &  Oil¬ 


paper  field  and  criticized  those  “in  my  opinion,  print  media  ville,  Mich.,  is  a  graduate  of  ford  has  recommended  small 


publishers  who  attempt,  through  must  stop  following  the  sales  Leland  Stanford.  He  started  in  newspaper  ads.  Same  agency  is  | 
surveys,  to  prove  that  they  and  promotion  tactics  of  other  advertising  as  a  copywriter  with  directing  bang-bang  drive  in  103 


have  as  many  readers  as  there  media  and  must  sell  more  in-  the  J.  L.  Hudson  department  papers  for  Stop  and  Save  Trad- 
are  viewers  of  popular  TV  telligently  on  the  positive  and  store  in  Detroit  and  subse-  jng  stamp  Corp.,  Hackensack, 
shows.  undisputable  value  of  accurate,  Quently  served  the  May  Co.,  j_ 

“Personally,”  he  said,  “I  be-  audited  circulation  facts.”  Bamberger’s  and  R.  H.  Macy  in 


shows.  undisputable  value  of  accurat 

“Personally,”  he  said,  “I  be-  audited  circulation  facts.” 
lieve  that  publishers  who  have  • 

done  this  have  prostituted  them-  o-ittcL 
selves  to  the  false  lure  of  tiim  NeHspapeniieii 


Bamberger’s  and  R.  H.  Macy  in 
a  similar  capacity. 

Mr.  Gribbin  said  the  appoint- 


American  Oil  Company’s  pur- 


Mr.  Lantz,  who  is  advertis- 


Perish  In  Air  Crash 

Two  London  reporters  and  a 


iTAi.  vjAiuuiii  aaiu  wic  apjjuuiv-  ^  rr>\T  *  Ms 

ment  of  a  new  president  had  chase  from  CBS  ' 

been  “brewing  a  long  time”  but  ^  S.  Border  Patro 


oeeii  orewing  a  long  rime  out  - -  .  , 

that  the  first  he  heard  of  his  $1,500,000  is  for  use  m  se 
annointment  to  the  nost  was  on  50  markets  starting  Apn 


ing  director  of  Shulton,  Inc.,  photographer  traveling  to  appointment  to  the  post  was  on  bU jnarKets 
spoke  as  a  dedicated  print  media  Naples  to  cover  a  romantic  tiff  Tuesday,  Oct.  21.  Asked  if  he  (Joseph  Katz  Company.) 
man.  Reporting  ABC  member-  died  in  the  crash  of  a  Viscount  surprised,  Mr.  Gribbin  said,  «  «  « 

ship  at  a  record  high  of  3,888  and  a  fighter  jet  over  Italy  Oc-  Well,  I  was  and  I  wasn  t.’  Mennen  Baby  Products  is  gd- 

with  600  in  Canada  and  800  tober  22.  Each  was  25  years  old.  William  H.  Howard,  senior  ting  newspaper  advertising 
in  the  weekly  newspaper  field.  On  the  plane  with  Jane  Buck-  vicepresident  in  charge  of  new  through  department  stores  ior 
Mr.  Lantz  said  a  problem  of  ingham,  London  model,  were  business,  has  departed  from  jts  “Salutes  to  Every  Lady-i”' 
great  concern  is  that  the  Bu-  Patricia  Watson,  Brian  Fogar-  Y&R  to  join  J.  Walter  Thomp-  Waiting”  magazine  copy  theme- 
reau’s  work  is  taken  for  granted  ty  and  Lee  Benson.  Miss  Buck-  son  Co.  in  a  $100,000  a  year,  Grey  Advertising  Agency  is  ^ 
and  too  many  publishers  pass  ingham,  who  also  perished,  was  but  as  yet  untitled,  position.  hind  presentations  at  May  CoB- 
up  the  sales  value  of  ABC  data,  on  her  way  to  see  Prince  Shiv  ♦  ♦  ♦  pany,  Denver,  Oct.  28,  Stra«- 

A  statesman-  of  India,  following  reports  of  Liquor  ad  taboos  of  Distilled  bridge  &  Clothier,  Philadelph'*- 


like  attitude  on  ABC  problems  her  romance  with  him  was  on  Spirits  Institute,  Washington,  Nov.  19. 


and  reviewed  the  eras  of  ABC  the  rocks. 
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Section  Edited 

By  Robert  B.  McIntyre 


TV’s  ‘Saddest  Year’ 
Aiding  Other  Media 


TV’s  “saddest  year’’  now  com¬ 
ing  up  should  aid  other  media 
to  regain  lost  ground,  accord¬ 
ing  to  an  analysis  made  this 
week  by  Robert  H.  Foreman, 
executive  vicepresident  and 
creative  head  of  Batten,  Barton, 
Durstine  &  Osborn,  Inc. 

“But  don’t  dig  TV  completely 
underground  yet  as  a  potent 
contender  for  the  advertising 
dollar,’’  Mr.  Foreman  added. 

Mr.  Foreman  is  spare-time 
author  of  the  best-selling  novel 
“The  Hot  Half  Hour”  (Cri¬ 
terion).  The  book  is  an  indict¬ 
ment  of  TV,  but  Mr.  Foreman’s 
factual  recitation  of  the  me¬ 
dium’s  current  faults  made  it 
unnecessary  to  quote  at  length 
from  his  fictional  report  of  the 
rise  and  fall  of  the  Quiz  Show 
Empire. 

TV  ‘Biggest  Gamble’ 

“TV  is  at  all  times  advertis¬ 
ing’s  biggest  gamble,”  Mr.  Fore¬ 
man  said  this  week.  “That  can¬ 
not  be  said  of  the  print  media 
—  newspapers,  magazines,  or 
billboards,  when  campaigns  are 
in  the  hands  of  adroit  creative 
people. 

“In  TV  it  costs  just  as  much 
for  a  good  half  hour  show  as 
for  a  bad.  You  never  can  defi¬ 
nitely  know  before  you  go  on 
the  air  whether  or  not  your  show 
is  going  to  appeal.  If  it  is  poor, 
then  you  are  stuck  for  at  least 
26  weeks  at  a  wasted  cost  of 
millions  of  dollars. 

“Investing  in  TV  is  like  put¬ 
ting  money  on  the  Preakness 
instead  of  buying  blue  chip 
stock.  The  gamble  makes  most 
agency  men  timorous. 

‘This  year  the  recession  made 
both  advertisers  and  agencies 
less  bold  than  usual  preparing 
programs  for  the  fall  season 
]ust  started.  Decisions  have  been 
delayed,  reserved  for  a  later 
d^.  Distress  merchandise  has 

picked  up  in  consequence. 
Much  of  it  is  of  very  poor  quali¬ 
ty. 

Noiliing  New 

Recession  -  minded  advertis¬ 
ers  and  agents  have  adopted  a 
lollow-the-leader,  me-too  pat- 
t^  on  TV.  Nothing  new  has 
been  developed.  The  TV  screens 
^  crawling  with  Westerns. 
Nobody  wins.  You  have  the 
anachronism  of  no  one  taking 
a  chance  in  what  always  must 
be  a  gamble. 

Editor  &  publisher 


“The  end  result  is  the  saddest 
year  in  TV  history.  As  program 
quality  and  public  interest  goes 
down,  the  other  media  are  being 
offer^  the  greatest  opportunity 
they  have  had  in  10  years  to 
contend  with  TV  and  expand 
their  share  of  the  ad  dollar. 

“Magazines  realize  this  fact 
and  are  going  all  out.  They  are 
permitting  all  kinds  of  new  copy 
ideas  —  odd  shapes,  die-cuts 
and  so  forth.  They  are  splitting 
and  selling  circulations  by  re¬ 
gions.” 

Mr.  Foreman  said  it  might  be 
a  good  idea  for  newspapers  to 
sell  their  various  editorial  de¬ 
partments  —  news,  women’s 
pages,  simrts,  financial  as  the 
best  selling  climate  for  products 
of  advertisers  who  have  lost  the 
TV  gambler’s  urge.  One  of  TV’s 
constant  problems  is  to  get  a 
show  that  offers  the  right  cli¬ 
mate  for  the  commercial. 

Frequency  Discount* 

“But  for  newspapers,  possi¬ 
bly  the  best  answer  is  in  offer¬ 
ing  frequency  discounts,”  he 
said.  “Then  the  new'spapers 
would  be  fighting  broadcasting 
with  its  own  selling  techniques. 

“There  are  many  things  you 
can  do  with  print  that  you  can¬ 
not  do  with  TV  or  radio.  You 
can  pinpoint  your  messages  in 
the  flexible  newspaper  medium 
in  a  way  that  is  impossible  with 
broadcast,  even  with  local  ra¬ 
dio  and  TV  spots.  Broadcast 
has  many  inflexibilities.  The 
problem  of  buying  good  time 
is  the  chief  obstacle.  In  TV, 
you  have  only  two  kinds  of  time 
—  good  and  lousy.  Radio  is  ex¬ 
tending  its  news  coverage,  but 
it  is  still  largely  rock  and  roll. 

“The  immediacy  of  the  news 
content  of  local  newspapers, 
and  that  includes  local  retail 
advertising,  is  of  tremendous 
value  to  national  advertisers. 
Furthermore,  what  people  see 
in  print  they  are  inclined  to 
believe.  You  can  put  a  more  in¬ 
volved  message  across  in  print 
than  you  can  over  the  air.  Print 
advertising  has  a  semi-perma¬ 
nency  lacking  in  broadcasting. 
You  cannot  clip  an  ad  from  the 
TV  screen  or  radio  loudspeaker 
and  carry  it  with  you  to  the 
retail  store. 

“Newspapers  also  have  ROP 
color  which  is  very  effective 
when  used  properly.” 
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Mr.  Foreman  also  mentioned 
the  new  full-color  preprinted  in¬ 
serts  pioneered  by  Young  & 
Rubicam  and  now  being  sold 
by  Leon  Leighton  Associates. 

“If  TV  had  national  color  we 
certainly  would  make  big  use 
of  it,”  he  added. 

Sees  TV  Comeback 

Mr.  Foreman  forsees  a  come¬ 
back  for  TV,  “when  the  reces¬ 
sion  really  ends.” 

In  his  book,  which  Mr.  Fore¬ 
man  describes  as  “entirely  fic¬ 
tion,  a  synthesis  of  his  experi¬ 
ences,  plus  plenty  of  imagina¬ 
tion”  the  medium  is  pictured  as 
a  cheap  prostitute.  Mr.  Foreman 
wished  it  made  plain  that  he 
wrote  it  while  he  was  in  charge 
of  TV  at  BBDO,  not  after 
he  was  promoted  to  his  present 
position,  which  is  “entirely  neu¬ 
tral,  not  for  TV,  nor  for  news¬ 
papers,  nor  for  magazines,  but 
which  concerns  the  evaluation 
and  best  use  of  all  media  in  the 
interests  of  advertisers.” 

As  chairman  of  the  BBDO 
plans  board,  Mr.  Foreman  said: 

“Naturally  we  are  concerned 
with  all  media,  but  the  specifics 
back  of  choice  remains  the  re¬ 
sponsibility  of  the  media  de¬ 
partment.  At  BBDO  newspa¬ 
pers  bulk  large  in  our  efforts, 
because  we  have  so  many  local 
accounts  such  as  Standard  of 
California,  New  York  Tele¬ 
phone  Company,  Consolidated 
Edison. 

“The  creative  versatility  of 
our  staff  is  evidenced  by  the 
wide  range  of  copy  for  newspa¬ 
pers  for  which  we  are  respon¬ 
sible.  That  range  extends  from 
copy  for  local  banks  or  utilities 
to  mass  consumer  campaigns  for 
soup  or  cigarets.” 

Ratings  Valid 

Asked  what  he  thought  of 
broadcast  ratings,  he  said  in  his 
opinion  they  were  every  bit  as 
valid  as  Audit  Bureau  of  Cir¬ 
culations  figures. 

“Ratings  are  sufficiently  ac¬ 
curate  to  give  you  a  clue  on  the 
number  in  the  broadcast  audi¬ 
ence  who  will  see  or  hear  your 
advertising  message,”  he  said. 
“It  is  what  the  ratings  leave 
unsaid  and  how  they  are  some¬ 
times  misinterpreted  that  con¬ 
stitute  their  weakness.  I  want 
available  to  me  through  ratings 
the  indication  they  furnish  of 
the  number  of  people  seeing  pro¬ 
grams.  ’The  absurdities  of  rat¬ 
ings  crop  up  with  the  fractional 
meanderings  which  those  that 
use  them  sometimes  follow.” 

One  gathers  that  Mr.  Fore¬ 
man  is  rather  glad  he  is  in  his 


Robert  Foreman 


new  position  and  is  no  longer 
directly  responsible  for  'TV, 
which,  he  reiterated,  offers 
plenty  of  problems  to  agency 
executives  in  that  field. 

“Everybody,  but  everybody  is 
an  authority  on  the  editorial 
content  of  TV,”  he  said.  “The 
agency,  the  client’s  advertising 
manager  and  his  wife,  the  pack¬ 
ager,  the  broadcast  executives. 
You  are  subjected  to  criticism 
from  every  possible  source  on 
editorial  content,  whereas  in 
that  regard  the  print  medium 
is  left  pretty  much  alone.  You 
will  find  very  few  critics,  for 
instance,  of  the  format  of  the 
New  York  Times. 

“If  you  are  ever  startled  by 
the  youth  of  the  people  in  TV, 
don’t  worry  about  it.  They  just 
don’t  live  very  long.” 


Scheerer  Named 
By  12  in  Ohio 

Chicago 

Scheerer  &  Co.,  has  been  ap¬ 
pointed  national  advertising 
representative  of  12  Ohio 
dailies,  effective  Jan.  1,  1959. 
The  papers  are:  Bellevue  Ga¬ 
zette,  Celina  Standard,  Circle- 
ville  Herald,  Delaware  Gazette, 
Fostoria  Review-Times,  Logan 
News,  Marysville  Journal-Trib¬ 
une,  Uhricksville-D  ennison 
Chronicle,  Urbana  Citizen,  Van 
Wert  Times-Bulletin,  Washing¬ 
ton  Courthouse  Record-Herald, 
and  Wilmington  News-Journal. 

’These  papers,  together  with 
Kenton  (Ohio)  Times,  which 
has  been  with  Scheerer  &  Co., 
for  five  years,  make  a  group  of 
13  Ohio  papers  under  the  same 
representation.  The  group  is 
limited  to  dailies  with  25,000 
city  zone  population. 
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Marketing  Revolution 
Bids  Media  ‘Create’ 


By  Philip  N.  Schuyler 

“Media  must  be  creative  to 
meet  today’s  marketing  revolu¬ 
tion.” 

Max  Tendrich,  executive  vice- 
president  and  director  of  media, 
Weiss  &  Geller,  Inc.,  author  of 
this  imi)erative  injunction,  ac¬ 
companied  it  with  his  views  on 
the  fast  moving  marketing 
scene. 

‘Jet  Speed’  Picture 

Towering  over  it  are  the 
supermarkets,  taking  on  an  ever 
widening  variety  of  goods  and 
relying  on  fast  turnover  and 
volume  sales.  The  picture  is  one 
of  “jet  speed,”  in  Mr.  Tendrich’s 
words — speed  that  is  at  the  same 
time  braked  by  mounting  com¬ 
petitive  advertising  pressures. 

“The  supermarket  giants  of 
the  retail  industry  are  vitally 
interested  in  increased  traffic 
in  their  stores,”  Mr.  Tendrich 
said.  “This  is  also  true  of  the 
discount  hoxises  and  the  large 
department  stores.  The  super¬ 
markets  themselves  are  be¬ 
coming  like  department  stores 
as  they  add  new  kinds  of  goods 
to  their  shelves. 

“  ‘What  are  you  doing  for 
me?’,  is  their  constant  plea. 

“Thus  more  and  more  adver¬ 
tisers’  money  is  going  into  deals 
special  discounts,  allowances, 
etc.  Most  consumer  goods  bud¬ 
gets  now  include  cooperative 
advertising,  handled  by  the  ad¬ 
vertisers  themselves,  with  the 
fancies  only  preparing  the 
copy.  Some  of  the  values  of 
advertising  are  being  lost,  as 
retailers  make  money  profits  for 
themselves  out  of  local  adver¬ 
tising  funds  allocated  by  manu¬ 
facturers,  rather  than  using 
them  to  pre-sell  consumers.  Some 
of  it  becomes  wasted  money  in 
a  national  advertising  sense. 

Trade-Up  Ads 

“At  the  same  time  some  of 
the  big  chains  are  trading  up 
their  advertising.  The  copy  of 
such  giants  as  A&P,  Grand 
Union,  Food  Fair  and  Safeway 
is  much  less  buckeye,  far  more 
interesting  than  it  used  to  be. 
Discormt  houses,  like  Korvette 
in  the  east,  are  improving  their 
advertising  format. 

“They  realize  the  value  of 
image  building  and  preselling 
inherent  in  national  advertising 


in  newspapers,  magazines,  on 
TV’,  radio  and  billboards.  A&P, 
for  example,  doesn’t  neglect  to 
advertise  its  private  brands. 

“This  jet  age  marketing  con¬ 
cept  calls  for  local  advertising 
— advertising  in  newspapers, 
over  local  radio  and  with  TV 
spots,  billboards  and  point-of- 
sale.  But  too  much  is  being  dis¬ 
sipated  through  deals,  coopera¬ 
tive  advertising  that  is  mis¬ 
used,”  Mr.  Tendrich  said. 

So  this  is  where  the  bid  to 
media  to  create  enters  the  pic¬ 
ture.  What’s  to  be  done? 

Oearer  Definition 

“A  clearer  definition,  for  in¬ 
stance,  of  local  and  national 
i-ates  for  newspaper  adver¬ 
tising,”  Mr.  Tendrich  answered. 
“Even  to  the  true  local  adver¬ 
tisers  there  should  not  be  a 
differential  until  a  much  greater 
linage  volume  has  been  used 
than  most  rate  cards  call  for 
today.  Even  if  there  should  be 
a  differential,  when  should  it 
be  applied,  and  how  great  should 
the  difference  be?  That’s  a 
question  for  creative  minds  on 
newspapers  to  answer.  Perhaps 
when  an  advertiser  places  copy 
in  three  or  four  markets  he 
should  be  considered  national. 
Now  the  definition  is  confused 
and  varied. 

“Everyone  realizes  the  im¬ 
portance  of  having  the  local 
dealer’s  name  on  local  adver¬ 
tising.  But  why  should  a  local 
dealer  make  a  profit  on  a  na¬ 
tional  product  ad,  as  so  many 
do,  when  national  advertising 
money  is  thus  being  syphoned 
off  to  make  national  advertising 
local  through  some  kind  of 
cooperative  deal.” 

There  are  other  ways  than 
on  the  matter  of  rates  for 
media  to  be  creative,  according 
to  Mr.  Tendrich.  He  cited  as  an 
outstanding  example  of  creative 
action  by  newspapers  the  “You- 
Auto-Buy-Now”  campaign  of 
this  last  spring  sponsored  by 
the  Bureau  of  Advertising 
ANPA,  and  the  automotive 
manufacturers.  He  called  at¬ 
tention  to  a  front  page  box 
I  published  in  the  New  York 
■  World  Telegram  &  Sun  Oct.  13. 

“EXCITING  SHOPPING 
’  NEWS  IN  TODAY’S  WORLD- 
;  TELEGRAM”  was  the  headline. 
:  Beneath  it  the  copy  in  two- 


•!  “successful.”  He  also  pointed 
out  how  magazines  were  meet¬ 
ing  competitive  pressures  with 
creative  ideas. 

“Magazine  circulations  can 
now  be  broken  down  and  bougdit 
by  local  regions,”  he  observed. 
“New  tricks  on  advertismg 
formats  are  being  permitted." 

Weiss  &  Geller  this  year  ij 
servicing  some  17  accounts.  Mr, 
Tendrich  is  one  of  the  stock¬ 
holders  with  Dr.  Max  A.  Geller, 
president  and  Lawrence  Wisaer, 
senior  vicepresident  and  crea¬ 
tive  director. 

‘Business  Man’s  .4Kency’ 

“We  call  our’s  a  businesj 
man’s  agency,”  Mr.  Tendrich 
said.  “We  believe  there  are  reel 
.  .  T  j  •  L  values  to  advertising  clients  in 

Max  Tendrich  ^  ^  medium  agency  like 

column  measure  and  in  bold-  our’s.  Our  clients  get  the  benefit 
face  type  read:  of  top  talent,  rather  than  sob- 


face  type  read:  of  top  talent,  rather  than  sob- 

“You’ll  find  an  unusually  ordinates.” 
large  amount  of  STORE  AD-  ,  Among  Weiss  &  GeUer’s 
VERTISING  and  exciting  news  larger  ac<»unts  are  the  P^ 
for  shoppers  throughout  today’s  Electric  Co.,  of  Philadelphia, 
paper.  There  is  page  after  page  manufacturers  of  electric  irom. 


of  every  variety  of  seasonal  ap-  toasters,  and  ironing  tables  w& 
parel  and  a  mountain  of  mer-  » , 

chandise  offerings  for  the  home.”  the  Sunday  supple 

ment  and  other  magazines; 

F.ditorial  Support  Cavalier  Vodka,  pi-esently  using 

about  40  newspapers  and  grow- 
Mr.  Tendrich  also  noted  how  ing;  Doeskin  Tissues,  a  news- 
Newsday  in  Garden  City  and  paper  and  TV  account ;  and  the 
the  Long  Island  Press-Star  give  Trunz  Meat  Markets,  a  local 
editorial  support  to  local  shop-  newspaper  advertiser, 
ping  “days”  on  Long  Island  In  the  media  department 
where  he  lives.  which  Mr.  Tendrich  directs, 

“Perhaps  it  would  be  too  much  Simon  A.  Goldsmith  is  the 
to  ask  newspapers  to  give  a  space  buyer,  assisted  by  Allan 
daily  editorial  summary  of  the  Stolz  and  Don  \V  isser.  Time 
news  in  the  advertising  they  buyer  is  Jack  Geller,  assisted  by 
carry  in  the  manner  of  the  long  Frances  Rosen.  Robert  Brecken- 
departed  PM  of  New  York,”  ridge  is  vicepresident  in  charge 
he  said.  “But  possibly  news-  marketing, 
papers  might  run  their  own  The  agency  insists  upon  inh- 
‘Support  Our  Advertisers’  cam-  mate  contact  with  clients.  Mr. 
paigns.  Tendrich  said  that  to  give  really 


he  said.  “But  possibly  news-  marketing, 
papers  might  run  their  own  The  agency  insists  upon  inh- 
‘Support  Our  Advertisers’  cam-  mate  contact  with  clients.  Mr. 
paigns  Tendrich  said  that  to  give  really 

“Certainly  the  local  adver-  Profitable  advertising  seivi«  « 
tising  media  might  become  more  ^ST^oy  must  be  given  a 
creative  than  they  are  in  their  ^  company, 

merchandising  follow  through  “For  proper  analysis  and  ad- 
on  national  advertising.  I  like  to  vice  obviously  we  must  have 
see  point-of-sale  posters  made  adequate  information  regarding 
of  national  ads  for  retail  many  matters.” 
windows  slugged  ‘As  Adver-  Mr.  Tendrich  is  anxious  to 
tised  in  the  Times’,  for  instance,  know  as  much  as  possible  about 
The  New  York  Daily  News  is  the  media  he  uses.  He  reads  the 
doing  a  fine  job  in  the  adver-  trade  press  to  keep  up  with  the 
tising  they  are  running  in  such  news,  including  Editor  &  Pf*- 
trade  papers  as  the  Grocer  lisher.  As  to  media  representa- 
Graphic,  listing  the  names  of  tives,  the  agency  policy  is  to 
advertisers  whose  copy  is  ap-  see  everyone  they  can. 
pearing  in  its  columns.”  “About  two-thirds  of  the 

Mr.  Tendrich  acclaimed  the  direct  mail  promotion  sent  to 
advent  of  ROP  newspaper  color  agencies  by  media  is  wasteful, 
as  “most  important  and  neces-  he  estimate.  “If  we  wanted  to 
sary.”  His  agency  has  experi-  file  all  we  recieved,  we  just 
mented  with  ink  fragrance  as  a  wouldn’t  have  the  space.  So  most 
means  to  get  added  attention  to  of  it  goes  into  the  circular  file¬ 
advertising  copy.  Arrangements  It  seems  to  me  media  might 
were  made  to  give  a  chocolate  themselves  use  advertising 
smell  to  copy  for  a  chocolate  agrency  techniques  more  th»n 
drink  last  December  in  the  New  they  do  to  attract  attention  snd 
York  Post,  and  New  York  Jour-  get  their  message  over  to  spso* 
nal  American.  He  called  it  and  time  buyers.” 
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What  single 


compact  market 
buys  MORE  than 
each  of 

36  entire  states 


It’s  The  Cleveland 
\  Plain  Dealer  Market 


You  can  sell  it  everyday  in 
The  Cleveland  PLAIN  DEALER 

The  only  Cleveland  Newspaper  that  sells  the  city  and  the  26  adjacent  counties 

Here’s  how  the 
Cleveland  Market 
sells  a'A 

billion  dollars 

‘Akron,  Canton  and  Young$town't  Counlin  are  not  included  in  above  Sale*. 

^tptcstnted  hy  Cresmer  &  Woodward,  Ine.,  New  York,  Chicago,  Detroit,  A  tlanta,  San  FrancUco,  Los  A  ngeles.  Member  of  Metro  Sunday  Comics  and  Magazine  Network, 

Editor  &  publisher  for  October  25,  1958 


RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  COUNTIES* 


COMMODITY 

CLEVELAND 
CUYAHOGA  COUNTY 
(000) 

36  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

$2,336,394 

$2,030,071 

$4,366,465 

Retail  Food  Sales 

589,775 

510,796 

1,100,571 

Retail  Drug  Sales 

88,498 

55,405 

143,903 

Automotive 

435,242 

430,796 

866,038 

Gas  Stations 

146,580 

176,027 

322,607 

Furniture,  Household  Ap 

pliances  125,120 

104,022 

229,142 

iSource,  Sales  Management  Survey  ol  Buying  Power,  May  10.  t96S} 
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shipping,  going  to  school,  and  ‘Weekly  Major  MarkeU’ 
being  neighbors  are  interdepend-  *  ii  off  tvt  V  W  bl* 
ent  activities  and  functions,”  he  ii.I.  Weeklieg 

said.  Effective  Nov.  1,  25  New  York 

“The  instrument  or  cohesive  State  weekly  newspapers  be. 
force  which  can  help  most  to  come  members  of  Weekly  Major 
keep  together  this  many-sided  Markets  represented  by  Moras 
structure  is  the  local  newspa-  &  Fischer,  Inc.  The  newspapers 
per.  It  alone  can  record  the  liv-  are: 

ing  pulse  of  the  whole  commu-  Ft.  Plain  Courier  Standari. 
Messages  are  designed  to  aity  such  as  family  gatherings,  Gouvemeur  Tribune  Press;  Cn- 

Ico-.e  the  valid  feeling  that  school  doings,  a  Sunday  sermon,  ton  St.  Lawrence  Plain  Dealtr, 

southeastern  Wisconsin  is  indeed  the  progress  of  the  local  band  Greenwich  Journal;  Hootid 

or  baseball  club,  a  charity  drive.  Falls  Standard  Press;  Newtrlt 

the  births,  deaths  and  w^dings.  Courier  Gazette;  Walden  Cili- 

and  the  affairs  of  local  industry  zen  Herald;  Stamford  .Minor 

and  business.  These  are  the  ac-  Recorder;  Walton  Reporter; 

tivities,  functions  and  interests  Cobleskill  Times-J oumal;  Son- 

_ _  where  keep  a  community  go-  gerties  Catskill  Mountain  Stcr. 

i  public  iag-  The  best  insurance  of  their  Whithall  Times;  Cooperstenn 

wspaper  continuance  and  support  is  news,  Freeman’s  Journal;  Camtl 

without  information,  and  education.  Courier;  Ellenville  Journal: 

Liberty  Register;  Margaretmlli 
Catskill  Mountain  News;  Ifpo- 
ming  County  Newspapers,  War¬ 
saw;  Ticonderoga  Sentinel; 
Sable  Forks  Adirondack  Record- 
Post;  Lowville  Journal  &  Ri- 
j/ublican;  Lyons  Republican  i 
Times;  Hamilton  Mid-York 
Weekly;  Penn  Yan  Chronielt 


ADVERTISER  •  NEWSPAPER 


A  series  of  three  public  serv¬ 
ice  advertisements  is  presently  leave  the 

appearing  in  a  number  of  news-  — - - — 

papers  in  southeastern  Wis-  “unique  in 
consin.  ural  resouj 

Most  of  these  messages  are  vantages.” 
appearing  over  the  name  of  the  The  campaign  has  been  ci-e- 
Chamber  of  Commerce  in  these  ated  and  produced  by  the  W^t- 
towns,  while  a  few  are  being 
sponsored  by  local  business 
firms. 

Purpose  of  this  series  is  “com¬ 
munity  self  education”  and  the  charge  to  any  newspaper, 
“community”  encompasses  five  ,,  ,  ,  „  , 

counties,  including  Green,  Keno- 

sha,  Racine,  Rock,  and  Wal-  G.  B.  Gunlogson,  former 
worth.  dent  of  the  Western  Adver 


-X-  SAN  DIEGO:  A  BIGGER  MARKET 


With  1957  restaurant  sales  totaling  $87,525,000.00 
the  San  Diego  market  ranks  21st  among  the  nation’s  280  Metropolitan 
County  Areas.  Sell  this  great  and  growing  market  through 
The  San  Diego  Union  and  Evening  Tribune.  Combined  daily  circulation: 
more  than  200,000!  84.4%  readership  —  unduplicated. 

SrtMATI  :  CO^Tftl 

San  ^iego  Mnion  *  fViMNG  TRIBUNE 

wmmmmm.  "The  Ring  ^  of  Truth” 

COPLEY  NEWSPAPERS 

IS  “Hometown"  Newspopers  covering  Son  Diego,  Colifornio  —  Northern  Illinois  Springfield,  lllinoift  • 
ond  Greoter  Lot  Angelet .  .  .  Served  by  the  COPLEY  Wothirvgton  Bureou  ond  the  COPLEY  Newt  Service. 

REPRESENTED  NATIONALLY  BY  THE  WEST-HOLLIDAY  CO.,  INC 
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FASHIONS 


3100  north  CINTRAL  AVENUl  ■  PHOENIX.  ARIZONA 


October  lOch  of  our 
98ch  year . 1958 


Mr.  Charlea  Hoover,  Advertlaing  Director 
Arizona  Republic  and  Phoenix  Gazette 
Phoenix,  Arizona 


R.W.  Gold  water 


Dear  Charley: 


Congratulations  upon  reaching  another  aile- 
stone  at  the  Republic  and  Gazette  •  R.O.P. 
color  advertising. 


f  these 
Hajo; 
>tall£ 
3,  Cali- 
rginias. 
ylranii. 
la,  Ne» 


Let  me  add  that  the  results  of  Goldwaters 
first  color  ad  were  next  to  phenoaenal.  In 
fact,  color  advertising  hss  given  us  a  new 
concept  In  aerchandlslng. 


"The  Best  Always' 


R.  W.  Goldwater 
President 


:h,  All 
can  and 
se  thw 
Analy- 
ctober. 
sis  is  > 
prefer- 
er  Fort 
r’s  Cot- 
rer  her- 
1,  shop- 
laundry 
rliances. 


1*1'-  Dozens  of  pioneer  color  advertisers  in  the 

^  booming  Phoenix  and  Arizona  Markets 

are  finding  these  same  terrific  results  as  they  SELL  COLORFUL  ARIZONA 
WITH  COLOR. 

♦Retail  sales  in  METROPOLITAN  PHOENIX  ARE  UP  8.1%  for  the  first 
six  months  of  1958  ...  up  to  $422,632,409. 

GET  YOUR  SHARE  OF  THE  BOOMING  ARIZONA  MARKET  USING 
COLOR  IN  .  .  . 


jarati« 

56,  wr 

tie  sanK 


R-VnlK-y  NalioMMi  KanU 


•pop" 


Editor 


High-flying 
hilarity ...  in 
more  than  60 
papers  at  the 
take-off ! . . . 

the  long  (space- 
saving)  look  in 
comic  panels... 


I  e)»ffe*  11  I  _ 

Qiwe.  Mw  Y.rt  MwtM  Tt»«M  Inc. 

Another  great  new  comic  from 

_ a _ 


W  >  OFK 

Herald  tribune 


l^yyiuiicaTe 

Hew  York  36,  N.  Y. 
PCnnsytyania  6-6000 


ADVERTISER  •  NEWSPAPER 

Stores  Spend  2.88% 
Of  Sales  For  Ads 


Pilot  Project 
Of  Evangelism 
Ads  Planned 


Department  and  specialty 
stores  spend  an  average  of 
2.88 '/r  of  sales  for  advertising, 
according  to  a  seven-month 
study  completed  by  Irving  C. 
Krewson  Corp.,  New  York  resi¬ 
dent  buying  service. 

Krewson  queried  more  than 
9,000  retailers;  received  answers 
from  .3,794  and  gained  new  data 
about  stores  with  sales  of  less 
than  $1,000,000  annually. 

The  study  found  department 
stores  with  volume  of  $200,000 
to  $500,000  a  year  spent  3.08% 
of  this  for  advertising,  while 
those  with  sales  of  less  than 
$200,000  spent  2.48%.  Expendi¬ 
tures  by  stores  having  sales  of 
$2,000,000  to  $5,000,000  were 
3.94%  of  sales. 

Specialty  stores  regularly 
spend  more  money  on  the  aver¬ 
age  for  advertising  than  do  de¬ 
partment  stores,  according  to 
the  Krewson  survey.  Specialty 
stores  with  sales  of  $200,000  to 
$500,000  spent  3.28%,  and  those 
with  sales  of  less  than  $200,000 
spent  2.88%.  The  top  category, 
those  with  sales  of  $1,000,000  to 
$2,000,000,  spent  4.03%  for  ad¬ 
vertising. 

Sixty-five  percent  of  each  ad¬ 
vertising  dollar  spent  by  the  re¬ 
tailers  was  placed  in  news¬ 
papers.  Percentage  of  advertis¬ 
ing  costs  for  all  stores  allocated 
to  newspapers  was  1.87%  of 
sales. 

Frequency  of  insertion  of 
newspaper  ads  was  closely  re¬ 
lated  to  the  stores’  sales  volume. 
Of  those  stores  with  retail  vol¬ 
ume  of  less  than  $200,000  a  year, 
51%  advertised  one  day  a  week. 
In  the  $2,000,000  to  $5,000,000 
bracket,  68%  advertised  seven 
times  a  week. 

The  study  also  found  that  the 
heaviest  day  for  advertising  by 
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the  stores  was  Thursday.  The 
breakdown  was:  Monday,  1; 
Tuesday,  10;  Wednesday,  17; 
Thursday,  38;  Friday,  24;  Satur¬ 
day,  1;  and  Sunday,  9. 

Ten  percent  of  all  the  stores 
reporting  said  they  used  out¬ 
side  mat  services.  The  others 
said  they  depended  on  their 
buying  offices  and  their  local 
newspapers  for  the  mats. 

According  to  the  report,  re¬ 
tailers  with  sales  volume  of  less 
than  $200,000  are  located  prim¬ 
arily  in  communities  where  daily 
newspapers  are  not  usually 
available.  In  this  size  grouping 
radio  received  a  relatively  high 
17.3%  of  the  ad  budgets  of 
those  stores. 

#  *  * 

Eighty  percent  of  more  than 
200  retailers  attending  a  Retail 
Clinic  of  the  National  Retail 
Merchants  Association  in  Min¬ 
neapolis,  Minn.,  last  week  re¬ 
ported  that  they  expect  to  in¬ 
crease  their  1958  Christmas 
sales  volume  over  last  year’s 
sales.  Most  retailers  anticipate 
an  increase  of  more  than  4%. 

Three  fourths  of  the  mer¬ 
chants  reported  that  their  ad¬ 
vertising  expenditures  would  be 
the  same  through  this  year’s 
Christmas  selling  season  as  last 
year.  Less  than  1%  plan  to  cut 
ad  budgets. 

• 

Directory  of  Newspaper 
Helps  Issued  by  BoA 

A  listing  of  research  data, 
presentations  and  other  services 
available  to  advertisers  and 
agencies  from  the  newspaper 
industiy  has  been  published  by 
the  Bureau  of  Advertising, 
ANPA. 

The  32-page  booklet,  a  com¬ 
pletely  revised  edition  titled, 
I  “Newspapers  at  your  Service,’’ 
'  lists  about  200  items  issued 
singly  or  periodically  by  the 
Bureau  and  by  individual  news¬ 
papers  and  newspaper  groups 
in  the  U.S.  and  Canada. 


Color  Rate  Increase 

Montreal 
Increase  in  color  rates  was 
announced  by  the  Montreal  La 
Presse.  Effective  Jan.  1,  color 
ads  in  the  rotogravure  section 
are  increased  by  $50  per  page. 
Circulation  of  the  Saturday 
supplement  is  265,000. 
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Rochester,  N.  T. 

A  pilot  project  of  evangelise 
through  newspaper  advertising 
will  be  launched  here  Oct.  26 
If  successful,  the  methods  my 
be  used  on  a  larger  scale  by 
churches  elsewhere. 

The  campaign  is  designed  to 
reach  the  unchurched,  not  to 
raid  other  groups.  It  is  a.-  i 
sumed  that  “the  most  effectivo  ; 
method  of  reaching  the  out¬ 
sider  is  through  person-to-per¬ 
son  contact.’’  The  advertise¬ 
ments  are  therefore  design?!  i 
“to  bring  about  person-to-per-  i 
son  contact,  with  the  result  of 
bringing  outsiders  within  the  [ 
bounds  of  the  Church.” 

The  advertising  firm  of  Wolff 
Associates  of  Rochester  is  hat  i 
dling  the  campaign  under  the  {: 
auspices  of  a  committee  of  the 
Pra.sbytery  of  Rochester.  Rer.  I 
William  H.  Hudnut  Jr.,  is  chair-  j 
man.  t 

The  ads  will  run  regularly  in  | 
Rochester  newspapers  on  Sur.-  ) 
day  mornings,  Tuesday  ere  i 
nings,  and  Wednesday  mort 
ings.  They  will  average  tvo 
columns  in  width  and  about 
eight  inches  in  depth.  Each  will 
have  a  coupon  through  whicit 
interested  persons  can  reques! 
an  inteiwiew.  A  booklet  calW 
“The  Christian  Answer”  will 
also  be  offered  in  the  ads. 

As  the  campaign  proceeds  its 
effectiveness  will  be  carefully 
analyzed.  Timing  will  be  studied 
The  most  effective  ads  will  be' 
selected.  The  volume  of  replies 
will  be  compared  with  projected 
figures  on  what  that  voluiK 
should  be  for  a  campaign  of  this 
size  in  a  circulation  area  such 
as  Rochester. 

Should  there  be  very  few  !»• 
plies,  the  campaign  will 
ably  discontinue  before  Christ- 1 
mas.  Othei'wise  it  will  continue 
through  next  spring.  Result-' 
will  be  watched  and  braughtto 
the  attention  of  church  official' 
around  the  country.  If  results 
compare  favorably  with  those  of 
more  traditional  church  niethj| 
ods,  serious  consideration  wi|  - 
be  given  to  a  wider  use  of  ad 
vertising  campaigns. 

• 

Meiiia  Chief  Nameal 

Andrew  J.  Purcell  has  bew 
an  pointed  med'a  director  of  tw 
Miami,  Fla.,  office  of  Marsch^l 
&  Pratt,  effective  Nov.  1. 
is  currently  associate  medial:? 
rector  in  M&P’s  New  Yort  ; 
office. 

iLISHER  for  October  25, 
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didn't  someone  tell  me  that  big-shot  alumnus  up  there 
with  Sweeney  was  an  ad  man?  ...” 


Any  observant  observer  can  spot  the  strength  in  the 
newspaper  picture  in  Cincinnati.  Solid  Cincinnati  has  been 
reading  . . .  reads  . . .  and  will  continue  to  read  the  Cincinnati 
Enquirer  for  a  very  simple  reason:  It’s  the  kind  of  news¬ 
paper  that  appeals  to  the  solid,  no-soft-spots  market-that- 
matters  in  this  great  Metropolitan  area.  Result:  YOU’RE 
in  solid  in  Cincinnati  when  you’re  in  'The  Enquirer.  'The 
Top  Ten  Brands  Survey,  just  completed,  helps  add  up  the 
score  for  you.  Call  the  Enquirer’s  research  department  for 
full  details.  Represented  by  Moloney,  Regan  &  Schmitt. 


Editor 
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Merchandising 
Plan  Aimed  at 
Spanish  Mart 

A  merchandising  program  de¬ 
signed  to  help  advertisers  in 
New  York  City’s  Spanish  mar¬ 
ket  has  been  announced  by 
Philip  A.  Malkin,  director  of  ad¬ 
vertising  for  El  Diario  de  Nueva 
York. 

The  program  has  been  set 
up  to  give  an  advertiser’s  prod¬ 
uct  distribution,  advertising, 
couponing  and  coupon  redemp¬ 
tion,  as  well  as  store  merchan¬ 
dising  with  detailing  of  2,000 
Spanish  grocers  by  El  Diario’s 
staff. 

The  Spanish-language  daily’s 
merchandising  men  will  call  on 
Spanish  grocers  and  explain  to 
them  that  a  coupon  for  an  ad¬ 
vertiser’s  product  will  be  mailed 
(in  flights  of  five  coupon  adver¬ 
tisers  per  mailing)  to  200,000 
Spanish  families  in  New  York 
and  nearby  New  Jersey.  Signs 
announcing,  ‘Coupons  Redeemed 
Here’  will  be  placed  in  every 


I^ADERSHIP 

The  Buffalo  Courier-Express 
leads  in  overall  advertising 
linage  in  16  local  and  20 
national  classifications — and 
in  8  others  combining  space 
of  both  types. 

ROP  Color  available  both  daily 
and  Sunday 

Member:  Metro  Sunday  Comics 
and  Sunday  Magazine  Net¬ 
works 

Buffalo  Courier-Express 

WeBtern  New  York’s  Only  Morning 
and  Sunday  Newspaper 
Rcpratanlativat : 

ScoLARo,  Meeker  &  ScoTT 
Pacific  Coast : 

Doyle  &  Hawley 
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store  and  the  detail  men  will 
take  orders  for  merchandise  di¬ 
rect  from  grocers  for  delivery  of 
merchandise  either  by  the  groc¬ 
ery  wholesaler  or  direct  from 
manufacturers. 


Coupon  Redemption 


The  merchandising  men  will 
return  after  10  days  following 
the  mailing  of  the  coupons  to 
redeem  them  and  pay  the  grocer 
$.02  per  coupon  for  handling. 

Prior  to  mailing  of  the  cou¬ 
pons,  a  page  ad  in  El  Diario 
will  announce  to  the  Spanish 
public  that  the  coupons  are  in 
the  mail  and  will  urge  readers 
to  watch  for  them.  Each  Thurs¬ 
day  for  the  next  three  weeks  a 
page  ad  will  advise  that  the 
coupons  are  still  good  for  re¬ 
demption. 

Radio-TV  announcements  will 
round  out  the  merchandising 


program. 

Total  cost  of  the  program 
to  an  advertiser  will  run  $6,500, 
plus  coupon  redemption  and 
handling  of  payments. 

Advertising  Distributors  of 
America,  Inc.,  New  York,  will 
handle  printing,  mailing  and 


"You  Auto 
Buy  Now" 


Automotive  sales  of 
$1954  per  average  house¬ 
hold  (SM  ’58  Survey)  — 
second  highest  in  all  Con¬ 
necticut  cities  —  refutes 
an  auto  recession  in  the 
New  London  area. 

What  better  proof 
that  new  model  advertis¬ 
ing  will  really  pay  off  in 
its  only  daily? 


lag 
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NEW  lONDON,  CONNECTICUT 
National  Rsprsiantativsi; 
GILMAN,  NICOIL  I  RUTHMAN 


distribution  of  the  coupons.  In 
addition,  it  will  print  and  sup¬ 
ply  the  point-of-purchase  ma¬ 
terial  and  will  also  layout  the 
four  page  ads  to  appear  in  El 
Diario. 

Mr.  Malkin  is  no  stranger  to 
the  newspaper  business.  Prior  to 
joining  El  Diario,  he  was  sales 
manager  for  the  Nancy  Sasser 
Buy-Lines  column.  For  10  years 
previous  he  was  with  George  A. 
McDevitt  Co.,  newspaper  rep¬ 
resentatives,  and  for  11  years 
he  was  on  the  national  advertis¬ 
ing  staff  of  the  New  York  Her¬ 
ald  Tribune. 

• 

Rinenberg  Appointed 
To  New  Ad  Post 

Warren  Rinenberg  has  been 
appointed  to  the  newly-created 
position  of  retail  advertising 
manager  in  charge  of  new  busi¬ 
ness,  it  was  announced  this  week 
by  John  D.  Thees,  advertising 
director,  New  York  Herald 
Tribune. 

Before  joining  the  Herald 
Tribune,  Mr.  Rinenberg  was  as¬ 
sociated  with  the  New  York 
Post  for  18  years,  11  of  them 
as  local  advertising  manager. 
Previous  to  joining  the  Post  he 
was  on  the  advertisine  staffs 
of  the  New  York  Sun,  the  New 
York  Daily  Mirror,  and  the 
New  York  Daily  News. 

• 

Vote  Ads  in  Ohio 

Columbus,  0. 

An  extensive  statewide  cam¬ 
paign  (via  Byer  &  Bowman  Ad¬ 
vertising  Agency)  to  get  out 
the  vote  on  Nov.  4  is  being  con¬ 
ducted  in  Ohio  by  the  Voters 
Information  Program,  Inc. 
Three  1,000-line  newspaper  ads 
have  been  prepared  for  state¬ 
wide  distribution.  Copy  urges 
Ohioans  to  “use  your  right  to 
vote.” 

a  a  * 

Opens  PR  Firm 

Allentown,  Pa. 

Max  Levine  has  resigned  as 
public  relations  director  for 
Ritter-Lieberman  Inc.,  local  ad 
agency,  to  open  his  own  PR 
agency  here.  Formerly  PR  di¬ 
rector  for  Hess  Brothers  depart¬ 
ment  store,  and  before  that  a 
reporter  for  the  Call-Chronicle, 
Mr.  Levine  had  been  with  R-L 
for  two  and  a  half  years. 

• 

No-Ad  Edition 

Marshalltown,  la. 

The  Marshalltown  Times-Re- 
publican,  in  observance  of  the 
city’s  centennial,  published  a 
special  edition  this  week  with 
no  advertising.  The  newspaper 
held  open  house. 

EDITOR  &  PU 


Newspapers  to  Tell  RR’g 
Low-Cost  Travel  Story 

Great  Northern  Railway,  a 
major  rail  link  between  Chicago 
and  Pacific  Northwest  cities,  has 
launched  an  advertising  cam¬ 
paign  (via  John  W.  Forney, 

Inc.)  to  correct  what  it  feels  to 
be  public  misunderstanding  of 
travel  costs  by  rail  and  by  air. 

In  newspaper  advertising  ii 
Chicago,  St.  Paul,  Minneapolis. 
Spokane,  Portland,  Tacoma  and 
Seattle,  the  railway  is  saying 
“It  costs  far  less  to  go  by  Great 
Northern’s  Empire  Builder”. 

Costs  of  round-trip  rail  and 
air  transportation  between  ma¬ 
jor  terminals  are  shown  in  the 
advertising,  and  incidental  costs 
commonly  incurred  by  travelers 
using  each  type  of  transporta¬ 
tion  have  been  included. 

Great  Northern  plans  to  con¬ 
tinue  the  cost  education  pro¬ 
gram  for  several  months.  Whfle 
newspaper  advertising  is  ei- 
pected  to  be  the  major  medium 
for  the  campaign,  the  railway 
will  also  use  radio  in  Seattle, 
Portland,  St.  Paul,  Minneapolis 
and  Spokane.  Magazine  copy  in 
the  latter  part  of  the  year  wi 
also  carry  cost  comparison 
stories. 

• 

Newspaper  Ad  Pays  ' 

And  Pays  and  Pays 

Haverhill,  Mass. 

Michael  T.  Ryan,  local  Fiat 
auto  dealer,  reports  “speedy 
and  highly  satisfactory  results"  : 
from  an  ad  he  plac^  in  the 
Haverhill  Journal.  | 

The  results:  Six  Journal  ad¬ 
vertising  salesmen,  including 
Albert  Goodwin,  ad  manage 
for  the  newspaper,  bought  new 
Fiats. 

• 

McCauley  Retiring 

Chicago 

W.  E.  (Mac)  McCauley,  vice 
president  and  Chicago  salesman- 
ager  of  Sawyer-Ferguson-Wal- 
ker  Company,  has  announced  hi 
retirement  from  the  business  at 
the  end  of  this  year,  after  3i 
years  in  newspaper  advertising' 

He  started  his  career  in  th« 
classified  department  of  the  old 
Chicago  Herald  &  Examiner. 

• 

Agency  Man  Drowns 

CHICAGO 

Frank  D.  Ewdng,  54,  board 
chairman  of  Fensholt  Adve^ 
tising  Agency,  lost  his  life  wba 
his  car  plunged  into  the  North 
Shore  Channel  near  EvanstoBi 
Oct.  10.  Mr.  Ewing  was  enrouto 
home  from  the  Central  division¬ 
al  meeting  of  the  American 
Association  of  Advertising 
Agencies. 

BLISHER  (or  October  25,  l9)l|  I 


The  latest  Herald  Tribune  Home  Study— in  Nassau  and 
Suffolk  counties— shows  that  95.7%  of  TRIE  families  own  an 
automobile . . .  almost  half  of  these  cars  are  1955  models 
or  newer . . .  and  one  out  of  four  TRIE  families  own  two  or 
more  automobiles.  These  are  the  quality  families 
who  buy  quantity .  ..at  a  profit!  You’re  missing  plenty 
if  you  don’t  reach  this  high-powered  quality  market 
of  the  Herald  Tribune.  Get  complete  details . . .  today! 


NEW  YORK 


. today!  Uteralb  ^Tribune 

TODAY’S  VITAL  NEWSPAPER! 

230  W*»t  41at  Street,  New  York  36,  N.  Y. 
•  A  European  Edition  of  the  Herald  Tribune  is  published  daily  in  Faria 
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THAT  THE  TRIB  GETS  TO 
MEN  IN  THE  DRIVER’S  SEAT! 
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Your  Linotype  will 


with  Mergenthaler 
Linotype  Parts 


If  agencies  permitted  news¬ 
papers  to  draw  sight  drifts 
there  would  be  no  question  of 
unearned  cash  discounts  beinj 
taken  by  the  agencies,  Mr.  Car- 
mody  said. 

Mr.  Carmody  suggested  the 
plan  would  be  very  adaptable 
for  daily  52-week  small  space 
newspaper  ads  such  as  Bellans, 
Mountain  Valley  Water,  etc, 
both  by  the  agency  and  media. 
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Agency’s  ‘Sight  Draft 
Speeds  Ad  Payments 


A  system  of  “sight  drafts” 
being  operated  for  speedy  pay- 
radio  spots  by  Morey, 

Humm  &  Warwick,  Inc.,  New 
York  advertising  agency,  was 
described  this  week  as  “applici- 
able  also  for  newspapers.” 

William  G.  Carmody,  the 
agency’s  treasurer,  who  origin- 
ated  the  idea  to  handle  satura- 
tion  spots  for  Sinclair  Refining 
Co.,  said  if  he  had  a  big  news- 
paper  account  he  would  intro-  m 

duce  the  same  system  for  that 
medium.  Newspapers  themselves 
might  adopt  the  plan,  making 
their  terms  “subject  to  sight 
draft”,  he  added.  HHPr  T  . 

In  such  a  case,  newspapers  -  ■  '  w  I 

would  draw  thdr  ovm  drafts  —  ^  Carmody 

made  up  in  evelope  form,  en¬ 
close  a  tear  sheet  and  invoice,  amount  in  payment,  and  deposit 
make  out  the  draft  in  payment  it  in  its  local  bank, 
and  deposit  the  money  on  the  Because  of  the  complicated 


90%  of  Women 
Queried  Read 
Food  Page 


behave 
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Going  like  a 
house  afire ! . . . 

the  long  (space¬ 
saving)  look  in 
comic  panels... 


Another  great  new  comic  from 

_n _ 


MW  OHk 

HcralD  (Tribimc 


ijyndicule 

Ntw  York  36,  N.  Y. 
Pinnsytvanio  6«4000 


Public  Meets 
Candidates  in 
T^gate  Biogs 

By  Eileen  Lockwood 

Milwaukee 

If  the  Wisconsin  electorate 
does  not  know  who’s  running 
for  office  it  is  not  the  fault  of 
the  Milwaukee  Journal. 

Before  every  primary  and 
regular  election — county,  city, 
state  and  national — the  Journal 
carries  complete  biographical 
sketches  of  all  candidates,  no 
matter  how  many  there  are  or 
how  insignificant  are  some  of 
the  jobs  they  seek. 

On  as  many  adless  pages  as 
are  needed,  the  Journal  prints, 
in  agate  type,  information  about 
candidates  that  usually  is  much 
more  helpful  than  all  the  cam¬ 
paign  literature  distributed  prior 
to  election  day. 

The  information  on  each  of¬ 
fice  seeker  includes  age,  address, 
birthplace,  education,  all  previ¬ 
ous  employment,  all  previous 
appointive  and  elective  offices, 
names  of  all  organizations  to 
which  he  belongs,  marital  status 
and  number  of  children.  Some 
candidates,  notably  in  primaries, 
have  police  or  prison  records. 
These  appear  in  the  biographies, 
too,  with  reasonably  complete 
details  of  the  cases. 

IVolhing  Omitted 

For  instance,  one  person  who 
sought  nomination  for  United 
States  Senator  in  the  recent 
Wisconsin  primary  had  spent 
several  months  in  a  state  re¬ 
formatory  as  a  younger  man, 
convicted  on  a  charge  of  selling 
salacious  literature.  The  Jour¬ 
nal  not  only  printed  this  infor¬ 
mation  but  also  the  candidate’s 
side  of  the  story:  that  the  same 
books  had  been  sold  in  other 
stores,  that  he  was  not  the 
owner  of  the  store  in  which  he 
had  sold  them  and  that  he  could 
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10 -Year  Fellow 
Program  Marked 

Ann  Arbm 
A  decade  of  University  of 
Michigan-University  Press  Cltb 
of  Michigan  foreign  fellowships 
in  journalism  was  marked  Oct 
10  at  the  Club’s  annual  meetmj. 
This  year’s  fellowship  winners- 
Ken-ichi  Sasaki,  of  Japan,  and 
Horacio  Marull,  of  Chile— srs 
the  21st  and  22nd  students  to 
participate  in  the  program. 

Another  foreign  fellow,  Louis 
Greiss,  of  Egypt,  is  serving  ai 
internship  on  the  Flint  JoumL 
Two  former  fellows — Wono  let 
of  Korea,  and  Azhar  Ali  Khai. 
of  Pakistan — are  candidates  for 
the  Master  of  Arts  degree. 

Cost  of  the  foreign  fellowship 
program,  which  began  in  1948. 
now  has  totalled  more  than  $85,- 
000,  with  about  half  of  tit 
amount  furnished  by  the  Uni¬ 
versity  Press  Club. 

Each  fellowship  winner  k- 
ceives  an  award  of  more  thar 
$4,000  for  the  two  years.  The 
award  provides  for  one  year  of 
study  at  the  University  and  a 
series  of  three  12-week  interr- 
ships  on  various  Michigan  new^ 
papers.  So  far,  about  one-fiiiri 
of  Michigan’s  daily  newspaper 
have  participated  in  the  pn- 
gram. 

• 

Stories*  Influence 
On  Jury  Is  Issue 

Washinctos 
The  Supreme  Court  has  beer, 
asked  to  pass  on  whether  in  tk 
light  of  present-day  news  cover¬ 
age  and  reading  habits  it  ii 
possible  to  obtain  a  trial  jwy 
unfamiliar  with  the  facts  ii 
pending  cases,  and  what  shonlc 
be  the  test  of  resulting  ‘‘influ¬ 
ence.” 

Howard  R.  Marshall,  con¬ 
victed  in  Colorado  for  dis¬ 
pensing  drugs  without  a  license, 
contended  he  was  prejudiced  be¬ 
yond  recall  by  newspaper  «- 
counts  published  during  tke 
course  of  his  trial.  An  appe*-' 
court  divided  on  the  issue,  bc 
confirmed  the  conviction. 

• 

Conference 

Decatur,  B- 
Frank  A.  Green  of  tbe 
Peoria  Journal  Star  is  the  ne* 
president  of  the  Illinois  News¬ 
paper  Mechanical  Confer^ 
succeeding  Sidney  J.  Scott,  ^ 
catur  Herald  &  Review.  Nesdl 
350  mechanical  executives  fn® 
Illinois,  Indiana  and  Iowa  ex¬ 
tended  the  recent  conference. 
Arthur  Kramer,  Joliet  Btf" 


not  afford  a  good  defense  coun¬ 
sel.  The  Journal  told  the  whole 
story,  left  the  final  decision  to 
the  voters. 

Half-column  pictures  appear 
with  the  biographies  of  candi¬ 
dates  for  the  more  important 
offices.  This  part  of  the  project 
frequently  runs  the  picture  desk 
ragged,  not  to  mention  photog¬ 
raphers.  As  many  as  12  candi¬ 
dates  have  been  known  to  show 
up  in  one  day  to  pose. 

'The  importance  candidates 
themselves  place  on  these  biog¬ 
raphies  and  pictures  was  demon¬ 
strated  by  one  office  seeker  who 
had  worn  a  light-colored  suit  to 
have  his  picture  taken  for  the 
primary  election  supplement. 

After  the  election  he  appeared 
at  the  Journal  again,  this  time 
in  a  dark  suit,  pleaded  with  the 
picture  editor  to  retake  his  pic¬ 
ture  for  the  November  election 
— because  he  said  he  looked  bet¬ 
ter  in  a  dark  suit. 

Reporters’  Task 

Since  the  task  of  collecting 
biographical  information  on 
every  office  seeker  is  a  monu¬ 
mental  one,  each  Journal  re¬ 
porter  is  assigned  a  number  of 
candidates  to  cover,  far  in  ad¬ 
vance  so  that  he  cannot  possibly 
fail  to  contact  his  candidates. 

No  matter  how  often  the  same 
man  runs  for  office,  he  is  con¬ 
tacted  personally  every  time  by 
a  Journal  reporter  in  order  to 
bring  the  newspaper’s  informa¬ 
tion  up  to  date. 

The  task  of  coordination  is 
performed  by  a  political  re¬ 
porter.  The  paper  issues  a  three- 
page  mimeographed  sheet  to  re¬ 
porters  working  on  the  project, 
containing  detailed  instructions 
on  what  information  to  obtain 
and  what  form  to  put  it  in. 

In  order  to  save  space,  a  sys¬ 
tem  of  abbreviation  is  employed. 

Some  of  the  common  abbrevia¬ 
tions  include  inc.  for  incumbent; 
prev.  empl.,  previous  employ¬ 
ment;  mbr.,  member;  high  s., 
high  school;  coll.,  college;  assn., 
association,  and  ch.,  church. 

The  political  reporter  copy- 
reads  all  the  material  and  super¬ 
vises  makeup  of  the  pages, 
u.sually  the  week  before  election 
day. 

In  its  effort  to  provide  com¬ 
plete  and  accurate  information 
about  candidates  to  its  readers.  Heads 
the  Journal  never  says  die.  Can¬ 
didates  are  not  always  available 
at  the  dial  of  a  phone.  Some¬ 
times  a  reporter  makes  fan¬ 
tastic  long  distance  calls  or 
sends  telegrams  to  get  his  in¬ 
formation  firsthand. 

For  example,  one  candidate 
left  for  an  extended  vacation  in 
Florida  just  before  a  spring  pri¬ 
mary.  It  was  only  after  several 
telegrams  and  a  long  distance 
telephone  call  that  a  Journal  re-  ald-News,  is  the  new  secret**!' 
porter  finally  got  the  facts.  treasurer. 
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with  The  Dallas 
Morning  News! 


4\^eartheat  of  Market  Dallas 


■  UNAPPROACHED  in  total  circulation! 

The  Dallas  News  delivers  29,912  MORE  families 
than  the  Times  Herald! 


■  UNCHALLENGED  in  the  ABC  Retail  Trading  Zone! 
The  News  has  16.4%  MORE  RTZ  circulation! 


■  GROWING  FASTER  in  Dallas’  City  Zone! 

Since  1950  The  News  has  increased  its  City  Zone 
circulation  32%  faster  than  the  Times  Herald! 


The  News'  larger  circu!ation  and 
News  readers’  higher  incomes  are  why  your 
advertising  will  sell  more  in 
The  Dallas  News! 


TEXAS’  GREATEST  NEWSPAPER 

CIRCULATION  207,742  families  daily,  216,927  Sunday 

(Publisher’s  Statement,  Mar.  31,  1958) 


CRESMBR  A  WOODWARD,  INC.  National  Representative 
N«w  York  •  Chicago  •  Oatroit  •  Atlanta 
Los  Angelas  •  San  Francisco 
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Everything  in  Baltimore 
revolves  around 


Prison  Editor 
Gets  Job  Offers 

Springfield,  El 

Claiming  he  has  job  offen 
fi-om  a  wire  service  and  seven! 
newspapers,  David  R.  Saunders, 
editor  of  Menard  Time,  nevs- 
paper  published  by  inmates  d 
Menard  State  Penitentiaiy,  has 
asked  the  Illinois  Pardon  and 
Parole  Board  to  reduce  his 
sentence. 

The  board  took  his  plea  unde: 
advisement.  Mr.  Saunders 
17  years  old  in  1950  when  he 
killed  a  man  in  a  liquor  store 
holdup.  He  pleaded  guilty  and 
received  a  40-year  tenn. 

The  prison  newspaper  has 
more  than  6,000  “outside”  sub¬ 
scribers  and  about  1,500  “in¬ 
side”. 


The  Princeton  Packet 


has  been  very  successful  and 
I  regard  it  as  a  very  good  in¬ 
vestment  and  a  credit  to  the 
community. 

“I  have  so  much  respect  for 
the  difficulty  of  running  a  small 
paper  well  that  I  do  not  regard 
it  as  a  part-time  or  odd-hours 
job,”  said  Mr.  Kilgore.  “The 
only  real  reason  why  a  man 
working  for  a  big  paper  can 
have  a  legitimate  interest  in  a  . 

little  one  is  that  he  knows  how  Reporter,  Rhotog 
to  pick  top  people.  They  rather  Win  $750  Prizes 
work  for  someone  who  knows 
the  new'spaper  business  and  is 
sympathetic  to  their  problems.”  ^ 

The  Packet  was  awarded  first  ^ 

prize  for  general  excellence  ^Hrror  N 
among  newspapers  of  its  circu- 
lation  class  by  the  New  Jersey  awards  ( 

Press  Association  in  1956  and  Ano-oioo  ^ 


Bernard  Kilgore 
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The  Day  the  Railroads  Tamed  Time 


At  exactly  high  noon  on  the  day  of 
November  18,  1883,  all  railroad  clocks 
in  the  United  States  were  set  to  a  newly 
established  Standard  Time.  And  thus 
was  ended,  once  and  for  all,  the  nation¬ 
wide  confusion  caused  by  the  fact  that 
there  were  then  more  than  100  differ¬ 
ent  local  times  under  which  trains  were 
being  operated. 

This  historic  step  —  the  adoption  of 


Standard  Time  —  was  taken  75  years 
ago  by  a  group  of  railroad  officers  or¬ 
ganized  as  the  General  Time  Conven¬ 
tion,  a  forerunner  of  the  Association  of 
American  Railroads.  Meeting  at  the 
Grand  Pacific  Hotel  in  Chicago,  they 
devised  a  system  of  Standard  Time  di¬ 
viding  the  nation  into  four  zones  based 
on  sun  time  at  the  7.5th,  90th,  105th  and 
120th  meridians  west  of  Greenwich. 


Standard  Time  was  quickly  accepted 
throughout  America,  and  eventually 
spread  all  over  the  world. 

Railroad  men  realized  in  1883,  as 
they  do  today,  that  efficient  transporta¬ 
tion  is  precision  transportation.  It  is 
this  precision  of  operation  that  helps 
make  possible  the  dependable,  low- 
cost  railroad  service  upon  which  a 
dynamic  American  economy  depends. 


ASSOCIATION  OF  AMERICAN  RAILROADS  .TWas/iingfon,  D.  C. 
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Picture  your 
readers’  reac¬ 
tions  to  this 
rare  pigskin 
home  run  ! . . . 

it's  the  long 
(space-saving)  look 
in  comic  panels... 


Another  great  new  comic  from 

n _ 


IfHctiilt)  tribune 


l^yndicate 

New  York  36.  N.  Y. 
PCnnsy/vonia  6-4000 


Bar  Leader 
Names  Group 
For  Canon  35 

Chicago 

I  Ross  L.  Malone,  president  of 
the  American  Bar  Association, 
has  announced  selection  of  a 
new  nine-member  special  com¬ 
mittee  to  study  a  proposed 
amendment  of  Judicial  Canon 
35.  This  is  the  canon  which 
recommends  that  judges  pro¬ 
hibit  the  photographing  or 
broadcasting  of  trials. 

Chairman  is  Whitney  North 
Seymour,  New  York  lawyer  and 
former  president  of  the  Asso- 
1  ciation  of  the  Bar  of  the  City 
j  of  New  York.  Other  members 
are: 

Joseph  A.  Ball,  Long  Beach, 
Calif.,  former  president  of  the 
State  Bar  of  California. 

Richmond  C.  Cobum,  St. 
Louis,  former  president  of  the 
Missouri  Bar. 

David  A.  Nichols,  Camden, 
Me.,  delegate  for  Maine  in  the 
House  of  Delegates. 

Lewis  C.  Ryan,  Syracuse, 
N.  Y.,  former  president  of  the 
American  College  of  Trial  Law¬ 
yers,  and  also  former  president 
of  the  New  York  State  Bar  As¬ 
sociation. 

Judge  Emory  H.  Niles,  Balti¬ 
more,  Chief  Judge  of  the  Su¬ 
preme  Court  of  Baltimore  City, 
and  chairman  of  the  American 
Bar  Association  Section  of  Judi¬ 
cial  Administration. 

James  L.  Shepherd,  Jr., 
Houston,  Tex.,  immediate  past 
chairman  of  the  ABA  House  of 
Delegates. 

Richard  P.  Tinkham,  Ham¬ 
mond,  Ind.,  chainnan  of  the 
ABA  Committee  on  Public  Re¬ 
lations  and  former  chairman  of 
the  National  Conference  of  Bar 
Presidents. 

Edward  L.  Wright,  Little 


Rock,  Ark.,  former  president  of 
the  Arkansas  Bar  Association. 

The  committee  was  appointed 
imder  a  resolution  of  the  Board 
of  Governors,  approved  in  Los 
Angeles  Aug.  25-29.  The  reso¬ 
lution  pointed  out  that  national 
organizations  of  the  press,  radio 
and  television,  including  the 
American  Society  of  Newspaper 
Editors,  the  National  Press 
Photographers  Association  and 
the  National  Association  of 
Broadcasters,  have  urged  that 
action  on  a  proposed  restate¬ 
ment  of  Canon  35  be  deferred 
pending  further  study.  The  reso¬ 
lution  then  added: 

“The  Board  of  Governors  be¬ 
lieves  that,  under  the  circum¬ 
stances,  it  would  be  desirable 
to  .  .  .  conduct  further  studies 
of  the  problem,  including  the 
obtaining  of  a  body  of  reliable 
factual  data  on  the  experience 
of  judges  and  lawyers  in  those 
courts  where  either  photogra¬ 
phy,  televising  or  broadcasting, 
or  all  of  them,  are  permitted. 
In  the  meantime  present  Canon 
35  will  remain  in  effect.” 

• 

Guild  Gives  Contract 
Details  in  Brantford 

Washington 

The  recent  three-day  strike 
against  the  Brantford  (Ont.) 
Expositor  resulted  in  a  contract 
which  establishes  a  basic  five- 
day  37% -hour  week,  with  time 
and  one-half  for  overtime,  the 
American  Newspaper  Guild  of¬ 
fices  disclosed  this  week. 

Other  features  of  the  first 
provincial  daily  contract  won 
by  the  Guild  in  Ontario  were 
listed  as:  General  wage  in¬ 
crease  of  3  per  cent  as  of  sign¬ 
ing  date,  another  3  percent  on 
April  1,  1959,  $25  cash  to  each 
employee  as  retroactive  pay, 
rating  adjustments  for  65  em¬ 
ployes,  and  a  modified  Guild 
shop. 

• 

Newsmen  Invited 
To  Venezuela  Parley 


for 

stewojymho' 


SSS  Mib  AMb.  »i»l  MIm  Ywh  17,  N.  T. 


Orestes  Di  Giacomo,  secretary 
general  of  the  Venezuelan  Asso¬ 
ciation  of  Journalists,  is  meet¬ 
ing  with  newspapermen  in  this 
country  to  invite  them  to  attend 
the  VAJ  convention,  the  first 
such  meeting  since  re-establish¬ 
ment  of  political  freedom  in 
Venezuela  early  this  year. 

• 

Byline  Ball 

The  10th  annual  Byline  Ball 
of  the  Newspaper  Reporters  As¬ 
sociation  of  New  York  will  be 
held  Nov.  1  at  the  Hotel  Astor. 
Program  includes  a  cocktail 
party,  dinner,  90-minute  show 
by  Broadway  and  TV  stars  and 
dancing. 


Perfect  Record 
For  75  Years 

Frederick,  Mi 

The  Frederick  News  began  its 
76th  year  of  publication  on  Oct 
15  with  a  75th  Anniversary  Edi¬ 
tion. 

The  News,  which  is  published 
evenings  except  Sunday,  has 
not  missed  a  single  edition  since 
it  was  started.  But,  the  perfect 
record  was  almost  broken  the 
day  before  the  anniversary  be¬ 
cause  of  a  mechanical  failon 
in  the  stereotype  department 
Emergency  repairs  were  made 
and  the  edition  went  to  press  on 
time. 

The  newspaper  has  been  in 
the  same  family  since  it  was 
started  in  1883  by  the  late  Wil¬ 
liam  T.  Delaplaine.  Two  of  the 
sons  of  the  founder  are  now  in 
charge. 

The  News,  a  number  of  years 
ago  bought  out  the  morning 
Frederick  Post,  and  both  papers 
are  now  printed  from  the  same 
plant. 


Mixup  in  Headline 
No  Cause  for  Libel 

Atlanta,  Ga 

The  Georgia  Supreme  Court 
has  ruled  in  favor  of  the 
Columbus  Ledger-Enquirer  in 
a  libel  action. 

Carlton  Brown  and  A1  Grimes 
sued  the  newspaper  following 
printing  of  a  story  about  an 
automobile  accident  in  whidi 
they  were  involved.  A  misplaced 
headline  on  the  story,  according 
to  court  records,  concerned  two 
men  being  bound  over  on  car 
theft  chargres. 

The  court  held  that  “it  was 
obvious  the  headline  and  artide 
have  no  relationship  one  with 
the  other.” 

The  trial  court  had  ruled  in 
favor  of  the  newspaper,  but  the 
State  Court  of  Appeals  reversed 
the  decision.  The  Supreme  Court 
reversed  the  Court  of  Appeals. 
• 

Local  Government 
Coverage  Is  Cited 

Chicago 

Newspapers  from  10  states 
received  awards  of  merit  at  the 
Inland  Daily  Press  Association 
convention  this  week  for  thor¬ 
oughness  and  variety  of  report¬ 
ing  on  local  governmental  af¬ 
fairs. 

Top  citations  went,  in  circu¬ 
lation  categories,  to  the  follow¬ 
ing:  Petosky  (Mich.)  News-Bt- 
mew,  Mexico  (Mo.)  Evening 
Ledger,  Elyria  (Ohio)  Chrmn- 
cle-Telegram,  Canton  (Ohio) 
Repository,  and  Chicago  Daily 
News. 
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RUN  OF-PAPER  COLOR  PRESS  ROOMS  ARE  POWERFUL  SALES  ROOMS.  Sales  Promotion  Manager  Alvin  Citron,  of  Jantzen's  Women's 
Sportsvrear  Division,  says:  "Color  is  tremendously  important  in  fashions;  therefore  nothing  advertises  fashion  merchandise  so  well  as  ROP  color.” 


ROP  COLOR  SELLS 
BATHING  SUITS  FOR  JANTZEN 


.\.s  iiioif  and  inoic  iiatioiiiil  a(l\ crtiscrs  like 
|aiit/cn  use  R(  )l*  ( oloi ,  hall  the  daily  ne\\s|)a- 
pers  in  .Vinei  ita  sirn”«>le  w  ith  two  (|nesti()n.s: 

The  Inst  one  is:  (ian  we  aflord  NO  T  to 
have  ROI*  eolot?  I  his  (|nestion  at  ises  Irotn 
the  treinendons  otowth  ol  ROI*  national 
.id\ ei  tisiii”  linage  .  .  .  fi  fun'  niillion  line  ij^tiin 
in  l‘>."»7  to  a  total  ol  over  111  million  linesi 
rite  setond  <|nestion  is:  dan  xve  allotd 
ROI’  color?  For  many  newspapers  the  answer 
is  —  not  in  IDoiS  or  11).'»1>  .  .  .  hnt  w  ise  man- 
ai'ements  are  wonderiii”  how  to  determine 
lelien  ROI’  color  will  he  leasihle  lor  them, 
iind  to  plan  towaid  that  j^o.d. 
i  PUBLISHER  for  October  25,  1958 


Hoe  is  helping  manv  sm  h  newspapers  pin- 
point  a  Intme  tan>et  date  lor  color.  Hoe  is 
exceptionally  well  tpialilied  to  tnakc  rccom- 
mendatiotis,  hetaiise  (olor  printing  is  onr 
hnsiness.  Fhe  line  color  work  being  printed 
today  is  largely  due  to  Hoe’s  progressive 
engineering  (oncepts  in  this  field.  Whether 
yon  are  thinking  tolor  today  or  not,  il  will 
jxiy  yon  to  gc/  in  touch  'with  Iloe. 


<&co,//ee. 


910  East  138th  Str««t.  Nsw  York  54,  N.  Y« 
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Bill  Cunningham 
Appreciates  Life 

Boston 

In  his  first  column  since  his 
••farewell”  piece,  Bill  Cunniii}!- 
ham  of  the  Boston  Herald  de¬ 
tailed  on  Monday,  Oct.  13,  what 
had  happened  to  him.  (E&P, 
Ray  Erwin’s  column,  Oct.  4.) 

“I'd  always  heard  had  news 


travels  fast.  I  now  know  it  also 
travels  accuiately.  My  trouble 
was  a  sudden  diagnosis  of  can¬ 
cer  of  the  throat,  and  a  deci¬ 
sion,  doubly  tough  in  my  case, 
because  it  meant  gambling  my 
voice  for  my  life,  and  voice  with 
me,  meant  part  of  my  income,” 
he  wrote. 

The  column  bore  a  one  line  “I 
Shall  Return”  line  above  a  two 
column  head:  “Bill  Appreciates 
Beauty  of  Life.”  He  wrote  in 


pa  it: 

“This  is  Bill  Cunningham,  by 
God’s  grace  and  great  surgical 
skill,  almost  all  the  way  back 
from  the  other  side  of  life,  time- 
all  eternal  experience,  or  so  it 
seems.  Just  keep  my  old  place 
warm  a  little  while  longer.  I’m 
still  riding  the  fences  for  a  few 
days  yet,  but  I’ll  find  the  gate 
and  then  I’m  coming  on  home 
with  Ixith  gats  ablazin’.” 


with  continuous 


Scientific  Laboratory  Control 

to  produce  PERFECTION®  FLAT  GUMMED  PAPER 
and  PERFECTION®  PAPER  ROLL  PRODUCTS 


A.  Complete  laboratory  tests  on  raw  material 
before  acceptance  for  converting, 

B.  Constant  laboratory  check  at  each  step  of 
converting  operation. 

C.  Approval  by  Quality  Control  Department 
before  shipment. 


PERFECTION® 
FLAT  GUMMED  PAPER 


SMALL  ROLLS  AND 
FOLDED  PAPER  PRODUCTS 


MANUFACTURERS 
COMPANY 


Asks  Teacher 
To  Give  Ptiper 
A  ‘New  Look’ 


Sprin(;kield,  Ill 

School  teachers  were  asked  tc 
take  “a  new  look”  at  news 
paj)ers  as  they  really  are  today 
from  the  standpoint  of  inform 
ing  the  public,  formulating  ami 
guiding  public  opinion  and  sen 
ing  as  the  watch  dog  of  the  com 
munity’s  welfare. 

Such  an  appraisal  of  inodeni 
dailies  was  given  by  Karin 
Walsh,  Chicat/o  Snn-Tinies  city 
wlitor,  in  addressing  3,5(t0  mem 
bers  of  the  Illinois  Education 
Association,  comprising  elemen¬ 
tary  and  high  .school  teachers, 
here  Oct.  17. 

“In  some  pedagogical  circles 
it  is  popular  to  be  smug  about 
newspapers,”  Mr.  Walsh  said. 
“Oh  sure,  they  have  their  place 
in  the  classi-oom — anywhere 
from  making  papier  niache  in 
kindergarten,  and  to  cover  up 
the  desks  while  finger  painting 
in  first  grade,  all  the  way  up  to 
wrapping  up  the  lunch. 

“But  newsj)a|)er  reading 
should  not  be  as  casual  as  that. 
I  hereby  propo.se  that  every  cur¬ 
riculum  at  some  stage  in  the 
game  include  a  course  in  news¬ 
paper  reading.  It  would  benefit 
students  and  teachers  alike.  And 
it  would  certainly  dispel  some  of 
the  old  fogy  ideas  about  news¬ 
papers.” 

Mr.  Walsh  also  appealed  to 
teachers  to  help  newspapers  in 
recruiting  bright  young  men 
and  women  to  follow  newspaper 


-  I  Gaiiieroii  Vi  ins  Bar 

®  ■  .'kwanl  SgToinl  Time 

San  FKAxm'" 

•  tK  Tom  Cameron,  Los  Angeit^ 

tlir*TC  '  ^  second-time  winner 

^  of  the  $500  Press- Bar  award  for 

stories  on  the  administration  of 

aw  material  California. 

Four  awards  of  merit  were 
given  in  this  fifth  annual  com-  | 
tach  step  of  iretition.  These  went  to  Janie'  | 
Crenshaw,  Los  Anjfeles  Herahi  | 
<£•  Express;  George  Dor  sey,  So*  : 
Department  Francisco  Xe-u’s;  Robert  Houser. 

Lonp  Beach  Independent,  Pre»f' 
Teleijram,  and  to  Ban  Fianeist" 
S'eies  staffers  who  iiar' icipateii 
in  a  group  report. 

Honorable  mentions  went  to 
John  P.  Hagger-ty,  l,‘irersid> 
Press-Enterprise ;  Wil  iam  J- 
Keller,  San.  Francisco  C'  roniclC' 
Don  Maddock,  Long  B*  i  ch  I,  P' 
T;  Allen  J.  Purvis,  Si-'i  Ertw- 
cisco  Call-Bnlletin,  a  id  PI**' 
Robert.son,  Chico  En’erpnsf- 
Record. 

EDITOR  ac  PUBLISHER  for  October  '5,  195« 


TELETYPESETTER  USER  REPORT:  Pittsburg,  Kansas 


Tape  is  fed  directly  into  the  Operating  Units,  both  from  the  Reperforator  and  the  Key¬ 
board.  John  Seifert  shows  how  V-angle  set  of  units  makes  monitoring  convenient. 


interruption 


77 


says  F.  W.  Brinkerhoff, 
Editor  and  Manager, 

The  Pittsburg  (Kansas) 
Headlight  and  Pittsburg  Sun 


“I  might  add  that  three  different 
newspapers  have  installed  TTS 
equipment  after  viewing  the  smooth¬ 
ness  of  our  operation  —  including 
‘1  he  Stars  and  Stripes’  produced  in 
Ciermany. 

‘  We  started  our  operation  with  one 
T  letypesetter  Operating  Unit.  A 
ye.ir  later  we  installed  a  new  model 
a:;d  transferred  the  wire  tape  opera¬ 
te  n  for  day  and  night  service  to  it. 

■  also  added  a  Keyboard  Perfora- 
I  and  another  Operating  Unit  for 
!  sehing  local  tape  and  time  copy. 

'r  machines  are  casting  7%  lines 
(  minute,  and  that's  lots  of  type, 
I  spared  to  the  average  of  4  lines 
r  minute  by  manual  operation. 

give  you  just  an  idea  how  they’ve 
^  nhed  our  operation  from  the 
T  i  PUBLISHER  for  October 


news  standpoint,  here’s  how  we  ‘kill’ 
a  story  on  the  wire:  the  editor  sim¬ 
ply  calls  the  number  of  the  unwanted 
story  through  a  small  public  address 
system.  The  Monitor  (shown  in  the 
accompanying  photos)  then  merely 
pulls  the  tape  through  the  Operating 
Unit  and  goes  on  to  the  next  ‘line’ 
story.  This  eliminates  the  handling 
of  tape  by  the  news  men. 

“Our  employees  welcomed  the  in¬ 
stallation  of  these  units  —  they  call 
them  the  ‘workhorses’.  Now  we  won¬ 
der  how  we  would  ever  get  along 
without  Teletypesetter— Heaven  for¬ 
bid.” 

TTS  automation  will  actually  pay 
for  itself  in  your  shop.  To  learn  how, 
write  Dept.  3,  Fairchild  Graphic 
Equipment,  Fairchild  Drive,  Plain- 
view,  Long  Island,  N.  Y. 

25,  1958 


Miss  Velda  Fritts,  pictured  at  the  key¬ 
board,  was  a  Linotype  operator  before  she 
took  over  on  TTS. 


mC-HPLD 


a  Oisfrief  Office!:  Chicoge,  III.,  Atlanta,  Ga., 
VWalpola,  Matt.,  Las  Angeles,  Cal., 
rSan  FroneiKO,  Cal.,  Toronto,  Ont. 
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Background 
Reports  Fill 
Page  Op  Ed 

By  James  Montagnes 

Toronto 

Without  fanfare  the  three  To¬ 
ronto  dailies  have  been  turning 
the  page  opposite  their  editorial 
page  into  a  second  opinion  page, 
using  background  news,  edi¬ 
torial  comment  from  all  parts 
of  the  world,  and  syndicated 
columnists. 

Each  of  the  three  dailies  is 
using  a  different  type  of  format 
and  contents,  but  all  have  the 
basic  formula  of  using  this  page 
for  other  than  spot  news  col- 
unms. 

The  morning  Toronto  Globe 
&  Mail  uses  background  features 
on  world-wide  news  from  both 
London  (England)  Observer 
and  the  New  York  Times  on  this 
page,  along  with  special  articles 
of  Imckground  from  its  own 
correspondents  in  Australia  and 
Europe.  The  page  also  usually 
has  a  background  article  on 
local  government  developments, 


primarily  dealing  with  metro¬ 
politan  area.  It  uses  special 
features  from  time  to  time  on 
developments  in  the  other  Cana¬ 
dian  provinces  from  its  own 
staff  of  special  correspondents. 
In  addition  there  is  usually  a 
feature  series  on  the  page,  a 
recent  one  dealing  with  all 
facets  of  education  on  both  the 
local  and  international  level. 

On  Saturdays  this  page  is 
used  by  the  Toronto  Globe  & 
Mail  as  a  “Report  On  Canada” 
with  articles  on  developments 
of  the  week  across  the  nation 
by  special  correspondents.  An 
attempt  is  made  to  cover  all 
areas  of  Canada  in  these  Satur¬ 
day  reports.  There  is  also  a 
column  of  brief  items  of  news 
from  across  the  country.  No  ad¬ 
vertising  is  carried  on  this  page 
on  Saturdays. 

Roving  Correspondents 

The  evening  Toronto  Tele¬ 
gram  uses  the  page  opposite  its 
editorial  page  basically  for  col¬ 
umnists,  with  some  news  back¬ 
ground  stories,  a  daily  summary 
of  world  news  reports  from  the 
cable  editor,  and  a  few  cartoon 
features.  Syndicated  U.  S.  col¬ 
umnists  on  this  page  include 
Dorothy  Kilgallen  and  Joseph 
Alsop.  The  Telegram  has  three 
of  its  own  columnists  five  days 


weekly,  Judith  Robinson  and 
Wessely  Hicks  with  local  and 
Canadian  topics,  and  Wallace 
Reybum  from  London  with  a 
column  from  Great  Britain  Mon¬ 
day  through  Friday.  In  addi¬ 
tion  there  is  usually  one  feature 
article  or  feature  series  by  a 
local  reporter  or  a  correspon¬ 
dent  in  Washington,  Paris,  or 
other  world  capital. 

On  Saturdays  the  Toronto 
Telegram  uses  a  world  round-up 
of  news  on  the  page  plus  car¬ 
toon  comment  from  other  news¬ 
papers  on  events  of  the  week 
and  special  articles  by  church¬ 
men  and  local  news  analysts. 

The  Toronto  Daily  Star,  eve¬ 
ning  paper,  uses  background 
articles  opposite  its  editorial 
page  from  a  wide  variety  of 
sources,  including  in  recent 
weeks  the  Chicago  Daily  News, 
Manchester  Guardian,  New  York 
Herald  Tribune  and  London 
News-Chronicle,  Its  own  world¬ 
travelling  reporters  also  send 
in  stories  for  this  page,  in  re¬ 
cent  weeks  from  Washington, 
London,  Hong  Kong,  and  vari¬ 
ous  Canadian  cities. 

On  Saturdays  the  page  also 
carries  special  articles  from  the 
United  Nations,  on  Toronto 
local  government  topics  and  re¬ 
ports  from  the  Canadian  Insti¬ 
tute  of  Public  Opinion.  Week¬ 


day  syndicated  columnists  on 
this  page  include  Walter  Lipp- 
mann  and  Art  Buchwald. 

The  use  of  the  page  opposite 
the  editorial  page  for  columnists 
and  background  stories  has  been 
developing  gradually  this  year. 
The  Toronto  Telegram  has  used 
the  page  for  this  purpose  for 
some  years,  but  the  other  two 
papers  have  gradually  increased 
the  use  of  this  page  to  its 
present  prbportions. 

This,  however,  is  by  no  means 
the  sum  total  of  the  use  of  such 
material  in  the  papers.  All  three 
papers  use  a  columnist  on  the 
front  page  of  the  second  section 
five  days  a  week.  These  are 
staff  columnists  reporting  often 
from  other  cities  throughout 
North  America  or  Europe. 

• 

SI 7  Million  Fund 
For  Retirement 

Rochester,  N.  Y. 

In  nine  years  the  Gannett  Re¬ 
tirement  Plan  has  accumulated 
$17,161,195,  with  company  con¬ 
tributions  of  $15,500,000  plus  in¬ 
terest,  according  to  a  report  to 
employees.  It  has  paid  out  $450,- 
000  in  benefits,  including  $162,- 
687  to  238  retired  workers  in 
1957.  There  are  2,043  active 
plan  members. 


“Greatest  Christmas  Story  Since  — 


OF  THE  107  CLIENTS  FOR 
■‘IITTIE  SANDY  SLEIGHFOOT''-> 
H#  foHowi*q  or*  typical. 

n#  Chicago  (III.)  Saa-TInws 
TW  Ottawa  (Oataria)  Joamal 
laWmor*  (Md.)  Naws 
TW  Colaaibas  (Ohio)  Dispatch 
Th#  Wiaaipcg  (Maaltobo) 

Prasi 

The  lestoa  (Mass.)  Globa 
The  Taeeaia  (Wash.)  News  Tribaao 
The  Nerwalh  (Cooa.)  Hoar 
Soa  Uls  Obispo  (Col.) 

Telaqram-T  ribaaa 
The  Aadarsoa  (S.C.)  ladapaadaot 
Nadlay  (Ohio)  Ropablicaa-Coarlar 
Hallfas  (Nova  ScoNa) 

Chroaielo  Harold 

*******  forry  (Ohio)  Tlows  Laodor 
Haodarsoa  (Ky.)  Glaaoar  Joarool 
AIDoaca  (Ohio)  Ravlaw 
Mdtapott  (Cooa.) 

><M^y  Harold 
Oraaavina  (Mich.)  Naws 
Cloy  Caatar  (Koa.)  Dispatch 
Tariboalt  (Miaa.)  Daily  Naws 


Dickens  Christmas  Carol*’ 

THE  ONLY  CHRISTMAS  STORY  ENDORSED  BY  DR.  NORMAN  VINCENT  PEALE, 
BISHOP  GERALD  KENNEDY,  DR.  GEORGE  W.  CRANE,  DR.  RALPH  SOCKMAN, 
BISHOP  RICHARD  RAINES,  ELEANOR  ROOSEVELT  AND  OTHER  EDUCATORS. 

21  daily  installments  to  start  December  1st  and  run  thru  Christmas  Eve.  Your  news¬ 
paper  will  get  the  free  plugging  of  over  1000  radio  disc  jockeys  who  will  play  the  song 
steadily  from  Dec.  1  thru  Christmas  plus  over  200  major  TV  stations  who  are  building 
Christmas  programs  around  Little  Sandy  Sleighfoot. 


gr  WA5N*TA  LI6WT  SANDY 
"saw  FROtA  HIS  WINDOW. 
IT  WAS  A  FIRE  IN  THE 
REINDEER  STABLE  . 


WE'LL  NEVER  GET  THERE 
IN  TIME  .THE  SNOW  IS 
TOO  DEEP. 


THERE  IN  TIMET 


Write,  wire  or  phono  for  rate* 


THE  HOPKINS  SYNDICATE,  INC. 


520  N.  MICHIGAN  AVE.  CHICAGO.  SUITE  440 


PHONE  SU  75287 
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FAIRCHILD 

news 


Marion  M.  Brown,  “Bedding 
Business”  columnist  and  feature 
writer  for  HOME  FURNISHINGS 
DAILY,  will  be  a  guest  speaker  at 
the  Oct.  28  meeting  in  Boston  of 
the  Associated  Bedding  Manufac¬ 
turers  of  New  England.  Her  sub¬ 
ject  will  be  “Challenges — For  1959 
Business.” 


MEN’S  WE.\R  Magazine  ran  211 
advertising  pages  in  October, 
making  this  the  biggest  October 
in  the  publication’s  history. 


Joseph  M.  Kessler  was  one  of 
the  speakers  at  the  Super  Market 
Sundries  Exposition  at  the  N.  Y. 
Colliseum  Oct.  23.  Mr.  Kessler, 
who  is  non-foods  editor  of 
SUPERMARKET  NEWS,  spoke  on 
the  future  of  non-foods  in  the 
supermarket  industry. 


Robert  Richardson,  Fairchild 
news  head  in  Baltimore,  will  be 
joined  bv  .Alfred  Cook,  editor  of 
ELECTRONIC  NEWS  and  Barry 
Miller  of  the  paper’s  news  staff, 
to  cover  the  5th  annual  East  Coast 
Conference  on  .Aeronautical  and 
Navigational  Electronics  at  the 
Lord  Baltimore  Hotel  Oct.  27-28. 
ELECTRONIC  NEWS  will  be 
distributed  in  the  exhibit  area  as 
well  as  room  to  room  at  the  Lord 
Baltimore. 


Gerald  L.  Zeidner  has  joined  the 
advertising  sales  staff  of  WOMEN’S 
WE.AR  D.AILY.  For  the  past  two 
years  he  was  in  the  U.  S.  Army 
Signal  Corps;  prior  to  that  he 
was  associated  with  Fairchild  Pub¬ 
lications  for  three  years. 


Julian  H.  Handler,  SUPER- 
M.ARKET  NEWS  editor,  will  leave 
for  Williamsburg,  Va.,  Oct.  26  to 
cover  the  executive  conference  and 
mid-year  board  meeting  and  round 
tables  of  the  National  American 
Wholesale  Grocers  .Assn.,  Inc.,  Oct. 
27-29.  While  there  he  will  visit 
supermarkets  in  Virginia  and  near¬ 
by  North  Carolina. 


DAILY  NEWS  RECORD  re¬ 
ports  of  the  convention  of  the 
American  .Assn.  of  TextUe 
Chemists  &  Colorists,  at  the  Conrad 
Hilton  Hotel  in  Chicago,  Oct.  30- 
Nov.  1,  will  be  handled  by  Ken¬ 
neth  A.  Howry,  associate 
editor,  and  Ira  Schneiderman, 
colors  and  finishes  editor.  They 
will  supplement  coverage  by  the 
Chicago  news  staff,  headed  by 
Ralph  Jones. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

Publish»r$  of 

Daily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Doily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 


Egelhoff  Wins  $125 
In  Newswriting  Prizes 

Joliet,  Ill. 

Joseph  Egelhoff  of  the  Chi¬ 
cago  Tribune  won  top  honors 
and  $125  in  prize  money  for  a 
series  on  narcotics  traffic  in  the 
Illinois  AP  Newswriting  Con¬ 
test. 

Other  winners:  Spot  news  — 
Mervin  Block,  Chicago  Ameri¬ 
can;  feature  —  Ed  Borman, 
Champaign  News-Gazette; 
sports  —  Robert  Cromie,  Chi¬ 
cago  Tribune. 

m 

Lovejoy  Fellow  of  ’58 

Waterville,  Me. 

John  N.  Heiskell,  editor  and 
publisher  of  the  Little  Rock 
Arkansas  Gazette,  has  been  se¬ 
lected  as  the  Lovejoy  Fellow  of 
1958  at  Colby  College.  He  will 
present  an  address  at  a  Convo¬ 
cation  here  Nov.  7. 

«  «  ♦ 

Jack  L.  Riley,  display  adver¬ 
tising  salesman  on  the  Okla¬ 
homa  City  (Okla.)  Oklahoman 
and  Times  for  the  past  four 
years  —  moved  to  the  national 
advertising  department. 

«  *  # 

Richard  Tank,  formerly  with 
the  Aberdeen  (Wash.)  World 
and  Stanujy  Carlson,  formerly 
with  the  Ontario  (Calif.)  Daily 
Report  —  new  display  adver¬ 
tising  salesmen  at  the  Albany 
(Ore.)  Democrat-Herald,  re¬ 
placing  Dick  (Girder  and  Cliff 
Slaton,  resigned. 

«  *  * 

Norman  Chandler,  president 
of  the  Times-Mirror  Co.  and 
publisher  of  the  Los  Angeles 
(Calif.)  Times,  elected  to  na¬ 
tional  membership  in  the  Fed¬ 
eral  City  Council,  dedicated  to 
the  beautification  of  the  nation’s 
capital. 

*  *  * 

William  L.  Bladine  —  new 
managing  editor  of  the  McMinn¬ 
ville  (Ore.)  News-Register. 

«  *  * 

John  C.  Plunkett,  former 
free-lance  writer  —  to  North 
Berkshire  bureau.  North  Adams, 
Mass.,  of  the  Springfield 
(Mass.)  Union. 

0  0  0 

Douglas  Seymour,  city  editor 
of  the  Salem  (Ore.)  Capital 
Journal — promoted  to  political 
editor.  He  is  succeeded  as  city 
editor  by  Robert  P.  Robinson, 
promoted  from  reporter, 

«  *  ♦ 

George  Strode  —  from  re¬ 
porter  to  sports  editor  of  the 
Athens  (Ohio)  Messenger.  He 
was  formerly  a  sports  writer  on 
the  Zanesville  (Ohio)  Times- 
Recorder. 


personal 


WELL,  WELL! — Louis  Cox,  sports  editor  of  the  Dellas  (Tex.|  Tinw 
Herald,  tried  to  talk  his  son,  Jere,  into  being  an  engineer  in  ih«  d 
business.  But  here  they  are,  father  and  son,  covering  the  Miss«(r 
Southern  Methodist  football  game — Louis  for  the  Times  Herald  si 
Jere  for  United  Press  International  (he's  Kansas  City  bureau  chltlj. 


Hartmann  Citation 

Los  Angeles 

Robert  T.  Hartmann,  chief  of 
the  Washington  bureau  of  the 
Los  Angeles  Times,  was  awarded 
a  “better  understanding  cita¬ 
tion”  of  the  English-Speaking 
Union  of  the  United  States.  His 
story  concerning  a  Welsh  school¬ 
master  in  a  futile  search  for  in¬ 
formation  was  voted  the  “out¬ 
standing  contribution  during 
1957  toward  establishing  better 
understanding  among  English- 
speaking  peoples.” 

*  *  * 

Stewart  W.  Smith,  assistant- 
ant  in  charge  of  suburban  cover¬ 
age — now  city  editor  of  the 
Plainfield  (N.  J.)  Courier- 

News,  succeeding  Eugene  F. 
Hampson,  promoted  to  man¬ 
aging  editor.  Edward  Green, 
copyreader,  becomes  suburban 
editor. 


Chief  Accountant 

Rochester,  N.  T 
John  0.  Fullerton,  formerl; 
secretary-controller  of  the  Sti:- 
News  Newspapers  of  Wilmiif 
ton,  N.  C.,  is  the  new  chief  a- 
countant  and  office  manager  li 
the  Rochester  Times-Union  aid 
the  Democrat  and  Chronitk 
Mr.  Fullerton  joined  GanneC 
Co.  Inc.  as  an  administratire  as¬ 
sistant  last  December.  He  spei! 
eight  years  with  Price  Watr- 
house  &  Co.  before  working  fa 
the  Erte  (Pa.)  Dispatch-Heni 
0  0  0 

Ed  Bigelow,  former  owib 
and  publisher  of  the  Saugaiii 
(Mich.)  Commercial  —  to  Ik 
Dowagiaa  (Mich.)  Daily  Sen 
as  general  assignunents  report*' 
He  succeeds  Robert  StephD 
SON  who  has  become  a  rnenhr 
of  the  Sturgis  (Mich.)  Josrd 
staff. 

•  *  * 
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*  *  * 

David  E.  Hall,  former 
Wheeling  (W.  Va.)  News-Reg¬ 
ister  reporter — given  up  news¬ 
paper  work  in  Florida  to  study 
for  the  Episcopal  priesthood 
and  has  entered  a  seminary  in 
Louisville,  Ky. 


John  St.  George  Joyce— !•' 
the  rewrite  staff  of  the  PWf 
delphia  (Pa.)  Inquirer  to 
to  Florida. 

*  *  * 

Mabel  Norris  Reese,  edikt 
of  the  Aft.  Dora  (Fla.)  ToP*' 
to  aissociate  editor  of  the  M 
tona  Beach  (Fla.)  News-Jfff' 


0  0  0 


ncU. 


0  0  0 


Robe»t  Pritchard,  ad  nuina- 
ger  for  the  Parkrose  Enterprise, 
a  Portland,  Ore.,  weekly  news¬ 
paper — returned  to  the  States¬ 
man-Journal  Newspapers, 
Salem,  Ore.,  as  retail  adver¬ 
tising  manager. 


Brad  Willson  — 
years  with  the  Columbus  (Oh* 
Dispatch,  the  last  six  as  spofa 
editor — ^became  director  of 
news  bureau  of  the  Natiw* 
Association  for  Stock  Car  An* 
Racing,  Daytona  Beach,  Fla. 
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m_  ^  i  ^  „  Pulliams  Visit 

Q  ||  ^  I  Q  II  With  Macmillan 

Indianapolis 
Eugene  C.  Pulliam,  publisher 

Award  To  Waterhouse  Heads  Press  Qub  Indianapolis  Newspapers, 

Inc.  and  Phoenix  Newspapers, 
Canton,  Ohio  Columbus,  Ohio  Inc.,  and  Mrs.  Pulliam  were 

Helen  Waterhouse,  Akron  Howard  Thompson,  Ohio  State  luncheon  guests  of  Prime  Minis- 

Btacon  Journal,  received  the  Journal  reporter,  has  been  ter  Harold  Macmillan  and  Lady 
(Miio  Newspaper  Women’s  As-  elected  president  of  the  Press  Dorothy  Macmillan  in  London 
lociation’s  triple  entry  award  at  Club  of  Ohio,  succeeding  Laur-  recently. 

the  56th  annual  convention,  ence  R.  Connor,  chief  editorial  The  London  visit  came  as  a 
More  than  $1000  in  prize  money  writer  of  the  Columbus  Dis-  climax  to  their  tour  of  the  Mid- 
was  divided  by  29  newspaper-  patch.  die  East.  The  luncheon  at  No. 

women.  ♦  *  *  2q  Downing  Street  was  in  ap- 

*  *  *  Pat  Hurry,  society  editor, 

and  Charles  Carman,  sports  hospitelity 

mNKT.H^uivEY  -- returned  ^di^r  -  new  additions  to  the 
to  the  Lonp  Beach  (Cahf.)  In-  (N.  M.)  Beacon.  visits  to  Indiana,  the  birthplace 

dependent,  Press-Telegram  of  his  mother,  Nellie  Belles 

sports  desk  after  25  years,  in-  •  ♦  ♦  Macmillan, 

eluding  service  with  the  Los  An-  Werner  Veit,  formerly  news  • 

gdes  (Calif.)  Times  sports  de-  e^tor  —  now  managing  editor  McMahon  Re-elected 
ptrtment  and  as  publicity  t"®  Grand  Rapids  (Mich.) 

writer  for  Olympic  Auditorium  Herald,  succeeding  Charles  L.  Newark,  N.  J. 

in  L  A.  Bob  Wells  _  to  the  Clapp,  who  resigned  to  become  James  J.  McMahon,  Hudson 

Independent  city  desk  staff  executive  editor  of  the  Marion  Telegraph,  was  re-elected  chair- 
from  editorship  of  Pacific  Coast  (Ind.)  Chronicle  and  Leader-  man  of  the  Publi.shers  Bureau 

News  Features.  Tribune.  John  Hormuth,  for-  of  New  Jersey  at  the  annual 

merly  telegraph  editor,  succeeds  meeting  recently. 

*  *  *  Mr.  Veit  as  news  editor.  Paul  •  *  * 

Donald  J.  Clifford,  retail 

advertising  manager  of  the  Hormuth  as  ^.tor,  San  Francu^o  (Calif.) 

(heonta  (N.  Y.)  Daily  Star  -  *  CaH-BnHefin^lect^  president 

promoted  to  advertising  direc-  Fraiicisco  Press  & 

tor.  He  has  been  nffilinterl  with  Frank  D.  Eidge  Jr..  member  Umon  League  Club. 
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Joe  M.  Clark,  for  more  than 
seven  years  administrative  as¬ 
sistant  in  the  office  of  secretary 


P.  A.  Tardy  —  secretary- 
treasurer  of  the  Bryan  (Texas) 
Daily  Eagle — retired  at  age  of 
82  after  38  years’  service. 


of  state  at  Santa  Fe,  N.  M.  — 
now  special  state  capitol  corre- 


Lionel  Linder 


resigned  as 

apondent  for  several  Texas  and  reporter  for  the  Albuquerque 
New  Mexico  newspapers.  (N.  M.)  Tribune. 


Arthur  Schack  Jr.,  assistant 
advertising  director  for  the 
Statesman-Journal  Newspapers, 
Salem,  Ore.,  for  11  years — ^to 
advertising  manager  of  the 
Whittier  (Calif.)  Daily  News. 


Elliott  Carlson,  city  editor 
of  the  Baker  (Ore.)  Democrat- 
Herald — ^to  the  University  of 
Oregon  to  continue  his  studies. 
He  is  succeeded  by  Worth 
Hedrick,  promoted  from  re¬ 
porter.  Stanley  Nelson  is  a 
new  staff  reporter. 


Dorothy  Lauchapelle, 
formerly  with  the  advertising 
department  of  the  Roseburg 
(Ore.)  News-Review — ^new  clas¬ 
sified  advertising  salesman  with 
the  Klamath  Falls  (Ore.)  Her¬ 
ald  and  News. 


Another  greet  new  comic  from 


John  H.  Martin,  editor  of 

traveling  scholar — Representatives  of  the  English-Speaking  the  Clarksburg  (W.  Va.)  Tele- 
Union,  Mrs.  Phyllis  Biscoe  of  London  and  Mrs.  Thomas  Sharp  of  gram — elected  president  of  West 
rortland.  present  a  scholarship  for  foreign  travel  to  Donald  J.  Sterling  Virginia  Associated  Press  As- 
c  Vi  •**'*^*"f  city  editor  of  the  Oregon  Journal.  The  former  Nieman  eoriation 
Fellow  (1955)  will  work  on  English  and  Scottish  newspapers  during  a 

three-months  visit  to  the  British  Isles  next  Spring.  (Continued  on  page  42) 
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What  does  the  Personah 

(Continued  from  page  4) 

future  hold  - 

-  George  H.  Heintzelman, 

#|||'  niff  publisher  of  the  Coatesv 

(Pa.)  Record — elected  presidi 
-  -  of  the  Pennsylvania  Associa 

NCWSpOpCtS  Association. 


If  you’re  looking  for 
straightforward  answers  .  . . 
this  is  the  book  you’ve  been 
waiting  for! 

JOURNALISM 

TOMORROW 

Edited  by  Wesley  C.  Clark, 
Dean;  Contributions  by  Facul¬ 
ty,  Syracuse  University  School 
of  Journalism 

JOURNALISM  TOMOR¬ 
ROW  is  the  first  authentic 
report  on  the  future  of 
newspapers  and  mass  com¬ 
munications  in  more  than 
20  years.  Here  is  a  com¬ 
prehensive  study  of  aU 
phases  of  journalism  from 
experts  in  each  field  and  a 
serious  evaluation  of  the 
future  of  mass  communi- 


A  section  devoted  to  daily 
newspapers  by  Dr.  Robert 
D.  Murphy  and  a  discus¬ 
sion  on  the  weeklies  by 
Howard  W.  Palmer  and 
Gene  Gilmore  are  most  en¬ 
lightening. 

Other  phases  of  journalism 
— the  syndicates,  broadcast 
and  magazine  journalism, 
new  horizons  in  advertising 
and  photo-journalism — are 
all  discussed  at  length  by 
recognized  authorities  in 
each  field. 

October  1958,  144  pages,  $4.00 
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George  H.  Heintzelman,  co¬ 
publisher  of  the  Coatesville  • 
(Pa.)  Record — elected  president 
of  the  Pennsylvania  Associated 
Press  Association. 

0  0  0 

Nick  Kotz — ^to  reporter  of  the  ^ 
Des  Moines  (Iowa)  Register. 

0  0  0 

Libby  Lackman,  Cincinnati 
(Ohio)  Enquirer — elected  pres¬ 
ident  of  the  Cincinnati  News¬ 
paper  Women’s  Club. 

0  0  0 

Harold  Smith  Johnson,  edi¬ 
tor  of  the  Buena  Park  (Calif.) 
News — ^to  executive  editor,  Son 
Diego  (Calif.)  Independent,  a 
semi-weekly. 

0  0  0 

Al  Warden,  Ogden  (Utah) 
Standard-Examiner  sports  edi¬ 
tor —  the  annual  Pop  Warner 
“Service  To  Youth”  award.  Mr. 
Warden  has  directed  the  Utah 
All-American  Boys  Baseball 
game  since  it  was  initiated  in 
1945. 

0  0  0 

Franklin  E.  Jordan,  former¬ 
ly  managing  editor  of  the  Ports¬ 
mouth  (N.H.)  Herald — ^to  chief 
of  the  customer  relations  staff 
of  the  Armed  Services  Technical 
Infoi-mation  Agency,  Arlington 
Hall,  Va. 

0  0  0 

John  Olson,  Middletown, 
Conn.,  reporter,  Hartford 
(Conn.)  Times  —  resigned  to 
study  for  the  ministry. 

0  0  0 

Gerald  W.  Jarvis,  graduate 
of  Gannett  Newspapers  train¬ 
ing  program — ^to  advertising 
sales  staff,  Hartford  (Conn.) 
Times. 

0  0  0 

Judy  Ahearn,  reporter,  Man¬ 
chester  (Conn.)  Evening  Herald 
— replaces  DiCK  Howard  as 
Herald  entertainment  columnist. 

0  0  0 

L.  G.  Paskus,  former  editor 
and  publisher  of  the  Westchester 
(N.Y.)  News  —  to  the  creative 
staff,  E.  J.  Ade  &  Co.,  advertis¬ 
ing  and  PR  agency. 

0  0  0 

Clarence  Hubbard,  with  the 
Meriden  (Conn.)  Record  and 
Journal  since  1922 — ^to  head  of 
the  copy  and  layout  shop  in  the 
advertising  department.  Otto 
Leck — to  local  ad  manager. 

0  0  0 

Tom  Mills,  former  reporter 
for  the  Morgantown  (W.  Va.) 

I  Post  and  Uniontown  (Pa.) 

*  Evening  Standard — to  Morgan¬ 
town  (W.  Va.)  Dominion-News 
as  city  editor. 


Don  McClure,  former  re¬ 
porter,  Akron  (Ohio)  Beacon 
Journal  —  to  newsstaff,  San 
Francisco  (Calif.)  Chronicle. 

0  0  0 

Frank  Noel,  AP  Pulitzer- 
Prize  photographer  —  trans¬ 
ferred  from  New  York  to 
Tampa,  Fla.,  bureau. 

0  0  0 

Vic  Wall,  42  years  in  the 
sports  department  of  the 
Springfield  (Mass.)  Union — re¬ 
tired.  He  underwent  cataract 
operations  on  both  eyes. 

0  0  0 

James  McLaren,  publisher  of 
the  Jersey  County  Democrat 
News — elected  president  of  the 
Illinois  Press  Association. 

0  0  0 

J.  Robert  Paulos,  business 
manager  and  ME  of  the  Kali- 
spell  (Mont.)  Daily  Inter  Lake 
since  1953 — ^to  publisher  of  The 
Dalles  (Ore.)  Chronicle,  suc¬ 
ceeding  Lumn  G.  Miller,  who 
will  operate  three  weeklies  in 
the  Los  Angeles  area. 

*  *  * 

Edward  H.  Carlson,  31  years 
in  the  newspaper  business,  and 
formerly  with  the  Bangor  (Me.) 
Daily  News  —  now  editorial 
writer  for  the  Augusta  (Me.) 
Daily  Kennebec  Journal. 

0  0  0 

Bob  Bogue,  publisher  of  the 
Oakland  (Neb.)  Independent — 
president  of  the  Interstate  Edi¬ 
torial  Association. 


Obituary 


William  McLinden,  Peoria 
(Ill.)  Journal  Star— chairman 
of  the  Illinois  Associated  Press 
Telegraph  Editors’  Association. 

0  0  0 

Kenn  Hess,  recently  with  the 
Salem  (Ore.)  Statesman  and 
the  traffic  safety  division  of  the 
State  Department  of  Motor  Ve¬ 
hicles  —  returned  to  the  Coos 
Bay  (Ore.)  World  as  sports  edi¬ 
tor. 

0  0  0 

Jim  Seaver  —  now  military 
reporter  for  the  Albuquerque 
(N.  M.)  Journal.  He  was  for¬ 
merly  on  the  editorial  staff  of 
the  Tulsa  (Okla.)  World. 

o  o  o 

Louis  Fay  —  named  manag¬ 
ing  editor  of  the  Las  Cruces 
(N.  M.)  Citizen. 


Stanley  J.  Carroll,  56, 
formerly  with  the  Wetshingtm 
(D.  C.)  Post  and  Evening  Star 
and  former  city  editor  of  the 
New  Haven  ((3onn.)  Regiattr, 
of  a  heart  attack;  Oct.  16. 

0  0  0 

Douglas  G.  Tinsley,  68, 
member  of  the  editorial  staH 
Jacksonville  (Florida)  Timtt- 
Union  for  22  years,  of  a  heart 
attack;  Oct.  18.  Before  he  re¬ 
tired  in  1955,  he  served  as  city 
editor,  news  editor  and  head  (rf 
the  T-U  copy  desk. 

0  0  0 

George  Foley  Powers,  3J, 
city  hall  reporter  and  columniit, 
Danbury  (Conn.)  News-Times 
Oct.  15.  He  served  on  the  edi¬ 
torial  staffs  of  the  Cortlasi 

(N.  Y.)  Standard  for  nine  yean 
pi-ior  to  joining  the  Times. 

o  o  o 

Lansing  C.  McCurley,  59, 
fonner  sports  editor  and  colvuns- 
ist  of  the  Philadelphia  (Pa.) 
Daily  News;  Oct.  16.  He  retired 
in  1954  because  of  a  heart 

condition. 

0  0  0 

Henry  T.  Craven,  79,  former 
newspaperman;  Oct.  13.  He  had 
been  an  editorial  writer  for  the 
Philadelphia  (Pa.)  Bulletin  and 
worked  for  the  old  PhiladelflM 
(Pa.)  Record  and  the  old  Phikr 
delphia  (Pa.)  Evening  Ledger. 

0  0  0 

John  Fisher,  Chicago 
Trih  Reporter,  Dies 

Washingtok 

John  Merritt  Fisher,  46,  • 

member  of  the  Chicago  Trih- 

une’a  Washington  bureau  for 
20  years,  died  Oct.  13  from  in¬ 
juries  received  in  a  fall  on  the 
rear  stairs  of  his  apartmfflt 
house. 

Upon  his  graduation  froia 
Northwestern  University  i® 
1934,  Mr.  Fisher  joined  the  Chi¬ 
cago  Tribune’s  financial  depart¬ 
ment.  Three  years  later  he  wie 
transferred  to  the  New  York 
bureau  of  the  Chicago  Tribune 
Press  Service  as  assistant  bu¬ 
reau  manager.  After  one  year 
he  was  assigned  to  the  Washing¬ 
ton  bureau,  where  he  won  na 
tional  recognition  in  his  cover¬ 
age  of  Congress  and  the  White 
House. 


Linden  Knighten,  associate 
editor  of  the  Carlsbad  (N.  M.) 
Current-Argus  —  now  study¬ 
ing  journalism  at  the  Univer¬ 
sity  of  New  Mexico  in  Albu¬ 
querque.  He  was  the  recipient 
of  a  $2,400  college  scholarship 
awarded  annually  by  Interna¬ 
tional  Minerals  and  Chemical 
Corporation  at  Carlsbad. 

EDITOR  ec  PUB 


Joseph  Katz  Dies 

Baltimobk 

Joseph  Katz,  70,  president  of 
the  Joseph  Katz  Co.,  advertising 
agency  with  offices  in  Baltimorei 
New  York  and  New  Orleans, 
died  at  his  home  here  Oct.  13 
after  a  short  illness.  Mr.  Katz, 
a  native  of  Russia,  founded  the 
agency  38  years  ago. 
LISHER  for  October  25,  1956 


"Direct  printing  with 

SCAN-A-GRAVER  plates 
gives  us  sharp,  clear  illustrations’' 


says  Zeke  Boyd,  Pressroom  Foreman  of  the 
Register-Pajaronian,  Watsonville,  Calif. 

“The  crisp  cleanness  of  our  newspaper,  and  particu¬ 
larly  our  photographs,  has  won  us  many  compli¬ 
ments,  thanks  to  direct  printing  with  Scan-A-Graver 
plates,”  reports  Mr.  Boyd.  "This  fine  reproduction  is 
the  main  reason  we’ve  been  leasing  a  Scan-A-Graver 
for  eight  years  now.  Another  reason  is  that  engraving 
electronically  with  our  Scan-A-Graver  helps  us  to 
work  closer  to  deadlines.  Because  of  their  flexibility, 
Fairchild  engravings  are  very  easy  to  mount  directly 
on  the  stereo  and  permit  us  to  go  to  press  just  minutes 
after  a  photo  comes  in.” 

Scan-A-Graver  plates  provide  high  quality  repro¬ 
duction  by  minimizing  the  loss  of  halftone  detail 
which  often  results  from  matting  and  stereotyping.' 
Clean  dots,  with  freedom  from  burrs  and  undercut¬ 
ting,  provides  sharp,  crisp  reproduction. 

Fairchild  service  pays  off,  too 
The  Fairchild  lease  and  services  insure  that  your 
Scan-A-Graver  always  gives  dependable,  high  quality 
engravings.  Under  the  lease,  Fairchild  installs  your 
Scan-A-Graver  and  trains  operators  at  no  extra  cost. 
Fairchild  also  provides  24  hour  service,  replacement 
parts  and  application  assistance. 

Investigate  the  Fairchild  Scan-A-Graver  or  Scan- 
A-Sizer  as  a  means  of  getting  high  quality  photo¬ 
reproduction  in  your  shop.  Why  not  write  for  full 
information  today? 

Fairchild  Graphic  Equipment,  Fairchild  Drive, 
Plainview,  Long  Island,  New  York,  Dept.  65. 


DISTRICT  OFFICES:  WALPOLE.  MASS.  •  ATLANTA,  GA.  •  CHICAGO,  ILL.  •  LOS  ANGELES,  CALIF.  •  TORONTO.  ONT. 


TEAMWORK  PAYS! 

Register-Pajaronian  photographer, 
Sam  Vestal,  and  Pressroom  Fore¬ 
man,  Zeke  Boyd,  work  closely  to¬ 
gether  in  maintaining  superior 
quality  of  photo  reproduction  in 
their  newspaper.  Says  Sam,  “Be¬ 
cause  we  are  able  to  get  excel¬ 
lent  reproduction  of  our  photos, 
I  am  encouraged  to  take  better 
pictures." 


Zeke  Boyd,  Pressroom  Foreman  of  the  Register-Pajaronian  of 
Watsonville,  Calif.,  shows  how  easily  a  Scan-A-Graver  plate  is 
attached  to  the  stereo  for  direct  printing. 


GRAPHIC 

EQUIPMENT 


Division  of  Fairchild  Camera 
and  Instrument  Corporation 


PROMOTION 

Market  Studies  Fresh 
With  Facts  and  Figures 

By  T.  S.  Irvin 


There’s  a  significant  sentence 
in  a  market  promotion  just  pub¬ 
lished  by  the  Dallas  (Tex.) 
Morning  News.  You’ll  find  it  in 
small  italics  on  the  inside  cover 
facing  a  handsome  color  page 
showing  downtown  Dallas  reach¬ 
ing  up  from  its  flatlands  to 
make  itself  a  skyline. 

“The  kaleidoscopic  skyline  of 
Dallas,”  the  sentence  reads,  “is 
obsolete  before  it  can  be  pub¬ 
lished.” 

In  one  degree  or  other,  this 
has  been  pretty  much  the  story 
of  metropolitan  markets  all  over 
the  country.  They  have  been 
growing  faster  than  the  statis¬ 
tics  or  the  camera  can  keep  up. 
That’s  why  newspaper  market 
promotions  like  this  one,  issuing 
fresh  from  the  field,  are  so  wel¬ 
comed  among  advertisers  and 
their  agencies. 

“Market  Dallas”  gives  a  name 
to  an  area  comprising  258  cities 
and  towns  in  which  the  News 


delivers  before  breakfast.  In 
180  of  these  places  the  News 
shows  over  20%  family  cover¬ 
age. 

Having  staked  out  this  mar¬ 
ket,  the  News  proceeds  to  pro¬ 
vide  market  statistics  covering 
it,  enough  statistics  to  make 
any  marketing  or  media  man 
happy. 

For  instance  —  among  the 
top  25  metropolitan  areas,  Dal¬ 
las  ranks  first  in  automotive 
per  family  sales,  second  in  total 
retail,  second  in  general  mer¬ 
chandise.  In  every  category, 
this  book  shows,  Dallas  equals 
or  exceeds  its  population  stand¬ 
ing. 

As  for  that  changing  sky¬ 
line  —  for  four  straight  years 
the  Dallas  metropolitan  area 
has  ranked  fifth  or  higher  in  the 
U.  S.  in  value  of  building  per¬ 
mits. 

If  “Market  Dallas”  were  to 
be  made  a  separate  state,  it 


CHurrmt  Affaira  IFtlma  WELCOMES  THESE  FOR¬ 
WARD-THINKING  NEWSPAPERS  AS  NEW  SUB- 
SCRIBERS  TO  THE  (Eurrpitt  Affaira  FILMSTRIP 
SERVICE  FOR  THE  1958-1959  SCHOOL  YEAR 

ARMY  TIMES 

BANGOR  (Me.)  DAILY  NEWS 
CHEBOYGAN  (Mich.)  DAILY  TRIBUNE 
CHICAGO  (III.)  TRIBUNE 
DALLAS  (Tex.)  TIMES  HERALD 
DAYTON  (Ohio)  JOURNAL-HERALD 
EUREKA  (Calif.)  NEWSPAPERS,  INC. 

FLORIDA  TIMES-UNION 
HARRISBURG  (Pa.)  PATRIOT-NEWS 
HOLYOKE  (Mass.)  TRANSCRIPT-TELEGRAM 
MANCHESTER  (N.  H.)  UNION  LEADER 
MANITOWOC  (Wise.)  HERALD-TIMES 
OTTAWA  (Ont.)  CITIZEN 
SAGINAW  (Mich.)  NEWS 
SAN  GABRIEL  VALLEY  (Calif.)  TRIBUNE 
TORONTO  (Ont.)  STAR 
VALLEY  CITY  (N.  D.)  TIMES-RECORD 
WATERLOO  (Iowa)  COURIER 

NOW  SUBSCRIBED  TO  BY 


For  free  temple  print  and  complete  informa¬ 
tion  about  this  important  service,  write  to: 

Current  Affairs  Filnu 
527  Madison  Avenue 
New  York  22.  N.  Y. 
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would  rank  as  the  fourteenth 
state.  And  in  that  state,  natu¬ 
rally,  Dallas  is  the  capital  — 
and  the  Dallas  Morning  News, 
this  promotion  insists,  the  domi¬ 
nant  influence. 

Translating  market  statistics 
in  terms  of  states  this  way 
makes  them  vivid  and  memor¬ 
able.  The  fact  is,  however,  that 
the  figures  are  so  good  of  them¬ 
selves  they  don’t  need  this  kind 
of  enhancement.  Promotion  Di¬ 
rector  Ted  Barrett  has  a  mar¬ 
ket  promotion  here  that  should 
do  Dallas  and  the  News  much 
good. 

«  *  * 

SUPER  MARKETS 

A  market  study  of  unique 
usefulness  to  marketing  people 
has  just  been  produced  by  the 
Philadelphia  (Pa.)  Inquirer.  It 
is  described  by  its  title,  “Super 
Markets  in  Delaware  Valley, 
U.  S.  A.”  Delaware  Valley  is 
w'hat  the  Inquirer  calls  its  14- 
county  retail  trading  area.  This 
26-page  study  is  an  analysis  of 
the  chain  5o^  markets  located 
in  Delaware  Valley. 

This  is  in  reality  a  discourse 
on  food  marketing  in  metropoli¬ 
tan  areas.  It  shows  that  whereas 
consumers  will  travel  to  distant 
markets  for  many  purchases, 
they  expect  their  food  pur¬ 
chases  to  be  made  close  to  home. 

*  *  * 

CHARLOTTE’S  TOP  TEN 

Dave  Henes,  promotion  man¬ 
ager  of  the  Charlotte  (N.  C.) 
Observer,  runs  a  risk  with  his 
1958  consumer  inventory,  “Top 
Ten  Brands  in  Charlotte,  N.  C.” 

The  risk  is,  he’s  got  such  a 
purty  cover  gal  on  his  cover, 
will  anyone  bother  to  turn  in¬ 
side? 

Maybe  the  fact  that  this  is 
the  first  annual  study  of  this 
kind  done  for  Charlotte  will  get 
people  inside  it.  Once  inside, 
they’ll  learn  a  lot  about  Meck¬ 
lenburg  County  consumer  buy¬ 
ing  habits,  brand  preferences 
and  product  availability. 

The  study,  done  by  Dan 
Clark  II  and  Associates,  shows 
competitive  positions  of  10  lead¬ 
ing  brands  in  some  100  different 
product  categories. 

The  gal,  incidentally,  is  Anne 
Parrish,  the  Observer’s  fashion 
editor. 

«  *  « 

BRAND  SURVEY 

More  than  200  executives  in 
the  food  trade  in  the  greater 
Washington  area  previewed  the 
1958  edition  of  the  Washington 
Post  and  Times  Herald's  Brand 
Survey  and  Pantry  Inventory  at 
a  special  luncheon.  The  survey 
(the  12th  since  1945)  is  based 
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on  material  obtained  by  Pub¬ 
lication  Research  Service  of  Chi¬ 
cago. 

Product  classifications  com¬ 
prise  59  foods  and  beverages, 
14  laundry  products  and  house¬ 
hold  products  and  8  toiletries. 
A  number  of  questions  were 
asked  on  grocery  shopping 
habits,  too.  The  survey  shows 
that  Washington  shoppers 
bought  more  baby  foods  in  1958 
than  last  year,  more  jams  and 
jellies,  and  more  tea  bags.  Even 
Fido  and  the  family  cat  are  get¬ 
ting  a  better  deal,  food  wise, 
as  more  dog  and  cat  food  was 
discovered  on  pantry  shelves  in 
area  homes. 

The  survey  reveals  a  big  in¬ 
crease  in  drug  buying  in  grocery 
stores  in  1958.  Biggest  jump 
w’as  in  toiletries  (toothpaste, 
shampoo,  etc.)  They  were  up 
30  per  cent  over  last  year. 

*  «  * 

FOOD  SHOW 

More  than  12,000  people 
jammed  the  Gary  Memorial  Au¬ 
ditorium  for  the  first  annual 
Gary  (Ind.)  Post-Tribunt 
“Foods  with  a  Flair,”  cooking 
school. 

The  classes  were  conducted 
by  economists  of  the  National 
Livestock  and  Meat  Board. 
Major  appliances  were  given 
aw'ay  daily  during  the  four-day 
school.  Included  in  the  door 
prizes  were  100  baskets  of  gro¬ 
ceries  donated  by  the  Gary 
Post-Tribune  and  its  national 
advertisers. 

Janet  Burton,  Post-Tribune 
food  editor  and  columnist, 
greeted  the  “students”  and  wel¬ 
comed  them  “to  the  first  of  s 
series  of  cooking  schools  that 
will  help  to  make  Gary  the 
Goui-met  center  of  the  nation." 
•  *  * 

Book  and  Author 
Luncheon  a  Sellout 

Washington 

A  Book  and  Author  Luncheon 
featuring  Mrs.  Eleanor  Roose¬ 
velt  was  a  sell-out  promotion 
event  for  the  Washington  Post 
and  Times  Herald  on  Oct.  15. 

Joe  Lynch,  promotion  man¬ 
ager  of  the  newspaper,  said  720 
persons  snapped  up  tickets  at 
$3.50  each,  four  days  after  the 
initial  announcement  in  ne^ 
stories  and  in  paper  ads.  This 
was  the  42nd  Book  and  Author 
luncheon  sponsored  by  the 
Washington  Post  in  14  seasons. 

Sharing  the  spotlight  with 
Mrs.  Roosevelt  were  C.  North- 
cote  Parkinson,  author  of  “Evo¬ 
lution  of  Political  Thought,”  and 
Alec  Templeton,  pianist. 

(Additional  promotion  ne«* 
on  page  46.) 
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What’s  the  biggest 
“woman’s  club”  in  your  state? 

In  state  after 
state  it's  the 
millions  of 
trading  stamp 
savers. 

by  AMY  VANDERBILT 

Prominent  author  and 

lecturer  to  American  women’s  clubs 

ROM  what  I  see  and  hear  traveling  about  the  in  manufacturing  plants  and  on  farms, 

country,  I  predict  a  long  life  ahead  for  trad-  And  often  the  merchandise  the  housewife 
ing  stamps.  I  base  that  on  a  very  simple  observa-  gets  with  stamps  generates  other  spending.  It 
tion.Wherever  I  go  I  find  that  women  like  them.  gives  her  fresh  ideas  that  send  her  out  to  buy 

Nor  do  I  wonder  that  the  American  woman  other  things  at  local  stores, 

has  taken  them  to  her  heart.  Of  course,  it’s  the  American  women  live  in  an  atmosphere 
husband  who’s  generally  the  family  provider.  where  they  can  be  free  and  independent  in  their 
But  what  housewife  w'ho  saves  trading  stamps  thinking.  They  can  shop  where  they  like.  It  is 
doesn’t  think  of  herself  as  a  “good  provider,”  significant  that  the  women  in  2  out  of  3  families 

too.  And  she  is.  Through  her  thrift  and  diligence  (I  call  them  the  country’s  largest  “woman’s 

in  shopping  where  trading  stamps  are  given,  she  club”)  shop  regularly  where  they  get  a  discount 
provides  “extras”  for  the  family  to  enjoy.  for  cash  in  the  form  of  trading  stamps. 

Moreover,  her  devotion  to  stamps  pays  off 
handsomely  for  America’s  business  firms.  Last 

year  she  took  home  from  redemption  stores  note:  If  you  would  like  to  receive  research  material 
about  $500,000,000  worth  of  appliances,  home  about  the  trading  stamp  industry  ...  or  answers  to  specific 
t  ...  1111  •  questions  about  stamps,  simply  write  to  The  Sperry  and 

furnishings  and  hobby  equipment.  Making  Hutchinson  Company,  1 14  Fifth  Avenue,  New  York  1 1, 

these  things  gave  employment  to  75,000  people  New  York. 


This  message  is  one  of  a  series  presented  for  your  information  by 
THE  SPERRY  and  HUTCHINSON  COMPANY  which  pioneered  62  years  ago  in 
the  movement  to  give  trading  stamps  to  consumers  as  a  discount  for  paying  cash. 
S&H  GREEN  STAMPS  are  currently  being  saved  by  over  22  million  families. 
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HE  SERVICE  THAT  HELPS  IN  THE  USE  OF  NEWSPAPER  ADVERTISING 


Stern  Heads 

Promotion 

Workshop 

Tucson,  Ariz. 

Daniel  K.  Stem  and  William 
S.  Milburn  will  head  the  western 
region  of  the  National  News¬ 
paper  Promotion  Association  for 
the  coming  year. 

Mr.  Stem,  public  relations 
director  of  the  San  Jose  (Calif.) 
Mercury  and  News,  was  elected 
president  as  the  group  con¬ 
cluded  a  3-day  workshop  here. 
He  will  preside  at  next  year’s 
meeting  in  San  Jose. 

Mr.  Milburn,  director  of  pro¬ 
motion  and  community  service 
for  the  Tucson  Daily  Citizen, 
was  elected  vicepresident.  He 
served  as  convention  chairman 
for  the  past  year  and  presided 
at  this  month’s  conference. 

The  region  comprises  the  11 
western  states  and  the  two 
western  provinces  of  Canada. 
Although  it  has  held  annual 
workshops  for  eight  years,  the 
western  group  has  never  before 
organized  formally  and  elected 
officers. 


Use  of  the  Audit  Bureau  of 
Circulations  as  the  measuring 
stick  of  newspaper  value  was 
urged  by  Wishard  Brown,  San 
Rafael  (Calif.)  Independent- 
Journal,  in  a  special  presenta¬ 
tion.  He  proposed  promotion 
directed  at  every  retail  mer¬ 
chant,  whether  advertiser  or  not. 

The  promotion  of  the  reliabil¬ 
ity  factors  in  the  ABC  standard 
is  essential  because  the  news¬ 
paper’s  percentage  of  adver¬ 
tising  dollars  has  been  declining, 
even  though  newspapers  still 
lead  the  field. 

43-Year  Standard 

Most  sources  “just  take  ABC 
for  granted,”  he  observed.  Yet 
it  is  the  measurement  which  has 
had  the  buyers’  confidence 
through  43  years. 

Newspapers  have  i>ermitted 
radio  and  television  to  glamorize 
and  confuse  space  buyers  and 
advertisers,  Mr.  Brown  said. 
Most  space  buyers  probably  con¬ 
sider  the  Nielsen  reports  as 
factual  as  ABC,  yet  the  Bureau 
of  Advertising  reports  this  study 
uses  fewer  than  1000  TV  sets  to 
provide  its  rating. 

“You  know  when  a  broadcast 
show  gets  a  rating  of  30  per 
cent  it  claims  to  have  almost 
saturation.  I  doubt  if  there  is 
a  paper  represented  here  that 


ACB's 


own 


Speedy  Pick-up 
and  Delivery  Service 

The  United  States  Mail  is  not  fast  enough  for  many  phases 
of  ACB’s  service. 

Good  though  it  is,  ACB’s  own  trucks  and  messengers  can 
do  a  better  and  faster  job.  In  ACB’s  job  of  getting  the  right 
“proofs-of-insertion”  to  agencies  and  advertisers,  we  try  to 
match  the  speed  and  accuracy  of  the  newspapers  themselves. 

That’s  why  ACB’s  trucks  shuttle  between  the  post  office 
and  ACB’s  office  and  advertiser  or  agency. 

ACB  offices  are  open  every  week  day  of  the  year  except 
New  Year’s  Day,  Memorial  Day,  July  4th,  Labor  Day, 
Thanksgiving  and  Christmas.  We  try  to  do  as  effective  a 
job  for  your  national  advertisers  as  you  do  in  carrying  their 
advertising  messages  to  your  readers. 


*7^  Advertising  Checking  Bureau,  Inc, 

N,w  TwA  (IF)  n  Mcditn  An.  Ckkat*  (3)  II  t  Midii|ni  An.  *  C»l»nS»i  (19 
n  SmiA  TAitd  St.  *  MtnpAn  (9  111  JtAtftw  An.  *  im  FraKhc  (S)  51  FinI  SI. 


AT  WESTERN  WORKSHOP  of  promofion  men;  Left  to  right — Birry 
Urdang,  Philadelphia  Bulletin,  president  of  NNPA;  Rudy  C.  Marcus,  id 
director  of  Riverside  (Calif.)  Press  and  Enterprise;  and  William  S. 
Milburn,  Tucson  Daily  Citizen,  chairman. 


does  not  cover  its  market  by  a 
far  greater  percentage,”  Mr. 
Brown  said. 

The  ABC  audit  furnishes  net 
paid  circulation,  reports  how  it 
was  secured,  and  advises  where 
and  how  the  newspaper  is  dis¬ 
tributed,  Mr.  Brown  observed. 

“Convince  your  local  mer¬ 
chants  and  all  their  employes 
that  your  newspaper  is  the  only 
media  that  can  give  measured 
value  to  the  advertiser,”  he 
suggested. 

«  *  * 

‘BEST  DRESSED’ 

The  Los  Angeles  Mirror  News 
presented  its  fourth  annual 
“Best  Dressed  for  Her  Life” 
awards  to  10  Southern  Cali¬ 
fornia  women  Oct.  6  in  cere¬ 
monies  at  the  home  of  Publisher 
Norman  Chandler  and  Mrs. 
Chandler. 

The  nominees — homemakers, 
career  women,  significant  wives 
and  volunteers  in  civic  activ¬ 
ities — were  selected  by  a  com¬ 
mittee  of  Mirror  News  staff 
members,  representatives  of 
business,  the  fashion  industry 
and  community  organizations. 


use  of  news  pictures  in  color,  the 
Minneapolis  Stan’  has  broadened 
the  use  of  color  art  in  its  Pro¬ 
gram  of  Information  on  World 
Affairs  this  Fall.  Its  world 
news  study  program  is  in  its 
13th  year  in  Upper  Midwest 
schools. 

Full-color  maps,  charts  and 
pictures  were  added  to  the  Pro¬ 
gram’s  48-page  study  guidebook, 
■rhe  booklet,  mailed  eduisators 
and  adult  leaders  each  fall  with¬ 
out  charge,  presents  study  out¬ 
lines  on  26  world  areas  or  prob¬ 
lems. 

The  booklet  was  edited  this 
year  by  Robert  Hewett,  Star 
and  Tribune  Middle  East  for¬ 
eign  correspondent. 

The  World  Affairs  Program 
is  dii’ected  by  William  C.  Rojt- 
ers,  director,  Minnesota  World 
Affairs  Center,  University  of 
Minnesota,  and  an  advisory  com¬ 
mittee  of  17  prominent  edu¬ 
cators. 

The  Star  offers  the  program, 
free  to  teachers  and  adult  group 
leaders — and  without  any  news¬ 
paper  subscription  tie-up. 

The  Star  makes  the  Program 
available  to  other  interested 
United  States  newspapers  at  a 
nominal  fee. 


HELPING  A  CAUSE  ^ 

Heartwarming  response  ^  ^ 

greeted  Old  Newsboy’s  Day,  House  r  ress  (j-allery 
sponsored  jointly  by  the  Phila-  Supervisors  Name<l 
delipha  Inquirer  and  the  Va-  xoActTiKinoM 

riety  Club  Of  Philadelphia  on  „„„ae-Senal.  Stanft! 


Oct.  3,  to  raise  funds  for  handi-  _  | 

capped  children.  Committee  on  Correspondent 

Scores  of  prominent  persons,  named  ic  a 

hawking  on  street  comers  down-  .  P 

town,  sold  100,000  special  4-page  Lm 

editions  of  the  Inquirer.  Their  t>T(3- 

efforts  added  $23,000  to  the  fendent  of  the  House  Press  Gal 

$.50,000  scholarship  fund  drive  .  j  rnorles 

held  in  conjunction  with  the  ^ 

corner  <;ales  Marston,  second  and  tniN 

assistants,  were  each  moved  nP 
*  *  *  “one  notch”  and  Wilbur  G. 

COLORFUL  WORLD  Perini,  Capitol  Hill  Associ^ 

Press  copy  boy,  was  employe 
Taking  a  cue  from  its  daily  to  fill  the  bottom  vacancy. 
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I  believe  that  the  time  is  coming  when  all 
the  wheels — the  railroad  wheels,  the  truck  wheels, 
the  air  liner  wheels  and  the  wheels  in  the  pilot 
houses — will  be  moving  in  closer  concert  for  the 
good  of  agriculture  and  industry. 

I  don’t  believe  we  need  common  ownership 
in  transportation  in  order  to  work  more  closely  to¬ 
gether.  I  think  that  joint  rate  and  service  arrange¬ 
ments  are  just  around  the  comer. 

PP  I  feel  certain  that  we  can  have  truly  co¬ 
ordinated  transport  in  this  country,  given  reason¬ 
able  initiative  and  at  least  a  minimrun  of  good  will 
and  good  intent.” 


Guy  W.  Rutland,  Jr.,  President 

AMERICAN  TRUCKING  ASSOCIATIONS,  INC. 


WASHINGTON  6,  D.  C. 


MADE  BEFORE  THE  PITTSBURGH  INSTITUTE,  TRANSPORTATION  ASSOCIATION  OF  AMERICA,  SEPTEMBER,  1958 
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Oklahoma  U. 
J-Building 
Is  Dedicated 


Norman,  Okla. 

Fifty  years  from  now  some  of 
the  University  of  Oklahoma 
journalism  seniors  will  return 
to  open  a  metal  box  of  mementos 
which  they  sealed  in  concrete 
at  the  d^ication  Oct.  25,  of 
their  new  $604,000  Journalism 
building. 

The  box  contained  among 


DEDICATED — New  Journalism  Building  at  the  University  of  Oklahoma 
at  Norman  represents  an  investment  of  $604,000. 


The  box  contained  among  Through  a  picture  window-  director  of  the  school  since  1947. 
other  items  the  pictures  of  wall  at  one  of  the  front  en-  The  drive  for  a  new  building 
seniors  and  faculty,  copies  of  trances,  the  public  may  watch  was  begun  in  the  administration 
Oklahoma  Daily,  student  paper,  the  typesetting  machines  and  of  H.  H.  Herbert,  director  from 
and  Sooner  State  Press,  weekly  press  of  the  Oklahoma  Daily.  1917  to  1945. 
newspaper  for  state  editors  Oklahoma  newspaper  publishers  Mr.  Herbert,  still  active,  is 

issued  by  the  journalism  school,  contributed  about  $125,000  to-  quietly  pleased  at  the  privilege 
Crowds  of  0.  U.  journalism  ward  the  new  building,  and  the  of  teaching  in  the  new  building 
alumni  from  many  states  came  publishers,  alumni  and  friends  he  has  been  patiently  awaiting 
here  to  celebrate  completion  of  also  bought  the  new  furnishingfs.  since  1923,  when  Governor  Jack 
this  new  building  the  school  has  The  O.  U.  journalism  school  Walton  vetoed  the  legislature’s 
been  needing  since  an  old  frame  was  first  accredited  in  1921  by  appropriation  for  a  new  O.  U. 
Journalism  hall  burned  in  1918.  the  American  Association  of  journalism  building,  after  E.  S. 
The  new  building  is  a  3-story,  Schools  and  Departments  of  Bronson,  El  Reno  American 
air-conditioned  structure  of  red  Journalism.  The  Oklahoma  Daily  publisher,  had  offered  $10,000 
brick  and  glass  with  black  and  was  one  of  the  first  college  toward  it. 
green  marble  trim.  It  has  14  dailies  to  be  granted  full  mem-  • 

classrooms  and  laboratory  bership  in  the  Associated  Press.  ^  .  •  Acru 

rooms,  24  offices  and  6  gradu-  The  Daily  was  established  in  N.C.  Ill  AASDJ 


rooms,  24  offices  and  6  gradu-  The  Daily  was  established  in 
ate  study  cubicles,  in  addition  1916,  and  became  an  Associated 
to  offices  and  production  plant  Press  member  in  the  twenties. 


for  student  publications. 


A  Professional 

Approach . . . 


PLANNED  TO  MEET  GROWTH  REQUIREMENTS 


ANALYSIS  OF  PRESENT  OPERATIONS 
REPORTS  AND  RECOMMENDATIONS 
PLANS  AND  SPECIFICATIONS 

plant  rearrangement 
plant  extension 
new  plant 


CONSTRUCTION  MANAGEMENT 


ID,  ana  oecame  an  Associatea  Chapel  Hill  N  C 

•^member  in  the  twenties.  jhe  School  of  Journalism  of 
Dr.  Fayette  Copeland  has  been  University  of  North  Caro- 
-  lina  has  been  elected  to  mem¬ 
bership  in  the  American  Asso¬ 
ciation  of  Schools  and  Depart¬ 
ments  of  Journalism,  increasing 
I  AASDJ’s  memberehip  of  47  ac- 

nol  I  credited  schools  and  depart¬ 

ments  in  four-year  institutions 
I  of  higher  leaniing.  Dean  Norval 

\  n  r  a  n  C'  n  Luxon  of  the  Carolina 

p  I  w  V.  1 1  .  .  .  School  was  president  in  1948 

while  he  was  affiliated  with  Ohio 
WTH  REOUIREMENK  State  University. 


Music  Critic  on  Leave 

Cleveland 
Herbert  Elwell,  music  critic 
of  the  Cleveland  Plain  Dealer, 
has  been  given  a  leave  of  ab¬ 
sence  because  of  illness.  He  will 
spend  some  months  at  Saratoga 
Springs,  N.  Y.  A  former  student 
and  protege,  Bain  Murray,  of 
Oberlin,  Ohio,  will  cover  music 
events  for  the  Plain  Dealer  in 
his  absence. 


Highway  Safety 
Seminar  Is  Cited 

Chicaco 

A  citation  “for  distinguished 
service  in  behalf  of  highwiy 
traffic  safety”  has  been  pre¬ 
sented  to  Illinois  newspapers  by 
the  American  Automobile  Asso¬ 
ciation. 

A  seminar  last  January,  ii 
Peoria,  led  to  a  statewide  news¬ 
papermen’s  safety  traffic  group. 
Inspired  by  James  E.  Bulger, 
vicepresident  of  the  Chicago 
Motor  Club,  at  instigation  of 
Basil  L.  (Stuffy)  Walters,  ex¬ 
ecutive  editor  of  the  Cliieagt 
Daily  News,  a  permanent  not- 
for-profit  corporation  has  been 
chartered  by  the  state.  Robert 
F.  Greenaway,  editor  of  the 
DeKalb  Chronicle,  is  president 

A  similar  gioup  in  Indiana 
is  directed  by  a  committee  of 
19  of  the  state’s  editors  and  pub¬ 
lishers. 

Prepaid  Income 
Tax  Law  Changed 

Washington- 

Beginning  Jan.  1,  publishers 
using  the  accrual  method  of  ac¬ 
counting  may  include  prepaid 
subscription  income  in  gross  in¬ 
come  for  the  taxable  year 
during  which  the  liability  exist* 
to  furnish  or  deliver  a  news¬ 
paper,  or  other  periodical. 

The  new  law  also  provides 
that  publishers  who,  for  taxable 
years  previous  to  1958  have  re¬ 
ported  prepaid  subscription  in¬ 
come  under  an  established  and 
consistent  method  or  practice 
of  accounting  may  continue  to 
use  such  method  or  practice- 
but  only  as  a  continuation  of 
the  system  into  1958  and  suc¬ 
ceeding  years.  The  method  may 
not  be  adopted  now  and  made 
retroactive. 

• 

Automotive  News 
In  New  Building 

Detroit 

Marking  its  33rd  anniversary, 
Automotive  News  will  move 
into  its  new  office  building  Oct 
17.  The  new  offices  at  965  East 
Jefferson  Ave.,  Detroit  7, 
designed  as  a  “news-gathering 
center”  for  the  automobile  in¬ 
dustry. 


CHAS.  T.  MAIN,  INC. 

Engir)eering  for  the  Graphic  Arts 

BOSTON.  MASSACHUSETTS  •  CHARUOTTE.  NORTH  CAFROLINA 


Degree  for  Meyer 

Washington 
For  “all  his  varied  endeavors,” 
under  which  there  is  “a  spirit 
of  deep  concern  for  the  welfare 
of  his  fellowmen,”  Eugene 
Meyer,  Chairman  of  the  Board 
of  the  Washington  Post  Com¬ 
pany  received  an  honorary  doc¬ 
tor  of  laws  degree  from  George¬ 
town  University  Oct.  13. 

EDITOR  ac  PU 


Anniversary  Issue 

Monroe,  Wis- 
The  Monroe  Evening  Timfi 
published  a  souvenir  tabloid  sup¬ 
plement  in  observance  of  the 
paper’s  60th  anniversary.  7^ 
supplement,  including  a  reprint 
of  the  first  issue  of  the  Tim* 
dated  Oct.  13,  1898,  was  print* 
on  the  recently-installed  Heidel¬ 
berg  cylinder  press. 
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Tass  Staffer 
Insists  He’s 
Only  Reporter 

By  Konaltl  W.  May 

Washington 
Vladimir  Paramonov  gets  mad 
when  asked  if  he  is  a  spy. 

Paramonov  is  the  Washing¬ 
ton  correspondent  of  Tass,  the 
Soviet  news  agency. 

"This  impression  that  I  am 
some  kind  of  secret  agent  — 
where  does  this  come  from?” 
he  asked.  “I  am  just  a  reporter. 

“How  could  I  be  an  agent? 
When  could  I  do  the  work?  I 
am  in  my  office  or  covering  meet¬ 
ings  or  press  conferences  all 
the  time.  I  would  have  no  time.” 

He  readily  conceded  that  Tass 
stands  for  Telegraph  Agency  of 
the  Soviet  Union  and  is  an  offi¬ 
cial  arm  of  the  Russian  govern¬ 
ment  directed  by  the  Council 
of  Ministers  of  the  Soviet  Union. 

The  33-year-old  Russian 
speaks  with  only  a  trace  of  ac¬ 
cent  after  four  years  in  the 
United  States.  He  studied  Eng¬ 
lish  during  five  years  at  the 
University  of  Moscow,  before 
joining  Tass  nine  years  ago. 

3-Koom  Suite 

He  is  married,  has  two  small 
children  in  Washington  and 
works  in  a  three-room  suite  in 
the  National  Press  Building. 

His  duties  consist  largely  in 
wiring  to  Moscow  accurate  texts 
of  White  House  and  other  press 
conferences  and  the  texts  of  im¬ 
portant  official  documents.  He 
writes  one  or  two  “interpretive” 
stories  a  day.  He  admits  to  fre¬ 
quent  visits  to  the  Soviet  em¬ 
bassy  and  has  always  employed 
wives  of  Red  diplomats  for  office 
helpers.  Two  are  on  the  payi-oll 
now. 

Until  the  Lebanon  crisis  broke 
three  months  ago  Paramonov 
was  assisted  by  a  young  (29) 
graduate  of  the  Moscow  Univer¬ 
sity  school  of  journalism,  Alex¬ 
ander  Kislov.  Kislov  has  been 
covering  the  United  Nations 
since  mid-July,  reinforcing  the 
six  Russian  and  five  American 
raporters  in  the  New  York  Tass 
headquarters. 

All  Washington  copy  must 
clear  through  New  York.  The 
capital  bureau  buys  the  United 
Pre.^s  service,  and  subscribes  to 
the  ashington  Post  and  Times 
Herald,  the  Washington  Daily 
News,  and  Washington  Star, 
the  Neiv  York  Times,  the  New 
York  Herald  Tribune,  the  Chi¬ 


cago  Sun-Times  and  the  Balti¬ 
more  Sun. 

25-Mile  Travel  Zone 

Outside  the  third-fioor  window 
beside  Paramonov’s  desk  the 
American  fiag  fiutters  at  the 
end  of  the  building’s  fiag  pole. 

Paramonov  occasionally  visits 
the  National  Press  Club  on  the 
third  fioor  for  a  drink  or  a 
game  of  chess. 

He  is  free  to  move  at  will 
within  a  25-mile  i-adius  of  Wash¬ 
ington.  But  to  go  farther  afield 
he  must  obtain  State  Depart¬ 
ment  permission,  which  can 
never  be  granted  for  about  a 
third  of  the  country. 

“We  might  have  covered  the 
California  campaign,”  he  said, 
“but  nearly  all  the  state  is 
permanently  barred  to  us.  It  is 
no  way  to  build  bridges.” 


Church  Message 
Put  to  Work  Again 

Washington 

A  Washington  Post  editorial 
written  16  years  ago  urging 
readers  to  attend  church  on  the 
following  day  has  been  pro¬ 
claimed  by  Dr.  Albert  J.  Mc¬ 
Cartney,  pastor  emeritus  of  the 
National  Presbyterian  Church, 
as  a  message  that  “might  well 
become  a  charter  to  a  new  birth 
of  religion  in  our  country.” 

Alexander  F.  “Casey”  Jones, 
then  executive  editor  of  the 
Post,  now  executive  editor  of 
the  Syracuse  (N.  Y.)  Herald- 
Journal,  dummied  the  editorial 
for  first  page  before  closing  shop 


on  a  wartime  Saturday  night. 
He  urged:  “Be  in  your  pew 
early;  relax  completely;  listen 
thoughtfully;  and  consider 
prayerfully  our  enviable  posi¬ 
tion  among  all  men.  And  come 
away  calmly  determined  that 
this  shall  always  be  so.  The  day 
is  not  dark,  our  cause  is  not  in 
jeopardy,  if  we  but  work  to¬ 
gether  and  show  the  strength  of 
our  Fathers.” 

Robert  Tate  Allen,  publisher 
of  Washington  Religious  Re¬ 
port,  learned  this  w-eek  from 
Mr.  Jones  that  he  had  w-alked 
out  into  a  crippling  blizzard  that 
Saturday  night  and  “not  a  paper 
was  delivered  that  Sunday  so 
Washington  never  did  get  this 
editorial.  I  mean  the  main  part 
of  our  circulation  never  got  it.” 


makes  the  difference  ^ 


When  Matrix  Contrast  Service  takes  over  the  main¬ 
tenance  of  your  black-and-white  and  colored  matrix 
reference  marks,  the  machine  operators  can  throw 
away  their  aspirin  and  bifocals. 

Instead  of  dreading  “railroaded”  news,  your  editors 
can  be  confident  that  the  type  will  be  set  more  accu¬ 
rately,  as  well  as  quickly.  And  your  readers  will  be 
pleasantly  surprised  by  the  reduction  in  “typos”. 

Actual  on-the-job  tests  prove  that  Matrix  Contrast 
Service  cuts  mechanical  errors  in  “railroaded”  copy  by 
as  much  as  50%!  This  is  not  surprising  when  you  stop 
to  think  that  one  wrong  line  can  make  it  necessary  to 
reset  a  complete  paragraph. 


Even  on  routine  typesetting,  legible  reference  marks 
make  a  big  difference.  To  give  you  an  example  .  .  . 
one  linecaster  in  a  plant  that  had  just  contracted  for 
Matrix  Contrast  Service  set  3300  lines  of  legal  adver¬ 
tising,  casting  four  slugs  from  each  line,  and  bet  the 
foreman  that  he  would  have  less  than  five  errors!  (P .S. 
He  won  the  bet  — having  made  only  three  errors!) 

If  you  would  like  to  cut  down  on  machine  errors 
and  lost  production  time  in  your  shop,  why  not  check 
with  us?  We  would  be  glad  to  give  you  the  name  of 
a  newspaper  or  printing  plant  in  your  area  using 
Matrix  Contrast  &rvice  . . .  and  you  can  see  for  your¬ 
self  how  it  improves  operator  efficiency  and  morale. 


MATRIX 
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CONTRAST  SERVICE 

MATRIX  CONTRAST  CORPORATION 
154  Wait  Uth  Street,  New  York  11.  N.  Y. 

326  W.  Modiion  Street,  Chicago  6,  III. 
1105  Trenton  Street,  Lot  Angelei  15.  Calif. 
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This  study  was  made  by  Wil¬ 
bur  Boone,  San  Francisco  Newt, 
The  pressmen  agreed  that  it 
was  basically  in  accord  with 
their  own  estimates,  Mr.  Bitler 
said. 

New  Wants  Listed 

The  breakdown  of  “demands” 
showed  the  pressmen  asking 
these  average  weekly  additions: 
$44.43  per  man  per  week  in 
cash;  $3.08  additional  for  color 
work;  $2.50  for  added  vaca¬ 
tions;  $16.07  in  reduced  hours; 
in  added  lunch  time; 


C1RCUL.4TION 


Premium  Extravagance 
Decried  by  Publisher 


Circulators  were  challenged  to  dino  Sun  &  Telegram,  were 
eliminate  premium  and  gimmick  elected  vicepresidents, 
offers  at  sessions  of  the  Cali-  Don  Wilson,  assistant  circula- 
fomia  Circulation  Managers  tion  director,  San  Francisco, 
Association  here  last  week.  w^as  elected  secretary-treasurer 

The  diversion  of  the  funds  to  succeed  James  Mackie,  Son 
now  expended  on  premiums  to  Francisco  Call-Bulletin,  who 
improvements  in  the  newspaper  was  named  a  director, 
content  was  urged  by  Lee  Ettel-  ^  j  d  h  j 

son,  publisher  of  the  San  Fran-  Recalled 

cisco  Call-Bulletin.  In  his  appearance  as  a  mem- 

The  four  San  Francisco  her  of  a  panel  conducted  by  J.  B. 
dailies  alone  are  spending  $500,-  Casaday,  San  Francisco  Ex- 
000  annually  for  forced  circu-  aminer,  Mr.  Ettelson  observed 
lation  orders  based  on  subscrip-  that  he  had  spoken  on  behalf  of 
tion  premiums  and  for  gimmicks  premiums  at  the  1957  editors’ 
inducing  single  copy  sales,  Mr.  convention  here.  (See  E&P  July 
Ettelson  estimated.  20,  1957,  page  57.) 

This  expenditure  is  for  a  “My  philosophy  as  further 
total  of  around  10,000  sales  expressed  at  the  ASNE,  meet- 
daily  by  the  four  newspapers,  ing  is  that  any  form  of  induce- 
he  said.  This  costly  competitive  ment  to  purchase  other  than 
struggle  is  for  mere  bit  of  intrinsic  values  is  the  same  as 
cream  that  floats  atop  the  cup  dope  or  blackmail — ^the  more 
of  solidly  sold  circulation,  he  you  take  the  more  you  want,” 
observed.  Mr.  Ettelson  said. 

New  Value  Seen  publisher  told  circulators 

that  “every  forced  circulation 
“If  this  $500,000  were  di-  order  carries  with  it  a  circula- 
rected  into  product  improve-  tion  stop.”  Failure  to  get  to- 
ment,  what  wonderful  news-  grether  on  non-essentials  may 
papers  and  what  stabilized  mean  that  some  newspapers  will 
circulation  would  result,”  the  not  be  here  in  a  few  years,  he 
publisher  submitted.  declared. 

John  H.  McCourtney,  Oak¬ 
land  Tribune,  presided  over  ses-  ‘.4bsoliite  Madness’ 

sions  which  covered  advertising.  Circulators  also  were  urged 
business  management  and  in-  recall  the  fundamentals  of 
dustrial  relations  as  well  as  circulation  selling.  W.  M.  Metz, 
circulation  matters.  business  manager,  San  Fran- 

H.  T.  Aust  Jr.,  North  Holly-  cisco  News,  said  the  “absolute 
wood  Valley  Times,  was  elected  madness”  of  prizes  gets  atten- 
president.  His  father,  the  cir-  tion  but  presents  a  circus-like 
dilation  manager  of  the  Los  appearance,  he  wamed. 

Angeles  Herald  &  Express,  held  “There  is  no  substitute  for 
the  presidency  in  1950.  good,  sound  basic  selling  in 

A1  Rehm,  Palo  Alto  Times,  circulation,  “Mr.  Metz  declared, 
and  Paul  Balosso,  San  Bemar-  While  Mr.  Ettelson  favored 


$16.09 

$4.14  new  holidays;  $2.27 
welfare  provisions  and  $4.04  in 
other  classiflcations. 

In  a  similar  vein,  A.  E.  Gil- 
bert,  San  Francisco  manager, 
lllllllllllllllllllllll^  CNPA,  said  sharp  management 

and  hard  work  had  restrained 
ON  THE  ROAD — Don  H.  Cam-  the  number  of  newspaper  fail- 
eron.  for  many  years  circulation  ^^es  within  the  past  year. 

sr’wir  K-rb:.!'’":,*-  *»«»'• 

pointed  a  Southeastern  field  rep-  Manus,  John  and  Adams  adver- 
resentative  of  Hickey- Mitchell  tising  agency,  Los  Angeles,  said 
Company,  newspaper  circulation  television  had  not  hurt  the 
suppliers.  He  is  a  past  president  newspaper  basically, 
of  the  Southern  Circulation  Man-  “It  Jg  not  quantitative  but 
agers  Association.  qualitative  circulation  that  we 

want,”  Mr.  Yambert  told  the 

editors  and  circulators  as  the  circulators.  “Your  job  is  to  get 
prime  battery  of  the  new’spaper  a  newspaper  into  homes  where 
team,  Mr.  Metz  pointed  to  the  they  read  it  and  want  it.” 
importance  of  advertising.  • 

“It  is  important  to  remember  i  r»  • 

the  value  of  the  advertising  <-irculatl011  Price 

columns  to  your  readers,”  he  Increases  Made 

observed.  “In  a  newspaper  m 

...  „  .  ..V  Circulation  price  increases  in- 

strike.  Mam  Street  becomes 

D^th  Valley  for  the  retailers  ^Conn.)  Register, 

who  cannot  disp  ay  their  wares  ^  20c  on  news- 

in  a  newspaper. 

from  16c  to  21c  from 

Points  to  Squeeze  carriers. 

Meriden  (Conn.)  Record  and 
The  circulator  today  is  har-  journal,  daily,  from  5c  to  7c. 
^sed  by  demands  from  pub-  Xew  York  News,  from  10c  to 
lishers  and  unions  alike,  de-  i5(.  National  and  Three  Star 
dared  Eugene  F.  Bitler,  general  Home  editions  on  Sunday,  dis- 
manager,  San  Francis<»-Oak-  tributed  outside  the  New  York 
land  Publishers  Association.  50-mile  ti*ading  area 

As  an  indication  of  the  union  New  York  Mirror^  Sunday  to 
position,  Mr.  Bitler  recalled  a  i5c  Canada, 
recent  incident  of  long  negotia-  New  York  Times,  Sunday 
tions  which  finally  brought  all  from  25c  to  35c  in  areas  beyond 
principals  into  conference.  Man-  the  50-mile  city  zone, 
agement’s  charge  that  an  inter-  ^ 

national  union  official  was  arbi- 

trary  brought  the  reply:  “Not  Pop  Press  Drops 
arbitrary,  just  unyielding.”  London 

“Today  the  margin  of  profit  The  latest  Audit  Bureau  of 
is  so  small  that  any  unsound  Circulation  figures  for  London’s 
business  policy  could  lead  to  national  dailies  show  that  the 
disaster,”  Mr.  Bitler  said.  As  “popular  press”  dropped  from 
a  possible  solution,  he  observed  1.5  to  9%  of  their  1957  circula- 
that  unions  are  now  investing  tion,  while  the  Times  and  Tele- 
millions  yearly  in  capital  as-  graph  gained  from  .27  to  9% 
sets  and  “if  this  trend  con-  , 

tinues  many  problems  will  have 
merged.”  Circulators  hlect 

Wages  paid  pressmen  by  the  Roanoke,  Vs. 

four  local  newspapers  averaged  D.  C.  Cauble  of  the  Charlotte 


Available 
in  three  sizes 
to  fit  your 
requirements. 


CLASSIFIED  CLINIC 


Need  to  Get  Recruiting 
Ads  Back  in  Classified 


basic  job  market  —  newspaper 
classified.” 


By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


“The  nation’s  newspapers  are 
going  to  have  to  do  a  better 
job  of  selling  classified  recruit¬ 
ing  advertising,”  the  principal 
of  a  major  advertising  agency, 
who  prefers  to  remain  unnamed, 
told  this  writer  the  other  day. 
The  agency,  which  handles  a 
considerable  volume  of  help 
wanted,  finds  that  its  pattern 
of  placement  of  copy  in  the  last 
10  years  has  undergone  a  great 
change. 

“Where  formerly,  one  of  our 
clients  specified  the  need  of  say 
a  hundr^  specialists  in  a  given 
field,”  he  said,  “we  would  nor¬ 
mally  set  up  a  classified  adver¬ 
tising  program  and  run  the  ads 
every  day  of  the  week  in  news¬ 
papers  which  in  our  opinion 
were  read  by  people  of  the  type 
being  sought  by  our  client.  To¬ 
day,  weekday  employment  ad¬ 
vertising  is  being  passed  up  in 
favor  of  Sunday  only  and  the 
classified  columns  are  running 
second,  for  highly  specialized 
positions,  to  display. 

“At  the  same  time,  the  num¬ 
ber  of  newspapers  used  for  re¬ 
cruiting  engineers  and  scien¬ 
tists,  for  example,  has  had  an 
alarming  drop.  Now  we  seldom 
have  occasion  to  schedule  any 
but  the  very  top  market  lead- 


Much  At  Stake 

Our  informant  continued, 
“Unless  the  newspapers  go  out 
and  sell  the  nation’s  personnel 
nianagers  on  the  proven  power 
of  classified  advertising  to  ferret 
out  specialists  as  well  as  run- 
of-the-mine  people,  classified 
employment  advertising  is  going 
to  become  a  repository  for  medi¬ 
ocre  jobs  only.  The  top  jobs  will 
be  advertised  in  the  display  col- 
mnns  of  a  few  newspapers  on 
Sundays  only.  Trade  publica¬ 
tions  also  will  be  getting  more 
of  this  type  of  copy.” 

While  the  agency  executive 
said  he  strongly  favored  display 
fopy  for  employment  recruit- 
m?,  he  point^  out  that  even 
those  newspapers  which  are 
Wiping  a  considerable  volume 
of  it  and  realizing  high  revenues 
^ve  much  at  stsike  in  maintain- 
'Ug  interest  in  their  classified 
columns  ev'ery  day  of  the  week. 

The  proper  function  of  dis¬ 
play  help  wanted,  according  to 

editor  a:  PUBLISHER 


ORCUL-ATION  BOMS 

In-paper  promotion  was  a 
dominant  factor  in  doubling  the 
ad  count  of  the  San  Francisco 
Chronicle.  Phelps  Dewey, 
Chronicle  promotion  manager, 
reported  to  western  CAMs  that 
a  1954  classified  ad  count  of 
381,531  grew  to  734,500  lines 
in  1957. 

Linage  vvent  from  the  3,000,- 
000  level  of  the  period  when  the 
promotion  began  to  4,667,000 
lines  for  a  gain  of  more  than 
1,500,000  lines. 

The  Chronicle  promotion  was 
based  on  a  dollar-a-line-a-week 
offer  for  person-to-person  ad¬ 
vertising.  Previously  there  had 
been  only  nominal  in-paper  pro¬ 
motion. 

An  added  bonus  in  the  classi¬ 
fied  promotion  came  in  the 
development  of  circulation  in¬ 
terest,  Mr.  Dewey  emphasized. 

Chronicle  in-paper  promotion 
includes  full-page  comics  and 
pages  of  pictures  “in  which  we 
kid  ourselves,”  Mr.  Dewey  ex¬ 
plained. 

In  breaking  its  “one-line-one- 
week-one-dollar”  campaign  the 


this  spokesman,  is  as  a  sup¬ 
plement  to  classified  —  “the 
principal  meeting  place  for  em¬ 
ployer  and  employee.”  Under 
these  circumstances,  the  display 
ad  might  catch  the  reader  who 
was  happily  employed  and  not 
poring  through  the  want  ad 
pages  for  a  job  but,  having 
seen  a  good  offer,  might  be 
amenable  to  suggestion. 

It’s  a  fallacy  to  think  that 
the  display  ad  can  do  the  entire 
advertising  job  for  the  recruiter, 
it  was  pointed  out.  Unless  the 
offer  is  in  the  classified  columns, 
those  actively  seeking  such  a 
spot  will  not  be  aware  of  it. 

“Drop  everything  and  sell 
classifi^  recruiting  advertising 
to  every  personnel  man  you  can 
find,”  warns  this  agency  man, 
“before  you  further  dilute  our 


Classified  Quarter-Century  Club 


Another  in  a  series  of  sketches 
of  veterans  who  were  honored 
by  ANCAM  with  special  certifi¬ 
cates.  It  tells  how  they  got  into 
classified  and  what  made  them 
stay.  Today’s  subject:  JOHN 
W.  DUFF,  CAM,  Uniontown 
Newspapers,  Inc.,  Uniontown, 
Pa. 

*  «  * 

I  have  been  around  a  news¬ 
paper  practically  all  my  life, 
since  my  father  was  editor  and 
part  owner  of  the  Ashland 
(Ohio)  Times-Gazette.  After 
finishing  three  years  at  Ashland 
College  in  1927  I  took  my 
father’s  advice  and  applied  for 
a  job  in  Classified  on  the  Pitts¬ 
burgh  (Pa.)  Sun-Telegraph.  I 
got  the  job  and  worked  there  for 
eight  years  as  a  solicitor,  call¬ 
ing  on  automotive  accounts  and 
some  miscellaneous  accounts.  In 
1938  I  took  over  the  classified 
advertising  on  the  Lorain 
(Ohio)  Journal.  In  1940  I  went 
to  work  in  the  classified  depart¬ 
ment  of  the  Cleveland  (Ohio) 
News.  From  the  News  I  came  to 
Uniontown  as  Classified  Mana¬ 
ger. 

As  to  “how  I  got  into  Classi¬ 
fied”  there  were  several  reasons. 
I  needed  a  job,  my  father  had 
advised  me  that  there  was  more 
money  in  newspaper  advertising 
than  in  the  editorial  field  and  I 
liked  to  meet  people,  and  in 
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Classified  you  meet  all  classes 
of  people,  as  you  well  know. 

Why  did  I  stay  in  Classified? 
Well,  the  longer  I  worked  at 
Classified,  the  better  I  liked  the 
work.  It  is  always  a  challenge 
trying  to  please  the  advertisers 
and  trying  to  beat  last  month’s 
linage  and  last  year’s  linage.  I 
have  often  wondered  if  there 
would  be  some  other  line  of 
endeavor  more  interesting  and 
challenging,  but  I  haven’t  yet 
found  what  it  might  be.  So,  I 
guess  I’ll  stay  with  my  first  and 
only  love! 


Chronicle  used  its  7,000  rack 
stands,  transportation  line  cards 
and  television.  It  also  placed 
250,000  door  knob  cards  with 
return  postals,  using  carriers 
for  distribution. 

Other  promotion  was  through 
a  tie-in  with  Welcome  Wagon 
which  offered  newcomers  a  five- 
line  ad  free.  Special  copy  was 
placed  in  the  yellow  section  of 
the  phone  book. 

Testimonials  were  used  as 
the  campaign  developed.  Glossy 
photos  were  attached  to  the 
ti-ansit  cards  carrying  the  testi¬ 
monials,  in  one  variation. 

The  result  reports  were  car¬ 
ried  in  TV  spot  announcements, 
in  page  ads  in  theater  programs 
and  in  ads  carried  in  a  score 
of  foreign  language  newspapers. 
In  a  trade  promotion  a  match 
company  distributed  2,000,000 
match  covers  in  a  month. 

Have  You  a  Tickler? 

As  the  promotions  developed, 
variations  were  introduced,  A 
comic  character  made  TV  bows 
and  assured  audiences  that  el¬ 
bow  greases,  spine  ticklers  and 
other  rare  products  could  be  lo¬ 
cated,  sold  or  traded  through 
the  Chronicle  want  ads. 

Riddles  appeared  on  the  rack 
stands.  The  answer  was  always 
the  same  —  “Chronicle  want 
ads.” 

Climax  of  the  program  came 
with  introduction  of  the  Sunday 
Chronicle’s  section  on  yellow 
newsprint.  Type  was  changed, 
new  classification  heads  pro¬ 
vided,  and  a  few  copies  of  the 
easy  pullout  section  were  sent 
to  the  homes  of  non-subscribers. 

Today  the  Chronicle  is  in  a 
new  phase  of  want  ad  promo¬ 
tion,  using  the  slogan  “Only  10 
cents  a  word.” 

The  year  before  the  promo¬ 
tion  got  under  way,  Mr.  Dewey 
said,  the  Chronicle  was  losing 
circulation.  In  the  three-year 
period  the  paper  gained  30,000. 

“This  proves  to  me  conclu¬ 
sively  that  want  ad  promotion 
to  non-readers  is  a  big  bonanza 
and  contributes  to  circulation,” 
Mr,  Dewey  said.  “If  people  par¬ 
ticipate  in  the  want  ad  section, 
they  participate  in  your  paper.” 
*  «  « 

PERSONAL  NOTE 
The  Chicago  American  has 
appointed  Mrs.  Elizabeth  Kende 
as  manager  of  classified  tele¬ 
phone  sales  and  sales  promotion 
and  George  Fick  manager  of 
classified  automotive. 

• 

Veterans  Elect 

Scranton,  Pa. 
George  Walsh  of  the  news 
staff  of  the  Scranton  Times  was 
elected  president  of  the  25-year 
club  at  the  36th  annual  dinner. 
87  active  and  retired  members 
were  present. 
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DO  YOU 
READ 
EDITOR  & 
PUBLISHER, 

MR. 
McE  VO  Y .? 


Newman  P.  McEvoy  has  been  in  the  advertising  business  for 
thirty  years.  Since  1947,  he  has  been  senior  vice-president  and 
media  director  at  Cunningham  &  Walsh,  Inc.  During  his  career, 
Mr.  McEvoy  has  personally  influenced  the  investment  of  at  least 
half-a-billion  dollars  in  newspaper  space.  Currently,  he  is  buy¬ 
ing  space  for  such  major  newspaper  advertisers  as  The  Texas 
Company,  Colgate-Palmolive,  Sunshine  Biscuits,  and  the  South¬ 
ern  Railway  System. 
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A.  I  certainly  do;  every  week. 

Q.  Ever  read  the  newspaper  ads? 

A.  All  the  time.  I  find  them  interesting  because  of  the  variety  of  messages, 
and  the  number  of  approaches  to  get  them  across. 

/ 

Q.  In  your  opinion,  could  they  be  improved  in  any  way? 

A.  Yes.  I  think  every  one  should  have  something  pertinent  to  say  to  media 
men  about  the  local  market,  beyond  just  their  circulation  and  advertising 
stories. 

Q.  Is  this  kind  of  information  particularly  important  to  you,  Mr.  McEvoy? 

A.  I’ll  say  it  is.  We  invest  about  $10  million  a  year  in  newspaper  space  .  .  . 
and  there  is  no  such  thing  as  too  much  market  information. 

Q.  In  general,  what  do  you  think  of  newspapers  as  an  advertising  medium? 

A.  They  have  certain  definite  advantages  which  are  shared  by  no  other  med¬ 
ium.  Local  appeal,  for  instance;  no  other  medium  can  afford  to  talk  in 
terms  of  local  personalities  and  events.  Or  “referenceability” — where  else 
can  the  housewife  clip  out  copies  of  ads  with  local  tie-ins  to  take  along  when 
she  shops?  And  demonstrated  selling  power — just  ask  any  retailer  about  that! 
Also,  I  think  the  controlled  market  coverage  of  newspapers  is  unique 
among  media. 

Q.  Do  you  have  any  particular  complaints  about  newspapers? 

A.  In  a  way — national  advertisers  are  in  a  rough  spot  trying  to  get  position 
in  competition  with  local  retailers.  Also,  it  would  help  if  newspapers  would 
individualize  their  merchandising  a  little  more. 

Q.  Have  you  ever  selected  a  newspaper  because  of  its  advertising  in  EDITOR 

&  Publisher? 

A.  There  is  no  question  that  the  advertising  has  helped  me  make  selections. 

Q.  irhat  editorial  sections  of  E  &  P  do  you  read  most  regularly? 

A.  I  read  the  advertising  section  thoroughly  and  browse  through  the  rest  of 
the  book.  I’ve  been  exceptionally  interested  in  your  series  on  Media  Dir¬ 
ectors  .  .  .  sort  of  looking  over  the  other  fellow’s  shoulder,  you  know. 

Q.  Are  any  particular  issues  of  EDITOR  ^  PUBLISHER  especially  valuable  to 
you,  Mr.  McEvoy? 

A.  The  annual  ANPA  issues  are  important;  so  are  the  issues  on  ROP  color. 
But  I  really  hate  to  miss  any  issues  of  E  &  P. 

Q.  What  do  you  think  of  the  Color  Issues? 

A.  They’re  very  good.  We  hold  on  to  them  for  reference  all  year. 

Q.  Ever  use  the  YEAR  BOOK  or  MARKET  GUIDE? 

A.  All  the  time.  In  fact,  several  departments  in  the  agency  use  them.  The 
MARKET  GUIDE  is  essential  in  the  selection  of  test  markets. 


Rankin  Sees 
Sales  Rise,  No 
Price  Pattern 

Sax  Francisco 

Improved  newspaper  circula¬ 
tions  at  prices  based  on  local 
conditions  rather  than  accord 
with  any  pattern  are  forecast 
by  James  M.  Rankin,  president 
of  the  International  Circulation 
Manager  Association. 

The  conclusions  result  from 
impressions  at  four  sectional 
meetings  in  six  weeks,  Mr.  Ran¬ 
kin  told  the  California  Circula¬ 
tion  Managers  Association. 

Before  visiting  here,  the  cir¬ 
culation  manager  of  the  Topeka 
(Kas.)  Capital  and  State  Jour¬ 
nal  attended  New  England, 
Southern  and  Canadian  meet¬ 
ings. 

Circulation  managers  are  op¬ 
timistic  about  the  future,  he  re¬ 
ported.  He  found  no  exceptions. 

Belter  Papers  Seen 

“They  anticipate  increasing 
sales  resistance,  but  they  ex¬ 
pect  more  inherent  stren^h  in 
the  newspaper  to  offset  this, 
“Mr.  Rankin  reported. 

“Pricing  the  newspaper  in 
most  instances  is  being  consid¬ 
ered  on  the  basis  of  local  condi¬ 
tions  and  needs,”  he  said.  “It 
may  be  influenced  to  some  ex¬ 
tent  by  what  is  taking  place 
elsewhere,  but  by  no  means  de¬ 
termined  by  it. 

“Price  raises  in  the  future 
will  not  follow  an  overall  pat¬ 
tern.  They  will  be  tailored  to 
local  conditions. 

“The  big  question  at  present 
in  many  large  localities  is 
whether  any  increase  can  be 
justified.  I  would  say  that  the 
problem  which  newspaper  pub¬ 
lishers  and  circulation  managers 
now  face  and  the  one  which  they 


will  have  to  wrestle  throughout 
the  foreseeable  future  is  that  of 
the  subscription  rate.” 

In  connection  with  prices,  Mr. 
Rankin  found  circulators  “are 
insisting  that  from  this  time  on 
any  contemplated  price  raise 
must  take  into  consideration  the 
local  economy,  competition  in¬ 
cluding  radio  and  television  and 
the  prospect  for  early  popula¬ 
tion  growth  in  the  newspaper’s 
territory.” 

“They  are  not  forgetting  that 
a  newspaper  can  price  itself  out 
of  the  market,  and  also  that 
hai’d-eamed  circulation  totals 
must  not  be  sacrificed  to  a  price 
increase,”  he  obser\’ed. 

• 

‘Stringer  System’ 

For  Pictures  Vetoed 

Albany,  N.  Y. 

A  proposal  to  extend  the 
“stringer  system”  of  payment 
to  photographers  was  rejected 
at  the  recent  meeting  here  of 
the  New  York  State  Associated 
Press  Association.  It  was  the 
consensus  that  it  has  been  a  mis¬ 
take  to  provide  payment  for 
news  stories.  The  cost  runs  to 
$1,800  a  month  for  stringer  fees 
and  telephone  tolls. 

On  the  advice  of  AP  man¬ 
agement,  another  suggestion  for 
creating  the  job  of  upstate  photo 
editor  was  tabled. 

• 

Guide  Improves 
Youth  Page  Copy' 

Rochester,  N.  Y. 

A1  Bergeron,  director  of  the 
Democrat  and  Chronicle  youth 
page,  has  published  a  27-page 
mimeographed  textbook.  News- 
hound  Knowhow,  with  tips  on 
newsgathering  and  reporting. 

The  booklet  is  given  to  each 
high  school  correspondent,  with 
a  press  card  and  a  pep  talk. 
Ck)rrespondents  write  for  a 
weekly  page,  “Teen  Scene.”  The 
booklet  has  helped  improve  the 
quality  of  their  news  stories. 
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Sports  Writer  Joins 
Marciano  Enterprises 

Miami,  Fla. 

Norris  Anderson,  sports 
writer  with  the  Miami  News, 
has  been  named  vicepresident 
and  public  relations  director  of 
Rocky  Marciano  Enterprises 
Inc. 

The  non-profit  organization 
expects  to  set  up  a  network  of 
sports  celebrities  throughout  the 
country  to  work  with  juvenile 
authorities  in  their  home  areas 
to  combat  delinquency. 

Mr.  Anderson  will  continue 
to  write  for  the  News. 

‘Riglit-to-Work’  Law 
Proposal  Analyzed 

Warren,  Ohio 

A  discussion  of  the  “right-to- 
work”  proposal  which  is  before 
Ohio  voters  is  being  published 
in  the  TFarren  Tribune  Chroni¬ 
cle  as  a  nine-part  series.  The 
articles  were  written  by  Joseph 
C.  Wells,  a  Washington  attorney 
who  has  specialized  in  the  labor- 
management  field.  Each  article 
deals  with  arguments,  pro  and 
con,  on  the  legislation  to  pro¬ 
hibit  compulsory  membership  in 
a  labor  union. 


Santa  Maria  Times 
Purchases  Weekly 

Santa  Maria,  Calif. 

Santa  Maria  Times  Publish¬ 
ing  Company,  a  Scripps  League 
newspaper,  has  purchased  the 
Santa  Maria  Advertiser  from 
Elwin  E.  Mussell,  founder  of 
the  37-year-old  weekly.  Publica¬ 
tion  of  the  Advertiser  continues 
and  the  Times  has  discontinued 
its  weekly  shopper. 

Expanded  facilities  at  the 
Times’  plant  have  been  provided 
by  closing  of  the  commercial 
printing  department.  Mr.  Mus¬ 
sell  is  operating  the  old  Adver¬ 
tiser  plant  as  a  commercial  shop. 

• 

Journalism  Study 
Projects  Financed 


Merritt  Gets  Plaque 
For  Promotion  Effort 

San  Francisco 

William  Merritt,  circulation 
director  of  the  Los  Angela 
Examiner,  received  a  special 
ICMA  plaque  here  for  a  “wdl 
conceiv^  and  executed  News- 
paperboy  Day  program.” 

The  award  was  presented  b] 
James  Rankin,  president  of  tb 
International  Circulation  Man¬ 
agers  Association,  during  CCMA 
convention  sessions  here.  Mr. 
Merritt  was  chainnan  of  both 
the  international  and  the  state 
associations’  Newspaperboy  Day 
programs. 

Mr.  Merritt’s  progi-am  re¬ 
sulted  in  newspaperboy  ap¬ 
pearances  on  the  Lawrence  WA 
and  Art  Linkletter  naticaal 
television  shows,  a  recorded 
radio  tribute  by  Danny  Thomas 
and  the  presentations  of  plaques 
in  New  York  to  major  league 
baseball  figures. 

California  Newspaperboy 
Foundation  awards  newspaper¬ 
boy  promotion  went  to  the  S(u 
Diego  Union  Tribune,  Glendoli 
News-Press  and  Tulare  Ad¬ 
vance-Register. 


Loomis  Trophy 
Won  By  Weekly 

Decatus,  1 

The  Illinois  Press  Associatw  • 
recently  awarded  its  Loon# 
Trophy  to  the  Mount  Morriih 
dex  as  the  outstanding  we^ 
of  the  year.  The  Index  also  w« 
top  honors  for  community  serr- 
ice  and  for  typography 
makeup  of  a  weekly  with  cii* 
lation  under  3,500. 


Purchase  Weekly 

Louisville,  Mi» 
Joe  T.  Cook  of  Mission,  Tei, 
purchased  the  Winston  Covsil 
Journal  from  Mr.  and 
William  H.  Hight.  The  weddj  , 
had  been  in  the  Hight  faaJj  ■ 
since  it  was  founded  in  18^^  j 
Mr.  Cook  was  general  man*’  j 
ger  of  the  Times  Publishing  ft  | 
at  Mission  for  26  years. 

Agreement  was  negotiated  by 
the  Bailey-Krehbiel  Newspaper 
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Milwaukee 
An  anonymous  gift  of  $10,000 
will  enable  five  annual  grants 
of  $1,000  each  to  be  given  to  a 
Marquette  University  journal¬ 
ism  professor  and  a  senior  who 
will  devote  eight  weeks  to  study 
of  a  journalism  project  in  an 
area  in  which  both  have  a  spe¬ 
cial  interest. 

The  grants  will  be  known  as 
the  Andrew  Hamilton  Awards 
in  honor  of  the  attorney  who  de¬ 
fended  John  Peter  Zenger. 
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Bonus  for  Reporter 

Erie,  Pa 

The  vote  fraud  expose  ® 
Erie’s  11th  district  of  the  Thin 
ward  by  Jerry  Candela,  court¬ 
house  reporter  for  the 
Daily  Times,  has  led  to  the  »r- 
rest  of  five  persons.  Mr.  Candeh 
received  a  bonus  payment 
the  Times  for  his  work  “abo«i 
and  beyond  the  call  of  duty. 

LISHER  for  October  25, 
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Crusader’s 
Plaque  Given 
Manila  Paper 

Manila 

At  the  third  annual  Standard 
Vacuum  Oil  Company-National 
Press  Club  Journalism  Awards 
dinner  recently,  the  Manila 
Chronicle  received  a  plaque  for 
outstanding  public  service. 

Eugenio  Lopez  Sr.,  co-owner 
and  publisher  of  the  paper,  ac¬ 
cept^  the  plaque  from  Philip¬ 
pines  President  Carlos  P.  Gar¬ 
cia. 

President  Garcia  presented 
other  plaques  to  the  following: 

Journalists  of  the  year  (1957) 
Carmen  Guerrero-Nakpil,  (Ma¬ 
nila  Chronicle)  and  Teodoro  M. 
Locsin,  (Philippines  Free 
Press). 

For  distinguished  reporting: 
Nestor  Mata,  (Philippines  Her¬ 
ald);  Maximo  Soliven,  (Manila 
Times);  and  Laurencio  Zabala, 
(Manila  Daily  Bulletin). 

For  features:  F.  Sionil  Jose, 
(Sunday  Times  Magazine) ;  Jose 
Quirino,  (Daily  Mirror);  and 
David  A.  Borje,  (Evening 
Sews). 


ALL  FIRED  UP — The  call  of  "author!  author!"  finds  Robert  Cromie 
(left)  in  the  press  box  writing  a  running  story  of  a  football  game.  His 
latest  off-beat  achievement,  "The  Great  Chicago  Fire,"  is  being  pub¬ 
lished  by  McGraw-Hill.  The  Chicago  Tribune  sports  writer  has  covered 
city  assignments  and  war  on  land,  on  sea  and  in  the  air.  For  more  than 
a  year  he  sifted  data  to  produce  the  thrilling  story  of  the  fire  in 
1871 — his  first  book  (and  done  at  the  publisher's  request). 


Special  award:  Baldomero  T. 
Olivera  (Philippine  News  Serv¬ 
ice). 

For  constructive  seiwice  to 
journalism:  Godofredo  Rivera, 
(Evening  News). 

The  Chronicle’s  record  of  cru¬ 


sading  dates  back  to  its  found¬ 
ing  on  April  21,  1945,  as  one 
of  the  fir^  Manila  newspapers 
to  hit  the  streets  as  American 
liberation  forces  were  mopping 
up  Japanese  stragglers  in  the 
Philippine  capital. 


As  a  result  of  one  of  its  edi¬ 
torial  crusades,  that  against  the 
local  shipping  conference  over 
fixing  rates,  the  paper  has  lost 
almost  $1,000,000  w'orth  of  ship¬ 
ping  advertising. 

Owned  and  staffed  by  Catho¬ 
lics,  the  paper  also  lost  adver¬ 
tising  and  circulation  revenue 
temporarily  when,  in  a  fight  for 
the  adoption  of  the  writings  of 
Dr.  Jose  Rizal,  the  Philippines’ 
national  hero,  as  required  read¬ 
ing  in  the  schools,  which  the 
Catholic  church  opposed,  the  pa¬ 
per  was  banned  by  the  clergy 
from  Catholic  homes. 

The  Chronicle  is  owned  by 
Eugenio  Lopez  Sr.,  and  his 
brother,  Fernando,  a  former 
vicepresident  of  the  Philippines 
and  now  a  senator.  Ernesto  del 
Rosario  is  editor-in-chief. 

• 

Bureau  Reduced 

Hartford,  Conn. 

The  Bridgeport  (Conn.)  Sun¬ 
day  Herald  has  moved  its  bu¬ 
reau  from  a  three-room  suite  to 
a  one-room  office  in  the  Palace 
Theatre  Building.  Ray  Linders 
is  bureau  chief.  Dave  Ploss, 
photographer-reporter,  has  re¬ 
signed  to  free-lance.  The  Sun¬ 
day  Herald,  at  one  time,  had  an 
eight-man  bureau  in  Hartford. 


"To  perpetuate  freedom  of  the  press  in  America’’ 


For  daring  to  publish  the  truth  about 
a  corrupt  and  arbitrary  administra¬ 
tion,  John  Peter  Zenger,  printer  of 
the  New  York  Weekly  Journal,  in  1735 
was  tried  for  seditious  libel.  His  ac¬ 
quittal  “by  a  courageous  jury  was  a 
landmark  in  man’s  struggle  toward 
free  government  and  a  free  press.” 

John  Zenger 's  arrival  in  New  York  as 
a  German  immigrant  boy  in  1710  is 
editor  ac  PUBLISHER  for  October  25,  1958 


shown  here  .  .  .  part  of  the  historic 
exhibit  in  the  Zenger  Room  of  the  Fed¬ 
eral  Hall  Memorial,  New  York  City. 

The  Zenger  Memorial  is  open  daily — 
Monday  through  Friday,  10  A.  M.  to  4 
P.  M.,  closed  Sundays  and  holidays. 
Admission  is  free.  Entrance:  Old  Sub- 
Treasury  Building,  15  Pine  Street, 
corner  of  Nassau.  Take  any  subway 
to  Wall  Street  station. 
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Adults  Funniest  People 
In  ‘Jackys  Diary’ 


By  James  L.  Collings 


One  ni^ht  at  a  party  in  Dan-  a  child  sees  it.  As  Jacky  says, 
bury,  Conn.,  several  cai’toonists  ‘I  also  saw  a  man  who  could 
were  having  fun  discussing  new  make  his  face  turn  red  by  pull- 
comic-strip  possibilities.  The  ing  on  a  chain.  But  it  finely 
idea  was  to  come  up  with  one  so  busted  so  he  couldn’t  do  the 
easy  to  do  that  even  a  child  trick  any  more.’ 
could  handle  it.  Jacky  has  other  wonderful 

It  was  all  for  laughs,  of  moments  at  the  zoo,  on  the 
course,  and  no  one  took  the  zany  beach,  at  a  cowboy  movie, 
proposals  seriously.  No  one,  that  Wherever  he  is,  he  provides 
is,  except  Jack  Mendelsohn.  readei-s  with  the  highest  order 
“I  got  an  idea,”  he  said  at  of  comedy.  You  just  couldn’t 
lunch  the  other  day.  “I  let  it  hardly  find  nuthin  funier. 
gei-minate  for  a  year,  then  I  The  artist  lives  in  Mexico 
sat  down  and  developed  it  in  City.  He  smokes  Mexican  cigar- 
five  weeks.”  ets.  He  thinks  Mexican.  He  loves 

The  product  of  his  rich  Mexico,  its  climate,  its  people, 
imagination  is  “Jackys  Diary,”  He’s  even  beginning  to  look  like 
to  be  released  Jan.  11  by  King  a  Mexican,  this  native  of 
Features  Syndicate  as  a  Sunday  Brooklyn. 

color  comic  page.  “  ‘Jackys  Diary’  is  the  recog- 

“  ‘Jackys  Diary,’  ”  a  King  nition  of  things  that  impressed 
spokesman  explains,  “is  a  when  I  was  a  kid,”  he  said, 
child’s-eye  view  of  people.  It  is  ‘“Jackys  Diary’  is  me.  We  all 
written  as  a  child  would  write  have  something  of  the  child  in 
it  and  drawn  the  way  a  child  as  and  the  strip  is  designed  to 
would  draw  it.  appeal  to  that  part  of  the 

“And  because  a  child  can  be  reader,  no  matter  how  old  he  is.” 
so  literal  minded,  there  are  cer-  “Mendelsohn,”  the  King 
tain  patterns  of  humor  that  will  spokesman  continued,  “is  a 
appeal  tremendously  to  the  highly  perspective  individual, 
adults  among  its  readers.  For  The  other  day  he  pointed  out 
example,  when  Jacky  goes  to  I'h^’t  a  child  looks  at  the  world 
the  carnival,  he  sees  the  strong  ^  manner  that  most  adults 
man.  have  forgotten. 

“You  and  I  would  see  a  “If  a  child  were  drawing  a 
muscular  individual  testing  his  picture  of  a  school  teacher,  he 
strength,  but  this  is  not  the  way  would  make  the  mouth  the 


Jack  Mendelsohn 


Lifts  male  &  mail  response! 

In  this  world,  beauty  pays  off  — in  a  richer  internal 

feeling,  attraction  of  admirers,  even  in  job  getting  I 

and  holding.  The  two  most  important  males  in  a  “ 

girl’s  life,  her  husband  and  boss,  are  never  blind 

to  it!  And  even  a  plain  girl  can  be  interesting,  if 

she’s  smart  enough  to  follow  the  expert  advice  given  to  millions  by 

Antoinette  Donnelly 

beauty  authority  with  national  reputation  and  following ...  who 
tells  every  girl  what  to  do  about  skin  care,  manicure,  bathing, 
perfume,  lipsticks  and  lotions,  coiffure  and  calories.  Practical, 
informative,  she  recommends  only  beauty  treatments  that  are 
medically  approved  — and  is  the  confidante  of  millions,  including 
the  more  than  50,000  women  who  write  her  annually.  She  lifts 
both  male  response— and  mail  response !  For  proofs  and  prices, 
phone,  wire,  or  write  Mollie  Slott,  Manager . . . 

Chicago  Tribune^JVeiv  YarItJVetvs 

iSyntMECtmte*  Mnc»  Tribune  Tower,  CHIeugo 


“You  know,”  he  said,  afte 
taking  a  deep  drag,  “you  askec 
me  if  I  would  ratlier  draw  k 
write,  since  most  of  my  time  Im 
been  spent  writing. 

“I  would  have  to  answer  tltf 
I  am  awfully  proud  to  be  callK 


Correeted  Typesetter  Tape 
For  All 
Leading 
Text  Features 
—FILLERS— 
and 

CHRISTMAS 
Advertising  Supplements 

Avcdlable  in 


a  cartoonist,  but  I  believe  tin 
writing  is  ^e  most  importan 


part  of  a  comic  strip.  It  Inals'* 
it  or  breaks  it.” 


TEEN-AGERS’  DIET 
That’s  nice  timing  AP  Ne^ 
features  has  arranged  for  ^ 
16-part  “Diet  for  Teenager* 
series.  It’s  for  release  Dec.  !■ 
right  after  Thanksgiving. 
writing  is  condensed  from  • 
book  by  Ruth  West,  foW'^ 
newswoman  and  an  adverti^ 
consultant.  APN  also  has  « 
hand  its  annual  automoW* 
supplement. 


lAPECO 
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Inducements 

{Continued  from  page  16) 

checked  each  of  the  first  three 
and  said,  “Of  course,  you  get 
some  like  the  first  and  second 
but  on  the  whole  98%  of  those 
we  have  as  customers  are  a 
pretty  fine  bunch!” 

Buildup,  Then  Letdown 

The  Sun  man’s  additional  bar¬ 
room  comments  were: 

1)  National  advertisers 
swamp  us  with  business  one 
year  .  .  .  we  install  a  new 
press,  hire  an  advertising  gal, 
and  get  ready  for  the  tremen¬ 
dous  fiow  of  business.  The  na¬ 
tional  advertiser  then  drops  us 
cold! 

2)  National  advertisers  per¬ 
mit  agencies  to  guide  them  to¬ 
ward  TV  which  is  easy  copy  to 
prepare,  a  big-ticket  item.  The 
advertiser  gets  poor  results,  the 
agency  grows  rich,  and  we 
starve. 

3)  National  advertising  has 
lost  the  art  of  consistency. 

4)  National  advertisers  should 
never  rely  on  local  advertisers 
to  place  needed  copy.  Local  ad¬ 
vertisers  are  too  dumb  and  too 
lazy. 

5)  I  would  be  glad  to  cut  my 
national  rate  in  half  if  we  could 
depend  on  consistent  national 
space.  We  seldom  know  at  6 
p.m.  on  Wednesday  if  the  na¬ 
tional  ad  will  actually  run  the 
next  day.  Often  the  mat  or  plate 
is  not  in,  and  less  frequently 
a  wire  cancels  the  ad. 

6)  If  General  Motors  came 
in  to  the  Sun’s  office  and  said, 
“we’re  going  to  run  a  page  a 
week  for  10  years  —  what’s  our 
price?”  I’d  give  them  the  space, 
before  I  hit  the  floor. 

7)  Small  newspapers  have  no 
love  for  national  advertisers. 
They  expect  the  big-city  Herald 
to  cover  the  state,  and,  they 
make  the  point  clear  to  the  small 
newspapers.  Why,  it  almost 
hurts  my  feelings.  I  haven’t  seen 
a  Herald  in  my  town  in  five 
years. 

“Plainly,”  Mr.  Butcher  com¬ 
mented,  “we’ve  got  a  real  shirt¬ 
sleeve  job  to  do.” 

Media  Buyer’s  Suggestions 

Alice  Liddell,  media  super- 
vi»r  of  Kenyon  &  Eckhardt, 
asked  for  two  things: 

1.  Consideration  of  a  more 
compatible  differential  between 
general  and  local  rates. 

2.  A  more  clearly  spelled  out 
definition  of  local  rate  qualifica- 

lons,  with  no  exceptions  and 
no  deviations. 

®^nting  of  local  rates  to 
distributors,  said,  becomes 
an  unfair  proposition,  especially 
editor  ac  PUBLISHER 


if  one  account  doesn’t  have  a 
local  distributor.  And  this,  she 
added,  put  an  agency  in  a  very 
awkward  position  when  a  client 
pays  the  general  rate  while  a 
competitor  enjoys  the  local  rate. 

A  Monster 

“Newspapers  have  created  a 
monster  by  allowing  this  situa¬ 
tion  to  flourish,”  Miss  Liddell 
declared. 

In  view  of  what  the  competi¬ 
tion  (radio  and  TV)  offers.  Miss 
Liddell  made  these  suggestions 
for  newspapers: 

A.  If  you  have  a  flat  rate  op¬ 
eration,  consider  volume-linage 
discounts — and  in  a  sliding  scale 
which  could  benefit  the  medium¬ 
sized  advertiser  as  well  as  the 
large  advertiser. 

B.  Consider  some  means  of 
consecutive-week  discounts  to 
encourage  continuity  in  news¬ 
paper  advertising.  Perhaps  the 
discount  could  be  based  on  set 
ad  sizes  running  in  a  pre-stated 
number  of  insertions.  Obviously, 
a  minimum  ad  size  would  be  re¬ 
quired.  Let  us  arbitrarily  say 
200  lines  is  the  minimum.  Then, 
for  an  advertiser  who  runs  a 
200-line  ad  each  week  for  13, 
26,  39,  or  52  weeks  A  SLIDING 
scale  would  apply.  For  the  pub¬ 
lisher  to  gain  full  value  from 
this  discount,  set  shape  should 
also  be  pre-stated,  such  as  100 
lines  X  2  cols,  etc.  It’s  entirely 
possible  that  savings  in  sales 
and  service  calls,  make-up  prob¬ 
lems,  etc.  might  well  be  more 
than  the  discount  given.  Yet,  the 
advertiser  is  encouraged  to  use 
continuity  —  making  his  cam- 
naign  more  successful  and  mak¬ 
ing  him  more  receptive  for  fur¬ 
ther  newspaper  advertising. 

C.  Or,  taking  another  leaf 
from  the  broadcaster’s  book, 
how  about  discounts  for  number 
of  days-per-week  insertions? 
Certainly,  few  of  you  have 
trouble  selling  Thursday,  Fri¬ 
day  and  Sunday  papers.  But 
what  about  Monday,  Tue.sday, 
Saturday  and  possibly  Wednes¬ 
day?  If  the  advertiser  were  en¬ 
couraged  to  use  multiple  day  in¬ 
sertions  within  a  given  week, 
through  a  discount  plan,  some 
of  the  slim  papers  might  well 
fatten  up — spreading  the  linage 
across  the  week. 

Encourage  Continuity 

“These  same  steps,”  Miss 
Liddell  said,  “would  encourage 
advertisers  to  continuity,  and 
probably  in  the  long  run,  to 
more  linage.  And,  these  same 
steps  might  help  to  save  linage 
already  planned.  In  many  in¬ 
stances,  an  advertiser,  faced 
with  a  budget  cut,  lops  off  news¬ 
paper  first,  because  there  is  no 
penalty  to  him  if  he  does  not 
complete  contract.  He  thinks 
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twice  before  he  pays  a  short  rate 
or  loses  discounts  coming  from 
other  media.  Or,  he  sharpens  his 
pencil  to  check  out  cost-per- 
thousand  for  communicating  a 
message.  In  general,  a  straight 
cost-per-thousand  analysis  of  a 
newspaper  schedule  with  another 
medium  shows  the  other  fellow 
to  be  more  economical.” 

Miss  Liddell  recommended  a 
concerted  effort  to  sell  the  quali¬ 
tative  advantages  of  newspapers 
by  proving  what  a  newspaper 
has  accomplished,  in  specific  in¬ 
stances,  where  no  other  medium 
did  as  well. 

Newspapers’  Story 

Francis  H.  Stevens  of  Gil¬ 
man,  Nicoll  &  Ruthman,  speak¬ 
ing  for  representatives,  and 
Kenneth  L.  MacMannis,  assist¬ 
ant  advertising  director  of  the 
Worcester  Telegram  &  Ga¬ 
zette,  pointed  up  the  advantages 
of  newspapers  to  advertisers. 
They  called  attention  to  the 
fact  that  the  public  spends 
about  a  billion  dollars  a  year 
for  newspapers. 

“There  is  nothing  wrong  with 
national  advertising  in  newspa¬ 
pers  that  an  increase  in  linage 
wouldn’t  cure,”  Mr.  Stevens 
said. 

Guest  speaker  at  the  annual 
dinner  was  Robert  F.  Kennedy, 
chief  counsel  of  the  Senate 
Select  Committee  on  Improper 
Activities  in  the  Labor  or  Man¬ 
agement  Field.  Richard  C. 
Steele,  associate  publisher  of  the 
Worcester  newspapers,  was 
toastmaster. 

The  following  officers  were 
elected  by  the  Bureau:  Chair¬ 
man  of  the  Administrative 
Board,  Richard  C.  Steele;  secre¬ 
tary,  G.  Prescott  Low,  publisher, 
Quincy  (Mass.)  Patriot-Ledger; 
treasurer,  Charles  A.  Fuller,  co¬ 
publisher,  Brockton  (Mass.)  En¬ 
terprise-Times;  board  members 
to  fill  vacancies:  Jack  Rabiner, 
advertising  manager,  Pittsfield 
(Mass.)  Berkshire  Eagle;  J.  R. 
Morrissey,  advertising  director, 
Portsmouth  (N.  H.)  Herald. 


John  H.  Heller,  85, 
Indiana  Publisher 

Decatur,  Ind. 

John  H.  Heller,  85,  co-founder 
and  retired  publisher  of  the 
Decatur  Daily  Democrat,  died 
Oct.  16. 

Mr.  Heller  was  president  of 
the  Indiana  Democratic  Editor¬ 
ial  Association  in  1944  and  a 
former  trustee  of  Ball  State 
Teachers  College  in  Muncie  and 
Indiana  State  Teachers  College 
at  Terre  Haute. 

His  son,  Dick  D.  Heller, 
president  of  the  Daily  Demo¬ 
crat,  died  July  28. 


Newsprint  Mills 
At  82%  Capacity 

Canadian  newsprint  mills  are 
running  at  82  percent  of  their 
rated  capacity  while  consump¬ 
tion  by  newspapers  continues  at 
recession-low  levels. 

Reports  from  the  Newsprint 
Association  of  Canada  this  week 
noted  that  the  Canadian  mills 
ran  at  91  percent  of  capacity 
a  year  ago.  Shipments  in  Sep¬ 
tember  were  3  percent  below 
those  in  September  1957. 

The  American  Newspaper 
Publishers  Association  reported 
newsprint  usage  down  almost  5 
percent  for  September  (four 
Sunday  issues  this  year  as 
against  five  in  1957).  To  date 
this  year  the  ANPA  group  has 
used  4.6  percent  less  newsprint 
than  in  the  nine  months  of  1967. 

Publishers  had  61  days’  sup¬ 
ply  on  hand  or  in  transit  at  the 
end  of  September  and  manufac¬ 
turers’  stocks  amounted  to  245,- 
915  tons,  as  compared  with  196,- 
892  tons  a  year  ago. 

Production  of  newsprint  was 
greater  in  September  this  year 
than  in  1957  due  to  an  extra 
working  day  in  the  mills  and  in¬ 
creased  output  from  U.  S.  mills. 


Blind  Music  Critic 
F rom  Holland  Is  Here 

Washington 
Jan  van  Voorthuysen,  blind 
chief  music  critic  of  the  Haagse 
Courant,  The  Hague,  Nether¬ 
lands,  is  enroute  to  Louisville, 
Ky.,  where  he  will  spend  one 
month  as  a  guest  member  of  the 
staff  of  the  Courier  Journal  and 
Times,  after  which  he  will  join 
the  Dallas  Morning  News  for 
one  month. 

Mr.  van  Voorthuysen  is  ac¬ 
companied  by  his  wife  who  gives 
her  husband  visual  impressions 
so  effectively  that  his  handicap 
is  almost  completely  removed. 
Both  speak  English  well.  The 
visitors  came  to  the  United 
States  under  the  Department  of 
State’s  Exchange  Program. 

• 

Healy  Honored 

CONNEAUT,  Ohio 
Howard  Healy,  production 
manager  of  the  Rowley  Publi¬ 
cations,  who  has  been  64  years 
in  the  printing  industry,  re¬ 
cently  was  honored  by  40  ex¬ 
ecutives  of  the  publications  at 
a  party.  Publisher  D.  C.  Rowley 
led  in  the  presentation  of  gifts 
to  Mr.  Healy,  who  has  retired. 
Besides  his  composing  room 
work,  Mr.  Healy  bas  also  been 
an  ad  man  and  editorial  writer. 
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UN  Policy 
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At  other  points,  the  commit¬ 
tee  insists  that  the  UN  informa¬ 
tion  centers  really  constitute 
“the  most  important  means”  of 
spreading  UN  data.  The  report 
also  says  care  should  be  taken 
to  present  UN  material  in  such 
manner  that  people  will  be  led 
to  “identification  with  the  UN 
and  not  estrangement.”  There 
should  be  greater  emphasis  on 
non-controversial  activities. 

On  staffing,  the  Committee 
said  it  was  “harmful”  to  have 
press  department  employees 
who  edit  and  write  releases  in 
the  same  posts  for  as  long  as  12 
years.  The  committee  also  urged 
a  major  revamping  of  the  en¬ 
tire  organization  which  would 
put  both  the  press  and  radio  di¬ 
vision  under  a  single  overall 
planning  department. 

Along  with  the  suggested 
press  changes,  the  committee 
advised  basic  alteration  in  tbe 
present  radio  broadcasting 
policy.  It  was  suggested  that 
if  countries  did  not  rebroadcast 
the  UN  programs  beamed  their 
way,  these  programs  should  be 
suspended.  This  proposal  led 
to  protests  that  it  would  have 
made  it  impossible  for  any  of 
the  UN  proceedings  on  the  Hun¬ 
garian  situation  to  be  carried 
in  either  Russian  or  Hungarian. 

These  were  the  recommenda¬ 
tions  which  aroused  the  stormi¬ 
est  complaints  but  there  were 
other  protests  directed  at  the 
sections  on  television,  on  pub¬ 
lications  and  on  films. 
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budget  committee.  Couched  in 
the  usual  diplomatic  terms,  it 
nevei-theless  plainly  showed 
that  the  Secretary  General  be¬ 
lieved  the  committee  had  gone 
beyond  the  immediate  issue  of 
recommending  measures  in  the 
interests  of  economy  or  effici¬ 
ency. 

In  recommending  a  new  out¬ 
look,  Mr.  Hammarskjold  ob- 
ser\'ed,  the  national  govern¬ 
ments  and  organizations  would 
increasingly  become  “filters  and 
transformers”  of  UN  informa¬ 
tion.  He  said  this  risked  the 
danger  that  information  would 
be  “adjusted”  to  meet  the  in¬ 
terests  of  each  government  and 
the  UN’s  “objective  interna¬ 
tional  approach  would  be  lost.” 

Mr.  Hammarskjold  was 
equally  clear  on  the  question  of 
where  the  UN’s  emphasis  prop¬ 
erly  belongs.  He  said  it  was  the 
accepted  primary  duty  of  the 
office  of  public  information  to 
assist  all  the  media  to  report 
UN  doings  as  “fully  and  freely” 
as  possible.  It  has  also  been  ac¬ 
cepted,  he  added,  that  this  func¬ 
tion  does  not  consist  of  propa¬ 
ganda. 

As  for  the  committee’s  idea 
of  utilizing  influential  persons 
or  organizations  to  tell  its  story, 
Mr.  Hammarskjold  declared  that 
it  also  was  an  accepted  concept 
that  the  UN  should  be  able  “to 
speak  directly  to  the  peoples  of 
the  world.” 


Idea  Rejected 


Secretary  General’s  Response 
Mr.  Hammarskjold’s  response 


was  given  in  a  commentary  also 
submitted  to  the  Assembly’s 
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Expanding  Wealth 
Offers  Opporfunifies 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 


To  keep  in  touch  with  marketing, 
advertising,  publishing  and  graphic 
arts  in  Australia  read 
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the  Office  of  Public  information 
had  “served  well.” 

Mr.  Hammarskjold  also  re¬ 
minded  the  committee  of  some 
of  the  far-reaching  implications 
of  its  proposal  to  cut  off  radio 
programs  to  coimtries  which 
did  not  relay  such  programs. 
He  made  no  direct  mention  of 
the  Hungarian  crisis  and  of  the 
UN’s  condemnation  of  the  Soviet 
Union  for  its  part  in  crushing 
the  Hungarian  revolt  in  1956. 
However,  he  did  observe  that 
the  committee’s  suggestion  for 
not  broadcasting  without  gov¬ 
ernment  approval  would  mean 
immediate  cessation  of  broad¬ 
casts  in  Russian,  Hungarian, 
Chinese  and  Arabic. 

Finally,  tbe  Secretary  General 
offered  his  own  estimates  of  the 
cost  of  carrying  out  the  com¬ 
mittee’s  recommendations.  Al¬ 
though  the  committee  had 
agreed  that  information  activi¬ 
ties  should  stay  below  a  $4,500,- 
000  ceiling,  if  carried  out  their 
proposals  would  come  close  to 
$5,000,000. 


advocating  that  every  possible 
facility  for  obtaining  and  ex¬ 
pediting  news  should  be  pro¬ 
vided  for  mass  media. 


The  Secretary  General  re¬ 
jected  the  committee’s  idea  that 
a  new  overall  planning  division 
should  be  created.  Instead,  he 
said  he  preferred  the  present 
practice  of  leaving  policy  mat¬ 
ters  to  the  UN’s  Under-Secre¬ 
tary  for  Public  information  and 
to  bis  senior  officials. 

Without  giving  a  detailed  an¬ 
swer  to  all  of  the  other  commit¬ 
tee  criticisms,  the  Secretary 
General  backed  up  his  staff  and 
expressed  his  conviction  that 
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United  Nations  correspond¬ 
ents  were  far  more  outspoken 
in  their  comments.  Bruce  Munn, 
of  United  Press  International, 
UNCA  president,  objected  that 
many  of  the  committee’s  recom¬ 
mendations  were  “ill-advised 
and  perhaps  even  malicious.” 
Mr.  Munn  said  correspondents 
couldn’t  possibly  accept  a  shift 
in  emphasis  from  mass  media 
to  a  selective  group  of  individ¬ 
uals.”  He  also  attacked  a  state¬ 
ment  in  the  report  urging  the 
UN  to  make  a  “concentrated  at¬ 
tack  on  the  minds  of  the  people.” 

Eric  Britter,  London  Times, 
objected  that  the  report  was 
not  the  work  of  a  genuine  com¬ 
mittee  of  experts  and  said  most 
committee  members  were 
“bureaucrats  and  diplomats.” 

Krishna  Balaraman  of  the 
Hindu  of  Madras  and  a  former 
UNCA  president,  also  advised 
that  the  Assembly’s  budget 
committee  be  warned  of  the  “in¬ 
herent  dangers”  of  accepting 
this  report.  He  said:  “The  phi¬ 
losophy  that  the  UN’s  gospel 
is  to  be  spread  through  concen¬ 
trated  media  smacks  almost  like 
a  Goebbels  machine  that  they 
want  to  set  up  here.” 

Pauline  Frederick  of  NBC 
said  this:  “We  cannot  say  we 
are  opposed  to  everything  con¬ 
tained  in  this  report  but  there 
is  a  philosophy  here  that  dis¬ 
turbs  us  because  it  is  contrary 
to  everything  we  know  in  re¬ 
lation  to  freedom  of  the  press.” 
1  Louis  Lochner  maintained 
that  the  committee  did  not 
recommend  that  the  UN  shift 
its  emphasis  from  media  to  pub¬ 
lic  relations.  The  committee,  he 
insisted,  had  been  solicitous  in 


Proposed  Directives 

In  its  general  recommenda¬ 
tions,  the  committee  placed  the 
mass  media  third  in  its  list  of 
principal  directives  for  the  Of¬ 
fice  of  Public  Information. 

First  was  objectivity  in  prfr 
seating  information  about  the 
UN,  with  special  care  concern¬ 
ing  controversial  issues.  Second 
was  the  presentation  of  infor¬ 
mation  in  a  manner  and  form 
which  lead  to  identification  of 
people  with  the  UN  and  not 
estrangement. 

Then  the  committee  recom¬ 
mended  that  OPI  should  con¬ 
tinue  to  provide  basic  facilities 
to  enable  the  accredited  corre¬ 
spondents  from  mass  media  to 
cover  UN  activities. 

Of  the  716  accredited  corre¬ 
spondents,  the  committee  counted 
34  from  five  press  services,  as 
follows:  Agence  France  Press, 
3;  Associated  Press  (U.  S.),  5; 
Reuters,  6;  TASS,  7;  United 
Press  International,  14. 

The  language  of  the  commit¬ 
tee’s  report  indicated  some  con¬ 
cern  with  the  extent  of  service 
provided  by  the  UN  staff  to  the 
press  representatives.  The  com¬ 
mittee  said  it  seriously  doubted 
the  need  for  producing  “takes" 
of  copy  (sometimes  10  to  20 
a  day)  on  important  meeting! 

Noting  that  the  system  of 
press  releases  has  been  strenu¬ 
ously  defended  on  all  sides  as 
being  useful  and  necessary,  the 
committee  observed  that  “it  is 
fair  to  assume  that  the  corre¬ 
spondents  would  have  covered 
important  meetings  themselves." 
It  acknowledged,  however,  that 
many  newspapers  and  periodi¬ 
cals  have  only  one  or  two  re¬ 
porters  at  UN  and  it  is  ofta 
impossible  for  them  to  attend 
all  simultaneous  sessions. 

On  the  whole,  the  committee 
thought  the  UN  manpower 
could  be  deployed  to  better  ad¬ 
vantage  on  fuller  coverage  of 
non-controversial  and  construc¬ 
tive  activities  of  UN  agencies. 
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‘Lanse’  McCurley, 
Sports  Writer,  Dies 

Philadelphia 
Lansing  Chew  “Lanse”  Mc¬ 
Curley,  sports  editor  of  the 
Philadelphia  Daily  News  until 
he  retired  because  of  ill  health 
in  1954,  died  Oct.  16. 

Mr.  McCurley,  who  was  59, 
began  his  newspaper  career  w 
a  reiporter  on  the  Philadelphi<i 
Evening  Ledger  after  serving 
with  the  Marines  in  World  War 
I.  In  a  short  time  he  switched 
to  sports  writing.  He  was  a  Iffe* 
time  member  of  the  Base^U 
Writers  Association  of  America. 
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NEA  to  Move  Staff 
To  Washington 


Chicago 

Directors  of  National  Edi¬ 
torial  Association  voted  to  con¬ 
solidate  the  Chicago  and  Wash¬ 
ington  offices  and  to  put  NEA 
headquarters  in  the  nation’s 
capital  “as  soon  as  it  is  feasible 
to  do  so,”  it  was  announced  at 
NEA’s  fall  meeting  here  last 
weekend. 

The  move  to  Washington  is 
not  likely  before  next  June,  ac¬ 
cording  to  Edgar  S.  Bayol,  NEA 
executive  vicepresident  and  gen¬ 
eral  manager,  who  will  join 
forces  with  Richard  D.  Green, 
head  of  NEA’s  Washington  of¬ 
fice. 

Watrhdof!  Function 

“It  was  felt  by  board  mem¬ 
bers  and  many  state  press  asso¬ 
ciation  managers  that  the  legis¬ 
lative  watchdog  function  of 
NEA  is  one  of  its  most  impor¬ 
tant  services  to  our  members 
in  the  weekly  and  small  daily 
field,”  Mr.  Bayol  said  in  ex¬ 
plaining  the  proposed  move. 

In  its  nearly  75-year  history, 
NEA  has  heretofore  had  its 
headquarters  in  St.  Paul,  Minn., 
and  Chicago. 

Directors  voted  to  continue 
to  hold  NEA  fall  meetings  in 
Chicago  and  it  is  likely  the  Mid- 
Winter  meeting,  after  the  1959 
conference  in  Hot  Springs,  Ark., 
Jan.  8-10,  will  be  dropped. 

Fewer  But  Belter 

The  trend  toward  fewer  large 
metropolitan  newspapers  is  to¬ 
day  a  reality,  with  the  prospect 
of  still  fewer  large  papers  but 
more  smaller,  specialized  ones, 
George  W.  Healy,  editor  of  the 
New  Orleans  (La.)  Times-Pica- 
yane,  told  NEA  members. 

Although  economic  factors 
work  against  the  expansion  of 
dailies  in  the  metropolitan  field, 
Mr.  Healy,  who  is  also  presi¬ 
dent  of  the  American  Society  of 
Newspaper  Editors,  pointed  out 
ttat  newspapers  today  are  more 
independent  than  ever  before. 
Freed  of  political  party  labels, 
newspapers  have  accepted  new 
Ksponsibilities  of  giving  wider 
information  in  broader  fields,  he 
said. 

Economic  Problem 

Economics  is  making  this 
situation  inevitable,  he  con¬ 
tinued.  “A  newspaper  must 
naake  a  profit  to  make  progress,” 
»id  Mr.  Healy.  “The  Times- 
Picayune  is  considered  prosper- 
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ous,  but  even  in  our  case  the 
portion  of  our  revenue  which 
goes  to  our  shareholder  is  con¬ 
siderably  less  than  4  per  cent 
and  is  less  than  half  of  the 
amount  which  we  pay  in  taxes.” 

Commenting  on  how  hard  it 
is  to  please  everyone  in  pub¬ 
lishing  a  newspaper,  Mr.  Healy 
told  of  two  experiences  in  re¬ 
cent  weeks  since  the  New  Or¬ 
leans  States  has  been  combined 
with  its  former  competitor,  the 
New  Orleans  Item. 

“The  first  call  was  on  the 
morning  that  we  reported  that 
Little  Rock  school  officials  had 
been  restrained  from  turning 
over  public  school  facilities  to 
a  private  educational  corpora¬ 
tion,”  he  said.  “The  order  was 
issued  by  two  judges  in  Omaha 
at  about  4  p.m.  on  the  basis  of 
a  Supreme  Court  decision 
handed  down  in  Washington  at 
about  10  a.m. 

Suppression  Charged 

“Because  we  published  the 
story  of  the  Omaha  4  p.m.  action 
on  page  1  and  the  story  of  the 
earlier  Supreme  Court  action  in 
Washington  at  10  a.m.  on  page 
5,  this  caller  denounced  me  for 
suppressing  news. 

“A  little  later  another  shout¬ 
ing  caller  denounced  me  for  sup¬ 
pressing  what  he  described  as 
the  most  important  story  of  the 
day.  He  had  heard  mention  on 
the  radio  of  a  story  picked  up 
from  a  newspaper  in  New  Bed¬ 
ford  away  up  in  New  England. 
This  story  reported  that  Mr. 
Justice  Frankfurter  had  ad¬ 
mitted  that  he  once  was  an  ad¬ 
viser  for  the  National  Associa¬ 
tion  for  the  Advancement  of 
Colored  People.  We  had  printed 
this  story  inside  our  paper,  but 
this  critic  insisted  that  our 
failure  to  print  it  on  page  1, 
under  screaming  headlines, 
meant  that  we  were  suppressing 
news. 

“Obviously,  we  can’t  please 
everybody;  but,  on  the  basis  of 
less  than  five  weeks’  experience 
in  a  new  situation  —  where  the 
company  for  which  I  work  is 
the  only  newspaper  publishing 
company  in  the  community  — 
I’d  say  it’s  a  whole  lot  easier 
to  please  most  of  the  people 
when  there’s  another  publisher 
for  them  to  criticize  than  there 
is  when  there  isn’t.” 

Educator  Asks  Aid 

The  nearly  600  NEA  mem- 
(or  Oaober  25,  1958 


bers  and  guests  in  attendance 
heard  an  educator  call  upon 
newspaper  editors  to  lend  both 
direct  and  indirect  support  to 
education.  The  speaker  was 
Harry  C.  Rhodes,  school  super¬ 
intendent,  Queen  Anne’s  County, 
Md. 

Mr.  Rhodes  asserted  that  both 
press  and  schools  must  arouse 
interest  in  public  affairs.  As 
additional  goals  for  both,  he 
listed  the  development  of  su¬ 
perior  leaders,  of  a  law-abiding 
citizenry,  intergroup  under¬ 
standing  and  a  broader  insight 
into  international  affairs. 

“The  time  has  come,”  he  de¬ 
clared,  “when  we  must  be  more 
concerned  about  the  double¬ 
shift  school  than  the  no-shift 
car.”  He  urged  editors  to  “stand 
up  and  be  counted.” 

“I  doubt  if  your  paper  can 
be  truly  Democratic  or  Republi¬ 
can,”  he  said.  “If  this  country 
is  as  bad  off  as  the  Democrats 
would  lead  you  to  believe,  or  as 
perfect  and  well  off  as  the  Re¬ 
publicans  claim,  there  would  be 
no  need  for  local  papers.” 

Flood  of  Bills 

Richard  D.  Green,  NE.\ 
Washington  representative,  said 
that  indications  point  to  a  “more 
liberal  Congress”  at  the  next 
session  and  the  possibility  “of 


a  flood  of  bills  affecting  news¬ 
papers.”  Efforts,  he  predicted, 
will  again  be  made  at  the  next 
session  of  Congress  to  get  a 
bill  passed,  permitting  con¬ 
trolled  circulation  papers  to  use 
second  class  mail  privileges. 

Secretary  of  the  Army  Wilber 
M.  Brucker,  Saturday  luncheon 
speaker,  said  “the  truth  is 
America’s  mightiest  weapon  for 
peace.”  He  was  present^  with 
a  coppe^r  plaque,  provided  in  be¬ 
half  of  NEA  by  John  Rice,  pub¬ 
lisher  of  the  Houghton  (Mich.) 
Mining  Gazette.  Secretary 
Brucker  is  a  former  governor 
of  Michigan. 

The  need  for  coordinated 
grass  roots  research  in  the 
weekly  field,  with  NEA,  News¬ 
paper  Association  Managers, 
and  schools  of  journalism  pool¬ 
ing  their  resources,  was  stressed 
in  sevei*al  committee  reports. 

NEA  also  hopes  to  be  the 
spearhead  which  will  bring  2,- 
000  weeklies  into  the  Audit  Bu¬ 
reau  of  Circulations.  A  survey 
showed  that  most  weeklies  are 
now  getting  $3  annually  in  city 
of  publication  and  from  $4  to 
$5  outside,  with  10c  the  popu¬ 
lar  single  copy  price.  The  latter 
can  be  maintained  as  easy  as 
the  former  6  and  7c  price,  said 
the  report. 
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British  Rule 
On  Pictures 
Shields  Killer 


Ed  Deluga 
Wins  Inland 
Photo  Trophy 


London 

ife  Scotland  Yard  moved  fast  on 

m  the  sex  of  Mrs. 

Margery  Gardner.  Within  hours, 
witnesses  had  picked  out  the 
perverted  slayer’s  photo  from  a 
mug  hie.  The  description 
to  police  stations  across  Britain, 
lx  picture  itself  could 

not  be  published.  A  quirk  in 
British  legal  procedure  stood  in 
the  way. 

killer  went  free — long 
"  enough  to  kill  again.  But  he 

-i  -  -<  caught  and  hanged. 

■  I  That  strange  lapse  in  British 

JL  ,  .  i”  .  law  about  pictures  is  shielding 

another  killer. 

^  Two  months  of  investigation 

DRY  HUMOR  in  this  picture  talcen^by  Ernest^Sisto  of  New  York  Times  turned  up  the  identity  and  pic¬ 
ture  of  a  firm  suspect  in  the 
assault  and  strangulation  of 
Mrs.  Joyce  Green,  31. 

Police  link  the  same  suspect 
with  two  other  murders. 

Newspapers  call  the  suspect 
“The  Faceless  Man”  because 


Chicago 

Top  award  for  the  best  black 
and  white  picture  in  the  18th 
annual  Inland  news  photo  con¬ 
test  sponsored  by  Northwestern 
University’s  Medill  School  of 
Journalism  was  won  by  Edward 
C.  Deluga,  Chicago  Daily  News, 
for  a  feature  picture,  “Sunrise 
Serenade.” 

Mr.  Beluga’s  award  was  one 
of  70  presented  to  photograph¬ 
ers  on  40  daily  newspapers  at 
the  Inland  Daily  Press  Asso¬ 
ciation’s  annual  meeting  here 
this  week. 

Follows  His  Brother 

The  Sweepstakes  picture  ^  _  ^  _ _  _ 

sho^\s  yachts  riding  at  their  won  judges'  smiles  and  a  best-in-show  award  for  Ernie  in  New  York 

moorings  on  the  almost  still  sur-  AP  competition, 

face  of  Chicago’s  Montrose  Har¬ 
bor.  Sisto  Wins  Prize 

A  trophy  for  the  best  black  Yor  Sports  Photo 
and  white  picture  taken  by  a 

staff  photographer  on  a  news-  i  _  Albany,  N.  Y. 

paper  under  ^,000  circulation  sports  picture  made  by 

went  to  Ed  Greer,  Carbondale  Ernest  Sisto  of  the  New  York 
(Ill.)  Southern  Illinoisan,  for  a  Times  took  best-of-show  honors 
spiorts  picture,  “Fallen  Red  the  newsphoto  contest  of  the 
Bird.”  New  York  State  Associated 

The  trophy  for  the  best  black  Press  Association.  It  showed  a 
and  white  picture  taken  by  a  timing  judge  running  with  urn- 
part-time  photographer  was  brella  over  his  head  beside  the 
won  by  Gunther  Rester,  Ster-  leader  in  a  maraton  race. 
ling  (Ill.)  Daily  Gazette,  tor  his  Other  winners:  Spot  news- 
sports  picture,  “Problem  of  Re-  Vincent  Lopez,  New  York  Jour- 
entry.’*  nal  American;  Stanley  A.  Olson, 

The  winner  in  the  color  di-  Jamestown  Post-Joumal. 
vision  was  Wayne  Bell,  Minne-  Feature  —  Merrill  D.  Mat- 
apolis  (Minn.)  Star,  for  “Plane  thews,  Buffalo  Evening  News; 

Crash  at  Night.”  Murray  Wayne,  Poughkeepsie 

Other  winners  in  the  three  New  Yorker. 
categories:  Sports  —  Sidney  L.  Brown, 

Spot  news — Bill  Seaman,  Schenectady  Gazette;  and  Em- 
Minneapolis  Star;  LeRoy  An-  est  Sisto. 

derson,  Kenosha  Evening  News;  Sequence  —  Frank  Hurley, 

G.  I.  Jacobson,  Piqua  (Ohio)  ^ew  York  News. 

Call.  • 

Sports  —  Chester  Gabrysiak,  Surprised  Subject 
Chicago  Tribune. 

Feature— L.  J.  Bacon,  Law-  The  president  of  the  Ameri- 
rence  (Kas.)  Journal -World;  ®ar  Association  didn’t 

Fred  Wulfekuhler,  Hutchinson  ^^ow  about  it  until  it  was  all 
(Kas.)  News.  over,  but  while  he  was  being  in- 

Picture  series— Earl  Seubert,  terviewed  by  a  reporter  he  was 
Minneapolis  Tribune;  Lowell  ^^so  having  his  picture  taken. 

Georgia,  Green  Bay  (Wis.)  Jack  Cowie,  CoZum5us  ( Ohio) 

Press-Gazette ;  Cal  Olson,  Fargo  Ttispatch,  did  the  reporting  and 
(N.  Dak.)  Forum.  the  photography.  His  subject. 


the  Southwest  Journalism  not  publish  it — not  even  to  wani 
Forum  Oct.  17  at  Southern  potential  victims  away  from 
Methodist  University.  him. 

Plaques  citing  their  achieve-  Why?  Here  is  how  one  of  the 
ments  were  presented  to  Bob  newspapers  now  attacking  an 
Considine  of  Hearst  Headline  outmoded  provision  of  British 
Service  “for  reporting  of  all  justice,  explains  the  odd  situa- 
things  American  with  rare  tion: 

lucidity,  drama  and  talent;”  «a  killer  who  may  at  any 
Harry  McCIormick,  Dallas  Morn-  time  strike  down  a  woman  is 
ing  News,  for  Ws  account  of  a  walking  the  streets  this  mom- 
surgical  operation  on  a  hypno-  jng  because  of  the  dilemma  of 
tized  patient;  Walter  Allen  Scotland  Yard,”  the  London 
(Bill)  Glines,  Dallas  Morning  Daily  Sketch  said. 

News,  for  a  series  on  fire  «Up  at  the  yard  they  have 
deaths;  Frank  H.  King,  general  pictures  of  the  man.  They  know 
executive  of  the  Associated  his  name.  They  would  like  to 
Press,  “for  41  years  of  distin-  find  him.  They  would  like  to 
guished  service  in  helping  to  warn  every  woman  in  the  land 
raise  the  standards  and  quality  against  him. 
of  journalism;”  Allen  Merriam,  “Then  why  don’t  they  give  out 
editor-in-chief  emeritus  of  the  his  picture  to  the  newspapers? 
Dallas  Times  Herald, -lor  more  ..^he  case  against  him  depends 
than  50  years  of  dirtin^ished  „„  ^eing  identified  by  wit- 
service  to  the  profession  of  nesses.  If  pictures  of  him  appear 
newspapenng,”  and  Paul  Rosen- 

field,  Dallas  Times  Herald,  “for  proceedings,  the  killer  could 
versatile  re^rting  of  the  lighter  fairly 

side  of  life.  v,aH  been 


photography 

Coverage  of  Pope’s 
Death  Not  Easy 

By  James  L.  Collings 

Two  photographers  who  cov-  pictures  of  the  funeral.  At  any 
errf  the  death  of  Pope  Pius  XII  rate,  the  arrangements  were 
apee  on  one  thing:  The  going  terrible.  I  couldn’t  believe  that 
was  rough.  the  head  police  official  had  so 

They  were  Ed  Wergeles,  chief  little  to  do  at  such  a  great  mo- 
of  photography  and  cover  direc-  ment  in  Catholic  Church  his- 
tor,  Newsweek,  and  Joe  Costa,  tory  that  he  personally  had  to 
NPPA  board  chairman,  New  take  us  in  for  five  minutes  of 


York  Sunday  Mirror. 

‘T  Just  happened  to  be  in 


shooting. 

“Generally  speaking,  I  under- 


the  vicinity  when  the  Pope  stand  that  photo  coverage  of 


died,”  Joe  said.  Ed  wras  in  Brus¬ 
sels  when  it  happened.  His  of¬ 
fice  wired  him  to  get  to  Vatican 
City  immediately. 


the  Vatican  is  a  tough  proposi¬ 
tion.” 

Ed  was  one  of  the  photogra¬ 
phers  who  got  pictures  of  the 


Neither  found  police  and  offi-  Pope’s  body  being  lowered  into 
dais  w’aiting  them  with  open  the  crypts  beneath  the  basilica 
arms.  Joe  couldn’t  get  by  the  of  St.  Peter.  He  got  them  b  ' 
guards  at  first.  Even  his  mod-  hiding  his  Nikon  under  his  coat 
erate  ability  to  speak  Italian  and  his  camera  case  on  the  floor 
didn’t  help  much.  After  fruit-  (“there  were  so  many  people 
less  motion,  endless  conversa-  around  me  they  blocked  the  case 
tions  and  63  feet  of  red  tape,  from  view”), 
it  was  finally  decided  he  would  He  said  he  thought  that  his 
meet  the  head  police  official  who  difficulties  might  have  come 


would  take  care  of  him. 


from  the  fact  he  was  a  late- 


When  the  official  showed  up,  comer  and  therefore  didn’t  have 
he  told  Joe  and  three  other  written  permission  to  take  pic- 
photographers  they  could  go  in-  tures.  Joe  admitted  this  might 
side  for  five  minutes  of  picture  have  been  true  in  his  case,  too. 


taking  and  then  they  must  get  “Still,”  Ed  said,  “I  saw  two 
out  photographers  pushed  out  by 

Joe  was  at  a  definite  disad-  police.  It  was  pretty  rough.” 
vantage.  Besides  the  time  fac-  ^ 

tor,  he  was  a  tourist,  as  he  says, 

armed  only  with  a  Leica  and  Downtown  Week 
about  a  dozen  rolls  of  color  film,  w  rp™  c 
To  make  things  even  more  pleas-  heelions 

ant,  the  official  escorted  the  men 

to  a  platform  loaded  with  peo-  The  Sunday  Times-^ 


Downtown  Week 


Erie,  Pa. 

The  Sunday  Times-News  pub- 


pie.  They  were  some  60  feet  lished  a  three-part  magazine 


from  the  bier. 


section  Oct.  19  to  spearhead  the 


TWO  IN  A  ROW — William  Randolph  Hearst  Jr.,  aditor-in-chief  of 
Hearsf  Newspapers,  presents  the  "Chief  plaque  to  Seymour  Berkson, 
publisher,  and  Sam  H.  Day,  managing  editor,  of  the  New  York  Journal 
American  as  "Best-Written  Hearst  Newspaper"  for  the  second  year 


“My  exposures  averaged  six  community  role  in  National 
seconds,”  he  said.  “I  stalled  as  Downtown  Week  Oct.  19-25. 
much  as  possible.”  He  used  the  Clarence  Smith,  manager  of 
platform  rail  as  a  tripod  to  get  the  display  advertising  depart- 
nis  15-20  shots.  ment,  said  of  the  special  section : 

“Were  they  good  pictures,  “Ordinarily,  the  Graphic  runs 
Joe?”  ab'^ut  60  per  cent  advertising 

“They  were  all  right.  We’re  and  40  per  cent  news  content, 
using  one  shot  full  page  soon.”  But  this  time,  we  sold  enough 
(For  the  New  York  Sunday  ads  for  a  70-30  ratio.” 

Mirror,  of  which  he’s  chief  pho-  • 

tographer.) 

When  Joe  asked  the  official  Women’s  Editor 
if  he  would  be  allowed  to  cover  Albany,  N.  Y. 

the  funeral’  the  man  threw  his  Mrs.  Alfred  I.  Sc’hinipf’, 
s  up  m  typical  Italian  ex-  writing  under  the  name  of  Eve 


‘Jimmie’  Craven, 

Music  Critic,  Dead 

Philadelphia 

Henry  T.  “Jimmie”  Craven, 
veteran  music  critic,  died  Oct. 
13  at  Pennsylvania  Hospital 
here. 

Mr.  Craven  first  attended  the 
opera  in  Munich  when  taken 
abroad  at  the  age  of  11  by  his 
father,  a  bank  executive. 

He  attended  one  year  at  the 
University  of  Pennsylvania  Law 
School,  but  expressed  disinterest 
in  law  and  chose  newspaper 
work  as  his  career. 

His  first  job  was  on  the  Phila¬ 
delphia  Record.  Following  that 
he  seiwed  as  reporter,  rewrite- 
man,  columnist,  editorial  writer 
and  music  critic  on  the  staffs 
of  other  newspapers  here. 


Convention  Guide 
Feature  on  Tuesday 

Chicago 

Plans  for  publication  of  a 
weekly  convention  facilities  di¬ 
rectory  were  announced  this 
week  by  the  Chicago  Tribune. 
Beginning  Nov.  18,  the  feature 
will  appear  on  the  business 
pages  every  Tuesday,  according 
to  Arthur  B.  Olsen,  classified 
display  advertising  manager. 

The  directory  will  consist  of 
advertisements  from  hotels, 
travel  agents,  and  others  who 
have  services  and  facilities  to 
offer  Chicago  area  executives 
who  are  deciding  where  their 
companies  or  organizations 
should  hold  sales  meetings,  busi¬ 
ness  conventions,  trade  shows 
and  other  group  activities. 


pression  and  said  no,  that  only  Brown,  has  been  named  women’s 
1  would  have  the  honor.  editor  of  the  Albany  Times- 
l^or  the  benefit  of  the  un- 


Union,  Hearst  daily.  She  had 


•  ...  .  _  -  — w  AAOVA 

1  lated,  Mr.  G.  Felici  runs  the  been  society  editor  of  the  New 
p  ot^^aphic  interests  in  Vati-  York  Journal  American,  leaving 
n  City.  Mr.  Felici  is  the  man  in  1945  to  join  her  husb^d,  who 
j  eal  with,  to  get  permission  is  treasurer  of  Celotex  Corpora- 

tion,  in  Chicago,  but  soon  became 
But,”  Joe  said,  “as  it  turned  society  editor  of  the  Chicago 
out,  others  besides  Felici  made  Herald- Ameriearu 
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JOB  OFFERS 

FROM  THESE  FEW  WORDS  ! ! ! 


EXPERIENCED  general  assign¬ 
ment  and  sports  makeup  and  copy 
desk.  College.  Available  immediately. 
Box  4117,  Editor  &  Publisher. 


We  picked  this  ad  at  random  from  current  E&P  Classified 
ads  and  thought  we'd  pass  the  results  on  to  you  .  .  . 

A  THOUGHT  THOUGH  .  .  . 

The  Advertiser,  Box  4117,  was  wise  enough  to  schedule 
the  ad  for  THREE  insertions,  taking  advantage  of  the 
lower  rate  and  the  value  of 


CONSIST 


N  C  Y  . 


Kansas  Dailies  Join 
In  Straw  Vote  Service 


By  John  McCormally 

Associate  Editor,  Hutchinson  (Kas.)  News 


As  political  tempo  rises  to¬ 
ward  November  4,  the  time 
comes  again  for  political  predic¬ 
tions  in  the  nation’s  newspapers. 

Two  Kansas  newspapers  are 
joining  forces  to  take  most  of 
the  guesswork  out  of  election 
predicting  in  their  areas.  They 
are  the  Hutchinson  News  (circ. 
54,000)  and  the  Salina  Journal 
(circ.  28,000),  both  members  of 
the  John  P.  Harris  group.  They 
will  conduct  man-in-the-street 
polls  in  the  59  counties  of  the 
Fifth  and  Sixth  Congressional 
districts  of  Kansas.  Voters  will 
be  asked  to  mark  on  straw  bal¬ 
lots  their  preference  for  gover¬ 
nor  and  congressman,  and  to 
vote  on  three  constitutional 
amendments  including  the  con¬ 
troversial  “right-to-work”  pro¬ 
posal. 

Geographically,  the  area  of 
50,000  square  miles  is  larger 
than  the  state  of  New  York.  It 
has  a  little  more  than  half  a 
million  people. 

In  a  Week’s  Time 

The  33  Southwest  Kansas 
counties  of  the  Fifth  District 
comprise  most  of  the  Hutchin¬ 
son  News  circulation  territory. 
The  26  Northwest  Kansas  coun¬ 
ties  are  in  the  Salina  Journal 
territory.  Two  staff  members 
from  each  paper  will  poll  their 
respective  areas,  covering  them 
in  a  week’s  time.  The  poll  will 
be  taken  in  the  county  seat 
town  of  each  county. 

I  will  accompany  one  polling 
team,  and  will  supervise  the 
combined  project.  The  news¬ 
papers  will  exchange  vote  totals 
each  day.  Each  paper  will  lead 
its  own  daily  stories  with  the 
results  from  its  district,  bring¬ 
ing  in  the  figures  from  the 
neighboring  district  to  give 
readers  a  picture  of  voter  reac¬ 
tion  in  the  whole  of  Western 
Kansas. 

The  Hutchinson  News  has 
been  conducting  straw  votes  in 
its  area  for  more  than  20  years. 
It  attracted  attention — and  ini¬ 
tial  disbelief — when  it  indicated 
before  election  in  1936  that  Alf 
Landon  wouldn’t  even  carry 
Kansas.  In  the  past  eight  years 
that  I  have  been  in  charge  of 
the  poll,  we  have  experimented 
with  various  approaches,  at¬ 
tempted  to  get  as  scientific  as 
possible  control  over  the  voting. 
The  results  have  been  amaz¬ 
ingly  accurate.  In  the  1956 


primary  and  general  elections 
our  margin  of  error  averaged 
out  at  2  percent.  Where,  oc¬ 
casionally,  we’ve  missed,  we’ve 
been  able  to  figure  out  why. 

It’s  Expected 

We  have  two  reasons  for  hav¬ 
ing  let  a  straw  vote  experiment 
grow  into  a  tradition.  First  is 
public  service.  Readers  expect 
their  new’spapers  to  carry  the 
weather  forecast  and  to  specu¬ 
late  on  Oklahoma’s  football  fu¬ 
ture.  They  expect  their  paper — 
and  newsmen  individually  —  to 
comment  ahead  of  time  on  the 
outcome  of  elections.  From  La¬ 
bor  Day  on,  no  political  reporter 
can  sit  down  for  a  cup  of  coffee 
without  his  neighbor  asking: 
“Who’s  going  to  win?” 

We  all  know  what  has  hap¬ 
pened  to  us  when  we  have  tried 
to  answ'er  the  question  by  in- 
tendewing  one  another  or  read¬ 
ing  the  party  chairman’s  hand¬ 
outs.  There  is  no  substitute  for 
finding  out  from  the  voters 
themselves — asking  the  people 
directly.  Coupons  clipped  from 
the  paper  and  mailed  in,  post 
card  ballots,  telephone  checks 
with  country  editors  and  pre¬ 
cinct  committeemen  can’t  be  re¬ 
lied  on. 

We  feel  we  owe  it  to  our 
readers  to  tell  them  how  the 
political  wdnds  are  blowing.  To 
do  that  we  have  to  go  to  the 
readers  themselves. 

Accurate  Forecast 

Our  second  reason  is  the 
frank  admission  that  any  public 
service  has  its  promotional 
value.  In  the  past  few  years 
the  Hutchinson  News  straw  vote 
has  become  news.  The  wire 
services  now  carry  daily  reports 
on  our  poll.  Even  our  radio 
station  competitors  are  credit¬ 
ing  us  with  the  information. 
Political  writers  of  the  bigger 
papers  quote  us  in  their  own 
election  prediction  stories.  Can¬ 
didates  watch  us  closely.  The 
winners  in  the  poll  invariably 
comment  on  our  wisdom,  honor, 
reliability  and  sense  of  public 
good.  The  losers  usually  de¬ 
nounce  us  publicly  as  charlatans, 
ballot  box  staffers  and  meddlers 
in  the  sacred  election  processes. 

We  can’t  always  say  who  is 
going  to  carry  Kansas.  We 
don’t  try  to.  But  we  do  think 
we’ve  found  a  way  to  predict 


accurately  who  will  carry  the 
Fifth  Congressional  District. 
From  that,  much  can  be  told 
about  the  state.  For  example, 
if  a  Democrat  is  doing  well  in 
the  rural.  Republican  West, 
when  he  is  sure  to  be  doing 
better  in  the  populous,  indus¬ 
trialized  East,  it’s  a  pretty  good 
bet  he’s  going  to  win. 

Political  Pulse 

This  year,  with  the  Salina 
Journal  joining  in  the  poll,  we’ll 
be  able  to  feel  the  political  pulse 
of  all  Western  Kansas. 

And  it’s  an  exciting  pulse 
this  year.  Gov.  George  Docking 
is  conceded  a  better  chance  than 
any  Democrat  in  history  to  win 
a  second  term.  But  the  recently 
demoralized  Republican  party  is 
threatening  a  dramatic  come¬ 
back  with  its  candidate,  Clyde 
M.  Reed  Jr.,  publisher  of  the 
F^arsotis  Sun. 

In  the  Fifth  District,  Rep.  J. 
Floyd  Breeding,  first  Democra¬ 
tic  congressman  in  30  years,  is 
fighting  desperately  for  re-elec¬ 
tion  against  Clifford  Hope  Jr., 
son  of  the  former  Republican 
congressman.  In  the  Sixth  Dis¬ 
trict,  veteran  conservative  con¬ 
gressman  Wint  Smith  is  facing 
the  fight  of  his  life  against  a 
colorful  Democratic  farmer 
named  Elmo  Mahoney. 

Ballots  Preferred 

We  want  to  know  how  it  is 
going.  So  we’re  going  out  to 
see.  The  straw  vote  is  a  back¬ 
breaking,  bunion-raising  job. 
The  area  we  have  to  cover  calls 
for  furious  driving,  fast  walking 
and  throat-rasping  repetition  of 
the  expression:  “Will  you  please 
mark  a  ballot  in  the  Hutchinson 
News  (or  Salina  Journal)  straw 
vote?” 

Hutchinson  News  pollsters 
will  drive  1,300  miles  and  get 
3,200  ballots  marked  in  the 
week;  the  Salina  Journal  team 
will  cover  900  miles,  get  2,400 
ballots.  The  ballot  total  cor¬ 
responds  to  one  percent  of  the 
population.  The  project  amounts 
to  a  mass  intendew.  By  doing 
it  with  ballots  instead  of  the 
normal  interview  method  we 
have  a  permanent  record  of  the 
results;  and  we  encourage  re¬ 
sponse  by  maintaining  the  secre¬ 
tiveness  of  the  vote. 

Ballots  are  allotted  to  the 
counties  on  a  population  basis. 
Some  counties  in  the  far  west 
are  so  small  in  population  and 
so  big  in  area  that  we  average 
more  than  a  mile  of  driving  per 
vote.  Essentially  it  is  a  town 
vote  since  time  won’t  permit 
stopping  at  individual  farm 
houses.  We  get  a  representation 
of  whatever  farmers  happen  to 
be  in  town — which  in  this  day 
of  wheat  country  mechanization 


No  Poll  This  Year: 
^Business  Reasons* 

The  New  York  News  wffl 
not  conduct  a  straw  vote  p«|] 
on  the  gubernatorial  electioi 
this  year  “for  strictly  businn 
reasons.” 

In  an  editorial,  the  Nett 
said  that  ”...  a  poll  costs  i 
lot  of  money,  and  uses  a  bt 
of  valuable  space  in  papers, 
and  we  have  a  hunch  that  fet 
people  besides  profession! 
politicians  take  much  interest 
in  the  report.” 
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itendew.  By  doing  ^be  voice  of  the  reader  ^ 
ots  instead  of  the  ®tops  his  work,  grabs  a  ballot 
rview  method  we  says: 

anent  record  of  the  “I’ve  been  wondering  wto 
we  encourage  re-  you  fellows  would  get  here." 

lintaining  the  secre-  „  -i  n  i_i 

;he  vote  Problem 

re  allotted  to  the  One  of  our  worst  troubles  has 
a  population  basis,  been  retrieving  the  pencils  « 
es  in  the  far  west  band  to  voters  to  mark  their 
[  in  population  and  ballots.  There’s  a  fascina^ 
ea  that  we  average  American  reflex  or  dropping  int® 
mile  of  driving  per  your  purse  or  sticking  into  yo® 
tially  it  is  a  town  shirt  pocket  any  pencil  you  gel 
time  won’t  permit  your  hands  on. 

:  individual  farm  We’ve  solved  the  problem:  We 
get  a  representation  start  out  now  with  3,200  pencils- 
farmers  happen  to  each  lettered  with  a  Hutchins**  ; 
-which  in  this  day  News  promotion  message.  They 
intry  mechanization  can  have  ’em. 
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Radio -TV  Newsmen 
Prod  Themselves 


Chicago 

Members  of  Radio-TV  News 
Directors  Association  did  con¬ 
siderable  soul-searching  at  their 
13th  annual  convention  here  this 
week. 

It  began  with  Edward  R.  Mur- 
row’s  predictions  that  tele¬ 
vision’s  days  as  a  news  medium 
were  numbered  unless  some¬ 
thing  is  done  about  it,  Jim  Bor- 
mann  of  WCCO,  Minneapolis, 
took  a  whack  at  radio’s  beat 
generation  that  gives  more  time 
to  juke  box  music  than  to  news. 

Hit  Wire  Sen-ices 

RTNDA  members  went  on 
record  deploring  the  tendency 
of  the  wire  services  to  “lower 
the  standards  of  the  daily  file 
to  meet  the  demands  of  the  ‘rip 
and  read’  stations,  and,  thus, 
to  the  detriment  of  broadcasters 
striving  to  maintain  the  highest 
standards  of  electronic  journal¬ 
ism.” 

Prof.  Baskett  Moose,  Medill 
School  of  Journalism,  said  radio 
and  television  are  doing  a  rela¬ 
tively  poor  job  of  covering  local 
news.  He  made  his  comment  as 
a  preface  to  presenting  the  1958 
RTNDA  Award  winning  entries, 
“^ere  were  too  many  fires,  ac¬ 
cidents  and  crime  stories,”  he 
said,  “with  little  or  no  coverage 
of  local  governments  in  depth.” 

3  Award  Winners 

Thrw  top  awards  went  to  the 
following  stations: 

For  Outstanding  Television 
News  Operation:  WKY-TV, 
Oklahoma  City,  Okla.,  Bob 
Gamble,  news  director;  Norman 
P.  Bagwell,  manager. 

For  Outstanding  News  Story 
w  Information  Series  Televised : 

.  Miami,  Fla.,  Ralph  Ren- 
'ck,  vicepresident  in  charge  of 
a®W8;  Lee  Ruwitch,  manager. 

For  Outstanding  News  Story 
or  Informational  Series  Broad- 
^t:  WTOP,  Washington,  D.  C., 
toward  F.  Ryan,  news  director; 

I  I  tloyd  W.  Dennis,  Jr.,  manager. 
iWoohj!  ^  ^  *'®P  award  was  not  made 
nciU  we  Outstanding  Radio  News 

irk  hS  1958.  Only  once 

srinatinf  association  failed 

ping  into  ^  winner  in  this  cate- 
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you  got  ,  Many  stations  have  chick- 
|*ned-out  on  their  responsibility 
jlem:  I  P^'a^ide  honest,  enterprising 
D  pencils.  ,^ews  coverage  for  their  listen- 
atchinson  trs,”  said  Mr.  Bormann.  “Some 
ge.  apologize  for  what  news 
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their  listeners  that  they  are 
never  more  than  minutes  away 
from  music.” 

Mr.  Bormann  said  the  public 
will  support  mature  and  respon¬ 
sible  news  reporting. 

Radio- TV  Editorials 

Radio  and  television  editorial¬ 
izing  came  in  for  discussion  at 
one  workshop  session  at  which 
Ralph  Renick,  WTVJ,  Miami, 
Fla.,  said  he  felt  that  editorial¬ 
izing  is  a  “natural”  function  of 
the  broadcast  news  operation. 
He  said  that  editorializing 
should  not  be  an  exclusive  func¬ 
tion  of  newspapers. 

“The  gap  created  by  the  mer¬ 
gers  of  newspapers  should  be 
filled  by  TV  ^itorials,”  he  de¬ 
clared.  He  stressed  the  impor¬ 
tance  of  authenticating  all  in¬ 
formation,  relying  on  profes¬ 
sional  newsmen  to  provide  the 
proper  background  for  daily  TV 
editorials. 

Director’s  Function 

Ideally,  he  said,  the  editorial¬ 
izing  should  be  the  function  of 
the  news  director.  He  men¬ 
tioned  that  Tampa  and  New  Or¬ 
leans  stations  have  recently 
adopted  such  a  policy.  He  favors 
regularly  scheduled  editorials 
rather  than  now-and-then  edi¬ 
torializing. 

James  Byron,  news  director, 
WBAP  and  TV,  Fort  Worth, 
Tex.,  explained  how  he  has  been 
doing  a  weekly  radio  editorial 
for  15  years.  It  is  aired  on  Sun¬ 
day  afternoon  and  is  billed  as 
a  “news  analysis.” 

Robert  D.  Swezey,  executive 
vicepresident  WDSU,  New  Or¬ 
leans,  accepted  the  Paul  White 
Memorial  Award  for  his  work 
in  connection  with  the  industry’s 
fight  for  freedom  of  information 
relating  to  the  American  Bar 
Association’s  Canon  35. 

An  editorial  progyram,  he  said, 
should  be  attempted  only  in  cir¬ 
cumstances  where  it  can  be  rea¬ 
sonably  calculated  to  render  a 
genuine  public  service.  Owner¬ 
ship  and  management  capable 
of  undertaking  such  a  program 
should  not  avoid  doing  so  be¬ 
cause  of  considerations  of  cost, 
convenience,  and  the  public  re¬ 
lations  problems  which  are 
necessarily  involved. 

Ralph  Renick,  WTVJ,  Miami, 
Fla.,  was  elected  president  of 
RTNDA,  succeeding  Jack  Krue¬ 
ger,  WTMJ  and  TV,  Milwaukee, 
Wis. 
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APPRECIATED— Walter  C.  Crigh- 
ton,  New  London  (Conn.)  Day, 
longtime  secretary-treasurer  of  the 
New  England  Newspaper  Me¬ 
chanical  Conference,  receives  a 
plaque  from  John  P.  Sorensen, 
New  Bedford  (Mass.)  Standard 
Times,  at  Boston  meeting. 


Space  Age  Lures 
Earthbound  Radio 

When  manned  earth  satellites 
become  reality.  Press  Wireless, 
Inc.,  wants  to  hear  about  it, 
first-hand.  That  is,  if  the  Fed¬ 
eral  Communications  Commis¬ 
sion  is  willing. 

In  a  letter  filed  with  the  FCC, 
PREWI  asked  for  confirmation 
that  its  present  licenses  enable 
it  to  communicate  with  space 
units  and  points  on  other 
planets. 

PREWI  Vicepresident  D.  K. 
de  Neuf  said  the  company 
wished  “to  provide  an  informa¬ 
tional  communications  service 
with  such  manned  satellites, 
space  platforms  or  space  ex¬ 
peditions  in  order  to  fulfill  its 
obligations  ...  to  the  public  in 
general,  the  press  and  broadcast 
mediums.” 


Centennial  Task 

Bow'IE,  Tex. 

The  Bowie  News  issued  a 
a  Montague  County  Centennial 
Edition  which  included  92  pages 
recently.  Harlow  Tibbetts, 
former  owner,  had  completed 
most  of  the  work  on  the  edition 
before  selling  the  paper  to 
Emerson  Lynn  in  July.  Mr. 
Tibbetts,  however,  stayed  on 
and  helped  with  the  edition 
until  it  was  off  the  press. 


Sure  of  Support 

Lewisburg,  Tenn. 

Former  Governor  Jim  Nance 
McCord,  publisher  of  the 
Marshall  Gazette,  a  weekly,  is 
an  independent  candidate  for 
Governor.  He  said  he  knew  of 
one  newspaper  that  would  be 
for  him — his  own. 


Color  Process 
Talks  Feature 
Mech.  Parley 

Boston 

How  to  run  color  and  what 
newspapers  contemplating  going 
into  color'  need  to  know  domi¬ 
nated  sessions  at  the  20th  an¬ 
nual  New  England  Newspaper 
Mechanical  Conference  here  last 
weekend.  More  than  650  at¬ 
tended  the  eight  clinics  and  the 
Sunday  night  dinner. 

The  photo  engraving  clinic 
was  devoted  almost  entirely  to 
ROP  color.  William  Bettesley 
of  Eastman  Kodak  Co.  spoke 
on  “System  of  ROP  Color  Mask¬ 
ing,”  showed  slides  and  ex¬ 
plained  problems.  J.  A.  V. 
Hyatt,  vicepresident  and  gen¬ 
eral  manager,  Fairchild  Gen¬ 
eral  Equipment  Co.,  detailed 
the  development  of  a  Fairchild 
color  scanner,  but  said  it  was 
not  yet  ready  for  marketing. 
He  predicted  that  it  would  be 
of  great  help  to  smaller  news¬ 
papers,  in  the  making  of  color 
plates. 

Francis  Downey,  Holyoke 
(Mass.)  Transcript  Telegram, 
was  elected  president  of  the 
conference;  George  F.  Luft, 
New  Haven  (Conn.)  Register, 
vicepresident. 

Walter  C.  Crighton,  New  Lon¬ 
don  (Ckmn.)  Day,  re-elected  to 
his  21st  term  as  secretary-treas¬ 
urer,  was  gdven  a  plaque  of 
appreciation. 

Featured  speaker  at  the  din¬ 
ner  was  John  Gould,  publisher 
of  the  Lisbon  (Me.)  Enterprise, 
columnist  and  humorist.  Basil 
Brewer,  publisher  of  the  New 
Bedford  (Mass.)  Standard- 
Times,  paid  tribute  to  the  me¬ 
chanical  men  for  “devotion  to 
the  serious  business  of  the  con¬ 
ference.” 

• 

Jim  Reid  Named 
M  E  in  Manitoba 

Brandon,  Man. 

Retirement  of  H.  L.  (Krug) 
Crawford  as  managing  editor 
of  the  Brandon  Sun  is  an¬ 
nounced  by  E.  C.  Whitehead, 
publisher  of  the  Sun.  Mr.  Craw¬ 
ford,  a  member  of  the  Sun 
staff  since  1919,  will  remain  as 
an  associate  editor. 

Mr.  Whitehead  announced  the 
appointment  of  James  E.  (Jim) 
Reid  as  managing  editor.  Mr. 
Reid  joined  the  Sun  in  194fi, 
was  appointed  sports  editor  the 
following  year  and  news  editor 
two  years  ago. 

Lindsay  Chrysler,  formerly  of 
Winnipeg  and  Saskatoon,  is 
appointed  news  editor. 
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Editorial  Writers 

{Continued  from  page  10) 


“I  find  the  language  a  little 
stilted  and  the  editorials  are  too 
long,”  complained  Mr.  Klein. 
“There  is  a  one-third-page 
article  with  picture  about  the 
return  of  sardines  to  cannery 
row  in  Monterrey,  Calif.  Now, 
I  was  in  Monterrey  three  weeks 
ago  and  I  swear  to  you  there 
was  not  as  much  excitement 
there  about  the  return  of  sar¬ 
dines  as  in  Milwaukee. 

“How  do  you  grant  so  much 
space  for  a  far-off,  off-beat 
story  like  that?”  he  asked.  “I’m 
allowed  only  one-half  column 
for  my  daily  stint  and  when  I 
see  things  like  this  with  great 
wasted  space,  I  wonder  what 
goes  on.  More  discrimination 
ought  to  be  used  in  granting 
space.” 

City  Rehubilitation 

The  general  theme  for  this 
12th  annual  meeting  of  the 
National  Conference  of  Editor¬ 
ial  Writers  was  “Rehabilitation 
of  a  City.” 

The  rebuilding  and  restora¬ 
tion  of  large  sections  of  Phila¬ 
delphia  were  described  in  ad¬ 
dresses  by  many  city  officials 
and  civic  leaders,  including 
Mayor  Richardson  Dilworth, 
James  M.  Symes,  president  of 
the  Pennsylvania  Railroad; 
William  H.  Wilcox,  executive 
director  of  the  Greater  Phila¬ 
delphia  Movement;  Edmund  N. 
Bacon,  executive  director  of  the 
Philadelphia  Planning  Commis¬ 
sion,  and  many  others.  Paul 
Trescott,  Philadelphia  Bulletin, 


served  as  moderator  at  one  of 
these  panels. 

The  National  Conference  fre¬ 
quently  broke  up  into  a  dozen 
small  groups  for  individual 
critiques  with  Creed  Black, 
Nashville  (Tenn.)  Tennessean, 
in  charge  of  these  sessions. 

Editorial  writers,  in  some  of 
these  small  sessions,  agreed 
editorials  must  be  written 
clearer  than  news  stories,  that 
the  writers  must  know  all  about 
their  subjects,  that  missing 
pieces  in  the  news  should  be 
filled  in,  that  editorial  pages 
should  be  enlivened  with  humor. 
Although  editorials  are  anony¬ 
mous,  some  writers  felt  the 
writer’s  personality  should  be 
reflected  in  them  and  a  definite 
style  should  be  develoiped  so  the 
reader  recognized  the  writer 
without  a  byline. 

“An  editorial  should  follow 
the  techniques  of  an  attorney, 
stating  the  fundamental  pre¬ 
mise,  providing  a  summation  and 
plea  to  the  jury  of  readers,” 
remarked  one  editorial  writer. 

Another  found  that  trying  to 
assemble  the  several  attitudes 
and  ideas  expressed  by  pub¬ 
lishers  and  editors  in  an  edi¬ 
torial  conference  into  an  editor¬ 
ial  makes  the  writer’s  task  not 
unlike  that  of  a  watchmaker 
putting  parts  together.  The 
need  for  the  writer  to  contribute 
to  policy  as  well  as  do  the 
writing  was  stressed. 

“Take  the  stuff  and  add 
ci'aftsmanship  to  entertain  and 
instruct  the  reader,”  advised 
one  writer.  “One  important  ele¬ 
ment  is  to  be  interested  yourself 
so  you  can  then  interest  others. 
Too  many  quotations  are  used 
just  to  fill  space.  It’s  a  daily 
challenge  to  take  the  material 
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and  mold  it  like  a  sculptor. 
News  treatment  sometimes  lacks 
clarity  and  the  editorial  writer 
should  add  it.” 

One  writer  suggested  that 
where  time  allows  that  editorials 
be  rewritten  in  order  to  sub¬ 
stitute  “60c  words  for  $5  words.” 

Some  writers  reported  that 
current  subjects  of  the  day 
always  are  worked  to  death  by 
syndicated  columnists.  Others 
warned  that  time  should  be 
found  to  check  doubtful  state¬ 
ments  made  in  syndicated 
columns. 

Many  editorial  writers  find 
they  have  little  time  for  needed 
original  research  and  reported 
a  need  for  a  larger  editorial 
writing  staff. 

“Theoretically,  we  can  write 
what  we  think  as  long  as  we  do 
not  embarrass  the  newspaper,” 
said  one  conference  member. 
“But  a  handicap  is  the  boss’s 
connections — his  friends  at  the 
country  club  and  the  owners  of 
department  stores.  The  pub¬ 
lisher  is  likely  to  take  David 
Lawrence’s  column  as  gospel 
and  want  his  editorials  to  con¬ 
form.” 

Stuffiness  Is  Sin 

“Stuffiness  is  the  greatest  sin 
of  the  editorial  page,”  remarked 
another. 

One  writer  explained  that  his 
morning  and  evening  paper 
editors  exchange  editorial  proofs 
for  reading  before  publication, 
thus  catching  each  other’s 
errors. 

The  National  Conference  of 
Editorial  Writers  now  has  320 
members.  Of  the  more  than  100 
attending  the  1958  meeting,  10 
were  new  members.  The  only 
woman  member  in  attendance 
was  Molly  Clowes  Walsh, 
Louisville  (Ky.)  Courier-Jour¬ 
nal. 

Carl  Andrews,  Roanoke  (Va.) 
World  News,  vicechairman  this 
year,  was  elected  as  chairman 
of  the  Conference  for  the  coming 
year  to  succeed  Robert  E. 
Kennedy,  Chicago  (Ill.)  Sun- 
Times,  who  presid^  at  the 
1958  Conference. 

Other  officers  names  were: 
Robert  S.  Bates,  Meadville  (Pa.) 
Tribune,  vicechairman;  Lauren 
K.  Soth,  Des  Moines  (Iowa) 
Register  and  Tribune,  secretary; 
Creed  Black,  Nashville  (Tenn.) 
Tennessean,  treasurer. 

• 

Aviation  Awards 

Toronto 

Norman  Phillips,  editorial 
writer  of  the  Toronto  Daily 
Star,  won  first  prize  of  $100 
and  bronze  plaque  for  editorial 
writing  on  Canadian  air  trans¬ 
portation  in  the  Canadian  Avia¬ 
tion  Writing  Awards.  James 
Homick,  Toronto  Globe  &  Mail 
reporter,  won  four  prizes. 

EDITOR  8C  PUl 


Missile  Talk 
On  Program 
For  APME 

The  Associated  Press  Man¬ 
aging  Editors  Association  will 
be  given  a  report  on  America’s 
progress  in  the  conquest  d 
space  when  it  meets  Nov.  12-15 
at  French  Lick,  Ind.,  for  it8  25tli 
anniversary  convention. 

Michael  J.  Ogden,  managing 
editor  of  the  Providence  (R.  L) 
Joumal-BuUetin  and  APME 
vicepresident,  has  annovinced 
that  Maj.  Gen.  Donald  N.  Yates, 
commanding  general  of  the  Air 
Force  Missile  Test  Center  at 
Cape  Canaveral,  will  give  a  first¬ 
hand  account  of  the  missile  pro¬ 
gram  on  Thursday,  Nov.  13. 

A  special  luncheon  markmg 
the  anniversary  is  on  the  pro¬ 
gram  for  opening  day.  George 
W.  Healy  Jr.  of  the  Nn 
Orleans  (La.)  Times-Pieaym 
will  preside.  Honor  guests  wil 
include  several  of  the  founding 
members. 

Fifty-seven  newspapers  and 
six  radio  stations  will  be 
awarded  APME  citations  for 
their  cooperation  in  covering 
major  stories  of  1958. 

Also  on  the  four-day  prograi 
will  be: 

A  review  of  newspapering  in 
the  past  25  years  by  Vincent  S, 
Jones,  executive  editor  of  the 
Gannett  Newspapers. 

A  report  on  newspaper  ted- 
nical  progress  by  Everest  P 
Derthick,  managing  editor  of 
the  Cleveland  (Ohio)  Pfw 
Dealer. 

A  look  into  the  future  of 
newspaper  reporting  by  Sam 
Ragan,  managing  editor  of  the 
Raleigh  (N.  C.)  News  o«i 
Observer. 

Gordon  Hanna,  managing 
editor  of  the  Memphis  (Tenn.) 
Commercial  Appeal,  ivill  preside 
over  a  panel  discussion  on  for 
eign  news.  Participants  vil 
include  Ed  Stone  of  the  Seottif 
(Wash.)  Post-1  ntelligentit 
Norman  Isaacs  of  the  Louisvik 
(Ky.)  Times,  Talbot  Patrick  of 
the  Rock  Hill  (S.  C.) 
and  Reiman  Morin  and  Willi>® 
L.  Ryan  of  AP. 

Sam  Lubell,  political  analy* 
will  address  the  convention  on 
political  opinion  reporting. 

Also  on  the  convention  pnO' 
gram  will  be  talks  by  Ben  Re** 
of  the  American  Press  Institute 
Louis  Lyons  of  the  Niew*! 
Foundation  and  Jack  Patters® 
circulation  manager  of  tw 
Washington  (D.  C.)  Posf  * 
Times-Herald. 

Victor  Borge  will  headlio'^ 
the  entertainment  program-  I 
3LISHER  for  October  25,  H 
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Inland  Meeting 

{Continued  from  page  9) 


COST-MINDED  PANEL  at  Inland  meeting:  Left  to  right — F.  W,  Schaub, 

Lindsay-Schaub  Newspapers;  Eugene  McGuckin  Jr.,  Duluth  (Minn.)  TXT 

Herald  and  News-Tribune;  John  Notman,  Clinton  (Iowa)  Herald;  lieWSpapei* 

Peter  Macdonald,  Hutchinson  (Kas.)  News;  and  Dale  Stafford,  Green-  ^  , 

vilie  (Mich.)  News.  Lxecutives  in 
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papers  in  the  last  28  years,  but 
newspaper  daily  circulations 
have  jumped  from  39  million 
in  1929  to  almost  58  million  in 
1957. 

Economic  Facts 
“This  demonstrates  that  the 
loss  of  these  newspapers  has 
not  been  due  to  lack  of  reader- 
hip  interest,  but  rather  to  the 
hard  economic  facts  of  life,”  he 
said. 

“Certainly,”  he  said,  “the 
daily  newspaper  is  not  a  mono¬ 
poly,  faced  as  it  is  with  compe¬ 
tition  from  the  weekly  news¬ 
papers,  almost  10,000  of  them; 
the  weekly  news  magazines, 
radio,  television,  outdoor  adver¬ 
tising  and  a  host  of  other  com¬ 
petitors.” 

Ciiliivate  Young  Readers 
Mr.  Williams  urged  publishers 
to  give  more  attention  to  culti¬ 
vating  young  readers. 

Milton  Caniff,  creator  of 
“Steve  Canyon,”  illustrated  the 
importance  of  comics  as  a 
builder  of  sustained  interest 
through  the  inside  pages. 

At  a  two-hour  clinic  devoted 
to  ways  and  means  of  cutting 
costs,  yet  maintaining  better 
service  and  bigger  profits.  Dale 
Stafford,  Greenville  (Mich.) 
News,  urged  publishers  to  do 
•omething  about  the  inside  pages 
of  their  newspapers. 

“There  must  be  more  eye- 
appeal  on  the  inside  pages  so 
M  to  provide  more  impact  for 
our  advertisers,”  he  said.  “You 
o^n  do  this  by  more  attractive 
makeup  and  with  a  picture  on 
each  page.  It  doesn’t  take  money 
to  be  modem,  but  you  can’t  sell 
a  1920  editorial  product  in 
1958.” 

8-Point  Check  List 
Mr.  Stafford  suggested  ways 
to  cut  costs  in  the  editorial 


department.  He  mentioned: 

Are  you  spending  money  for 
a  feature  that  is  used  seldom  or 
never? 

Is  there  a  good  reason  for  all 
of  the  things  you  are  doing,  or 
are  they  being  done  simply  be¬ 
cause  of  tradition? 

Study  what  editorial  people 
are  doing  with  their  time.  Are 
you  getting  the  same  value 
received  from  editorial  people 
that  you  get  in  other  depart¬ 
ments? 

Need  Ad  Revenue 

Eugene  McGuckin  Jr.,  Duluth 
(Minn.)  Herald  and  News- 
Tribune,  discussed  the  import¬ 
ance  of  increasing  ad  revenue. 
He  said  the  median  Inland 
newspaper  of  10,000  circulation 
has  not  fared  as  well  in  na¬ 
tional  advertising  as  have  the 
papers  in  Media  Records’  52- 
city  report.  However,  smaller 
dailies  have  had  a  better  record, 
percentagewise,  in  retail. 

He  suggested  that  publishers 
examine  rate  structures  to  be 
sure  they  are  obtaining  the 
proper  revenue  for  volume  pub¬ 
lished. 

Production  Costs 

Peter  Macdonald,  Hutchinson 
(Kas.)  News,  discussed  how  to 
cut  costs  on  the  production  side. 
He  offered  check  lists  covering 
work  flow,  equipment,  deadlines, 
delivery  schedules,  etc. 

The  most  useful  common  de¬ 
nominator  in  analyzing  com¬ 
posing  room  efficiency,  he  said, 
would  appear  to  be  hours-per- 
page-produced.  Tt  reduces  com¬ 
parisons  to  one  question,’  he 
said:  “Is  the  average  printer 
in  my  plant  taking  more  or  less 
time  than  he  should  to  produce 
one  page?” 

“The  only  intangible  factor 
which  might  disturb  this  com¬ 
parison  is,  ‘How  many  make¬ 
over  pages  (or  columns)  or 
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overset  lines  are  produced  and 
not  counted  in  pages  printed?’  ” 

Harris  President 

John  P.  Harris,  Hutchinson 
(Kas.)  News  publisher,  was 
elected  president  of  Inland,  suc¬ 
ceeding  Robert  M.  White  II, 
co-editor  and  co-publisher,  Mexi¬ 
co  (Mo.)  Ledger,  who  was 
named  chairman  of  the  board. 

Loring  C.  Merwin,  Blooming¬ 
ton  (Ill.)  Pantagraph,  was 
chosen  vicepresident.  Elected  to 
the  board  for  three-year  terms 
were: 

Board  Secretary 

Edwin  F.  McDermott,  Idaho 
Falls  (Idaho)  Post-Register; 
John  H.  Notman,  Clinton 
(Iowa)  Herald,  board  secretary; 
and  G.  Gordon  Strong,  Brush- 
Moore  Newspapers.  William  F. 
Canfield  was  reappointed  sec¬ 
retary-treasurer  and  general 
manager. 

The  directors  voted  $500  to 
the  Communications  Research 
Center  at  Michigan  State  Uni¬ 
versity  for  cost  studies  to  be 
made  by  Dr.  Paul  Deutschman. 

Stevenson  Quips 

Adlai  E.  Stevenson,  twice  a 
Democratic  candidate  for  Presi¬ 
dent,  reminded  President-elect 
Harris  that  when  he  talked 
about  newspapers  reaching  all- 
time  highs  in  circulation  and 
advertising,  he  did  not  mention 
profits. 

“As  a  stockholder  in  the 
Bloomington  Pantagraph,  I  am 
interested  in  newspaper  profits,” 
said  Mr.  Stevenson,  adding  that 
he  noted  his  cousin,  Loring 
Merwin,  had  been  elected  vice- 
president  and  “evidently  is  to 
be  president,  and  I’m  not.” 

Comdr.  Richard  F.  Dobbins, 
medical  officer  aboard  the  sub¬ 
marine  Nautilus,  told  of  the 
journey  under  the  polar  ice  cap. 


Jet  Flight 


Pan  American  flew  30  top- 
rank  newspapermen  to  Brussels 
and  back  in  a  new  jet  plane  over 
the  past  weekend. 

The  passenger  list: 

Frank  Ahlgrren,  editor,  Memphis 
Commercial- Appeal. 

Ernest  Barcella,  special  assistant 
to  the  president.  United  Press  Inter¬ 
national. 

Richard  EL  Berlin,  president, 
Hearst  Corp. 

D.  Tennant  Bryan,  president. 
American  Newspapers  Publishers 
Association. 

Erwin  D.  Canham,  editor,  Chris¬ 
tian  Science  Monitor. 

Amon  Carter  Jr.,  president.  Fort 
Worth  Star-Telegram. 

Norman  Chandler,  president,  Los 
Angeles  Times. 

James  M.  Cox  Jr.,  president.  Day- 
ton  News. 

Rog-er  H.  Ferger,  president.  Cin¬ 
cinnati  Enquirer. 

Marshall  Field  Jr.,  president, 
publisher,  editor,  Chicago  Sun- 
Times. 

Harold  A.  Fitzgerald,  president 
and  publisher,  Pontiac  Press. 

Jack  Foster,  editor,  Denver  Rocky 
Mountain  News. 

John  J.  Garland,  consultant  to 
the  Tlmes-Mlrror  Company. 

William  R.  Hearst  Jr.,  editor-in- 
chief,  Hearst  Newspapers. 

Roy  W.  Howard,  chairman  execu¬ 
tive  committee,  Scripps  Howard 
Newspapers. 

E.  Palmer  Hoyt,  publisher  & 
editor,  Denver  Post. 

Alexander  Jones,  executive  editor, 
Syracuse  Herald  Journal. 

Richard  Lloyd  Jones,  president  & 
publisher,  Tulsa  Tribune. 

Robert  L.  Jones,  executive  direc¬ 
tor,  Copley  ETess. 

Alfred  H.  Kirchhofer,  executive 
vice  president  &  editor,  Buffalo 
Evening  News 

William  W.  Knight,  president  & 
publisher,  Portland  Oregon  Journal. 

Merrill  C.  Meigs,  vice  president, 
Hearst  Corp. 

Maurice  T.  Moore,  chairman. 
Time.  Inc. 

Ogden  R.  Reid,  president,  pub¬ 
lisher  &  editor.  New  York  Herald 
Tribune. 

Edward  W,  Scudder  Jr.,  presi¬ 
dent,  Newark  News. 

Oscar  S.  Stauffer,  president  & 
publisher,  Topeka  Capital  and  State 
Journal. 

Richard  C.  Steele,  associate  pub¬ 
lisher,  Worcester  Telegram  Gaeette. 

Walker  Stone,  editor-in-chief, 
Sciipps  Howard  Newspapers. 

Basil  L.  Walters,  executive  editor, 
Chicago  Daily  News. 

Richard  IC  Warren,  president. 
New  England  Newspapers  Associ¬ 
ation. 
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ANNOUNCEMENTS 


Business  Opportunities 

ALASKA-YUKON-ALASKA  (ALCAN) 
HIGHWAY  guide  book  publisher  wint« 
associate (s)  to  help  handle  ever-grow- 
ing  business  of  highly  aucceMful 
annual  established  1948,  and  nationsll; 
recognized.  Oilers  participation  in  i 
challenging,  ever-changing  life,  with 
the  great  opportunity  of  the  booming 
"Lost  Frontier” — highway  travel  in 
the  Northland  from  June  IS  to  Sep¬ 
tember  16,  and  complete  freedom  from 
bosses,  time-clocks  and  tension.  $5040 
investment  required,  with  full  return 
in  3  years,  plus  good  living,  and  fu¬ 
ture  limited  only  by  growth  of  the 
North.  Ideal  opportunity  for  couple 
with  advertising-selling  experience. 
References  exchanged.  Write:  L.  ?. 
Hall,  Box  371,  Rancho  Mirage,  Calif, 


Business  Opportunities  WatUei 


WANTED  TO  BUY  Newspaper  Di» 
tribution  Agency.  Preferably  in  North 
eastern  states.  BURNBAUM,  617  River- 
dale  Ave.,  Yonkers,  New  York. 


NEWSP.4PER  SERVICES 


Features  ff  anted 


UP  TO  $100 

for  trade  journal  features. 
Box  4309,  Editor  &  Publisher. 


Srndicates-Features 


EXCLUSIVE  TV  column  from  heart 
of  industry.  Readership  proven  in 
more  than  100  papers.  Weekly,  juit 
$1.60.  Universal  Syndicate.  6274  Sun¬ 
set  Blvd.,  Hollywood,  California. 


Bertefit  from  .4^r  'Newspai^r  Atldienco 


Roller  Grinding 


GEO.  C.  LOVELOCK 
Specializing  in 
Rubber-Roller  Grinding 
43  Hoffman  Blvd. 

East  Orange.  N.  J. 
t.  6-3344  MUrdock  6-MM 


ANNOUNCEMENTS 

Publications  For  Sale 


ANNOUNCEMENTS 


Newspaper  Brokers 


THREE  STAR  WEEKLIES 
i^Sound  ☆Profitable  ☆Growing 
FLORIDA — Headed  for  $86,000  gross 
in  booming  attractive  market.  Owner 
will  sell  for  gross.  Hurry,  if  you  want 
this  one. 

ALLEN  KANDER  AND  COMPANY 
1625  Eye  St.  N.  W.  Washington.  D.  C. 
GULF  COAST  weekly,  gross  $57,000, 
net  $9,000,  priced  well  below  gross. 
Ideal  situation  for  experienced  pub¬ 
lisher  who  can  direct  news,  advertis¬ 
ing  programs.  Offset.  Box  4546,  Editor 

&  Publisher. _ 

NORTH  CAROLINA  County-seat  week¬ 
ly  grossing  $35,000,  with  potential  of 
double  this  gross.  Cash  required  is 
$15,000.  Other  properties  requiring 
$3,000  to  $186,000  cash.  Publishers 
Service.  P.O.  ^x  3132,  Greensboro. 
N.  C. 

THREE  STAR  WEEKLIES 
☆Sound  ☆Profitable  ☆Growing 
MID-ATLANTIC  —  Suburban  area. 
Grossing  $45,000.  No  Plant.  Working 
owner  can  take  out  $12,000.  Full  price 
$37,000  with  $20,000  down. 

ALLEN  KANDER  AND  COMPANY 
1625  Eye  St.  N.  W.  Wa.shington.  D.  C. 
SUBURBAN  WEEKLY  —  circulation 
2,000-1-  unlimited  possibilities  and 
growth.  Box  4505,  Editor  &  Publisher. 

WEEKLY  NEWSPAPERS 
— OHIO:  gross  $30,000,  owner’s  net 
$13,000.  down  payment  $15,000. 

— VIRGINIA  county-seat :  gross  $30,- 
000.  $10,000  down  handles. 
—MICHIGAN:  $50,000  gross.  $15,000 
down  handles. 

—PLEASE  write  fully.  The  DIAL 
Agency.  15  Waverly.  Detroit  3.  Mich. 
THRHE  STAR  WEEKLIES 
☆Sound  ☆Profitable  ☆Growing 
NEW  ENGLAND— Grossing  $100,000. 
Earning  in  excess  of  $16,000.  Owner 
will  sell  on  various  plans  for  $100,000. 
ALLEN  KANDER  AND  COMPANY 
1623  Eye  St.  N.  W.  Washington.  D.  C. 
IF  you  have  been  considering  the  pur¬ 
chase  of  a  western  weekly  or  daily 
anywhere  in  the  United  States  see  Of 
first!  We  offer  an  outstanding  list  of 
profitable  properties  in  every  price  and 
gross  class. 

JACK  L.  STOLL  A  ASSOCIATES 
Newspaper  Brokers 
6381  Hollywood  Blvd. 

_ Hollywood  28.  California _ 


THE  DIAL  AGENCY 
“America’s  No.  1  Newspaper  Broker" 
15  Waverly,  Detroit,  Mich.  TO.  5-5864. 
IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  'Hiif 
is  why  we  insist  on  i>ersonal  contact 
selling. 

LEN  FBIGHNER  AGENCY 
Box  192 _ Mt.  Pleasant,  Mich. 


Press  Engineers 


UPECO,  INC. 

Move — Erect — A  ny  where 


Specializing  in  Newspaper  Presses. 
Duplex  and  Goss  Flatbeds 
Rotaries — Tubulars 
Cylinders. 

Lyndhurst.  N.  J.  Phone  GEneva  8-3744 
20  minutes  from  New  York  Clty_ 
WANTED:  Work  as  a  Press  and  Sterea 
type  Consultant,  Also  service  and  la 
pair  work.  Many  years  experience  ■ 
pressman  and  stereotyper.  Also  Pr«« 
erector.  Best  of  references.  Box  4411, 
Editor  A  Publisher. 


OUR  CONCERN  is  equally  great  for 


the  buyer  as  for  the  seller.  We  place 
our  clients  where  they  can  be  both 
successful  and  happy.  GABBERT  A 
HANCOCK,  3709B  Arlington  Ave.. 

Riverside.  California. _ 

WE  HANDLE  only  proven  praperties 
in  flourishing  mid-west.  Herman  Koch, 


2923  Virginia  St.,  Sioux  City,  1 
WILL  NEGOTIATE  for  you  on  any 
size  Southern  newspaper.  Newspaper 
Service  Co.,  601  Ga.  Savings  Bank 
Bldg.,  Atlanta,  Ga. 

WESTESRN  NEWSPAPERS 
Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevard,  Los  Angelea  66, 
(3alif.  Day  or  Nite  Phone;  1-5238. 


Advertising  Rates 

CLASSIFIED 

UiM  Rates  EACH  CONSECUTIVf 
lesertioa 

SITUATIONS  WANTED  (Payabli  witt 
order)  4  times  9  50e  per  line  EWH 
insertion;  3  times  @  55c;  2  ®  oOc: 
1  (g  65c.  Add  20c  for  Box  Senks 
JOB  APPLICANTS  may  have  a  supplf 
of  printed  employment  application  farM 
by  sending  self-addressed  8c  stampN 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  O  95c  per  line  EACH  inswtiji. 
3  times  (g  $1.00;  2  times  <g  $1-S^ 
1  (g  $1.10.  3  line  minimum.  Add  ZOC 
for  Box  Service. 

tl.OO  SERVICE  CHARGE  FOR  AIRM**:- 
DEADLINE  FOR  CLASSIFIED  A^ 
VERTISING,  WodMSdoy,  4 
Count  30  units  per  line,  no  abbreviate 
(add  1  line  for  box  information.)  6* 
holders’  identities  held  in  strict 
Hdence.  Replies  mailed  daily.  Ediw  • 
Publisher  reserves  the  right  to  edit  all 
copy. 

DISPLAY  RATES 

Agate  1  6  13  26  52 

Lines  Time  Times  Tim«  Times  Thjb 

564  $510  $430  $405  $370  $33® 

282  290  240  228  aO  IS® 

141  165  140  128  123  U® 

70  105  95  84  72  « 

35  62  54  48  45  <0 

Editor  &  Publisher 

1700  Ttmos  Towtr  N.  Y.  34.  N.  T- 
Phono  BRyant  f-3052 


★  ☆  WE  are  not  as  much  interested  in 
sales  as  in  satisfaction.  Stypes,  Roun¬ 
tree  &  Co.,  625  Market  St.,  San  Fran¬ 
cisco  5,  California. 


(X>NFIDBNTIAL  INFORMA'nON 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura.  Calif. 


SALES-PURCHASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service,  P.O. 
Box  3132,  Greenrihoro,  N.  C. 

_ Newspaper  Appraisers _ 

NEWSPAPER  VALUA’nONS 
Tax  and  all  other  purposes. 

Over  145  valuations  to  date. 
Dailies  from  coast  to  coast. 
Experienced  court  witness. 
Comprehensive  reports  made. 
Many  have  been  made  by  mail. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y, 

Publications  For  Sale 


THREE  STAR  WEEKLIES 
☆Sound  ☆Profitable  ☆Growing 
MID  SOUTH — Two  papers.  Separate 
plants.  Grossing  $80,000.  Owner  take¬ 
out  near  $15,000.  Priced  at  $105,000 
with  terms. 

ALLEN  KANDER  AND  COMPANY 
1625  Eye  St.  N.  W.  Washington,  D.  C. 
NEBRASKA  WEEKLY  $25,000  CLASS, 
contest  winner,  priced  below  gross, 
$6, COO  down  in  cash.  Bailey-Kr^biel, 
Box  396,  Salina,  Ks. 


Publications  Wanted 


kAVE  BUYER  with  $40,000  to  $60,000 
for  down  payment  on  large  weekly 
or  small  daily.  Experienced  publisher. 

RAY  E.  MOHLER  &  ASSOCIATES, 

P.O.  Box  1271,  Denver,  Colorado. 

EDITOR  &  PUBLISHER  for  October  25,  195« 


NEWSPAPER  SERVICES 

MACHINERY  and  SUPPLIES  1 

MACHINERY  and  SUPPUES 

MACHINERY  and  SUPPUES 

Press  engineers 

Press  Room  j 

Press  Room 

Wanted  to  Buy 

New9i)&per  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 
55-59  Frankfort  Street 
New  York  38,  N.  Y. 

BArclay  7-9775 

MACHINERY  and  SUPPUES 
Complete  Plants _ 

SEVERAL  COMPLETE  Newspaper 
Plants,  suitable  for  weeklies  or  email 
dalles.  Also  individual  pieces.  Write 
os  about  your  requirements.  Financing 


BOSTON  GLOBE 
HOE  PRESSES 

2— OCTUPLE  Presses  (1937-1932) 
2 — DOUBLE  Sextuple  Pi-essee 
1— OCTTUPLE  Press 


LOCATED  IN  FLORIDA 

Goss  Unitube  Newspaper  Press  S#U- 


745  with  A/C  Cline  Control  System  277  Broadway, 


WILL  Buy  for  Cash.  (Complete  Planti 
also  Individual  Machines  and  Equip 
ment — anywhere  in  U.S.A. 
PRINTCRAFT  REPRESENTATIVES 


New  York  7,  N.  Y. 


ALL  Steel  Qrlinder,  Roller  Bearing  luting  system 


4  UNITS  and  Folder 
2%  TON  Electric  Furnace  with  Venti- 


Units  with  Hoe  Patent  Ink  Pumps, 
Double  Folders  with  C-H  Conveyors, 
3  Arm  Reels  with  Automatic  Tensions, 
Portable  (jolor  Fountains. 

PRICED  FOR  QUICK  SALE 
ONE  YEAR  FOR  REMOVAL 


available.  MIDWEST  MATRIX  A  RPM  I  MAN  ASSOCIATES 

MACHINERY  MART,  Inc.,  633  Ply-  iMULMAIN 

mouth  Ct.,  Chicago  5,  Illinois.  60  E.  42  St. _ Y.  17  OX  7-4590 

Composing  Room _  Available  Immediately 

MAGAZINES  4  or  6  units  hoe— 23  9/16'  cutoff. 

WIDE.  72-channel  suitable  for  Model  .  j  ■,>  „ 


GOSS  Vacuum  Box 
GOSS  Plate  Finisher 
DUPLEX  Heavy  Mat  Roller 
CENTRIFUGAL  Scorcher 
DUPLEX  Tubular  Router 
12  ALUMINUM  Stereo  Chases 
MAT  Shear 

IMMEDIATE  DELIVERY 
UPECO,  INC. 

420  Valley  Brook  Ave., 
Lyndhurst,  N.  J. 

20  minutes  from  New  York  (Tity 

BABCOCK  OPTIMUS 


WANTED  Curved  Stereotype  Machin¬ 
ery  23  9/16  len^h  of  sheet  cutoff.  Pony 
autoplate  machine  or  hand  box  equip¬ 
ment.  John  Griffiths  Co.  Inc.  416  Lex¬ 
ington  Ave.,  New  York  17,  N.  Y. 

TELETYPSETTER  UNITS 

Box  4511,  Editor  &  Publii'her 

_ HELP  Vi  ANTED _ 

_ Administrative _ 

BUSINESS  and  general  manager  ex¬ 
perienced  man  who  is  capable  of  Mt- 
ting  up  a  new  plant  and  organization 
to  produce  a  daily  paper  in  a  Western 
town  of  50.000  population.  All  replies 
held  strictly  confidential.  Box  4333, 


St..  Albany,  New  York.  _ 

THE  NATION'S  NEWSPAPER  FORMS 


33-34-36:  UNITC  "Condensed  Patten”  I  pQg  SALE— Four  page  Babcock  Optl  Editor  A  Publisher. _ 

ALSO  22-drawer  type  cases  ^^’y™fountaiif8"*double^  fofdJn  i  chases.  All  rollers  in  tor  PUBUSHER  WANTED  for  expanding 

^ft  Twen  subww  delivery  from  off  I  condiUon.  Complete  set  extra  cores.  Chart  Area  10  daily.  New  building  and 
t^sin^ie  ^H^onvevor.  substruc-  .  Menteges  folder.  Can  be  seen  tube  operaUon.  Absentee  owner  _  is  fi- 


roll  on  L.  &  B.  Heavy 
Turtles -$84.50  to  $97 


i  r(ii,w»rAri:.n  r  wivnio  -  --  1'  for  34  inch  ji.  I  mining.  We  have  installed  automatic  mmcially  tecure  publisher  of  larger 

Heavy  Duty  Newspai^r  ’J^‘‘°autoSItic  tei^OM.  '  in  operation  Bar-  paper.  Base  pay  $7,600.,  bonus  25% 

to  $97.50,  fob  Elkin.  r'..ti,»»  HP  m/v  i  8*^“  for  cash  as-is-where-is.  The  St.  j  of  annual  net  after  income  taxee. 


Write  for  literature.  L.  A  B.  Sales  News-Aegis,  Pell  City,  Alabama,  which  ^ould  equal  base  pay  in  three 

(icimpany,  113  West  Market  Street,  "JS  «Sf  - c _ _  >»'•  ■"■1  thm  It.  Should  b.v. 


_ Newsprint _ 

NEWSPRINT 

BUYING  —  SELLING 

BUNGE  PULP  A  PAPER  CO. 


Makes  good  64-32  page  press. 

SOLD  with  or  without  Hoe  Z  pattern 
unit  on  similar  substructure,  giving 
80-40  pages. 

NOW  IN  operation.  Must  be  sold  and 


_ Stereotype  |  all-round  exiierience— heavy  on  revenue 

production.  Box  4314,  Editor  A  Pub- 
WOOD  lUher. 

COLOR  PLATE  - jr. — r-7 - 

PRE-RMISTER  MACHINE  _ Circulation _ 

22%”— AC— Like  new.  ASSISTANT  CIRCULATION  MANAG- 

45  W.  45  St.,  N.Y.  36.  JU  2-4830  ;  2-6178  mov^  imm^iateiy.  Unit  transpor-  BEN  SHULMAN  ASSOCIATES  j  New  England  aggressive,  progressivi 

NEWSPRINT  —  All  Sizes  tation  bases  available.  Press-room  hai  gQ  g  42nd  St  New  York  N  Y  paper.  Great  effort  expect^,  recognized 

BEHRENS  PULP  A  PAPER  CO.  crane  rail  for  easy  handling.  Price  "  ’  ’  '  *nd  rewarded.  Box  4327,  Editor  A 

70  E.  45  St.,  N.  Y.,  N.  Y.  most  moderate.  CURVED  ROUTERS,  curved  castint  - -  - - - 

Press  Room  W  B  Pane— Waterburv  Renublican  equipment,  metal  iiots.  Sta-Hi  ma-  I  DUE  TO  REORGANIZATION  and  ex- 

SEE  THIS  beautiful  Press  in  operation  r-L.  e-oiai  atox.'  osi  a.:,- "  A—  for  district  mana^rer,  zone  supervijior, 

in  New  York  City  _  gOR  and  promotion  manager.  Positions  are 

extra  machin  permanent,  offering  ^ood  startinK  sal- 
16-32  ^eH^  Hc^vy  Design  Unit  Type  AVAILABLE  NOW  ai«S  Pottfe  Rlpublicanr  Pot'^  aries,  employee  benefits,  unusually  good 

QUADRUPLE  PRESS  _  Penns^vania.  future  oiiening.s.  Rep^  in  confidence. 


60  E.  42nd  St.,  New  York,  N.  Y. 


CURVED  ROUTERS,  curved  casting 
B.  Pape-Waterbury  Republican  !  equipment.  meUl  ^s.  Sta-Hi  im- 
and  American — Waterbury  20.  Conn,  i  ^>nc8.  Gwrge  C.  Oxford,  Box  903. 
PL  4-0141  I  Idnlio. 


AVAILABLE  NOW 


Bite  Etcher.  Good  for  extra  machini 
in  plant  during  volume  line  work 


permanent,  offering  good  starting  sal- 


Rinnblic,r  JnVtl  ‘‘mployee  benefits,  unusually  good 

^tel^Penn^l^ta.  ”  ^  future  oi>ening.s.  Reply  in  confidence. 


Distribution  PO^  AUTOPLATE  with  Pump--  FOR  SALE  -  Hoe  Flat  Shaver  3hp 


Box  4518.  Editor  A  Publisher. 


21%”  cut-off.  6-ton.  Kemp  Obround  motor  belt  dr  extra  blade  and  Wesel  e  manager  to  double 

Stereotype  Pot.  30  H.P.  AC.  GE  Drive,  piat  Router  1*750  rpm  AC  motor-Page  ^  ®  evenings.  Little 

control  panel,  g^.  125  H  P-  AC,  pigt  Casting  Box-NTwspaper  Publishers  ^pJlitnr 

Drive,  control  board,  grids.  2000  Gal.  Supply  Co  1639  N.  Lorel  Ave-Chicago.  Editor  A  Publisher. _ 


SUPER  Speed  Folders  21%'^  6-ton.  Kemp  Okround 

SELF  Oiling  Bearings  Stereotype  Pot.  30  H.P.  AC.  GE  Drive. 

Shaft  Drive  control  panel,  grids.  125  H.P.  AC,  C-W 

SELF  oiling  pillow  blocks  Drive,  control  board,  grids.  2000  Gal. 

Plate  lockup  Ink  Tank  with  3  H.P.  Blackmer  pump. 

Margin  Bars  Cutler-Hammer  std.  duty  conveyors.  6- 

njDEPEITOENT  Nii^r  Rollers  wire.  Babcock  Optimus  flat  b^  prea 

“Ar'^lY  iTCk  knife  box  xvith  feeder  and  folder.  Prints  4  up. 

Pipe  Rollers  excellent  condition. 

ADJUSTABLE  ffSirning  Bars 

^  ,  A  LOYAL  S.  DIXON  CO.  NEWSPAPER 

Paper  Hoist  11164  Saticoy  St.  PRESS 

TWO  Colors  in  rear  unit  S^n  Valley.  Calif.  ERECTORS 

UPECO.  INC.  _ 

420  Valley  Brook  Ave., 

Lyndhurst.  N.  J.  HOE  24-PAGE  PRESS 

20  minute,  from  New  York  City  stRaIGHTLINE  3  deck.  2  Plate  wide. 

re  AC  *^r^  fK;;:!i‘"incil'ng  'MS^-RouT^lSld 

"  F.  AO.  Georar*  fftrmdbr  AvallftlbU  rxnm 


HOE  24-PAGE  PRESS 


_ Wanted  to  Buy _ 

FOLDER  FOR 

21%'  CUTOFF  ROTARY  PRESS 


YOUNG  MAN  for  Home  Delivery  work 
in  Newspaper  Agency  on  Chicago 
North  Shore.  8,000  circulation.  Per¬ 
manent  —  Good  salary  and  bonus. 
Box  4535,  Editor  A  Publisher. 

Classified  Advertising 


Need  standard  half-page  folder  off  /.t.i7er..s.nK 

junkrf  Goss,  Hoe,  or  Scott  ^1-Cy-  CLASSIFIED  ADVERTISING  manager 
lindrlcal  press  with  above  cutoff.  Con-  for  12.000  dally.  Must  be  good  sales- 
dition  not  Important.  Write  man  and  have  ability  to  manage  three 

.r...  .  . . .  (rirl  department.  Car  required.  Pleas- 

INLAND  NEWSPAPER  SIMPLY  ant  progressive  community  in  Chart 

422  West  8th  Kansas  City  5,  Mo.  Area  2.  Good  salarv.  Write  background 


C.  Oxford.  Box  903,  ^ise.  Idaho. 

32  PAGE 

duplex  tubular  press 

2  to  1  Model  4  Plate  Wide 
Double  Folder  for  Double  Delivery 
or  2  Section  Paper  AC  Drive 


Sta-Hi  mat  former.  Available  now. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 

SINGLE  WIDTH  24  page  Scott  press. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


L  Write  man  and  have  ability  to  manage  three 

DWT>  cTTODT  V  nct  ***'*  department.  Car  required.  Pleas- 

■PER  SIMPLY  ant  progressive  community  in  Chart 

Kansas  City  5,  Mo.  Area  2.  Good  salary.  Write  background 

_  to  Box  4424,  Editor  &  Publisher. _ 

-o  T>nnc<rs>c  MANAGER  with  capacity  to  develop 

g  ^  AM-So  department  of  two  up  to  four  persons. 

congenial  staff  knows  of  this. 
12.000  newspaper  in  growing  In- 
QUIPMBNT  dustrial-college  town,  good  climate. 

.  Evening  Herald.  Rock  Hill.  S.  C. 


CLASSIFIED  MANAGER.  Here  is  rare 
60  E.  42  St.  N.Y.  17 — OX  7-469C  opportunity  for  an  alert  ambitious 
_  young  salesman,  qualified  to  head 


decker  type.  Complete  equipment  except  ??SS  or  DUPLEX  ^tbed.  Lirflows  new  clarified  ^partment  on  uniquely 
pot.  Hand  box,  Hoe  milling  machine  ^T^Pki ns  Equipment  succeMful  suburban  weekly  with  40.000 

with  ten  rhesM  Available  earl.  In  ^o.,  712  S.  Clark.  Chicago  6,  III.  circulation  and  annual  retail  adver- 

RPM  CUII  II  kiAKI  A  CC/'XC'I  A  TCC  1  *95*-  Very  eeonotnical  handy  machine  TOP  PRICES  for  Plants  Anywherel  ^^eiim*^***  ^ 

BtN  SHULMAN  ASSOCIATES  and  good  printer.  Ideal  for  small  daily.  GENERAL  PRINTING  EQUIPMENT  “'“•‘y  $100  week,  with  su^ 


60  East  42nd  Street 


Oxford  7-4590 

Hoe  32  page  newspaper  &  magazine 
straightline  unit — piquet  11  x  15% — 
‘.fp'.nt  tele  side,  one  color  reverse — 
additional  fold  added  for  digest  size 
books. 


New  York  17  Can  be  seen  in  daily  operation.  W.  J.  5708  N.  W.  2nd  Ave..  Miami  87.  Fla. 


Missett,  Suffolk  News-Horald.  Suffolk, 
Va. _ 

$15,000  BUYS 
48  Pg.  Hoe  Press 

DRIVE  and  starting  motors,  control 


158  FOOT  Jeffrey  paper  roll  con- 


»*««;— 2  16  HP  motors 

plate  tail  cutter  21%" 
HAMMOND  full  page  saw  trimmer 
With  router  and  jigsaw 
H^JJIGTON  steel  ad  man  cabinet 
HAMILTON  steel  newspaper  single 
tier  cabinet 

slug  stripper 
MORRISON  power  router 
«,-tv  I*/  *  30x65  Hamilton  steel  stones 
boards  *  (!*IIeys  and  steel  matter 

APEX  PRINTING  MACHINERY 
CO  -  INC. 

210  Elizabeth  St..  New  York  12 
worth  6-0070 


able  immediately.  Contact  Philip  H. 
Young.  Dispatch.  York.  Pa. _ 

8  PAGE  FLATBED  PRESSES 

DUPLEX.  Model  E 
Located:  MONONGAHELA.  PA. 

8  DUPLEX.  Model  AB 
Located:  SANFORD.  N.  C. 

WOODLAND,  CALIF. 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPBSEITBR  EQUIPMENT 
LudlowB — Elrodi^Mat  Rollers 

COMPLETE  PLANTS 


INLAND  NEWSPAPER  ABCl  in  one  of  country’s  most  i 
CIIDDIV  /-/^kJOAMV  «'■<*<'*•  Ideal  New  England 

bUrrLT  t.^UMrAlNT  town.  Pine  opportunity  for  yoTU, 

422  West  8th _ Kansas  City  S.  Mo  currently  stymied  somewhere  ii 

WANTED:  8-page  Duplex  or  Goss  ....department, 

flat-b^.  Advise  serial  no.  and  when  4508.  Editor  &  Publisher, 
available.  Northern  Machine  Works, 

328  N.  4th  St..  Phila.  6.  Pa.  ,  _ _ - 


stantial  increases  as  fast  as  earned. 
Write  in  confidence  stating  age.  edu¬ 
cation,  experience,  etc.,  to  Publisher. 
P.O.  Box  149,  Morristown.  New  Jersey. 

$120  WEEKLY  to  start  plus  incentive 
program  to  the  man  we  hire  to  de¬ 
velop  as  Classified  Advertising  Manag¬ 
er.  Position  now  vacant,  department 
smoothly  running  but  needs  leader¬ 
ship.  Well  regarded  paper  (25-40. OCO 
ABCl  in  one  of  country’s  most  attrac¬ 
tive  areas.  Ideal  New  England  family 
town.  Fine  opportunity  for  yovsig  man 
currently  stymied  somewhere  In  suo- 
cessful  CIa.s8ified  Department.  Box 


Display  Advertising 
ADVERTISING  BfANAGER 


- -  .  ,  usEu  rewinder  for  rewinding  _  „  AUVJEKTiSINU  MANAGER 

GO<W  COMFT  I  newsprint  rolls,  equipped  with  splicing  Small  jtemoon  and  Sunday  New  Eng- 

Tasted  •  DONORA  PA  i  nrrmngement  and  slitter.  Please  give  !  Jnnd.  Extremely  tough  job  Many  pr^ 

J _ ’  full  information  including  maximum  i  but  growing._  attractive  university 

DCK.I  II  kiAKI  A  CC/^C'I  aTCC  P*P«r  width,  and  loweet  cash  ,irice.  ‘  ?'y-  DUPortunity  for  shrewd  man  with 

DcN  oHULMAN  A5oC./d a  I  i  Arkansas  Democrat,  Little  Rock.  ■  ®n  chest.  Box  4828,  Editor  41 

60  E.  42  St.  N.  Y.  17— OX  7-469C  >  Arkansas.  '  Pte»li*«r. 
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HELP  WANTED 


Display  Advertising 


ADVERTISING  DIRECTOR  6-<iay  c<«n- 
bination  daily,  18,600  circulation,  Uni- 
Tcnity  city.  Chart  Area  3,  Direct  stafi 
of  9,  retail,  national  and  claasified. 
Want  hich  caliber  youn^  family  man 
who  wants  to  grow  with  ns.  Tell  all  in 
first  letter,  give  references.  Box  4303, 
Editor  &  Publisher. 


DAILY  NEWSPAPER,  Chart  Area  3, 
circulation  35,000,  has  opening  for  ca¬ 
pable  Display  Advertising  Manager. 
Good  staff,  desirable  community.  Per¬ 
manent  potion.  Write  giving  refer¬ 
ences  and  experience.  Box  4310,  Editor 
&  Publisher. 


6-DAY  FLORIDA  PM  seeks  local  retail 
account  representative,  ^lary  depend¬ 
ent  on  experience.  Insurance  benefits, 
paid  vacation,  oar  allowance.  Write  de¬ 
tails  to  Box  4321,  Editor  &  Publisher. 


EXCELLENT,  long-range  opportunity 
for  qualified,  dependable  ADVERTI^ 
ING  SALESMAN.  Write  background 
to  Daily  Star,  Grenada,  Mississippi 


ADVERTISING  SALES  —  Lancaster 
(Pennsylvania)  Newspapers,  A.M., 
P.M.,  and  Sunday,  have  desirable  open¬ 
ing  for  capable  man  with  newEpai)er 
advertising  copywriting  and  sales  ex¬ 
perience.  Good  salary,  incentive  plan, 
top  employees’  benefits.  Allowance  for 
moving  expenses.  Write  Mr.  Wenrich, 
8  W.  King  St.,  Lancaster.  All  replies 
confidential. 


HELP  WANTED 


Display  Advertising 


SPACE  SALESMAN  who  has  ability 
to  sell  and  weld  businessmen  to  the 
paper.  About  three  or  four  years  ex¬ 
perience  desired.  Good  salesmanship  is 
vital  consideration.  Good  opportunity 
for  growth.  Chart  Area  2.  Box  4533, 
Editor  &  Publisher. 


EDITORIAL  WRITER  for  morning 
daily  of  18,000  circulation  in  CSiart 
Area  3.  Must  be  able  to  write  majority 
of  editorials,  edit  features  and  make  up 
Iiage.  Forty-hour,  five-day  week.  Bene¬ 
fits.  Give  details  of  educational  back¬ 
ground,  experience  and  salary  desired. 
Samples  welcome.  Box  4331,  Editor  & 
Publisher. 


REPORTER,  some  experience,  for  good 
midwest  daily.  Sports,  general  news. 
Permanent,  good  pay.  Give  background 
in  apiriication.  Junction  City,  Kansas, 
Daily  Union. 


NEWS  EDITOR,  REPORTER,  unmedi 
ate  opening  prize  winning  weekly  in 
college  town.  Need  competent  man. 
Ssdary  according  to  ability.  Wire  B. 
F.  Snyder,  Ada  Herald,  Ada,  Ohio. 


REPORTER-PHOTOGRAPHER  for  4 
P.M.  to  midnight  shift.  Handle  police, 
hospital  beats,  cover  public  me^ngs, 
assist  staff  photographers.  We  want 
self-starter  who  can  develop  features 
and  work  without  supervision  (only 
man  on  night  shift).  Must  have  car. 
6-day  week,  Monday  through  Friday 
night.  Phone  or  write  Editor,  Vine- 
land  (New  Jersey)  Times  Journal. 


HELP  WANTED 


Editorial 


REPORTER  WANTED  for  opening  as 
beginning  reporter  on  morning  Metro¬ 
politan  newspaper,  Chai-t  Area  10. 
Give  full  details  of  both  educational 
and  working  background  in  first  letter 
to  Box  4536,  Editor  &  Publisher. 


STAFF  WRITER  to  become  a  good 
newspaperman.  Journalism  major  or 
two  years  experience  is  sufficient  to 
start.  Must  be  interested  in  newspaper 
work.  Chart  Area  2.  Box  4534,  ^itor 
&  Publisher. 


WANTEID  —  young  reporter-editor  ca¬ 
pable  of  learning  to  manage  large 
semi-weekly  in  Chart  Area  2.  in  edu¬ 
cational,  shopping  and  medical  center 
that  is  growing.  Starting  salary  mod¬ 
est,  but  publisher  wants  to  take  it 
easier,  and  will  make  future  rosy  for 
right  man.  Tell  plenty  about  yourself 
in  confidence,  address^  to  Box  4317, 
Editor  &  Publisher. 


WOMAN’S  EDITOR  with  experience. 
Present  Woman’s  Editor  leaving  No¬ 
vember  15  to  be  married.  Successor 
will  be  hired  as  soon  as  possible  to  be 
introduced  to  community.  Contact 
Harry  Crompe,  Editor,  Inglewood  (Citi¬ 
zen,  123  N,  LaBrea,  Inglewood,  Cali¬ 
fornia.  Phone  ORchard  1-1717. 


YOUNG  MAN,  preferably  journalism 
graduate  with  experience  on  weekly  or 
small  daily,  for  all-around  reporting 
with  opportunity  to  work  into  editor’s 
job  on  top  Florida  weekly  newspaper. 
Box  4551,  Elditor  &  Publisher. 


Free  Lance 


DISPLAY 

ADVERTISING  SALESMAN 

IMMEDIATE  opening  for  experienced 
ad  man  with  know-how  in  selling  and 
servicing  retail  accounts.  Must  know 
copy  writing,  layout,  merchandising. 
Excellent  opportunity  for  reliable  man 
on  one  of  Ohio’s  leading  medium-sized 
dailies. 

Good  salary,  paid  vacation,  hospital¬ 
ization,  life  insurance.  Give  full  de¬ 
tails,  references  first  letter.  The  News- 
Messenger,  Fremont,  Ohio. 


GIRL  FRIDAY  for  advertising  promo¬ 
tion  department  of  New  York  city  busi¬ 
ness  publication.  Help  with  copy,  lay¬ 
out  and  art,  plus  clerical  and  research. 
Interesting  variety  of  assignments  for 
versatile  gal  with  enthusiasm  and 
imagination.  Send  resume  including 
salary  requirements.  Box  4525,  Editor 
&  Publisher. 


IMMEDIATE  OPENING  for  young  man 
to  service  classified  advertising  ac¬ 
counts.  Must  have  display  layout  expe¬ 
rience.  The  right  man  can  step  into 
classified  manager’s  job.  Also  have 
opening  for  man  to  service  display 
advertising  accounts.  Must  have  some 
sales  and  layout  experience.  Write 
fully  to  Robert  E.  Lea,  Advertising 
Director,  Clovis  News-Journal,  Clovis, 
New  Mexico. 


YOUR  OPPORTUNITY 


FAST  GROWING  Chart  Area  6  daily 
plans  to  expand  retail  staff  with  ca¬ 
pable,  aggressive  salesmen  competent 
in  copy  writing  and  layout.  Permanent 
jobs  with  bright  future  for  right  men. 
Salary  1100  weekly  or  better  to  start, 
depending  on  experience.  Outstanding 
benefits.  Paper  alone  in  field.  Send 
complete  resume  to  Box  4528,  Editor 
&  Publisher. 


NATIONAL  construction  magazine  is 
expanding  its  staff.  We  need  an  alert 
and  aggressive  man  under  35  with 
writing-building  background  for  asso¬ 
ciate  ^itor  iiost.  We  also  are  looking 
for  a  man  or  woman  to  handle  the 
advertising-editorial  production  end  of 
our  monthly  publication.  Both  open¬ 
ings  are  in  our  main  office  in  Ohio. 
Prefer  applicants  in  surrounding  areas. 
Submit  resume  and  state  salary  re¬ 
quirements  on  confidential  basis.  Box 
4519,  Editor  &  Publisher. 

CAPABLE  DESKMAN  to  be  No.  2 
man  20,000  daily  Chart  Area  11.  Hunt¬ 
ing,  fishing  excellent  and  ycar-around 
climate  is  mild.  Write  Box  4537,  Editor 
&  Publisher. 

COMBINATION  SPORTS-WIRE  edi- 
tor.  Small  daily  near  Portland.  Salary 
open.  Write  Bob  Paulos,  Chronicle,  The 
Dalles,  Oregon. 

COPY  DESKMAN  needed  by  growing 
Sail  Francisco  Bay  Area  daily.  One 
to  two  years  experience  required.  Send 
references,  job  listing  to  News  Editor, 
The  Daily  Review.  Hayward,  Calif. 


COPY  READER,  capable  of  doing  some 
independent  writing,  promotional  copy, 
etc.,  with  religious  publishing  organi¬ 
zation.  Write  in  confidence,  stating 
salary  requirements.  Box  4544,  Editor 
&  Publisher. 


Mechanical 


THE  FINEST  NEWSPAPER  PLANT 
in  the  49th  state  is  looking  for  a  ma¬ 
chinist  who  can  keep  five  linotypes, 
two  with  TTS,  three  iierforators,  Lud¬ 
low,  Qrod,  sawn,  etc.  in  tit>-top  shape 
to  satisfaction  oi  publisher  who  is  a 
former  machinist.  Machinist  who  also 
can  operate  will  receive  extra  pay. 
Many  fringe  benefits,  union  or  eligible 
for  union.  Write  ^x  4332,  care  ol 
Elditor  and  Publisher. 


LINOTYPE  AND  TTS  operators,  floor- 
men,  pressmen  and  stereotypers — open 
and  union  shop — sought  by  Pennsyl¬ 
vania  publishers.  Write  PNPA,  2717 
N.  Front  St.,  Harrisburg,  Pa. 


Mechanical  Superintendent 

MECHANICAL  superintendent  with 
know  how  and  technical  expertness  all 
production  departments  for  daily  news¬ 
paper  over  125,000  circulation.  Con¬ 
sider  present  assistant  Mechanical  Su¬ 
perintendent  or  Production  Manager. 
Application  held  in  confidence  if  re¬ 
quested,  but  give  full  detail  back¬ 
ground,  cite  references  and  prepare  to 
undergo  rigid  check  of  abilities.  Indi¬ 
cate  salary  expectation.  Box  4507,  Edi¬ 
tor  &  Publisher. 


HELP  WANTED 


Mechanical 


PRESS  ROOM  FOREMAN  for  metro- 
I>olitan  daily.  Chart  Area  9.  Goss  Het^ 
liner  presses.  Outstanding  opportunit) 
with  top  salary  and  pension  plan.  Gin 
age,  experience  and  family  status.  Ap¬ 
ply  Box  4510,  Editor  &  Publisher, 


Promotion^— Public  Relations 


ASSISTANT 

for  promotion  department 

of  trade  publication 

in  New  York  city.  Man  or  woman  with 
training  or  experience  in  ad  copy, 
layout  and  art.  Must  be  versatile,  will¬ 
ing  to  pitch  in  with  typing,  clerical 
and  research,  too.  Opportunity  to  learn 
all  phases  of  media  promotion. 

Send  complete  resume,  including  sal¬ 
ary  requirements  and  some  samples 
which  need  not  be  returned.  Many 
company  benefits,  pleasant,  congenial 
office.  Box  4523,  Editor  &  Publisher. 


FUND  RAISING 

MEN  experienced  in  newspaper  report¬ 
ing,  public  relations  and  professional 
capital  fund  raising.  Must  be  prepared 
to  travel.  Opportunity  in  principal  boa- 
pital  fund  raising  concern.  Applicant! 
over  45  considered.  Send  resume  to 
Box  4314,  Editor  and  Publisher. 


PROMOTION  MANAGER  with  all¬ 
round  experience  on  both  circulatioa 
and  advertising.  Morning,  evening  and 
Sunday,  over  100,OCO.  Good  paying  per¬ 
manent  position.  Chart  Area  6.  Box 
45‘J9,  Editor  &  Publisher. 


Salesmen 


WANTED  —  Radio  time  salesman  for 
new  western  Pennsylvania  daytime 
radio  station.  Write  Box  4512,  Editor 
&  Publisher. 


WE  NEED 

two  additional  salesmen 

to  call  on  Newspaper  Pressroom  trade. 

State  resume  of  education,  special 
training  and  past  ten  years  of  em¬ 
ployment.  Marital  status.  Indicate  part 
of  country  preferred  for  working.  Also 
time  willing  to  be  away  from  hong 
on  trips.  All  expenses  paid  by  com¬ 
pany. 

Salary  open  and  will  be  commen¬ 
surate  with  qualifications  and  result!. 
Box  4522,  Editor  &  Publisher, 


GENBHIAL  REPORTEHt-PHOTOGRA- 
PHETt  for  20,000  daily  in  Chart  Area 
11.  Mild  climate,  excellent  hunting  and 
fishing.  Write  Box  4538,  Editor  & 
Publisher. 


GENERAL  REPORTER.  6-paper  op¬ 
eration.  Chart  Area  6.  Write  full  de¬ 
tails.  All  replies  confidential.  Box  4532, 
Editor  &  Publisher. 


OPPORTUNITY  KNOCKS 

LOOKING  for  a  young  aggressive,  live- 
wire  news  editor  for  one  of  'Texas’ 
leading  weekly  publications.  Air-condi¬ 
tioned  building,  congenial  personnel 
and  sound  financial  backing  makes  this 
an  opportunity  that  comes  but  once  in 
a  lifetime.  If  interested  write  Box  4500, 
Editor  &  Publisher,  giving  full  par¬ 
ticulars  regarding  your  age,  education, 

experience  and  references _ 

REPORTER  on  good  weekly,  help  with 
ads  and  makeup,  learn  weekly  field  as 
“number  2  man.’’  Friendly  town,  fine 
chance  for  growth.  370  to  college  man 
if  inexperienced.  Times,  Willard,  Ohio. 


Dee  CHART  AREA  Number  in  Ad  copy  for  •bowing 
LOCATION  without  IDENTIFICATION 
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INSTRUCTION 


Clarified  AdcertUing 


KOW — it'a  up  to  318  newspapers  that 
ten  enrolled  students  in  the  20  lesson 
Bewird  Parish  Course  in  Qasaiiied 
Adrertisins. 

One  bis  reason  it’s  a  smart  plan  for 
gewspspers  .  .  .  their  salespeople  get 
up  DOt^  traininK  AT  HOMIB  and  ON 
their  own  time.  The  salesi>eoplc 
p  lot  it,  because  it  helps  them  do  a 
tetter  joh  and  makes  them  worth  more 
to  their  newspapers. 

If  rou've  been  putins  off  enrollins 
par  daasified  people  in  this  course 
’hot  geU  more  linage  and  revenue  .  .  . 
gov's  a  good  time  to  quit  being  a 
“putter-offer”  I  Write  or  phone  us  their 
uinee  ...  or  if  you'd  rather,  we’h 
Mud  descriptive  brochure  and  regular 
enrollment  forms.  1110  tab  is  just  66 
tocks  apiece,  and  when  your  people 
bon  finished  the  coarse.  If  you  don't 
feel  it  was  one  of  the  bat  invatmenta 
of  the  yeou' — let  us  know,  and  we’ll 
and  you  a  bushel  of  fresh  Florida 
onngesl 

Do  yourself  a  favor.  Check  this  im¬ 
portant  newspaper  executive’s  aid  to- 
day. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES,  ENOORPORATED 

Classified  Advertising  Development 

Servica  For  Newspapers  Since  1938 

2*00  N,  W,  79th  St.,  hliami  47,  Florida 
PLaza  4-3591 


SITUATIONS  WANTED 


Artists  •  Lartijonists 


ARTIST  WRITER,  who  for  the  last  9 
years  produced  the  sports  feature 
"Ozark  Ike”  is  looking  for  editorial 
sports  spot  on  daily  metroi>olitan  paper. 
William  Lignante,  9  Helena  Ave.,  Beth- 
page,  L.  1.,  Wells  8-0453. 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 
Linotype,  Intertype  Instruction 
Fne  Information 


SITUATIONS  WANTED 


Administrative 


UR.  PUBLISHER— Want  to  retire  in 
HO  yars  (or  sooner)  T  Now  general 
nsnsger  (age  44)  of  5.000  dally.  Chart 
*rea  12.  Seek  opportunity  to  soon  be- 
“TO  part  owner  or  partner  weekly  or 
•lilly.  Chart  Area  10.  11.  12.  Thoroughly 
“Wrienced  In  butenas  administration, 
elaseifled,  national,  cirealation. 
ratorial.  Understand  back  shop.  Work- 
!"«««cntive  (weekly,  dailia  to  25,000) 
1**^5  years.  Marri^.  Excellent  halth. 
“Uw  people  and  newspaper  work. 

•*  your  convenience.  Box 
taiS,  Editor  A  Publisher. 


Business  Manager  or 
Advertising  Director 

9  Y^RS  practical  exi)erience  on 
P2“'“‘‘on.  operation  of  Mechanical 
Hcpsrtments,  labor ;  union  negotia- 
uoM,  contract  administration  and  gen- 
ersl  management. 

^^VERTISING:  15  years  experi- 
Advertising  Director,  Retail 
Manager,  salesman  in 
rem^itive  markets.  Thoroughly 
m  all  phases  of  advertising, 
{^ncy  contacts.  Strong  on  Retail  and 
department  stores. 

i«,^^^NTLY  employed :  age  mid- 
twJ’  available  30-60  day  no- 

,  ■  a.^'Pellent  references.  Raume  to 
Bnv  in  confidence. 

Boxj^.  Bditoj.  4  Publisher. 

J^AGING  editor,  havy  back- 
n  promotion.  Pub- 

e^'acPtive  position 
rolations  or  com. 

A  "Pub^sW 


lfP.rnAS?J?.^OJLMANAGER 

"jschanical  superintendent 

Industrial  Engineer  with 

tsir^T^  departments  of  metropoli- 
"^nt  daira  top  manage- 

or  uJSf*  j  M  progressive  medium 
too  ^®"  y®a™  experience. 

*ddition»^*?*^»"’  P’arried.  Resume  and 
*•524  TvSif  request.  Box 

!2r.  *  Publisher. 


-  .^rttsts  -  Cartoonists 

CWONIST-Edltorial. 

*0.  Plenty  , 


_  sports.  Versa. 
IHenty  of  tear  sheets 


SITUATIONS  WANTED 


Editorial 


ARTIST  :-Solid  newspaper  background 
Layout,  art.  copy.  Want  Chart  Areas 

4,  6,  9.  Box  4410,  Editor  &  Publisher. 

EDITORIAL  CARTOONIST.  Bache¬ 
lor’s  in  fine  arts.  Master’s  in  political 
science.  Exi>erience  on  Washington 
ixglitical  magazine.  Knowledge  of  edi¬ 
torial  writing,  photography,  general 
newspaper  art.  Prefer  Chart  Area  6 
daily  or  wakly,  will  consider  other. 
Box  4526,  Editor  ft  Publisher. 

Circulation 

CIRCUXcATION  man 
36  years  old.  (Complete  knowledge  of 
ABC,  Little  Merchant  I^an,  Mail,  Mo¬ 
tor  Routa.  Promotion  minded.  Daire 
top  job  on  paper  in  6,000  to  8,000  class. 
Box  4306,  Editor  ft  Publisher. 

CIRCULATION  MANAGER,  now  em¬ 
ployed  desira  change.  Available  No¬ 
vember  1.  For  raume  write  Box  4416, 
Editor  ft  Publisher. 

CIRCULA'nON  MANAGED  now  em¬ 
ployed,  desires  change.  Elxi>erience  in 
all  phases  of  circulation.  Home  De¬ 
livery  specialist.  Best  referenca,  mar¬ 
ried,  family  m.m,  age  35.  Box  4547, 
Editor  ft  Publisher. 

Classified  Advertising 

GLABSIETED  BfiANAGER— mal^wbite 
married — no  children.  Succeaful  rec¬ 
ord  and  axi>arience.  Now  mlUng  own 
buslnan.  Want  opening  east  of  Mis- 
sUsii>pi  River.  Box  4217,  Editor  ft 
Publi^er. 

Display  Advertising 

NATIONAL  ADVERTISING 
SALESMAN 

AGGREISSIVE  young  man  29,  Adver¬ 
tising  Degree,  seeks  position  in  Nation¬ 
al  Advertising  Department  of  metro¬ 
politan  newspaper.  Now  retail  space 
salesman  for  medium  size  daily.  Box 
4414,  Editor  ft  I*ublisher. 

ADVERTISING 

SALES 

PROMOTION 

ALL-AROUND  experience.  Self  starter, 
ideas-copy-all  print  media.  Chart  Area 
2.  Box  4226,  Editor  ft  Publisher. 

Editorial 

WOMAN,  31,  society  or  travel  editor. 
Top  referenca  and  egcperience:  metro¬ 
politan  daily,  magazine,  travel  promo¬ 
tion.  travel  publication  editorship,  for¬ 
eign  experience.  Sense  of  humor.  Box 
4222,  Editor  ft  Publisher. 

ALL-AROUND,  A-1  newspaperman, 
fast,  accurate,  lively;  very  experienced 
MA.  LLB.  Eiox  4316,  Editor  &  ^b- 
lisher. 

ATIENTION  NEWS  EHIITORS  AND 
TRADE  JOURNALS  Alaska  newsman 
will  cover  storia  on  special  assignment, 
or  as  stringer,  at  space  rata.  Box 
4318,  Editor  &  Publisher. 

EHATURE  WRITER — reporter-Woman 
with  straight  news  experience  handling 
top  storia  in  wakly  and  daily  fields. 
Sunday  feature  N.Y.  daily  experience. 
Box  4320.  Editor  ft  I*ublisher. 

MUCH  TRAVELED  young  woman, 
B.A.  Journalism  major,  editorial  ex- 
periena,  wants  writing  or  reporting 
job  on  newspaper.  Box  4319,  Editor  ft 
Publisher. 

NEEff)  KN  O  W  LEDOEIABLE,  practica 
coverage  of  music  and  other  arts?  Elx- 
perienced  hand  with  top  editorial  refer, 
enca  available.  University.  music 
school,  j-sehool  trained.  Box  4308,  Edi¬ 
tor  ft  Publisher. 

ATTEN’nON  CALIFORNIA 
HAVE  left  12,500  Eastern  p.m.  daily 
after  nearly  6  yestrs  all-around  report¬ 
ing,  featura,  sports,  rewrite.  Was  1% 
years  assistant  editor  48,000  weekly. 
Single,  31,  college,  own  ear.  Seeks  spot 
with  future  on  daily  or  wmkiy.  Ar¬ 
rive  Los  Angela  abwt  Oct.  27.  Stan¬ 
ley  Slome  e/o  Mrs.  J.  Joffe,  Apt. 
212,  8383  W.  4th  St.,  Los  Angela. 


CX)LLEGE  GRAD  J-degra,  service  ob¬ 
ligations  just  over,  daira  daily  sports 
or  news  and  sports  writing  position. 
Prefer  in  Chart  Areas  6,  7,  8.  Three 
yars  experience  editing,  writing.  Wife 
also  available  for  news  and  feature 
writing.  Box  4426,  Editor  ft  Publisher. 
EXPERIENCED  NEW.SMAN,  reporter 
or  dakman,  employed,  wants  to  move 
to  Chart  Areas  9  or  10;  all  queria  will 
be  answered.  Box  4405,  Editor  ft  Pub¬ 
lisher. 

FEATURE  WRITER.  Con  edit  sec¬ 
tions.  16  years  papers,  magazina, 
photos.  6  years  publicity.  Young,  health¬ 
ful,  single,  personable.  Box  4406,  Edi¬ 
tor  ft  Publisher. 

NEWS  EDITOR— Steady,  young  dak 

man.  Seven  yars  with  wronij;  master. 

Copy  reader,  makap  on  Big  Metro 
daily.  Box  4427,  Editor  ft  Publisher. 

REAL  BIRD  DOG-POUCE.  courU,  fa- 
tura  city,  county  beats— 2%  years  ex¬ 
perience  came  east  to  reloate.  Need 
job  now.  26,  single,  college,  vet,  car. 
Box  4425,  Editor  &  Publisher. 

REPORTER,  some  wakly  experience, 
able  and  enthusiastic.  B.A.,  graduate 
work  in  history  and  law,  24,  single. 
Box  4408,  Editor  ft  Ihiblisher. 

SEEK  NEWS  EDITOR  JOB  with  fu¬ 
ture  in  city  of  26,000  to  100,000.  Fine 
record  in  metropolitan,  city  and  coun¬ 
try  fieid.  Box  4419,  ^itor  ft  Publisher. 

SMALL  TOWN  BOY,  big  city  copy 
editor  with  wide  experiena.  tired  of 
it  all,  wants  to  be  boa  in  smaller 
city  anywhere.  Lots  of  confidence  and 
know-how  but  no  money.  Box  4421, 
Editor  ft  Publisher. 

WRITER  FORCEnJL  pungent  forensic 
Liberal  Anti  Communist,  Frequent 
Contributor  (Unpaid)  Metropolitan 

Dailia  and  Periodicals  saka  column 
Assignment  from  suburban  paper  Ona 
to  thrice  wakly.  Sampla  shown  on 
inquiry.  Scrap  book  at  interview.  Box 
4418,  Editor  ft  Publisher. 

ABLE,  experienced  reporter,  tied  te 
dak,  wants  back  out  on  street.  Box 
4527,  Editor  ft  Publisher. 

BEX3INNER,  wants  small-town  daily 
reporting  spot;  BA,  26,  vet;  Chari 
Areas  1,  2,  3,  4.  6.  6  preferred.  Box 
4501,  Editor  ft  ^blisher. 

COLLEGE  GRAD,  journalism  major, 
single,  27,  free  to  travel,  saks  posi¬ 
tion  as  sports  writer.  No  experience, 
but  plenty  of  daire  and  willingnesr 
to  lam.  Box  4548,  Editor  ft  Pub¬ 
lisher. 

EXPERIENCED  SPORTS  REPORTER 
saks  Sports  Editor  paition  or  top 
sports  paition  on  Midwat  or  South- 
wat  daily.  Age  28.  family  man.  Ag¬ 
gressive,  crative,  presently  employed 
Also  qualified  photographer.  Box  4539 
^itor  ft  Publisher. 

GENERAL  ASSIGNMENT  REPORTER 
— city  hall,  polia,  sports,  features 
Available  November  15,  Box  4516,  Edi¬ 
tor  ft  Publisher. 

HUSBAND-WIFE  team,  both  J-grads 
wants  to  edit  and/or  manage  wakly 
Chart  Areas  1,  2.  6.  Six  years’  experi¬ 
ence  in  wakly,  small  daily,  industrial 
Both  know  good  writing,  make-up 
photography;  run  Fairchild.  Have 
darkroom  equipment,  camera.  Drafi 
exempt.  Box  4540,  Editor  ft  Publisher 

SPORTS  EDITOR,  experienced,  ambl- 
tioos,  seeks  post  with  prograslve  medl- 
um  dally.  Boot  4822,  Emtor  4t  Publiriier. 


Editor  &  publisher  for  October  25,  1958 


♦♦EDITORS  &  REPORTERS^^ 

National  clearing  houw  for  competent 
personnel  coost-to-coast  at  no  charge 
to  ^employer.  Phone,  Write  or  Wire 
headline  PERSONNEL  (Agency), 
6  E.  46  9t.,  New  York.  OYfoH  7-672? 


SITUATIONS  WANTED 


Editorial 


OLD  PRO — 25  years  experience  in 
sports  as  makeup,  reporter,  editor. 
Fast  5  years  ediW  one  of  nation's 
largest  Sunday  sports  sections,  aver¬ 
aging  30  columns  per  week.  Married, 
family.  Excellent  references.  Preler 
meti-opolitan  sports  copy  desk  but  will 
answer  all  offers.  Strong  on  baseball, 
basketball,  football.  Write  Jim  Fraser, 
1650  South  New  York  Avenue,  Evans- 
ville  (14).  Indiana. _ 


REPORTEat-DESKUAN,  27,  aiming 
for  medium  daily  beat  or  editing  spot. 
Tops  in  photo,  darkroom  work.  6 
years  experience  all  beats,  desk.  Mar¬ 
ried,  college.  Employed  10,000  midwest 
daily,  prefer  Chart  Areas  2,  6,  7,  8. 
Box  4545,  Editor  &  Publisher. 


REPORTER  -  PHOTOGRAPHER,  first 
claa  feature  writer  wants  daily  job 
in  city  of  40,000  or  more;  age  30  ;  1^ 
years  on  daily  ;  for  references,  sampla 
write  Box  4543,  Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER 

24,  single,  vet,  J-school  grad, 
metropolitan  radio  news  expe¬ 
rience.  At  once,  anywhere,  ^x 
4549,  Editor  &  Publisher. 


REPORTER,  six  years  news  and 
sports,  saking  change.  Chart  Areas  1 
or  2.  Box  4602,  Editor  &  Publisher. 


SINGLE  MAN,  25,  college  grad,  vet. 
with  experience  on  dailia  50,000  up 
daira  news  and/or  sports  reporter 
spot.  Prefer  Chart  Areas  2,  6,  12.  Box 
4541,  Edito.*  &  Publisher. 


THE  MAN  YOU’RE  LOOKING  FOR  I 
Veteran  deskman  daira  job  in  East. 
Experienced  in  makeup.  Also  can  write. 
Seek  permanency.  Good  references. 
Box  4542,  Editor  &  Publisher. 


VETERAN  WASHINGTON  CORRE¬ 
SPONDENT  seeks  to  repraent  addi¬ 
tional  papers  and.  or,  trade  publica¬ 
tions  on  space-rate  or  retainer  basis. 
Tell  me  your  needs!  Will  meet  them 
with  tight  sprightly  copy.  Box  4515. 
Editor  ft  Publisher. 


Mechanical 


FOREMAN.  COMPOSING,  seeks  voli¬ 
tion  on  larger  daily  aa  foreman  oi 
prodoction  manager.  Wei  versed  OD  all 
aspects  of  production  and  strong  oa 
personnel,  (^fidentlal.  Box  4334,  Edi¬ 
tor  ft  Puftllsher. 


NORTHWEST  OOVERAGE-Free  lance 
writer  wants  assignments,  Seattle. 
Northwat.  Editorial,  Advertising,  Pub¬ 
licity  Background.  BA.  Will  furnish 
sampla.  Write  Box  4213,  Editor  ft 
Publisher, 


PRESENTLY  EMPLOYED  with  two 
years  experience  in  sports,  general  as¬ 
signment,  makeup,  some  photography 
on  small  daily.  Sak  position  on  me¬ 
dium  or  metropolitan  p.m.  Married, 
vet,  college  grad.  References.  Clip¬ 
pings.  Prefer  East.  Box  45C3,  Editor 
ft  Publisher. 


TBLETYPESETTER  OPERATOR, 
male,  fast  and  accurate,  9  yar.s  expe¬ 
rience.  Box  4404,  Editor  ft  Publisher. 


DESIRES  CHANGE 

Thoroughly  exi>erienced  pras-stereo  su¬ 
perintendent  daira  change.  Capable 
of  building  the  kind  of  teamwork  that 
taka  pride  in  printing  a  quality  prod¬ 
uct  in  black  and  white  and  color. 
Clean  habits,  excellent  recommenda¬ 
tions.  Prefer  Chart  Ara  8  or  9.  Paul 
S.  Ginn,  News-Tribune,  La  Salle,  III. 


Photography 


I’LL  EVEN  GIVE  MR.  BLUMENFELD 
AND  THE  UPI  another  chance.  Good 
hard  working  NEWS  photographer  at 
dad  end  on  small  daily.  Have  car, 
cameras,  family,  will  travel.  Box  4506, 
Editor  ft  Publisher. 


Promotion— Public  Relations 


YOUNG  MAN  seeking  sports  public  re¬ 
lations  opportunity.  Joumaliam  grad,  3 
yara  newspaper  experience,  2  yeari 
with  Major  League  Public  Relationt 
department.  Box  4329,  Editor  ft  Pub¬ 
lisher. 


PUBLIC  RELATTIONS — Capable  man 
(35).  former  publisher  (3  years),  pub¬ 
lic  relations  (5  years),  anxious  for 
opportunity  in  public  relations.  Stable, 
(married,  3  children)  ;  have  know-how, 
ambition.  Box  4530,  Editor  ft  Pub¬ 
lisher. 


Research  Analysis 


ANYONE  FOR  RESEARCH  T  Youni 
(26)  media,  putelic  opinion  reeeorchet 
seeks  paper,  mag  that  needs  to  know 
what  people  am.  retul  think.  Have  M.A. 
journalism,  display  ad  experience.  Box 
4312,  Editor  ft  Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


A  public  relations  consultant 
in  Bridgeport,  Ck)nn.,  writes: 
“Here’s  an  excellent  example  of 
the  asininity  of  withholding  a 
juvenile’s  name  in  all  cases.  It’s 
okay  to  hang  the  kid,  but  God, 
don’t  print  her  name.” 

Enclosed  was  a  clipping  from 
the  Bridgeport  Telegram  con¬ 
taining  an  Associated  Press 
story  from  Kingston,  Jamaica: 
“Authorities  disclosed  today 
that  a  14-year-old  girl  awaiting 
hanging  for  murder  gave  birth 
to  a  daughter  in  prison  last 
week. 

Under  Laws 

“They  are  deliberating  on 
whether  to  commute  her  sen¬ 
tence  to  life  in  prison. 

“The  girl’s  name  is  withheld 
under  laws  to  protect  juveniles.” 

In  view  of  the  series  of  ar¬ 
ticles  appearing  in  E&P  (Oct. 
11,  18)  on  crime  news  and  re¬ 
po  its  of  the  National  Probation 
and  Parole  Association,  we 
thought  the  above  incident 
would  be  interesting.  We  don’t 
recall  anything  similar  ever 
happening  in  this  country  be¬ 
cause  commission  of  a  felony 
of  this  nature  usually  takes  the 
case  out  of  the  “juvenile”  classi¬ 
fication.  Nevertheless,  it  does 
emphasize  the  question  of  who 
is  being  protect^  in  such  sup¬ 
pressions. 

In  the  second  article  (Oct. 
18)  Will  C.  Tumbladh,  director 
of  the  probation  and  parole 
group,  said  he  thought  newspa¬ 
pers  fought  the  Youth  Court 
Act  in  New  York  State  because 
they  did  not  understand  it.  He 
cited  “misunderstanding:”  re¬ 
garding  the  provision  which 
leaves  to  the  judges’  discretion 
the  release  of  names  of  young 
offenders.  Newspapers  use  the 
term  “secrecy,”  he  said,  where¬ 
as  the  correct  term  is  “confi¬ 
dentiality.” 

It  has  been  our  impression 
that  editors  in  New  York  State 
have  opposed  the  act  mainly  be¬ 
cause  it  extends  the  age  of 
youths  considered  juveniles 
from  18  to  21.  It  is  their  con¬ 
tention  that  expansion  of  the 
age  group  and  giving  a  judge 
discretion  to  include  21-year- 
olds  as  “juveniles”  is  not  war¬ 
ranted. 


Another  communication  this 
week  wonders  why  there  are 
more  girls  in  the  teen-age  jour¬ 
nalism  category  than  boys.  A 
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journalism  college  dean  writes: 

“Seventy-five  percent  of  the 
teenager  journalists  were  girls 
in  the  Ford  essay  contest,  one  of 
our  graduates  on  the  Rocky 
Mountain  News  tells  me.  En¬ 
trants  numbered  62  of  which 
49  were  girls.  Entrants  in  the 
(Colorado  Press  Association- 
Ford  contest  numbered  18  with 
13  of  them  girls. 

fioncerned  About 

“Is  this  something  newspa¬ 
permen  should  be  concerned 
about?  If  so,  why?  If  so, 
what  can  they  do  about  stimu¬ 
lating  interest  of  boys  in  news¬ 
paper  work  as  a  career?  Yes, 
I’ve  read  A1  Austin’s  committee 
report.  Perhaps  the  national 
figures  on  the  essays  on  ‘Why  I 
want  to  be  a  newspapei-man,  or 
woman’  could  dramatize  the 
need  for  work  by  newspaper¬ 
men  in  their  hometown  high 
schools.” 

We  will  try  to  get  the  na¬ 
tional  figures.  But  meanwhile, 
it  has  been  our  impression  that 
the  decline  in  interest  of  high 
school  boys  in  journalism  has 
been  almost  in  direct  propor¬ 
tion  to  the  growth  of  high 
school  athletics  and  the  decline 
in  the  necessity  for  young  boys 
and  girls  to  work  to  help  family 
finances. 


THE  FOURTH  ESTATE  .  .  . 


By  Trent] 


'Honesty's  the  best  policy,  we  say;  this  is  a  smash-proof,  slug-proof 
vending  machine." 


The  consternation  and  con¬ 
fusion  of  Crown  Colony  police 
when  John  Strohm  of  NEA 
walked  out  of  Red  China  into 
Hong  Kong  (E&P,  Oct.  11) 
was  probably  equalled  by  that 
of  other  correspondents  on  the 
spot. 

No  one  knew  he  was  in  Red 
China.  More  than  a  year  ago 
the  State  Department  lifted  its 
ban  on  correspondents’  travel  to 
Red  China.  Although  a  con¬ 
tingent  of  i-eady  and  willing  re¬ 
porters  was  waiting  in  Hong 
Kong  not  one  of  them  made  the 
trip.  The  Chinese  Communists 
reneged  on  their  previous  invi¬ 
tation  and  want^  a  blanket 
exchange  of  correspondents 
with  the  U.S.  which  our  gov¬ 
ernment  turned  down.  Mr. 
Strohm’s  trip  raises  the  ques¬ 
tion  of  how  hard  others  have 
tried  since  then. 

According  to  his  story  he 
merely  asked  the  State  Depart¬ 
ment  for  a  visa  to  Red  China 
and  then  asked  Mao  Tse-tung 
for  another  visa.  His  passport 
should  be  a  collector’s  item  be¬ 
cause  he  is  probably  the  only 


American  newsman  to  have 
traveled  in  Red  China  with  per¬ 
mission  of  both  governments  in 
many  years. 


Retraction  Made 
In  $500,000  Claim 

PiTTSTON,  Pa. 

A  $500,000  libel  suit  brought 
by  Aloysius  J.  McNulty,  a  mine 
operator,  has  been  settled  out  of 
court  by  an  agreement  that  re¬ 
quires  publication  of  a  retrac¬ 
tion  in  the  Sunday  Dispatch. 
The  alleged  libel  appeared  in  a 
column  written  by  John  C. 
Kehoe  Sr.,  a  political  leader. 

An  attorney  for  the  defend¬ 
ants  said  a  monetary  part  of 
the  settlement  did  not  require 
the  use  of  the  newspaper’s  libel 
insurance  policy  which  indemni¬ 
fies  it  for  amounts  over  $2,500. 


Reporter  Finds 
He’s  Guest  of  Honor 

Fond  du  Lac,  Wis. 

Recognition  for  his  efforts  on 
behalf  of  conservation  was  ex¬ 
tended  Myron  J.  Faris  of  the 
Fond  du  Lac  Commonwedtk 
Reporter  news  staff  by  the  Izaak 
Walton  League  at  a  surprise 
testimonial  dinner  here  Oct  16. 

Court  reporter  and  an  assist¬ 
ant  editor,  Mr.  Faris  was  cited 
“for  his  untiring  efforts  in  sup¬ 
porting,  encouraging  and  pro¬ 
moting  good  conservation  during 
the  last  year  and  for  the  past 
several  years.” 

Mr.  Faris  had  gone  to  the 
session  on  the  assumption  he 
was  to  cover  it  for  his  paper 
He  was  given  a  standing  ovation. 

Mr.  Faris  was  cited  recently 
for  his  articles  dealing  with 
labor. 


ALLEN  KANDER 

NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 


CHICAGO  •  35  East  Wacker  Drive  *  RAndolph  6-6760 
DENVFR  •  1700  Rmndu/nu  •  AOnmn  9-3623 


EDITOR  ft  PUBLISHER  for  October  25, 


H»'  not  ilishonost  — or  (loitifi  un\  thing  illegal.  But  present 
fee  ral  laws  give  him  aiul  many  other  |»eople  an  unfair 
ta>  i<l\antage  over  you  and  most  Americans, 
lere’s  how; 

'bout  2.3  cents  out  of  every  dollar  you  pay  for  elec- 
tri  y  goes  for  taxes.  But  under  present  tax  laws,  several 
on  families  and  businesses  escape  paying  most  of  the 
ta^  ,  in  their  electric  hills  that  you  pay  in  yours.  They  are 


|M*ople  whose  electricity  »omes  from  federal  government 
electric  systems.  Tnlike  you.  these  |)eople  pay  no  federal 
taxes  at  all  and  little  or  no  state  or  local  taxes  in  their 
electric  hills. 

W  hat’s  more,  the  taxes  they  escajK;  have  to  l)e  made  up 
by  other  peo|)le— including  you! 

Most  Americans  believe  everyone  should  pay  his  own 
fair  share  of  taxes,  flow  do  you  feel  about  it? 
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Ernie  Pyle  Memoriai  Award 


for  NEWSPAPER  WRITING 

during  the  year  1958  most  nearly  exemplifying  the  style  and  craftsmanship 

of  ERNIE  PYLE  ★ 


Competition  for  $1000  casli  award  and  medallion  plaque 
open  to  newspapermen  on  all  W  S.  newspapers. 

1958  Entry  Deadline  .  .  .  December  1 
Submit  entries  .  .  .  clippings  or  tcarsheets  of  work 
published  during  1958,  plus  biographical  sketch  of 
candidate  to: 


ERNIE  PYLE  MEMORIAL  AWARDS 

Scripps-Howard  Newspapers 
230  Park  Avenue,  New  York  17 
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